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Special Flight 
Fare for IMIC 
Registrants 

NEW YORK— A special rale 
plan has been devised for regis- 
trants to Ihe fourth annual Inter- 
national Music Industry Confer- 
ence to be held April 30-May 5 
at the Princess Hotel. Acapulco. 
Mexico. The special rate program 
will fall under a special Group In 
elusive Tour (GIT) plan. 

The flights to Acapulco under 
the GIT "program will emanate 
from Boston. Los Angeles. Chi- 
cago. Detroit, New York. Toronto 
and Montreal. The flights will take 
off on Sunday. April 30. and re- 
turn from Acapulco on Saturday. 
May 6. 

While the GIT fares offer a con- 
siderable savings, in order to make 
this savings available to the mem- 
bership from the aforementioned 

iC ontinurd on pasc 7H\ 



GROSSMAN: 
AVOID MALICE 

NEW YORK— NARM presi- 
dent Jack Grossman, questioned 
as to his view of the latest 
charges and counter charges re- 
garding "Bangla Desh." stated. 

"The Klein-Capitol Records 
hassle points up the logic and 
meaningfulness of the NARM 
statement (Billboard. Jan. 1 ). 
drawn up by executive director 
Jules Malamud and myself, rel- 
ative to the need for better 
communication and coopera- 
tion among all segments of the 
industry. What ha been evident 
in the entire sequence of events 
U a lack of sensitivity tu the 
problems nf each segment The 
industry must seek to avoid ill- 
will among its members and 
strive to achieve proper business 
concepts and philosophies." See 
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Courts Enjoin Firms 
At IHHEE Booths 



By EARL PAIGE 



CHICAGO— Five tape market- 
ing firms were enjoined here from 
handling Capitol and Columbia 
product in what is believed a rare 
legal action against firms on the 
floor of major industry exhibits. 
One exhibitor was additionally en- 
joined from circulating a memo 
referring to the U.S. District Court 
action in Utah. 

Enjoined by Cook County Cir- 
cuit Judge Francis T. Delaney in 
action brought by Capitol Indus- 
tries were International Tape. Inc.. 
Parlin, N. J.. Telecor Industries. 
Inc., Fairfield. N. I. and Matthew 
Productions. Inc.. Columbus. O.. 
the latter a firm marketing cassette 
versions of the New Testament 
All three exhibited at Ihe Inde- 
pendent Housewares & Home En- 
tertainment Exhibit I1HHEE) at the 
Conrad Hilton and were enjoined 
as well by Cook County Circuit 



fudge Nathan M Cohen in action 
brought by Columbia. 

Similar action was brought by 
the two labels at press time against 
Eastern Tape and Super Hits. Inc.. 
both of Charlotte. N. ( and the 
Goldman Co.. Skokic. Ill . three ex- 
hibitors at the Transworld Navy 
Pier Housewares & Variety Exhib- 
it. The action adds Chicago to the 
cement of current tape litigation 

Local retailers arc being bom- 
barded with flyers, the latest .1 firm 
on W Peterson called Tabu En- 
terprises. The Goldman flyer dis- 
tributed here invites retailers to in 
showrooms in Skokic. 

Complaints were filed by Arvey. 
Hodes & Manlynhand. sshich has 
represented bolh labels in .'itici 
Illinois action. 

Also here was lutes darnel, 
counsel for Ihe Record Industry 
K-V.mi-1111.' ■ • 



Copyright Office Clarifies 
'Fix Date on Recordings 



WASHINGTON— The red-letter 
day of Feb. 15th. when records 
can be copyrighted, is a scant three 
weeks away, and there are some 
big questions: What recorded ma- 
terial being put together in Ihe 
interim will be eligible for copy- 
right? What about LP tracks made 



By MILDRED HALL 

partly before and partly after Feb. 
15? Are new records released on 
Feb. 15 eligible if recorded shortly 
before? What about recording ses- 
sions? 

In answer to Billboards query. 
Copyright Office Counsel Abraham 
A. Goldman said the date the re- 



Progressive Rock FM 
Airing 'Live' Concerts 



LOS ANGELES — Record artists 
and record companies are reaping 
bonus exposure via a trend among 
progressive rock stations toward 
broadcasting live concerts. Even 
medium-market FM stations are 
planning broadcast concerts. Some 
of the concerts are being broad- 
cast from auditoriums — such as 
when the Grateful Dead broadcast 
live from the Fell Forum in New 
York as a goodwill gesture after 
the concert became a sellout. 
Others are being broadcast from 
local recording studios or Ihe 
studios of the radio station. More 
stations plan to gel deeper involved 
in concert broadcasts. 

Among Ihe FM stations who've 
been featuring a series of concerts 
arc WABX-FM in Detroit. WNEW- 
FM in New York. WNCR-FM in 
Cleveland. WEBN-FM in Cincin- 
nati. WGLD-FM in Chicago. 
KSAN-FM in San Francisco. 
KMET-FM in Los Angeles. 
WMMR-FM in Philadelphia. KOL- 
FM in Seattle. In addition. KDAY 
in Los Angeles, an AM progres- 
sive rock station, has been deeply 
in a series of live-on-tape concerts 
from the Troubadour and the 
Whiskey A Go Go. WMAL-FM 
in Washington would like to do 
some live concerts, but program 
director Marty Conn says budget 
details are hindering Ihe move at 
present. "Bui we are entertaining 
the idea of broadcasting occasion- 
ally from Ihe Cellar Door, a local 
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club." KINK-FM in Portland is 
currently looking inlo the possi- 
bilities of broadcasting from local 
clubs, said general manager John 

tContmued on paffe 24) 



cording is "fixed" in final form is 
the tesiing point. Only records or 
tapes fixed in final form on or 
afler Feb. 15th. the day S. 646 
becomes effective, can be copy- 
righted. 

There is no flexibility about this 
dale. Counsel Goldman pointed 
out. "Nothing fixed in final form 
before Feb. 15th can be copy- 
righted," because it is explicit in 
Ihe law S. 646 as passed. The law 
also requires that recordings must 
be published, i.e. released 10 Ihe 
public for sale, with Ihe statutory 
notice, to acquire copy right. IT he 
copyright term, incidentally, is for 
28 years, with a renewal lerm of 
another 28 years.) 

The Copyright Office definition 
of fixation is: "A series of sounds 
constituting a sound recording is 
fixed' when that complete scries 

tCi'iuinui d -'.I puijr 13i 



NMC to Rack White Front 
Singles From Local Top 40 



LOS ANGELES — NMC, one of 
the nation s largest rackjobbers op- 
erations, has taken over Ihe singles 
racking of all White Front stores 
on the West Coast. White Front 
has 38 outlets. All of the While 
Front stores will be racked ac- 
cording to local Top 40 radio sta- 
tion playlists and in Los Angeles 
will be racked from the playlists 
of KHJ, KRLA. and KGFJ. ac- 
cording to Lee Staley, assistant 
singles buyer who works with 
singles buyer Gloria Moore on the 

proicc! 

KYNO in Fresno, for example, 
will be Ihe key list for thai market 
on singles. And NMC will stock 
in local White Front operations in 
that area the top 30 of the KYNO 
playlist, its hitbounds, and the al- 
bums from the cuts thai Ihe sta- 
tion is playing. "We'll tailor our 
stocking there to that playlist and 
keep making additions and dele- 
tions." Staley said. 

One of the key complaints in 



the record industry — and local 
radio, too — is that, because of the 
rack situation, local playlists in 
many medium and small markets 
meant virtually nothing since stores 
in those areas were racked accord- 
ing to the playlist of a larger mar 
kct. Fresno stores, for c*ampl . 
have been largely racked 01 f 
the playlist of KFRC, San Fran- 
cisco, in the past. 

Staley said that White Front 
stores in every market will be 
racked in singles according to local 
playlists and inventory will be 
checked on a weekly basis. This 
includes fringe areas in the Los 
Angeles vicinity, meaning that San 
Bernardino stores will be tailored 
to a local station's playlist. The 
same goes for San Diego, Bakers- 
field, and San Francisco. 

NMC rucks the 9 Music City 
stores (for albums and tapes only); 
1 3 Zody's outlets, plus the 
Leonard's and Sage's chains and 
(Continued on page 12) 
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Introducing a new single 
by the vocal ensemble that sang 
its way into your heart with its 
sensitive interpretation of 'Jingle Bells" 
(the hit Christmas single of the year.) 




General News 



EDITORIAL 

The Right to Know 

At this hour in the music-record industry's history there is a 
furious outcry against the use of non-copyrighted recordings by tape 
duplicators who claim legality under the federal copyright law be- 
cause they pay royalty on the copyrighted music. 

Manufacturing and distributors of original recordings hit by an 
army of sub-rosa pirates who flouted the federal law in sale of mil- 
lions of cheap bootleg tapes, were even more outraged by the dupli- 
cator who claimed to operate as a bonafide business within the 
federal copyright law. 

It seemed to add insult to injury when these unlicensed dupli- 
cators went to court to demand recognition for their legal status 
under the federal statute, which preempts state laws in matters of 
copyright 

Many in the industry have been so infuriated, they resented even 
the accounts of the unlicensed duplicator moves in Billboard 

But a positive approach is needed in this situation— not a burying 
of heads in the sand. In any battle, the best safeguard lies in knowing 
what the other side is doing. When millions in property rights are 
threatened in legal actions, it is essential above all to be informed 

The plain fact is that the old federal copyright law left a wide 
loophole in denying copyright protection to recordings This plus 
the new cheapened easy tape technology made duplicating by out- 
Mders irresistibly tempting 

The industry has worked hard to close the legal loophole and 
has succeeded temporarily. Under the antipiracy law it can begin 
copyrighting new records as of Feb. 15. making any and all un- 
licensed duplication subject to civil and criminal suits under federal 
law. 

Much more needs to be done. The antipiracy bill expires in three 
years. Unless the upcoming copyright revision bill is passed making 
record copyright permanent, the protection could again be lost. 

Further, the industry will have to protect the copyright itself 
Bgainst challenges to its constitutionality, already under way in the 
courts. And it will have to fight attempts to have the copyright 
weakened, modified, or put under compulsory licensing in Congress 

Billboard will continue to give its readers all available informa- 
tion on the situation, because this is our job. To ignore or suppress 
any aspect of what is happening in the crucial area of unlicensed 
duplication would be to do harm, not good, to the industry's com- 
mon cause. 



Cap Disclaims Klein Charges on 
'Desh'; Launches Some of its Own 



NEW YORK — Brown Meggy 
Capitol Records vice president, has 
disclaimed charges leveled at the 
company last week by Allen Klein 
regarding marketing terms of the 
"Concert for Bcngla Desh." In a 
reply by letter to Klein. Meggs an- 
swered tho principal points raised 
in a letter addressed to Capitol 
Records President Bhaskar Menon. 

Meggs said that there was enor- 
mous interest in the album from 
dealers and subdistributors prior to 
its release and that it was the most 
highly publicized album in the 
trade's history even before it was 
released. But. he said, because of 
extended negotiations among the 
three parties (Apple. CBS and Cap- 
itol), the album did not "reach the 
marketplace until long after co-op 
advertising with major Capitol ac- 
counts had been planned and 
scheduled for the Christmas season. 
. . . However, since Jan. 11, Capi- 
tol has actively solicited co-op ad- 
vertising." 

Meggs letter also stated that 



Capitol does not have absolute 
control over content of co-op ad- 
vertising and that items like "Ban- 
gla Desh" which offer little operat- 
ing margin are not favored for pro- 
motion. Meggs also said that there 
was no agreement between Capitol 
and CBS "for the undertaking of 
a cooperative advertising and pro- 



motion campaign, to be funded 
25 percent by CBS." 

Meggs also discounted Kleins 
claim that Capitol was not giving 
the "Bangla Desh'' album its best 



efforts on distribution and adver- 
tising. Meggs stated in the letter 
that "Capitol has sold and pro- 
(Continucd on page ?< 



Isaac Hayes Produces 
New S. Davis Jr. Image 



By ELIOT TTEGM 



LOS ANGELES— Isaac Hayes 
has written a full-length vocal for 
his "Shaft" instrumental success as 
the "vehicle" for introducing a 
contemporary Sammy Davis Jr 
image on MGM Records. 

Hayes and his Memphis-based 
musicians have already recorded 



Polygram Buys Merc, 
Interest in Chapped 



CHICAGO — Mercury Records 
has been sold by North American 
Philips Corp. to the European- 
based Polygram Group, the parent 
organization through which Philips 
fHolland) and Siemens (Germany) 



Sour Writing Again— Body & Soul 



NEW YORK — In 19.11 torch 
infer Libby Holman. appearing 
n the Broadway musical "Three's 
i Crowd." had a big song with 
Body and Soul." The show's 
hcet music featured her on the 
over, together with Fred Allen 
md Clifton Webb. 

Since then, a lot of water has 
gone under the dam, as Manie 
Sacks was wont to say: and Bob 
Sour, who penned the tune with 
ollaborators Edward Heyman. 
Johnny Green and Frank Eyton, is 
"riting again. "I am having a ball," 
Sour remarked, noting that he had 
>laced four new tunes with pub- 
jshers In addition, the Aberbach 
Group has just put out a handsome 

Novel Dallas 
Racking Plan 

DALLAS — A novel approach 
rack jobbing, utilizing self- 
merchandising modules to sell cur- 
"cnt hit records and tapes in traffic 
centers, has been announced by 
rans World Marketing here. 
The new firm, headed by local 
usiness executives, also includes 
Pal Morgan, president of Pompeii 
Records and affiliated publishing 
ings. Under its proposed plan. 
rWM would sell the 100-differenl- 
itles modules to its distributors. 
>ho would place the module in 
pecific accounts. Distributor would 
: responsible for completely ser- 
cing and collecting on each 
odule. with all merchandise or- 
lered from TWM. 
The patented module is described 
futuristically-styled poinl-of-pur- 
hase unit with built-in stereo sys- 
em, in addition to the container 
rea. It was stressed that hit prod- 
ct from all labels would be used. 



More Late News 
See Page 78 
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promotional package of Sour copy- 
rights, titled "A Bunch of Sour's 
Grapes" and including a folio and 
an LP of his tunes. 

Sour, currently a consultant in 
charge of membership relations 
for the American Guild of Authors 
and Composers, remarked that he 
is writing again because he still 
loves it and now no conflict exists. 
He is retired from his BMI duties, 
which organization he joined in 
1940. At BMI he served, in se- 
quence, as head of writer rela- 
tions, publisher relations, and ulti- 
mately achieved a vice presidency 
and the presidency. He was suc- 
ceeded in the latter post by Ed 
Cramer. 

Sour reminisced: "Johnny 
Green. Eddie Heyman and I had 
a little office in Carnegie Hall in 
the late I920's. We would arrive in 
the morning and work hard at 
our songwriting chores. As for 
'Body and Soul.' it was first pub- 
lished in London in 1930 by 
Chappell & Co. Ltd.. Gertrude 
Lawrence liked the song and look 
it to London on one of her trips 
. . . and the tune became a hit in 
London and Paris before it ap- 
peared in Max Gordon's 'Three's a 
Crowd.' most of which was writ- 

Stones Records 
Bows at $3.98 

NEW YORK — Rolling Stones 
Records has released "Jamming 
With Edw-ard" a live performance 
album al a special price of $3.98. 

Marshall Chess, executive co- 
ordinator for the label said that 
the price was lowered because re- 
cording the album took place in 
only one night. "There were very 
few expenses incurred wilh the 
record — the kind that make most 
records so expensive — like studio 
lime, mixing sessions, etc.." he 
said. 

The album was recorded at the 
Edward nightclub in London last 
year and features Ricky Hopkins. 
Ry Cooder. Mick Jagger. Charlie 
Walts and Bill Wyman. 



ten by Arthur Schwartz and How- 
ard Diet/ Max and Libby wanted 
the tune for the show. By now, 
I estimate there are probably 
close to 2,000 recorded versions 
of 'Body and Soul.' " The sheet 
music is used in the Aberbach 
folio with the permission of War- 
ner Bros. Music. 

Some new Sour tunes, written 
with music by Mark Barkan, and 
placed with publishers. are: 
"What's Gonna Happen on the 
Eighth Day?," "The Main Event," 
"The Rules of the Game" and 
"Instant Love." 

The Aberbach promotional 
package includes 13 songs, includ- 
ing "Body and Soul," and such 
tunes as "We Could Make Such 
Beautiful Music." written by Henry 
Manners. "Walkin' By the River." 
in collaboration with Una Mae 
Carlisle, and many others. 



maintain their entertainment busi- 
ness interests. 

North American Philips has also 
sold its 50 percent interest in Chap- 
pel and Co. (New York) and its 
49 percent interest in Chappell and 
Co. (London) to Polygram. 

No purchase prices were re- 
vealed. 

Irwin Steinberg remains as pres- 
ident of Mercury Records. He told 
Billboard: "It cannot be stressed 
too firmly that our distribution 
will not be changed. The Mercury 
and Philips logos will continue to 
be used, although possibly the 
Phonogram name will be carried 
somewhere." 

Mercury will eventually con- 
tinue its activities under the Phono- 
gram Inc. banner. The company 
has been a licensee of Phonogram 
since 1961. 

Said Steinberg: "There will be a 
Phonogram organization in the 
U.S. but as yet there are no de- 
tails as to people or to purpose." 

The sale means that Phonogram 
International (formerly Philips 
Phonographic Industries) has its 
own base in the U.S. and will be. 
with Chappell and Co. and Poly- 
dor Inc. under the Polygram or- 
ganization eventually. 

Steinberg commented: "The 
(Continued on page 13) 



the music and the composer will 
produce Davis' debut MGM single 
here at the company's recording 
studio shortly. 

The single will be a rush re- 
lease, explains Mike Curb. MGM s 
president, who signed Davis and 
came up with the idea for the 
"Shaft" project in concert wilh the 
performer. 

Davis' recording career has cen- 
tered around a middle of the road 
musical sound which exemplified 
his disks on Decca and Reprise. 

MGM is cognizant of past prob- 
lems in selling Davis on records, 
but Curb cites placing Davis with 
the right material and the right 
producer as the keys to con- 
temporizing his image. 

Curb points to the Osmond 
Brothers as a prime example of an 
act which was given a new, up- 
dated image with resultant massive 
sales acceptance. He also notes 
that the signing of Lou Rawls and 
Steve Lawrence and Eydie Gorme. 
were also steps taken in the same 
direction: taking established artists 
and "experimenting" in new musi- 
cal settings. 

MGM. Hayes and the Stax/ 
Volt/Enterprise organization which 
distributes Hayes' LP's, have al- 
ready established a working rela- 
tionship. MGM obtained Hayes to 
score its "Shaft" film, with the 
record company distributing the 
double pocket LP and Enterprise 
receiving label credit and a share 
of the sales. 

If an LP ensues as a result of 
the single. MGM and Enterprise 
would undoubtedly share in the 
marketing efforts and sales. 

"Once Sammy is recorded prop- 
erly, he'll appeal to the college 
and teen markets, then he'll pick 
up his adult following." Curb be- 
lieves. 

Hayes is being used on this fintt 
project. Curb explains, because of 

(Continued on page lot 



Tapes Are Seized in Florida 



MIAMI — Miami police, with 
the cooperation of the Florida 
state attorney's office, seized 109 
tapes of Atlantic artists in a raid 
on the Feelin' Ceilin' head shop 
in the Hialeah suburb of Miami. 

The clerk of the store. Denise 
Cann, was cited under a Florida 
statute staling ii is "illegal lo sell 
tape recordings that are duplicated 
without the permission of the own- 
er of the master." said lawyer 

3 Court Actions 
Involve Retailers 

LOS ANGELES— Three local 
distributors have filed suit in Su- 
perior Court here against retailers 
they charge wilh being delinquent 
in payment for merchandise. 

Horcal Superslop is seeking $14.- 
820 from Music Odyssey Inc Rec- 
ord Merchandising charges that 
Canterbury Records owes it $20.- 
222. And Transcontinental Music 
is seeking $15,948 from Big Apple 
Stores. 
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three separate counts insofar as 
it was alleged that she sold three 
tapes, each tape being considered 
a seperate offense. 

Rubinson Bows 
S.F. Complex 

SAN FRANCISCO— Dave Rub- 
inson, who partnered with Bill 
Graham in (he varied Fillmore 
record, production and manage- 
ment corporations, has resigned his 
active participation in these enter- 
prises to form his own independent 
operation. 

Rubinson s newly formed record 
complex, tagged Dave Rubinson 
And Friends, will concentrate its 
activities in the field of record 
production, artist management and 
music publishing. In addition, (hey 
have been set up to adminster out- 
side music publishing companies 
{Continued nn page 78) 
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William Dunaj, who accompanied 
police on the raid. 

Dunaj is representing the Harry 
Fox Agency in a civil lawsuit in 
federal court in Miami. He com- 
mented: "The Hialeah raid was 
the first arrest under Florida leg- 
islation. The brand names we 
found were Alpine-8 and Omega." 

Also accompanying police on 
the raid was Atlantic vice presi- 
dent Jerry Wexler — there lo iden- 
tify his label's artists. 

Police officials, after seizing the 
Atlantic artists' tapes, scaled the 
store's counter. Tapes of artists 
on other labels were found there. 

Wexler said he is seeking "wires 
of authorization" from executives 
of other major record companies 
to enable him lo pick up tapes of 
olher artists on these labels and 
lurn them over to the authorities 
Wexler already has secured an 
authorizalion from Warner Bros.- 
Reprise and. according lo Danaj. 
these tapes would be confiscated 
today (Friday). 

Miss Cann was served with a 
metro court citation for a court 
appearance. She is charged with 
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Dave Clark Sparks Stax Gospel | Executive Turntabi 



NEW YORK — Via their Gos- 
pel Truth label, the Stax company 
is launching a black gospel cam- 
paign aimed at the youth market, 
said Dave Clark, director of the 
label. 

The label will promote it as 
"gospel rock," which Clark, a 
veteran in the black gospel pro- 
duction and promotion field, said 



is ii merging of the gospel "truth 
lyrics" to contemporary back-up 
sounds. 

Clark's initial promotion has 
been on the label's Ranee Allen 
Singers. The group's first album, 
said Clark, "has got more across 
the board radio play than any 
other album I've worked on. It 
has received major play in the 



Col fir Epic Execs 



Set for Sales Meets 



NEW YORK — Columbia and 
Epic Records executives hit the 
road last week to attend regional 
sales meetings in four cities. Clive 
Davis, president of Columbia, ad- 
dressed the meeting in New York, 
which was held Jan. 17, and the 
meeting in Los Angeles, which was 
held Jan. 22. The other meetings 
took place in Chicago on Jan. 18: 
and Dallas on Jan. 20. The meet- 
ings were attended by Columbia 
and Epic's entire field sales force 
in each region, and the meetings 
were patterned after Columbia's 
convention and maintained the la- 
bel's theme of "The Music People." 

The meetings, which were co- 
chaired by vice president, market- 
ing, Bruce Lundvall and the re- 
gional directors; newly appointed 
Northeast regional directors Paul 
Smith, Southwest Regional Direc- 
tor Don Van Gorp, and West 
Coast regional director Del Cos- 
tello, featured presentations by a 
number of executives from the 
New York office, including Steve 
Popovich, director. National Pro- 
motion for singles; Ron Alexen- 
burg. vice president, Epic/Colum- 
bia Custom Labels, and Mike Kag- 
an. Epic/ Columbia Custom Labels 
director of National Promotion re- 
porting on Epic product; Jim Tyrell 
speaking about the market created 

Stewart Holds 
Licensee Meet 

CANNES. France— United Art- 
ists Records held its fourth annual 
licensee meeting Saturday (22) at 
the Majestic Hotel here. Among 
the 30 licensees meeting with UA 
president Michael Stewart were 
representatives from Belgium, 
France, Switzerland, Italy, Portu- 
gal. Spain, Scandinavia, Mexico, 
' .p. 'in. Holland, Great Britain and 
Germany. 

Audio-visual presentations of 
product from the U.S., England. 
France and Germany were held, 
followed by free-form forum dis- 
cussions and a banquet. 



by the invention of SO disk and 
tape; and Logan Westbrooks re- 
viewing r&b product on Columbia. 

The meetings were highlighted 
by several films especially prepared 
for the presentation and showcas- 
ing new product by both estab- 
lished stars and new artists that 
will be released in the first quarter 
of 1972. One film featured exten- 
sive classical offerings and focuses 
on the catalog of composer-con- 
ductor Leonard Bernstein, with 
special attention centered on Bern- 
stein's "Mass" and new Bernstein 
albums. 



New York, Baltimore/ Washington 
and Chicago markets, going to No. 
I in Detroit, which is really a Top 
40-r&b market- 
Clark will also be working on 
Gospel Truth artist. Reverend Lee 
Jackson, producing the Maceo 
Woods Choir for Enterprise — 
another Stax subsidiary — and sev- 
eral other groups. All will be in the 
gospel-rock format. 

Clark considers that youth in- 
terest in black gospel music has 
"never been higher." He pointed 
out that the "Jesus movement" has 
helped, that there is interest in 
black gospel in underground out- 
lets. "We have also seen that more 
kids are attending gospel concerts 
— it's no longer a strictly middle- 
aged audience." he said. 

Move Moves to UA 

LOS ANGELES — The Move's 
new single, "Chinatown," an- 
nounced several weeks ago as an 
MGM release, is being released by 
United Artists Records and all fu- 
ture product by the English group 
will be exclusive on the UA label. 
UA and MGM reached an ami- 
cable agreement about the status 
of the Move s U.S. contract. 



WB Hosts Dealer Shows 



LOS ANGELES — Some 1.000 
dealers, Warner Bros, sales-pro- 
motion personnel and representa- 
tives of radio and the press went 
aboard the Queen Mary for the 
WFI January sales meeting Mon- 
day (17). The "It's Belter in Bur- 
bank" presentation has been shown 
in 20 cities this month, set when- 
ever possible in offbeat meeting 
halls such as ships (Los Angeles 
and New Orleans), an island 
(Seattle) or a nearby village (San 
Francisco). 

The presentation was done via 
a slide-and-tape show featuring 
famed Warner Bros, cartoon char- 
acters, such as Bugs Bunny and 
the voice of "Laugh-In's" Gary 
Owens with a series of Burbank 
joke interludes. Other graphic aids 
included a kit containing posters, 
brochures, singles excerpted from 
forthcoming albums and Warner 
Bros, latest double-record sampler 
album, "The Whole Burbank 
Catalog." 

The evening includes tours of 
the Queen Mary, dinner, the slide 
show and a set by John Stewart 
and his group. Upcoming product 
showcased in the presentation fea- 
tured Malo, a big latino-rock band 
led by Carlos Santana's guitarist 
brother, Jorge; Jerry Garcia of the 
Grateful Dead with a solo album. 
"Garcia": Jackie Lomax's "Lomax 
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Three"; and Captain Beefheart's 
blues album, "The Spotlight Kid." 

Other Warner's albums in the 
show were the Walter Carlos 
soundtrack album from "A Clock- 
work Orange." Ry Cooder's "Into 
the Purple Valley." the label's first 
Dionne Warwicke LP. "Dionne." 
and producer-writer Allen Tous- 
saint's "Life, Love and Faith." 

Meetings Bow 
ABC Products 

LOS ANGELES — Key local and 
regional promotion men and all 
distributors and key distributor 
personnel are being introduced to 
new ABC/Dunhill album product 
through March at three separate 
meetings through Sunday (30). 

Select promotion representatives 
gathered here Thursday (20), fol- 
lowed by a western states distribu- 
tor meeting in Las Vegas Friday 
1211 through Sunday (23) while 
eastern distributors will meet at a 
Bahamas conference starting Fri- 
day (28). 

Slated for January is product 
from Hamilton, Joe Frank and 
Reynolds', Richard Landis, a new 
composer-singer; Alice Coltrane; 
tenor saxist John Klemmer and 
keyboarder Clifford Coulter, latter 
three artists being on Impulse. 

Set for February and March are 
Bobby Whitlock, once of Derek 
and the Dominoes and Delaney & 
Bonnie; John Kay of Steppenwolf 
in a solo outing; and B.B. King. 
There will also be new product by 
Three Dog Night; the Grass Roots, 
the James Gang; John Lee Hooker, 
plus newcomers like Gladstone, a 
Texas duo; Noah, a Canadian trio; 
Gordon Waller and Cashman & 
West. Beverly Sills will also have 
a new album. 

Oldies Boost 
For Jukeboxes 

MANHATTAN, Kan.— A Kan- 
sas State Univ. student here has 
completed what is believed the 
first scientific study of how oldies 
perform on jukeboxes. The study 
reveals many valuable program- 
ming factors, among them, that 
oldies do increase jukebox play and 
result in more significant increased 
play when promoted on the juke- 
box. 

When promoted, oldies resulted 
in 51.9 more average number of 
plays; when programmed but not 
promoted the figure was. 35.2, as 
compared with pre- and post-experi- 
ment machines. However, average 
{Continued on page S2j 
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Robert Altshuler named to the newly expanded position of 
director, press and information services, responsible for planning 
and development of press and field communications for Colum- 
bia, Epic, and the Columbia custom labels. Included in Alt- 
shuler's responsibilities is the literary service department, which 
is in charge of liner notes, the field communication department 
and the continued direction of the press and public information 
department. Altshuler joined Columbia from Atlantic Records 
where he was director, publicity and advertising. Al Teller ap- 
pointed to the newly created position of director, merchandising, 
Columbia Records responsible for planning and placement of 
national prim and radio advetising, direct retail advertising and 
point of sale merchandising. He also serves as project coordi- 
nator for new artist exploitation and continues supervising the 
college rep program. Teller was recently director marketing de- 
velopment, Columbia, joining from Playboy Enterprises. David 
Wynshaw appointed to CBS director, artist relations and special 
events, directing artist relations, concert and TV booking coor- 
dination, artist tour activities and planning company functions 
and company live shows. He was formerly director, artist rela- 
tions. 

* * * 

Charles Nuccio named vice president, general manager, Abkco 
Records. Nuccio formerly with Capitol as vice president in 
charge of independent operations and promotion, joined Abkco 
Industries a year ago and served as liaison with Apple Records. 

* * * 

Stan Stanley, with Chappell and Co. for 32 years and their 
general manager since 1950, retires from the company Tuesday 
(1). Stanley was closely associated with the late Chappell head, 
Max Dreyfus for many years. 

* * * 

BUI Rudolph appointed regional manager of the Dallas 
branch of Warner/Elcktra/ Atlantic Distributing Corp. He was 
formerly with Columbia Records, Pittsburgh. . . . Peter J. Red- 
grove appointed to the newly created position of vice president, 
marketing and sales, Spoken Arts Inc. He joined Spoken Arts in 
1966 as sales representative and most recently was sales man- 
ager. . . . Larry Weiss has joined the West professional staff of 
Famous Music publishing companies. He will 
be responsible for acquisition development of 
the company's contemporary catalog. He was 
previously with Bob Crewe, Claus Ogennan and 
I Kapp Records. 

Terry Lee named vice president, Segue Rec- 
I ords responsible for pop a&r and national pro- 
motion and distribution for the Pittsburgh-based 
WEISS company. . . . Marvin Katz has been made a 
partner of Mayer and Nussbaum, legal firm which represents 
Atlantic Eletctra Records. He was previously an associate with 
the firm. 

* * * 

Leo J. Murray named vice president, corporate affairs. Gold- 
mark Communications. He was formerly director of information 
services for CBS Laboratories. . . . S. Cart Huber named director 
of parts and service for the Cartrivision color video tape car- 
tridge system at Cartridge Television. He was previously general 
manager, parts and service operations, General Leisure Products 
Corp. . . . E. Peter I armor has resigned as head of the consumer 
electronics division, Ampex Corp.. to join SCM Corp. as vice 
president, general manager Appliance and Floor Care Division. 

Will Roth named vice president, operations, Telctronics In- 
ternational. He was previously general manager of Recording 
Studio Inc. in New York. 

» * * 

Barbara Skydel named vice president. Premier Talent Asso- 
ciates. Before joining Premier four years ago. Miss Skydel was 
associated with GAC, ITA and Peter Nero. 
Martin Mazncr named account executive with 
the Los Angeles office of Levinson and Ross 
public relations. He was formerly marketing 
associated with GAC, ITA and Peter Nero. 
Southern California entertainment complex. 
Bob Caviano joins the rock concert division at 
Agency for the Performing Arts, New York. He 
was formerly an agent for American Talent In- 
ternational. 

* * * 

Bart Siegebon named general publishing manager of Our 

(Continued on page IS) 
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Every once in a 
long while, a great sob singer comes along. 




Columbia Reconds 
s happy to announce that, this 
Jme, she came to us. 



Genya Ravan's debut album as 
a solo artist is on Columbia. It's ten 
well-chosen, hard-hitting songs, power- 
fully produced and arranged. 

Cash Box said, "Genya tears us to 
pieces with songs of her own choosing 
and every one shreds to perfection." 

And you'll be as happy that Genya's 
on Columbia as we are. Because that 
makes it all the easier for you to get her 
across to the public. 

On Columbia Records* and Tapes 
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General News 



ASCAP Opens 
New Category 

NEW YORK — ASCAP is offer- 
ing Associate Membership without 
any dues to writers of music and 
lyrics even if their works have 
not been published. To encourage 
young writers in their professional 
aspirations and growth, the Society 
has established a special category 
of Associate Member and hundreds 
of campus creators have already 
joined. Many of these have suc- 
ceeded in getting their works pub- 
lished, and have moved on to full 
membership. 

All that is required for Associate 
Membership is simply having a 
work copyrighted, and information 
on how this can be done, as well 
as applications for Associate Mem- 
bership are available from ASCAP 
membership representatives in New 
York, Nashville or Los Angeles. 

Fantasy Releasi 
Double Deluxe 

BERKELEY— With the belief 
that the contemporary market is 
now turned on to jazz. Fantasy 
Records is dipping into their Pres- 
tige Records vaults for the release 
this month of 11 deluxe double 
record jazz sets at $6.98 suggested 
price. 

The artists represented in the 
release are Miles Davis, The Mod- 
ern Jazz Quartet, John Coltrane, 
Mose Allison, Sonny Rollins, Yusef 
Lateef. Charlie Parker, Charles 
Mingus, Eric Dolphy, Thelonious 
Monk and Oscar Peterson. 

Prestige has created all new 
packaging, covers and liner notes 
for the entire release. But spokes- 
men for the record company stress 
the fact that all the recordings are 
as originally cut — stereo will be 
released in stereo and mono will 
be released in mono. There has 
been no re-channeling of the latter 
as has been the case frequently in 
recent years. 

In announcing the release, Ralph 
Kaffel, Fantasy's executive vice 
president, noted that "The con- 
temporary market now provides a 
broader case for product of the 
type which has helped foster an 
increased interest in jazz and those 
artists. Besides satisfying the col- 
lector, as many of these original 
recordings have been out of print, 
we will be able to open new mar- 
kets through our expanded mer- 
chandising programs for jazz prod- 
uct." 

Working directly with Kaffel on 
the project was Fantasy vice presi- 
dent, the late Ralph Gleason, who 
took charge of the new liners for 
the packages. Besides Gleason, 
such noted jazz authorities as Nat 
Mentoff, Phil El wood, Graver 
Sales. Michael Harper. Ken Mc- 
Intyre and Pete Townshend. among 
others, supplied essay notes placing 
each artist in their prospective in 
jazz history. 

Kaffel also gave much credit for 
the jazz project to Rudy Van Gol- 
dor, owner of Van Goldor Re- 
cording Studios in New Jersey, 
and Oz Cadena, east coast a&r 
director of Fantasy/ Prestige Rec- 
ords. 

Gospel Return 
For Specialty 

LOS ANGELES — Specialty Rec- 
ords, a onetime leader in the 
gospel market, has re-entered the 
field. The label named Dillard 
Crume as manager of gospel prod- 
uct development and Crume's first 
signing was the Soul Stirrers, who 
recorded their biggest hits for 
Specialty with Sam Cooke as lead 
singer during an earlier contract 

A new Soul Stirrer release is 
being recorded now. In the past, 
the label had such gospel stars as 
the Pilgrim Travelers, Brother Joe 
May. Dorothy Love Coates. the 
Original Gospel Harmonettes, the 
Blind Boys, the Swan Silvertones 
and Professor Alex Bradford. 



Lester's Label Off 
And Running— Fast 



NEW YORK— Sonny Lester's 
new label. Groove Merchant In- 
ternational Corp., which special- 
izes in jazz, blues and soul, has 
gotten off to a fast start. Accord- 
ing to Lester, the label has pulled 
in $148,000 in billings since its 
inception Nov. I and he's project- 
ing a take of about $500,000 by 
the time the label is a year old 
next November. 

In getting deeper into his Groove 
Merchant operation, Lester is sev- 
ering his relationship with United 
Artists Records as a producer, and 
he recently bought back product 
he produced for Capitol which had 
never before released. 

Lester launched the label in 
November with the release of 
three LP's and followed a short 

ng First 11 
Prestige Paks 

Fantasy has scheduled a full 
scale promotional and merchan- 
dising effort for the release. Easels, 
window displays, posters, and in- 
store merchandising aids have been 
designed to serve as point-of-sale 
promotion pieces. 

Fantasy is planning a regular 
schedule of product from the 
Prestige catalog with a Folk and 
Blues release tentatively being 
planned for the spring. 



time after with four more. He's 
got five more LP's scheduled for 
release in March, then will limit 
his release schedule to one a month 
until September. He expects that 
there will be about 19 albums on 
the market by the time the label is 
a year old. 

After that, Lester plans to have 
a release schedule of about 1 5 
jazz LP's a year. Lester also ex- 
pects to make a stab at the Hot 
100 pop market in about six 
months. 

Artists already released on 
Groove Merchant are Jimmy Mc- 
Griff, Junior Parker, Count Basie, 
Jeremy Steig, Chick Corea, O'Doncl 
Levy and Joe Thomas. The five 
LP's in March, said Lester, will 
contain all different artists. 

On the distribution end. Groove 
Merchant is handled by London in 
New York, Los Angeles. San Fran- 
cisco, Boston and Atlanta; Ami in 
Detroit; Nick Conci in Cleveland- 
Pittsburgh; All-Disc in Chicago; 
Universal in Philadelphia, among 
others. RCA distributes the label 
internationally. 

Lester is keeping his operation 
on a small scale. Erv Bagley is his 
vice president in charge of sales. 
Bagley had been with Blue Note 
and Riverside. For promotion. Phil 
Colbert covers the East and Eddie 
Thomas covers the Midwest. 



Chappell Seen Doubling 
Its Output for the yr. 



NEW YORK— From the indica- 
tions of a heavy production sched- 
ule for the first quarter of 1972, 
Chappell & Co. plans to more than 
double its total output in the U.S. 
The first quarter release will be 
the largest release of product ever 
printed by Chappell. 

Increased activity on three fronts. 
Contemporary Music, theater scores 
and print agreements, coupled with 
innovations in sales merchandising, 
have enabled Chappell to increase 
its output so much. 

Tony Lenz, merchandising direc- 
tor for Chappell, New York said, 
"currently we have a number of 
chart records by such artists as 
Jerry Butler, James Brown, Rod 
Stewart. Chakachas, the Dells, 
James Last and Andy Williams. 
Also, although we have always 
been strong with show scores, we 
are experiencing a particularly good 
year with "Two Gentlemen of Ve- 
rona." "Iphigenia." "Love Me, 
Love My Children," "Wanted." 
and the upcoming "Sugar." "Booth 
Is Back in Town." and 'Tricks." 

Lenz also mentioned the potency 
Chappell has with Bob Dylan's 



publishing companies, Combine 
Music Corp. and Hansen Publica- 
tions, Inc. for Canada. 

This type of arrangement al- 
lows us a really wide choice of 
material in addition to our own 
catalog," said Lenz. 

Lenz also pointed out the initia- 
tion of a new music series, a chord 
organ series, a set of the world's 
75 greatest hits, and a number of 
special market projects as prime 
factors in the print increase. 

Morgan's Reservice 

LOS ANGELES— "A Song for 
You" is being reserviced to dis- 
tributors and radio stations. Bev- 
erly Hills Records president Mor- 
ris Diamond said last week. The 
record was released late last year 
when the label was distributed by 
United Artists Records. Diamond 
now has his own lineup of inde- 
pendent distributors "and 10 out 
of 26 are insisting that I put the 
record out again because they feel 
it's a hit and they can do quite ■ 
bit more with it now." 



Dakar's New Distributors Cr Art 



NEW YORK — Pete Gams. 
Brunswick Records' executive vie* 
president of sales and promotion, 
has completed lining up distributors 
across the country to handle the 
Dakar label, which is now being 
distributed by Brunswick. For the 
past three years the Dakar line 
had been handled by Atlantic Rec- 
ords. 

In addition, new Dakar art work 
has been designed to highlight the 
change. The first releases to carry' 
the newly designed label will be 
singles by Jean Shy, Tyrone Davis. 
Johnny Sayles and Otis Leavill. 
plus a new album by Davis. 

Meantime. Brunswick is moving 
into the new year with the Chi- 
Liles "Have You Seen Her," which 
is nearing the three million mark 
in sales, and Jackie Wilson's "Love 
Is Funny That Way," the top-sell- 
ing album by the Chi-JJtes "(For 
God's Sake) Give More Power to 
the People," which has reportedly 
topped the 350,000 sales mark and 
Wilson's album called "You Got 



Me Walking." which is selling at a 
fast clip. 

Set for release are new singles 
by the Lost Generation, the Chi- 
Lites. and Jackie Wilson. Addi- 
tionally, a new album by Barbara 
Acklin will also be issued. Bruns- 
wick will also be releasing a young 
new vocalist from South America 
called Herman. His initial release 
will be an album that Garris ad- 
vises will receive an intensive pro- 
motion and publicity campaign. 

In atldition. Carl Davis, execu- 
tive vice president of recording for 
Brunswick, revealed that the com- 
pany is utiliring a new system of 
recording that was developed by 
Davis and Bruce Sweden, chief 
engineer for the label's recording 
studios in Chicago. Called "Ultra 
Range Process." the new method, 
said Davis, has established a defini- 
tive sound by which all recent 
Brunswick product can be readily 
identified. Davis said that the 
"Ultra Range Process" will be used 
on all future recording dates for 
both the Brunswick and Dakar 
labels. 
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General News 



Conniff Refurbishing; 
Seeks Today's; Sounds 



By ELIOT TTIEGEL 



LOS ANGELES — Ray Conniff 
has "freshened bis sound" by using 
younger male voices, reducing the 
number of singers in his chorus, 
going to harder rhythmic patterns 
and using tracks for the first time. 

The result is his just released 
Columbia LP, "I'd Like to Teach 
the World to Sing," which marks 
a turn for the veteran arranger. 

"The record industry moves so 
fast that if you stay with the same 
style you get left by the wayside/' 
Conniff admits. In the past, Con- 
niff used as many as 25 singers, 
a large brass section, one drummer 
and recorded everything simultane- 
ously. 

"This is the first time that we 
put the rhythm tracks down first 
and the singers on the next day. 
On the third day we added sweet- 
ening." 

The irony of all this carefully 
planned work to create a con- 
temporary sounding LP to reach 
new ears, is that when Conniff " 
plays at a White House concert 
Friday (28) to celebrate the 50th 
anniversary of DeWitt Wallace's 
founding Reader's Digest, he'll be 
on a nostalgic trip. The White 
House wants a night of nostalgia 

So for 30 minutes Conniff will 
play songs which reflect the 50- 
year span of the Digest, using 16 
singers from Los Angeles and 
members of the Marine Corps 
Band. 



President and Mrs. Nixon se- 
lected Conniff for the performance 
in the East Room, and the con- 
cert marks his first show for a head 
of state. 

He will use a small ensemble as 
the backup for the singers, playing 
such numbers as "It's the Talk of 
the Town." "Deep in the Heart of 
Texas," "April in Portugal" (Mrs. 
Nixon's favorite song), "Somewhere 
My Love," "Que Sera Sera/True 
Love" and "Imagine." 

This last song is in the LP and 
has been released as a single at 
Columbia's request. 

More Youth 

Conniff says he used younger 
mule singers (contracted by John 
R. y lor and his -brothers) to achieve 
a stronger, more modern sound. 
"Words are phrased differently to- 
day and the guys are singing much 
more in the high register." 

The LP also marks the first time 
Conniff and Snuff Garrett have 
worked together. Three drummers, 
another first, were also used: Hal 
Blaine. John Guerin and Ronnie 
Tim. 

Conniff wrote differently for 
this LP because of his new ob- 
jective: young people. "I wrote 
a tot of unison figures for the 
brass and a lot of sustained notes." 

Conniff notes that young song- 
writers arc often guitar players 
who tune their instruments to a 
(Continued on page 13) 
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S tig wood 
Wins Suit 
In Illinois 

NEW YORK— In stilt another 
court action involving the staging 
of "Jesus Christ Superstar," U.S. 
District Judge Robert D. Morgan, 
Peoria. III., has ruled on behalf 
of the Robert Stigwood Group, 
granting a permanent injunction 
against defendants Mid-America 
Rock Organization. Hank Skinner, 
individually and doing business as 
Peoria Musical Enterprises and 
Peoria Musical Instrument Co. 

The injunction "permanently en- 
joined and restrained (the defend- 
ants) from infringing in any man- 
ner whatsoever, whether directly 
or indirectly, the said copyrights 
of Leeds Music Limited Corpora- 
tion and The Robert Stigwood 
Group Limited thereunder in any 
manner. . . .** 

A temporary restraining order 
had been previously entered after 
a hearing before the court, whereby 
the show scheduled for presenta- 
tion Dec. 12 at Exposition Gardens 
had been canceled. On Dec. 22, 
Hal Zeiger presented two per- 
formances of the authorized con- 
cert version of "Jesus Christ Super- 
star" at the Gardens. 

Kinney Group 
Branches In 
30% Increase 

LOS ANGELES — The mood at 
Warner/ Elektra/ Atlantic Distribut- 
ing Corp. is bigness. Business 
covering the quarter from October 
through December was up by 30 
percent WEA reports. And if the 
same ratio of increase continues 
for products from the three labels 
and any lines distributed by them, 
WEA projects a 40 percent rise in 
business for 1972. 

Joel Friedman, WEA's president, 
cites two reasons for the sales 
surge: first, hot product, and. 
secondly, the manpower to expose 
this merchandise to the market- 
place in an effective manner. 

A combined s a I e s -promotion- 
executive cadre for the eight 
branches totals 120 persons. WEA 
officially got going on Jan. 1, 1971 
when the Warner Bros., Glendale, 
Calif., branch began servicing all 
three labels. The other seven 
branches were formed within nine 
months. Fifty percent of the coun- 
try was being serviced by WEA 
within the first six months of its 
existence. 

Rocky Road 
Exec on Tour 

NEW YORK — Marc Gordon, 
president of Rocky Road Records, 
which was formerly Carousel Rec- 
ords, has scheduled a four- week 
European tour to complete negoti- 
ations for exclusing worldwide re- 
cording rights for the Easy Beats, 
an English rock group, and Colin 
Areety, a black vocalist from Liver- 
pool. 

Gordon, who also manages the 
Fifth Dimension, will also be super- 
vising their tour as well as meeting 
with record distributors for Rocky 
Road. He will visit London. Frank- 
furt, Wiesbaden. Amsterdam. Ham- 
burg, Birmingham. Manchester and 
Pans. 

Gordon will also be looking for 
new artists while abroad. The label 
currently holds contracts on Cli- 
max. Sugar. Sweetgrass. Viva, Holly 
Sherwood. Boonie White and Al 
Wilson. 



Bagdasorian Dead 



LOS ANGELES — Ross Bagda- 
sari an, 52. creator of the Chip- 
munks in 1958. died of unknown 
causes Jan. 16. He was one of 
Liberty Records top selling acts 
through the special sounding rec- 
ords he created for the Chip- 
munks. He was with Monarch 
Music at the time of bis death 



IN OLDIES PROMO, UA 
'SOCKS' IT TO WHISKY 

LOS ANGELES— United Artists Records is taking over the 
Whisky a-Go-Go Monday (31) to tow a Legendary Sock Hop t Malt 
Party honoring its new Legendary Masters Series. Theme of the party- 
is West Coast early 1960s rock, the period covered by the first four 
Legendary Masters releases, double-record sets of Fats Domino Ricky 
Nelson. Ian A Dean and Eddie Cochran. 

Appearing at the Sock Hop will be the Fleetwoods. Del Shannon, 
the Ventures. Bobby Vet, Freddy Cannon, and other surprise stan 
from a decade past. The party will be filmed and taped Pioneer rock 
movies from the period will be shown. 

UA claims that early reaction to the Legendary Masters product 
makes these among the fastest-moving oldies packages in history Each 
twin-record set lists for $6.98 and includes an in-depth illustrated 
biography booklet bound into the album. Further Legendary Masters 
releases in the works include Ike & Tina Turner. Johnny Rivers. 
Gordon Lightfoot. Steve Winwood. Miles Davis. Smiley Lewis and 
Shirley & Lee. 



NARM Parley Slates 
'Super Rap' Session 



NEW YORK— The 14th annual 
NARM convention, which con- 
venes March 5 at the Americana 
Hotel. Bal Harbour. Fla.. will hold 
a "Super Rap" session on March 
8. Purpose of the session is to give 
members an opportunity to speak 
on four subjects of industry im- 
portance. These are: "The retailing 
Explosion"; 'The Role of the 
Smaller Rack Jobber"; "Data 
Processing: A Tool for Improving 
Merchandising and Diminishing 
Returns": and "Today's Challenges 
in Radio Promotion.** 

Joe Smith. Warner Bros. Rec- 
ords vice president, will moderate 
the discussion. Each of the topics 
will have a panel, or firing line 
of experts on the subject. 

Panel members on "The Retail 
Explosion" include John Cohen. 

ADL Division 
Names Goody 

NEW YORK— Sam Goody has 
been named chairman of the Anti- 
Defamation League Appeal's Mu- 
sic and Performing Arts Division, 
which will hold its annual lunch- 
eon meeting Feb. 16 at the Hotel 
Pierre. Named to serve as co- 
chairman are George Gabriel of 
BML Ira Moss of Pickwick Inter- 
national, and Sam Stolen of Sam 
Goody. Inc. Honorary chairmen 
for the event are Clive Davis, 
president of Columbia Records. 
Stanley M. Gortikov, and Jack 
Grossman of Jack Grossman En- 
terprises. 

The luncheon is being held in 
conjunction with the Music and 
Performing Arts Lodge of B'nai 
B'rith. Floyd Glinert of Shorewood 
Packaging Co. is president of the 
Lodge. David Rothfeld of Kor- 
vette's is Lodge ADI. chairman 

Flying Dutchman 
To Cut LP on 
A Dial Book 

NEW YORK— Flying Dutchman 
Records will be tieing in with Dial 
Press' upcoming publication of Gil 
Scott-Heron's novel. "The Nigger 
Factory." Scott-Heron, who re- 
cords for Flying Dutchman, will 
record an album of poetry and 
songs based on the book and earn- 
ing to same title. 

Hansen Publications is also pub- 
lishing 12 songs from Heron's cur- 
rent Flying Dutchman album, 
"Pieces of a Man.** The label is 
sending copies of the Hansen book 
and the album to record artists 
and producers, in an effort to pro- 
mote the work. 

Esther Philips has recorded 
Scott-Heron*s "Home U Where the 
Hatred Is" for CTI Records. Scott- 
Heron is also negotiating with 
NPP to release a black comic 
book monthly. 



Lee Hartstone. Amos Heilicher and 
Jim Schwartz. 

Joining them on the firing lint, 
will be Jac Holzman. Jerry Schoen- 
baum and Irwin Steinberg. "SmaH 
Rack Jobber" panelists include Ja; 
Jacobs. David Press and Philip 
Slavin. Manufacturers include Here 
Goldfarb. Mort Hoffman, Mars 
Schalchter and Otis Smith 

The "Data Processing" panel 
will draw, among others. Jack 
Grossman and Marvin Saines 
Manufacturers include Joel Fried- 
man and Gene Settler. The "Radio 
Promotion" discussion will include 
William Hall and Joe Martin 
Manufacturers will be Al Bell, 
Neil Bogart. Jerry Wexler. Radio 
representatives will be Bob Hamil- 
ton. Bill Lowery and Curtis Shaw. 
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Van Morrison 
"Tupelo Honey" 

Every day, 
about 15 new 
stations add 
this one, Van's 
second single 
hit from his WB 
"Tupelo" al- 
bum. Among 
many others, 
it's pop with 
KHJ. KFRC. 
WOR-FM, 
KDAY, KDWB. 
WFOM, WOGY. 
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America's new 
power-rock 
leaders are hit- 
ting hard with 
this single from 
their "Killer" 
album. Believe 
us, or check 
] | with over 250 
stations, includ- 
ing KOIL, 
WKNR, WABX, 
KING, KRIZ. 
WNEW-FM, 
KRLA, KLOS. 
KDWB. WIXY, 
WCOL. WPLJ, 
KDAY . . . 



Earth, Wind & 
Fire 

"I Think About 
Loving You" 

The on-going 
R & B pop suc- 
cess of this 
mighty new 
group is amass- 
ing a lot ol 
radio action, 
and specifically 
we Include 
WAMO. WJLD, 
WWRL, WDAS, 
WLIB-FM, 
WHUR, WABQ. 
WNEW-FM. 
WDIA, WLIB. 
KWK, WLIR-FM. 
WASH. WILD... 
and dozens 
more. A big hit. 




All belter babies from Warner/Reprise. Tape versions of these albums distributed by Ampex. 
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Ampex Unfolds New 
Division Strategies 



Market Quotations 
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Sec related .lor) la Tape Cartridge 
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CHICAGO — Am pcx Corp. 
moved quickly into Phase II of its 
program to discontinue the con- 
sumer equipment division. 

Following its announcement to 
phase out of cassette, cartridge 
and open reel tape recorders and 
allied accessories. Ampex took 
these steps: 

— Will continue to market an 
open reel deck, model AX 300 at 
$649.95. through the company's 
Audio/Video Systems division 
based in Redwood City, Calif. 

— Will continue to market a 
cassette cleancr/demagnitizer, mod- 
el 220 at $4.95. through the com- 
pany's Magnetic Tape division 
based in Redwood City, Calif. 



NEW YORK — CTI Records and 
Kudu Records will present a 
"Winter Jazz." concert package 
consisting of the two record com- 
panies' all-star musicians, in Cin- 
cinnati. Feb. 24: Chicago, Feb. 26: 
and Detroit, Feb. 27. 

Appearing at all the concerts 
will be Freddie Hubbard, trumpet: 
Hubert Laws, flute; George Ben- 
son, guitar: Stanley Turrentine. 
tenor saxophone: Hank Crawford, 
tenor saxophone: Johnny Ham- 
mond, organ: Ron Carter, bass: 
Airto Moriera, percussion: Grover 
Washington Jr., alto saxophone: 
Bernard Purdie, drums: and singer 
Esther Phillips. Frankie Crocker, 
air personality at WLIR. New 
York, will host all three shows. 

The package was put together 
by Creed Taylor, president of CTI 



ASK THE MAN 
WHO KNOWS . . . 

International Manoger skilled in de- 
veloping profitable foreign tales h 
seeking to toin dynamic growing 
record co. Currently with one of top 
10 record companies If you are look- 
ing for bright experienced young 
e«ec to handle foreign sales, foreign 
publicity, ond foreign services to 
licensees, write to: 

Box 1012 

Billboard Publications 
9000 Sunset Blvd , Suite 415 
Los Angeles. Ca. 90069 



— Will continue to sell products 
(inventory) through dealers and 
distributors at Fair Trade prices. 

_ — Will continue to negotiate 
wiuh other companies, like Magna- 
vok Co.. to sell portions of exist- 
ing lines. 

— Thomas E. Davis, group vice 
president, consumer equipment di- 
vision, has named Roy Fabbrini, 
acting general manager, consumer 
equipment division, to succeed A. 
Peiter Lamer, vice president and 
general manager, who resigned to 
join SCH Corp. as vice president 
and general manager of the appli- 
ance and floor care group. Robert 
J. Whitehouse. national sales man- 
ager, has been named marketing 
manager of the equipment division 
to succeed Lawrence R. Pugh. who 
is on special assignment reporting 
to Davis. 



and Kudu Records, after the suc- 
cess of his "Summer Jaz2," pack- 
age: which played the Hollywood 
Paladium to a capacity crowd of 
5.000 in July. 1971. A live LP. 
"'California Concert." has just been 
released by CTI and will be heav- 
ily promoted in the three cities 
where "Winter Jazz.** will appear. 

Tickets for "Winter Jazz." range 
from J4.50-S6.50. 

' We want to showcase these 
artists in the three Midwest mar- 
kets because a strong record buy- 
ing interest has been shown in all 
three places." said Taylor. 

"In addition to the promotion of 
of our California Concert, LP, we 
will also have a new and first 
album release from Esther Phillips, 
entitled From a Whisper to a 
Scream.' and a new Johnny Ham- 
mond LP. Wild Horses Rock 
Steady.' both from Kudu. We will 
be running in-store promotions, 
print ads, and local and national 
television appearances by our art- 
ists, as well as special radio pro- 
motion designed at hitting the Mid- 
western markets and the surround- 
ing colleges and universities with 
full information on the concerts 
as well as the artists." Taylor ex- 
plained. 

CBS Acquires 1 1 
W.C. Audio Stores 

NEW YORK — CBS has com- 
pleted acquisition of Pacific Elec- 
tronics, which operates 1 1 audio/ 
tap*; stores under the name Pacific 
Stereo. 

I he retail chain, with stores in 
Los. Angeles and San Francisco, 
will! be operated as a wholly-owned 
subsidary of CBS Records. Terms 
of the cash acquisition were not 
announced. 



TIC Registers 
2nd Qtr. Loss 

NEW YORK— Transcontinental 
Investing Corp.. in the process of 
being acquired by James Ling's 
Omega-Alpha, reported a loss in 
the second quarter ended Nov. 30. 

The six-month loss is $1,478,000, 
or 17 cents a share, on sales of 
$49,100,000. compared with a loss 
of $4,067,000. or 48 cents a share, 
on sales of $55,700,000 a year ago. 

In the second quarter, gross was 
$26,400,000 and net loss was 
$115,000. or 1 cent a share, com- 
pared with a gross of $32,800,000 
and a net loss of $1,403,000. or 
16 cents a share, a year ago. 
Average number of shares is 
8.500.000 compared with 8.540.000. 
2nd Qlr. to 

M 1971 1970 

GrOM income S26.40O.0O0 S32.800.000 
Oper. lo» 215.000 2.30.1.000 

Ncl km 115.000 1.403.000 

6 months 

Grovi income 49.100,000 55.700.000 
Net Ion 1, 471.000 4,067,000 

Gold 
Awards 

Melanie has received gold cer- 
tification from the R.I. A. A. for 
her first single on her own Neigh- 
borhood Records label. "Brand 
New Key." 

* * * 

Jonathan Edwards, Capricorn 
single, "Sunshine" has been certi- 
fied as a gold single by the RIAA. 

'City' Into 
RCA Groove 

NEW YORK — RCA Records 
has put the original cast album of 
the Broadway musical "Inner City," 
into the groove. The cast album 
session was held Jan. 23 at RCA's 
New York studios. 

The score for "Inner City" was 
written by Eve Merriam (words) 
and Helen Miller (music). The cast 
includes Linda Hopkins and De- 
lores Hall, both of whom have 
been signed to exclusive long- 
term contracts by RCA. Each has 
recorded a single record of songs 
from the show. Miss Hopkins re- 
corded "Deep in the Night" and 
"My Belief." and Miss Hall has 
recorded "Shadow of the Sun" and 
"Law and Order." 

"Inner City" is being presented 
on Broadway by Joseph Kipness. 
Lawrence Kasha and Tom O'Hor- 
gan in association with RCA 
Records. 

2 Mil Mark for 
The Sly Single 

NEW YORK— Sly and the Fam- 
ily Stone's single "Family Affair." 
on Epic Records has sold over the 
two million mark and continues to 
sell about 100.000 copies a week, 
after having been on the charts for 
12 weeks. The single was culled 
from the Family's LP. 'There's a 
Riot Goin' on," which was certified 
gold on (he day of its release. 



Mega Contracts 
Carol Channing 

NASHVILLE — Mega Records, 
as part of its expanding program, 
has signed Carol Channing and 
will record her here in February. 

Miss Channing already is a mul- 
tiple gold record winner, and will 
seek to incorporate the Nashville 
sound into her new releases, (o be 
produced by Jim Stewart. 

Stewart and Doug Ashdown. 
both of whom produce independ- 
ently for Mega, went to Dallas to 
work with the artist, who in- 
corporated some of the material 
she will record into her one-woman 
show. 
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Viewlex Reports 
2nd Quarter Gains 



NEW YORK— Viewlex Inc. re- 
ported increases in sales and earn- 
ings for the second quarter, ended 
Nov. 30. 

Net sales were S12.334.0OO and 
net income $354,000. or 9 cents a 
share, compared with S9.780.000 
and $277,000. or 6 cents a share, a 
year ago. 

In an earlier report. David H. 
Peirez. president, said he is hoping 
for fiscal 1972 operating profit of 
more than 40 cents a share, com- 
pared with fiscal 1971. income be- 
fore a special credit of 13 cents a 
share. Fiscal 1972 volume, he said, 
will be about $50 million, up from 
$42.3 million. 

In the first quarter. Viewle* had 
net income of $205,000. or 5 cents 
a share, on sales of $10,024,000. 

Peirez said Viewlen's most profit- 
able operation is in the audio 
visual division, where he expects 
profit to be about double fiscal 
1 97 I s $300,000. 

Viewlex makes and markets 
leisure time and educational 
equipment, including records (Bud- 
dah Records) and professional 
tape duplicating products (Electro 
Sound). 

The company recently announced 



a trade agreement to supply Melo- J 
diya Music of Russia with cassette 
manufacturing equipment (Bill- 1 
board. Dec. 18. 1971). 
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Earphone Firm 
Indicates Gain 

MILWAUKEE— Koss Corp re- 
ported second quarter gains in sales 
and earnings for the period ended 
Dec. 31. 

Net income was $214,431 on 
sales of S2.02l.316. or 13 cents a 
share, compared with $ 1 1 4.677 oo 
sales of $1,529,369. or 7 cents a 
share, a year ago 

lad Qtt. M 
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CTI & Kudu V/ill Stage 
'Winter Jazz' Concerts 
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Col & Capitol 
File 2 Court 
Tape Actions 

• Continued front page f 

Association of America (RIAA). 

Local hearings on those enjoined 
were set for Jan. 27 and Jan. 28. 

Since Mi and Telecor exhibited 
product from other labels not in 
the action, both remained open 
throughout IHE but Matthew Pro- 
ductions immediately removed its 
sign advertising tapes. The two 
Navy Pier exhibitors were enjoined 
the day prior to that event's clos- 
ing. 

Bob Marcus of TTL the firm cir- 
culating the memo referring to the 
Utah case brought by Tape Head 
against RCA. Columbia. ABC and 
Ampex, called the action "more 
harassment." Asked about his po- 
sition in regard to payments to art- 
ists under contract to labels III 
offers, he said: "We have no con- 
tracts with artists. We have tried 
to contact labels and would be 
willing to make payments, say a 
quarter per tape, or whatever price 
was agreed on. but they will not 
respond." 

Matthew Productions' Robert 
Levy said: "I quit offering the 
tapes. I don't need the hassle." He 
said he saw no contradiction in 
offering the Bible and tapes by 
artists not receiving payments from 
his suppliers. He said: "It comes 
down to one thing — money." 

Personnel at Eastern on the pier, 
said prior to the court action, that 
they were diversifying into display 
cases in lieu of the possible con- 
tingencies when new federal re- 
strictions apply to tape duplicating 
Feb. 15. "He will have to offer 
many 'best or series but. at least 
that kind of product will have a 
longer life than chart titles." 

Labels' Ad Cost 

In Capitol's eight-page com- 
plaint explaining the financial in- 
volvement in promoting product, it 
states the label has spent $35 mil- 
lion in advertising within the last 
five years. The Columbia com- 
plaint states its expenditure over 
the same period at $20 million. 

Capitol said also: "Among the 
performances owned by Capitol 
. . . which defendants IT! and Tele- 
cor have thus dubbed on to tapes, 
pirated and appropriated and sold 
for their profit, are the perform- 
ances of . the Beatles, Grand 
Funk Railroad and Bloodrock." It 
charged Matthew had "dubbed on 
to tapes, pirated and appropriated 
. . . performances of Grand Funk 
Railroad, Glen Campbell. Merle 
Haggard. John Lennon and Sonny 
James." 

Columbia's complaint mentions 
performances of Lynn Anderson. 
Ray Price. Janis Joplin. Santana. 
Chicago, Blood. Sweat & Tears, 
Simon & Garfunkel. Sly & Family 
Stone, Andy Williams, David 
Houston and Marty Robbins. 

Goldman's letter said: . . . "The 
record companies arc not ashamed 
of underselling you the dealer, in 
national tape club ads." However, 
in another letter available at the 
pier, this reference to tape clubs 
was absent. Goldman also said in 
both letters: "There are many de- 
vious merchandisers of tape around 
today. We caution you to be care- 
ful in doing business with many of 
these sources particularly since 
some may not be around to take 
back badly produced product." 

Goldman's price in 200-500 lots 
is $2 per cartridge. ITI listed 
prices at SI. 75 in quantities 2,500- 
4.999 up to $3.10 in 10-49 quanti- 
ties. A Super Hits catalog with the 
additional logo, "etc.," which also 
identifies Eastern Tape Corp.. 
made an appeal to consumers: "In 
order to prevent a substantial in- 
crease in the price of these tapes 
. . . write or call your U.S. Con- 
gressman asking him to oppose 
Senate Bill 46 unless it is amended 
to permit legal tape duplicators to 
continue in business." 



Studio Track 



By BOB GLASSE.NBF.RG 



Still cleaning up from the old 
year: Sigma Sound Studios, Phila- 
delphia, ended the year with two 
million sellers to their credit. The 
Stylistics, "You are Everything," 
on Avco Records and "Drowning 
in a Sea of Love," by Joe Simon 
for Spring Records both received 
gold certification. 

They are also very proud of 
their work on Laura Nyro's 
"Gonna Take a Miracle," as well 
as the live concerts they did in 
conjunction with WMMR-FM. 

Then there was Wlbon Pickett 
and "Don't Let the Green Grass 
Fool You," and Brenda and the 
Tabulations with "Tip of My 
Tongue," as well as Cbee Cbee & 
Peppy's T Know I'm in Love." 
The Ebonys also used the studio 
extensively in 1971 as did the 
Fuzz. 

Harry Chipetz, from whom I 
received all this information, also 
wanted to express his thanks to 
the many producers who helped 
Sigma have a "super heavy year." 
in his words. So thanks to Kenny 
Gamble. Leon Huff, Thorn Bell. 
Bobby Martin, Stan Watson, Jesse 
James, Jimmy Bishop, GUda 
Woods. Van McCoy, John Madara, 
Tom Sellers, Jerry Ross, Clyde 
Otis, John Hill, Norman Harris, 
Richard Barrett and Harvey Fuqua. 
And thanks to the artists who 
helped as well. The Stylistics. Joe 
Simon, Laura Nyro, The Chambers 
Brothers, the Delfonics, the Four 
Tops, Mike Douglas, Rod McKuen, 
the Three Degrees, O.C. Smith, 
and Brenda and the Tabulations. 

* * * 

A&M Studios, Los Angeles, 
started off the new year with a 
bang, hosting Cheech and Cbong, 
for Ode Records with Lou Adler 
producing; Jonl Mitchell for work 
on her new Reprise album with 
Henry Lewy producing; Roger 
Kelaway for A&M with Steve 
Goldman producing; Goldman pro- 
ducing also a new Gerry Mulligan 
LP for A&M; England Dan and 
John Ford Coley with Louis 
Shelton producing: Bobby Hulcber- 
son with Harold Land for Blue 
Note Records with George Butler 
producing; Joan Baez in for over- 
dubs on her A&M album; Bobby 
Sherman for Metromedia Records 
with Warren Sylvester producing; 
and BUI Medley for A&M with 
Herb Alpert producing. 

* * * 

From Memphis and James Cor- 
teae comes the report that Ardent 
Recordings Inc., has moved into 
what John Fry, president and own- 
er of the facility calls a "conserva- 
tive or traditional studio." 

The new facility is built around 
a central patio featuring a fountain 
and live trees and foliage. It is a 
red brick structure in the French 
Colonial style which spreads over 
7,200 square feet. 

There are two complete studios 
now at Ardent, both with com- 
plete 16 track equipment which 
Fry also describes as ultramodern 
In fact. I wonder why Fry calls it 
a conservative studio. While it is 
true lhat in the past the facility has 
done much custom work, with 
those new 16's there will be plenty 
of time for the non-conservative 
recording. For instance. Ardent has 
already completed a mix on a live 



Tony Joe White album recorded 
in Europe and the Alabama State 
Troupers album featuring Don Nix 
for Elektra. 

* » » 

At the Village Recorder, Los 
Angeles, producer Ed Michel is 
finishing B.B. King's Midnight 

L.A.," and "London No. 2," for 
ABC Dunhill. as well as John Lee 
Hooker's latest ABC LP Also in 
were Harvey Mandel and Chad 
Stewart with sessions for Skip 
Taylor Productions. Warner Bros.' 
Bobby Hatfield and Fanny started 
on individual projects and Alice 
Coltrane has begun a new LP for 
ABC/Impulse. Jim Pulte has com- 
pleted his next album for L'A and 
ABC/Impulse has Mel Brown 
scheduled for a date. Howard Rob- 
erts and producer Michel will be in 
soon to begin a new project for 
Roberts' next album as well. They 
will use the quad facilities at 
Villages Recorder, which means 
hooking up studios A and B simul- 
taneously. 

* * * 

At the East Coast Record Plant 
Tony Mlddlelon is in for Peter 
Schrckeryk with Tony DevilUo pro- 
ducing and Tom FTye and Shelly 
Yakus engineering: Mike Longo is 
in for Mainstream with Bob Shad 
producing and Carmine Rubino 
engineering: and Producer Johnny 
Sandler is mixing an album for 
Capricorn Records. 

At the West Coast Record Plant. 
Spencer Davis is in for L'A with 
Bob Hughes engineering; Two 
Friends in for Motown with Tom 
Wilson producing and Hughes en- 
gineering: Buddy Miles in for Mer- 
cury; and Peter Anders is in for 
Family Productions. 

On the location front, the Wally 
Heider/ Record Plant remote truck 
has been busy with Mountain for 
Windfall Records with Bob 
D Orleans engineering at the New 
York Academy of Music; The 
International Choir for Right On 
Records at the choir's church in 
Brooklyn with Flye engineering; 
and Paul of Peter, Paul and Mary 
at Carnegie Hall with Tom Flye 
engineering and Yakus on P A. 

* * * 

At RCA, New York are RCA 
artists Doc Severinson and Van 
Cllburn working on individual 
projects, as well as Kirshner Rec- 
ords artist Phil Cody. 

On the West Coast at RCA 
Studios. Hollywood are RCA art- 
ists Swampwater and Mother Heo. 

* * * 

At Ultra-Sonic Studios. Hemp- 
stead. L.I is Billy Joel with John 
Bradley engineer. Steve Metz 
of Viclrix Productions is recording 
David Cochise at Sound Exchange. 
Also in are McKeadree Spring and 
Orville Stoeber for Uni, as well as 
Geri Granger recording her first 
session for UA. 



White Front 

• Continued from page I 

Hearle's stores in San Diego. In 
the While Front stores, NMC will 
rack 300 oldies titles, the local 
playlist and all hitbounds. It will 
comprise an estimated 3.500 single 
inventory per store. 



Who would want to record 

where Sly Stone and Crosby & Nosh did? 

Buddy Miles, Sarah Vaughan, Eric Burdon, Quincy 
Jones, George Harrison and B.B. King would 
(and did). 

Wouldn't You? 
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Children's Musie/Goff-Creen Publishing, Scepter Records- 
music publishing companies. He is a former director, profes- 
sional activities. Burlington Music. . . . George Hocutt rejoins 
California Record Distributors in Torrance. Calif., as general 
manager, replacing Bob llrsery. Hocutl had been with the com- 
pany 10 years before leaving in 1969 to enter music publishing. 
. . Bill Metz named sales manager, California Records, owned 
by National Tape and Records. . . . Jack Bernstein, general 
manager of Alltapes. Dallas, named corporate vice president. 

* * * 

Dennis I. at initial named vice president, sales, ABC-Dunhill. 

* * » 

Dr. Peter C. Goldmark, president and director of research 
at Goldmark Communications Corp., has been named consultant 
and technical advisor to the London-based EVR Partnership. 

* * * 

Mill Feldman, advertising director of Audio Magnetics Corp 
has left to start his own agency. 

* * * 

Jules Sack, formerly executive vice president and general 
manager of Stereodyne, which went out of the tape business, has 
been appointed national sales manager of Gabriel Manufacturing 
Co.. Stony Point, N.Y., which acquired Cassette Corp. of 
America. 

* * * 

J. Allen Fisher has been appointed manager of Ampex's ad- 
vertising/sales promotion department in Redwood City. Calif. 

Conniff Refurbishing; 
Seeks Today's Sounds 



• Continued from pane 8 

regular G chord, rather than the 
old method of playing different 
major chords and moving their 
fingers around on the frets. 

He finds all the new technical 
aspects of composition refreshing 
and because there are enough good 
melodic tunes available, he has 
the wherewithal to create his three 
LP's a year. It usually takes six 
weeks to prepare an LP from song 
selection to studio work. 

When he used to record all 
ihe ingredients at one time, he 
worked three sessions: now it lakes 
nine— three each for the rhythm, 
singers and sweetening. 
"So more of my lime is involved. 

Kinney's Retail Rapport 

LOS ANGELES — The Warner 
r-lektra Atlantic Distributing Corp. 
initiates a series of dialog meetings 
with Scars officials Thursday (27) 
in Chicago. The goal: lo "improve 
each other's business position in a 
positive manner." 

The informal gathering follows 
by several months breakfast meet- 
ings wiih ihe local 23-store Whcre- 
tiouse chain in which suggestions 
for improved service were dis- 
cussed. 



but I gel a better sound on the 
rhythm because I don't have any 
mike leakage." 

Since he gave up using brushes 
on the snares several LP's ago. 
Conniff's LP's have been moving 
toward a closer tie with rock 
rhythms. The new I.P uses some 
standard riffs only they are done 
with less freneticism. 

Conniff represents in many ways 
ihe plight of the successful middle 
of the road artist. He does nol 
have top 40 airplay, yet his music 
is a steady seller. "I probably sell 
as many records a year as many 
of the artists played on top 40," 
he says. His LP's sell an average 
of 300.000 to 350.000 copies, he 
estimates. 



Joel Friedman. WEA president, 
will conduct the meeting with 
Sears' three main record buyers: 
Norm Schullz of Philadelphia. Ed 
Kavanaugh of Los Angeles and 
Dick Mabbatt. the Chicago-based 
chieftain, to whom they report 

Attending with Friedman will 
he Skid Weiss. WLA's director of 
branch merchandising. Marv Slave- 
er. WLA's Philadelphia branch 
manager: Ted Rosenberg. Glendale 
branch manager jnd Vic Faraci. 
Ihe Chicago branch manager. 
Sears, with its 1.300 outlets, is 
major mover of goods, and the 
meeting will hopefully lead to sev- 
ral safes and promotion programs, 
lus analysis of where, when and 
low Sears advertises its records, 
or example 

Friedman speaks of a change 
incurring within Ihe massive mer- 
handiser. "Dick Mabball got his 
nanagemcnl to sponsor the 'Soul 
[ram' syndicated TV show, and 
he company has been redesigning 
t* record departments to fit a 
"outh culture mood." Around 15 



stores have redesigned their record 
departments, and according lo 
Friedman, "sales have skyrock- 
eted." 

In some instances, records have 
been moved away from books and 
TV sets and placed near slacks or 
items which teens buy more read- 
ily. 

Following the dialog sessions 
with Sears' Ihree principal field 
buying sources. WEA intends to 
set up mini-meeiings in select 
markets with select store managers 
to ascertain needs in their areas. 

"There's a new- breed of record 
store owner and buyer who under- 
stands ihe music and he wants lo 
talk to you about the music. They 
are aggressive and they want to 
promote and sell." Friedman says. 
"I maintain it's absolutely neces- 
sary that a dialog exist between 
them and us. You can't restrict it 
to ihe local salesman calling on 
accounts." 

As a result of the breakfast 
meetings with Wherehousc person- 
nel. WEA_ obtained suggestions for 
merchandising aids and posters. 
And this chain sold between 50.000 
to 70.000 Nonesuch I P's alone 
during a 60-day period. Friedman 
points out. 

The executive finds an excite- 
ment coming from the young rec- 
ord store owners and buyers svho 
call enthusiastically to suggest hot 
I P tracks. "They really are into 
their music." Friedman says, add- 
ing it's a different feeling and a 
different individual who has come 



Copyright 
F/Y Date 
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is first produced on a final master 
recording that is later reproduced 
on published copies." 

This would indicate that even if 
a record were released on Feb. 
15th. but fixed ai an earlier date, 
it could not be registered for copy- 
right. 

The same test holds for mul- 
tiple tracks recorded for an LP. 
Counsel Goldman said only those 
segments fixed in final form on or 
after Feb 15th can be copyrighted. 
If other tracks on the LP were 
recorded in final form prior to the 
Feb. 15 date on which copyrighting 
of recordings officially starts, they 
cannot claim copyright. 

The Copyright Office counsel 
said these facts must be noted in 
registering such an LP for copy- 
right. Only those segments of the 
LP recorded on or after the Feb. 
15th date can carry the copyright 
symbol (an encircled P) on the 
label. 

The counsel said the law does 
does not apply to "recording ses- 
sions" but only to the final master- 

First Edition 
Wants TRO 
Deal Voided 

LOS ANGELES — Kenny Rogers 
and Terry Williams, principals of 
the First Edition group, filed suit 
in Superior Court here seeking lo 
void their contract with a purchas- 
ing firm they are partners in. First 
Edition Productions. 

According to the suit, in March 
1968 the First Edition— which 
then also included Mike Settle and 
Thelma Lou Camacho — drew up 
an exclusive publishing agreement 
w-ith TRO Inc. This company set 
up a new organization, First Edi- 
tion Productions, which issued 
stock shares and a $2,500 advance 
to each member of the First Edi- 
tion. 

The Kenny Rogers-Terry Wil- 
liams suit seeks to void the con- 
tract with First Edition Produc- 
tions on the grounds lhai ihe pub- 
lisher did nol promote the songs 
effectively, as called for in the 
agreement, and thai California 
corporate law requirements were 
not met in issuing the stock to 
First Edition members. 

Polygram Buys Merc 



Office Clarifies 
on Recordings 
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move is very positive for Mercury 
because Phonogram is solely de- 
voted to entertainment in all its 
aspects, li s a much larger enter- 
tainment environment." 

The deal was signed between 
Picter C. Vink. president of North 
American Philips and Coen Sol- 
leveld president of Polygram The 
purchase price was paid in cash 
and notes. The transaction does not 
involve Philips Recording Co. Inc.. 
a record-pressing facility in Rich- 
mond. Ind.. which is owned by 
North American Philips. 

RCA Acquires 
Bowie 'Words' 

NEW YORK— RCA Records 
has purchased "A Man of Words 
a Man of Music." by David Bowie, 
from Mercury Records It is re- 
ported thai the master will be re- 
leased as part of a double album 
which Bowie is working on 
Bowies other LP for RCA. "Hun- 
ky Dory." was released in Decern 
ber by RCA. 



fixation as it will be released. Also, 
counsel Goldman said that exhaus- 
tive and detailed analysis of indi- 
vidual cases with hair-splitting legal 
aspects could not be gone into on 
the basis of hypothetical questions. 

The copyright application forms 
for registration of new records and 
tapes were not ready as of Jan. 
I7ih, the date of Billboard's query. 
However, the U.S. priming office 
has promised the Copyright Office 
lo have them ready "in time" for 
the Feb. 15th deadline. A draft of 
the application form was circulated 
among industry people and copy- 
right attorneys for comment, with 
the final form evolved from meet- 
ings held in New York. The meet- 
ings were held Dec. 8 and 9, and 
were sponsored by the RIAA and 
the Music Publishers' Association. 

Requests for the Copyright Of- 
fice publication, "Copyright for 
Sound Recordings" (Circular 56), 
explaining compliance with the 
new law, have been coming in 
steadily, said counsel Goldman. 
For those who may have missed 
the information (Billboard Dec. 



18. 1971), copies of the publica- 
tion can be obtained by writing to 
the Copyright Office. Library of 
Congress, Washington. D.C. 20540. 



FROM ATLANTA 
WITH LOVE 

The Lowary Group 

No, it's not all 
In your mind. 

"THE ATLANTA 
RHYTHM SECTION'S" I 

Decca single, 

'IT'S ALL IN 
YOUR MIND," A 

a gettin' vA V s 
on hit!! '' v.S 





Let the good 
times rock! 
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MCA Artist Showcase Captures Disk Appeal 



1 

• 









The three day artist showcase brought th« attention of an outstanding 
array of record dealers and distributors and radio personnel and on 
hand to greet them during Kapp Records night were, from left: Or. 
Jules C. Stein, founder and chairman of the board of MCA Inc.; MCA 
Records president J. K. (Mike) Maitland. and Kapp general manager 
Johnny Musso. 




Kapp Records artist Roger 
Williams performing "Autumn 
Leaves" in a medley during Kapp 
night 



Rick Nelson, Decca Records, 
shows his new musical image 
to distributors and radio men. 




Kapp Records general manager Johnny Musso, left, presents Gold 
Disks to Sonny & Cher for Cher's single "Gypsies. Tramps and Thieves" 
and an award for their duo performance in the single "All I Ever 
Need Is You " 



From left: Decca artist Jerry Clower, Kapp general manager Johnny 
Musso: Stan Sulman of ABC Records & Tapes. Seattle: Mrs Johnny 
Musso. and MCA Records vice president Joe Sutton 
16 




Uni Records artist Neil Diamond, back to camera, 
performs with one of the highest paid "temporary" 
background harmony trios in the recording field — 
Uni general manager Russ Regan, center of trio, 
MCA Records promotion director Pat Pipolo. left. 
MCA Records sales director Rick Frio, right. Dia- 
mond was presented with a plaque for his single 
"Stones " 



Decca Records night featured two of the label's 
leading acts — Conway Twitty and Loretta Lynn 
From left. Twitty, Miss Lynn. MCA president Mike 
Maitland. and Mooney Lynn, husband and manage 
of Miss Lynn. A Twitty-Lynn duet brought the 
house down 




Uni Records' Bill Cosby eats a 
microphone during his perform- 
ance. Several hundred people 
attended each night. 









IB 


w 



MCA Inc. president Lew Wasserman, center, talks with Billboard 
publisher Hal Cook. left, and MCA Records president Mike Maitland 
during the three-day event, held in Los Angeles. Maitland hopes to 
hold the showcase annually. 




Uni artist Mike Settle and Uni 
general manager Russ Regan 
talk backstage after Settle s per- 
formance on Uni night. 



Arena Package 
Offers Cast LP 

LOS ANGELES — Music from 
i he new two-hour touring show. 
"Clownaround." will be recorded 
by the company and sold as an 
original cast LP 

The production marks the first 
time such an LP has been created 
for an arena show. The show will 
begin dates after a break-in period 
in Burbank from mid-February 
through April I 

The score for what is termed 
a modern musical is by Moose 
Charlap with lyrics by Alvin 
Cooperman, executive vice presi- 
dent of Madison Square Center- 
Gene Kelly is directing the show 
hut is not performing. 

The production plans to line up 
disk distribution. The show is fam- 
ily entertainment 



Jerry Prager of Discount Records, 
Los Angeles, and MCA Records 
vice president Joe Sutton, right, 
talk during the three-day "MCA 
Music Festival." 



Loretta Lynn, Decca Records, 
accepts an award for her best 
selling album of "Loretta Lynn's 
Greatest Hits" from MCA Rec 
ords vice president Joe Sutton 



Isaac Hayes Produces 
New S. Davis Jr. Image 



• Continued from pafse 3 

Hayes' "belief in Sammy and his 
feeling thai he can find the quality 
to broaden Sammy's record audi- 
ence." 

Hayes and Davis have reccnlls 
been appearing together on night- 
club stages. Hayes made a surprise 
guest appearance New Year's Eve 
at the Sands where Davis was the 
headliner And the two did in- 
dividual turns a few days later 
at Harrah's in Tahoc during an 
MGM party to introduce a new 
act. the Sylverv who were work 
ing with Davit. 

"Sammy is ready to put the 
same effort into his recording 
career that he puts into his live 
talent act." Curb says. MGM is 
aware of Davis' image of the 



Frank Sinatra clan member, and 
or the superclub performer who 
works for adults. 

"Sammy is performing lodas 
with the finest contemporary mu- 
sicians and his sound is very con- 
temporary." Curb says. 

The "Shaft"' single is designed 
for multimarkel coverage MGM 
quietly released a middle of the 
road single by Davis rcccnll* titled 
"Candy Man" which »as produced 
by Curb and Don Costa. 

The Hayes collaboration is a 
far removed project from 'Candy 
Man." and Curb is quick to em- 
phasize thai the label is building 
a talent rosier which reflects styl- 
ists in many fields. There is Richie 
Havens and the Five Man Elec- 
trical Band to add lo the Osmonds 
and the Lawrences. 
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Talent 



Harry Marks Jac Holzman's 
1st Production In 4 Years 



By NAT FREEDLAND 



LOS ANGELES — Elektra Re- 
cords president Jac Holzman is 
back in the studio, producing his 
first complete album in at least 
four years. "I've never worked so 
hard or been so intensely involved 
in a project during my entire 21 
years in the music business, 1 ' Holz- 
man said about the debut album 
of writer-singer Harry Chapin and 
his group. Harry. 

Harry Chapin is a son of jazz 
drummer Jim Chapin who played 
with his boys in the Chapin 
Brothers group that worked (he 
New York area and recorded dur- 
ing the mid-'60s. His two younger 
brothers. Tom and Steve, now have 
a foursome called Chapin, which 
is on Epic. 

After graduating from Cornell 
University. Harry Chapin moved 
into documentary filmaking with 
his uncle, Ricky Leacock. of the 
Leacock-Pennebaker studio. In 
seven years he earned several festi- 
val awards and an Oscar nomina- 
tion while completing a number of 
full-hour TV specials. 

He composed music for many 
of his films and was drawn back 
more fully into the recording main- 
stream when he began providing 
the bulk of the material for his 
brothers' Chapin group and oc- 
casionally filling in with his acous- 
tic guitar as opening act on their 
dates. 

"I felt I was getting more out 
of music than I ever had before 
and it was time to try to return 
to the field in a more committed 
way," Harry Chapin decided last 
spring. "I had just been paid for 
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a TV feature so I had some money 
to Ixy something really far out." 

Chapin, 30. rented the Village 
Gale nightclub for six weeks of 
midnight shows for a group that 
didn't yet exist. He had already 
recruited manager-arranger Fred 
Keeley, a Cornell college-mate, and 
John Wallace, a bassist and har- 
mony singer whose voice can 
rani;e from bass to falsetto and 
who had known Chapin since the 
two sang together in a Brooklyn 
church choir. 

Who's at Liberty? 

A want ad was placed in the 
underground newspaper. Village 
Voice, seeking a cellist and a lead 
guitarist. After scores of auditions, 
including a nine-year-old who 
could barely chord. Chapin found 
Juilliard graduate Tim Scott on 
cello and an experienced young 
guitarist named Ron Palmer. The 
i band was completed on June 22. 
1971 and opened at the Village 
Gate exactly seven days later, with 
the Chapins as featured act, Harry 
as opener. 

With a minimal promotion budg- 
et, attendance was low at first. 
But as the six-week engagement 
progressed, the Chapin family ef- 
forts attracted some excellent re- 
views, a devoted core audience that 
kept returning night after night on 
a $.!.50 admission . . . and then 
the first advance scouts from the 
major record labels. 

What ultimately ensued was a 
full-scale bidding war for Harry. 
"The main thing that eventually 
decided us on Elektra was Jac 
Hot-man's intense personal com- 
mitment to our music," said 
Chapin. 

The still-untitled album is to be 
one of Elektra's few February re- 

(CominueJ on page 51) 
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FROM ATLANTA 
WITH LOVE 



The Lowary Group 




Buddy Buie has 
produced a smashing 
debut album 
on Decca's 
\ Next super group 

jk "THE ATLANTA 

\rhythm section; 





AN ANCIENT HEAD 




Arnic Silver and Mark Stevens 

to MGM Records* Lion label. Sil- 
ver and Stevens are writers and 
producers as well as artists on the 
package. . . . Jerry Williams, 22- 
year-old Fort Worth rock artist- 
writer, signed by Spmdizzy Rec- 
ords. . . The Soul Stirrers signed 
by Specialty Records, which ap- 
pointed Dillard ( runic as gospel 
product development manager in 
order to get back into the gospel 
field. ... The Third World 
Theatre signed by Douto Records. 
Group's first release will be "For- 
bidden Black Tales." . . . Carol 
Channing to Mega Records. Nash- 
ville-based firm. . . . Belleau Wood, 
five-man rock group from Allen- 
town, Pa., signed with Dale Schenck 
Associates for personal manage- 
ment and record production. . . . 
Bulldog Records, a Canadian firm 
based in Vancouver, signed the 
Five Man Cargo. G roup's first 
single is "The Banner Man." . . . 
Tom Ghent signed for personal 
management with Ed Rhineharl 
and Bob Rubin. Ghent records for 
the Kapp label. . . . The Guess 
Who signed with Chrysalis Artists 
Ltd. for European publishing. . . . 
Cbeech & Chong signed with the 
William Morris Agency. . . . Pal 
West, blind country singer, signed 
with Checkmate Bobby Stevens' 
Rustic label. . . . Geronimo Black, 
featuring ex-mothers of Invention 
vocalist Jimmy Carl Black, signed 
with Uni and will release a debut 
album in April. . . . Joshua 
signed with Revelation Records 
and the group's first album will be 
a rock musical. . . . Monette, the 
Little Bird, signed with Julian 
Portman for personal management. 
. . . Canterbury Fair signed Ber- 
nard Bo&sick as manager, producer 
and arranger. . . . Tiffany Wither- 
spoon signed exclusive management 
of Lewiston. Me. . . . Owen Brad- 
ley, vice president in charge of 
country product for MCA Records, 
signed a new long-term contract 
with the label. 
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Due on Life 
Of Lautrec 

NEW YORK — "Bordello," a 
musical play based on a period in 
the life of Henri Toulouse-Lautrec, 
has been slated for a mid-May. 
1972. opening in London's West 
End. The show is the creation of 
an Anglo-American collaboration 
put together by producer Carl 
Dcnker. who will be making his 
debut in English legit. 

Denkcr teamed American AI 
Frisch and Bernard Spiro with the 
British Julian More for the musi- 
cal treatment of Toulouse-Lautrec's 
residence in a Parisian brothel. 

The Anglo-American effort is 
likewise being financed on an in- 
ternational basis. Denker will fly 
lo the U.S. at the end of January 
to meet with his American backers 
in New York and Los Angeles. 

Frisch is the composer of such 
songs as "Two Different Worlds." 
"I Won't Cry Anymore" and "This 
Is No Laughing Matter." More is 
the English writer of "Irma La 
Douce" and "Express Bongo." and 
has written the book to "Bordello." 
He also collaborated on the lyrics 
in the Frisch melodies with Spiro. 

Domino, Checker 
To Gorden Show 

NEW YORK — Fats Domino and 
Chubby Checker will be among the 
artists appearing at the first rock 
concert of the new year at Madi- 
son Square Garden on Friday (4). 
Other acts on the bill will be Bn 
Diddlcy. the Five Satins, the Crys- 
tals, the Capris. the Belmonts and 
Bobby Comstock and Comstock 
Limited. Billed as "special guest 
star" will be Jerry Butler 



Talent In Action 



BUCK OWENS SHOW 

Circle Star Theater 
San Carlos. Calif. 

Capitol Records' country music 
superstar Buck Owens took up 
residence for a recent three-day en- 
gagement ai the Circle Star Thea- 
ter and the results were more than 
satisfying to all concerned 

Backed by his own show band. 
Don Rich and the Buckaroos. 
Owens treated this large gathering 
of country music fans to full pro- 
gram of his songs. He opened his 
45-minule set with "Good Old Mi. 
Dew" and then included such 
Owens favorites as "Sam's Place." 
"Act Naturally," "Together Again." 
"A Tiger By the Tail." "Truck 
Drivin' Man." "Trouble and Me," 
"Charley Brown," "Bridge Over 
Troubled Water," "Beware of the 
Tall Dark Stranger" "A Great 
White Horse,** which he dueled 
with Buck Owens Show regular 
Susan Raye. and he closed with 
a crowd-pleasing "Johnny B. 
Goode." Owens' outstanding show- 
manship and performance attests 
to the reason why he has been a 
top star throughout his career. 

Freddie Hart was the special 
added attraction for this engage- 
ment. He treated the country music 
fans to many of his best-known 
record hits, including "Keys in the 
Mailbox." "Togetherness" and 
"Loose Talk," among others. He 
paid vocal tribute to Hank Wil- 
liams with "Hank Williams Guitar" 
and closed with his recent million 
plus record seller "Easy Lovin'." 
Hart has a personable style and 
personality that wins his audience 
from beginning to end. 

Rest of the show was made up 
of "The Buck Owens Show" regu- 
lars the Bakersfield Brass, Susan 
Raye. Buddy Alan and Don Rich 
and (he Buckaroos. who provided 
back-up accompaniment to all the 
other acts besides their own solo 
spot. 

The entire evening was one of 
top drawer entertainment 

PAUL MULL'S 



GORDON LIGHTFOOT, 
JUDEE SILL 

Troubador, Los Angeles 

Gordon Lighlfoot is a compleal 
communicator. He is a strong, gut- 
sy, masculine, erudite singer, whose 
material carries the weight of his 
conscience. 

A packed house, with a lengthy- 
line of fans waiting outside for the 
second show on Jan. 5 — the sec- 
ond night of his engagement — was 
graphic evidence that he is a vital 
purveyor of thoughts. 

Light foot's 70-minute turn in- 
troduced several new songs from 
his upcoming Reprise LP and they 
were graciously received, but his 
older material was where the hap- 
piness came in. 

"Patroit's Dream." the opening 
selection, was done in a forceful 
manner, setting the tone for the 
entire set. Lightfoot's stern face, 
augmented by his newly grown 
beard, creates an image of a hard 
disciplinarian. This is partially true 
in his music, because his voice 
maintains a stolid level of inten- 
sity. I find nothing wrong with 
that because there is complete ex- 
citement being generated with 
every song, and one does not get 
bored with the same tempo and 
intensity. 

lightfoot's own fc and l2-*tring 
acoustic guitar work was the main 
instrument with two supporting 
acoustics and a well-defined elec- 
tric bass providing a comfortable 
background sound 

"Alberta Bound." "Christian Is- 
land Georgian Bay." "Don Quix- 
ote" and "Ode to Big Blue** were 
the new works. The first two tied 
in his native Canada with a sen- 
sitivity about human values. A 
flowing country flavor wafts 
through several of the tunes 



Miss Sill, in her club debut, 
shows that she has good potential | 
but needs image direction. She 
droll and sarcastic in introducing I 
her own works, but she tries to be I 
a hip chick with four letter words | 
which don't meld with the ten- 
derness and sadness of her com- 
positions. 

Her lyrics are often clouded and I 
not very clear, but her melodies are 1 
very clear and her lofty voice j 
floats through some hard chord I 
changes and octave jumps. "The | 
Lamb Ran Away With the Crown" 
was not about any animals; "Jesus I 
Was a Cross Maker" was about I 
a broken love affair. She works I 
very hard and could use some 
strong, simple material. The only ] 
familiar tune offered was "Lady-O." 

ELIOT TTEGEI. ] 

JOHNNY MATHIS 
MIMI HINES 

Sahara Hotel, Lax Vegas 

Mimi Hines with husband Phi! I 
Ford transferring from the Fla-f 
mingo lo the Sahara opened thc| 
bill of the music packed show. 
Coming on with "Makin' That ] 
Scene." Miss Hines looked good 
and was in excellent voice. Taking j 
off her shoes she sang "Baby. 
Won't You Please Come Home." 
and "San Francisco." Her sensi- 
tive renditions of "You'll Never 
Know" and "Losing My Mind" 
were outstanding. Although their 
comedy routines were funny, their 
spot ran loo long for an opening 
co-starring act. 

Columbia Records* Johnny 
Mathis in a red velvet suit of- 
fered a tight, fast-paced show fea- 
turing good selections and musical 
charts. Opening with "It's a Beau- 
tiful Evening." the singer's distinc- 
tive style was evident throughout 
the show. Slightly nervous, he 
relaxed after the third number. 
His sense of humor came through 
on a comedy number "Her Mother 
Came Too." but it was the honey 
and cream voice during his "Math- 
is Method Medley" that the au- 
dience came to hear It featured 
eight Mathis hits and the crowd 
continuously interrupted with ap- 
plause. 

The singer was excellent on 
"Maria" and the new "If We Only 
Have Love," which closed the 
show. Rog M. Rogosin conducted 
the orchestra whose charts showed 
off the violin section to good ad- 
vantage. LAURA DENI 

TRAFFIC 

COMMANDER CODY 
J.J. CALE 

Academy of Music. New York 
Launching their latest U S. tour 
as a six-man band. Traffic again 
proved themselves one of pop's 
elite groups. Revolving around the 
nucleus of Steve Winwood. Jim 
Capaldi and Chris Wood, they 
played an excellent, instrumental^- 
oriented set highlighted by "Rock i 
& Roll Stew," "Rainmaker" and j 
"The Low Spark of High Heeled 
Boys" from their current Island 
LP of the same name— as well as 
Traffic standards such as "Empty 
Pages" and " Heaven Is in Your 
Mind." 

The key to much of traffic's 
continued success must be attrib- 
uted in great part to versatility 
combined with near flawless per- 
formance. Winwood was in full 
form with his distinctive vocals 
and interpretive piano, organ and 
guitar work as the group swung 
easily from rock to jau lo various 
mixtures. Capaldi shared vocal 
chores in addition to playing tam- 
borine and organ while Wood was 
outstanding on flute, piano, organ 
and electric sax. New member 
Reehup" contributed several fine 
conga solos and Muscle Shoals ses- 
(C.mlinurJ on puxr 20) 
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Their new single, 
"How Do You Do?", 

■ ■ .. (40715) * 

is doing quite well, 
thank you. 
Number one in 
Holland and Belgium. 
They could be the most exciting, 
the most popular vocal team 
to come out of Europe in the 
703s. A cocky claim, sure. But 
we think you'll agree after one 
listen to their single. Oh, yes. 
In case you dorit know them 
yet, America, allow us to 
introduce you to Mouth & 

MacNeal. 

iftegkj From the Mercury Record Corporation Family of Labels/Mercury. Philips. Vertigo Dial Mister Chand 

VJ/ A Product of Mercury Record Productions. lnc./35 East Wacker Dr.ve. Chicago. Illinois' 60601 /A North American Philips Company. 




Talent 



From The 

Music Capitals 

of the World 



NEW YORK 

Paul Anka has been set by the 
United Cerebral Palsy committee 
to be the talent host for the forth- 
coming Cerebral Palsy Telethon 
which will be televised over WOR- 
TV Saturday-Sunday (29-30). . . . 
RCA's Jose Feliciano into Klein- 
man's Music Hall in Buffalo on 
Feb. 6. . . . Blood, Sweat & Tears, 
with a new 10-piece band, set for 
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Uniquely and exquisitely 
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Center garden. 40 » 60 
swimming pool, extra long 
beds, conference rooms, ca- 
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and lounge . . . and just 28 
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come from the congenial 
hosts, the Groves. 
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There it a difference in atti- 
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Carnegie Hall May 7. . . . Capi- 
tol's the Persuasions at the Gas- 
light Club March 1-5. . . . Scepter's 
Beverly Bremen recording "Don't 
Say You Don't Remember" in 
German and Spanish. . . . Warner 
Bros.' Herbie Hancock will appear 
at a Feb. 25 concert in San Fran- 
cisco, for the National Committee 
to Free Angela Davis and Other 
Political Prisoners. Prior to the 
benefit, Hancock will be appearing 
at the Village Vanguard from Feb. 
8 through Feb. 13. . . . Television 
and nightclub comedian Phil Terry 
retained Whit Marshall & Asso- 
ciates public relations firm to han- 
dle publicity and promotion. . . . 
Rosiriyn Kieiman, head of the pub- 
lishing wing of Stormy Forest Pro- 
ductions, will be in Los Angeles 
until Friday (4) to expose Richie 
Havens' material, as well as that 
of several newer artists in its cau- 
4 log. She'll be at the Continental 
Hyalt House during her stay in 
Los Angeles. . . . Eddy Arnold 
returns to the Houston Astrodome 
for a one-night concert March 3. 

Pill Johnson, whose new single 
on the Win Or Lose label, "Love 
Brought You Here," is on a seven- 
city, two-week promotional tour. 
On her itinerary are Baltimore, 
Richmond, Virginia, Atlanta, 
Cleveland, Chicago and Detroit, 
. . . Set for the Capitol Theatre in 
Passaic. N.J., are Alice Cooper 
and NRBQ on Saturday (29); the 
Byrdls on Saturday (5); and Melanie 
on Feb. 19. . . . Morton D. Wax, 
president of Morton D. Wax As- 
sociates, advertising public rela- 
tions firm, will handle public re- 
lations for Division XII of the 
Third Coast Guard District Auxil- 
iary. . . . King Crimson will be 
at trie Academy of Music Feb. 12. 

Patricia Cox, literary editor for 
RCA Records, will teach a course 
on rock music at the New School 
for Social Research. Entitled The 
History of Rock, the course is a 
multimedia approach to the study 
of rock from the I950's to the 
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present. Miss Cox is completing a 
novel about the rock industry. 
"Spud Wheeling." 

Jerry and Aprille Ross became 
the parents of a daughter Jan. 17. 
Father is the head of Jerry Ross 
Productions. . . . Eddie V. Deane. 
professional manager of Burling- 
ton/Felstcd Music Co.. holding 
discussions with Auggte DiMurtino. 
West Coast producer regarding ex- 
ploitation of Burlington Felsted 
catalog on West Coast. The catalog 
contains material by Rice & Web- 
ber. Tony Hiller, Shawn F.lliot. I.es 
Reed, Wayne Bickerson, and Tony 
W add i net on. British writers. Deane 
will hold further conferences on 
the Coast until Feb. 7. 

LOS ANGELES 

It's daughter Molly Nora, born 
New Year's Day to Carole Kins 
and her husband, bassist Charles 
Larkey. Miss King won't be tour- 
ing again till around April. 

The Grass Roots are looking at 
record contract bids for when their 
Dunill contract ends in three 
months. . . . Neil Diamond and 
Bobby Russell are among the lec- 
turer's set for Al Kasha's Song- 
writing Seminar at the Ash Grove. 
The $70 course is from the same 
experimental college that orga- 
nized Phil Spector's music business 
class. 

Chino Men's Prison has been 
hearing some good rock since disk 
jockey Humble Harve began serv- 
ing his term. Recent concerts 
starred War and Gayle McCormick. 
. . . The L« Mermen dropped their 
"the" after 1 1 years and are now 
to be known as simply Lettermen. 

Ray Ruffs Oak label will dis- 
tribute Sundi artist Wade Crook- 
ham. . . . MCA artist-writer Tom 
Ghent to be managed by the firm 
of Ed Rhinehart and Bob Rubin. 
. ■ . Talent Payments Inc. is a 
new payroll service for producers 
of record sessions. . . . Bell Rec- 
ords artist Clarence Thudpucker 
is from White Settlement, Texas 
to cut his first single, "Where Do 
You Get Off?" 

The Kansas City Philharmonic 
played a $1 concert at Cow Town 
Ballroom, a rock hall, to boost 
youth attendance. . . . The Cow- 
sills are off the road to cut their 
next London album. 

UA's Seattle promotion rep, 
Dawoa Savedo, was all over the 
city's media with $30,000 of bor- 
rowed diamonds, a bodyguard and 
chauffered limousine, to help kick 
off the James Bond film and 
soundtrack, "Diamonds Are For- 
ever." Five $200 diamonds were 
given away among packets of fake 
gems handed out all over the city. 

Chuck Bravennan Productions 
making a promotional film for 
Carole Kins;, to be shown at Am- 
sterdam's Grand Disque du Gala 
in February. . . . Peggy Lee sings 
title song and guest stars on "Owen 
Marshall, Counselor at Law." 

Chcccb & C b o n g with the 
Johnny Oris Show next Saturday 

(5) at the Santa Monica Civic 

The Association comes into the 
same hall Feb. 18. . . . Chicago's 
first *72 tour puts them into 18 
cities. . . . Troubadour bookings 
for Curtis Mayficld on Feb. 8 and 
Don McLean M arch 27. . . 
Nancy Sinatra and Lee Haze I wood 
team al the Riveria in Las Vegas 
February. NAT FREEDLAND 

NASHVILLE 

Sounds of success are in demand, 
and they are being filled here. Pub- 
lic response to Miller Beer's last 
Nashville ■ produced commercials 
was so impressive that the firm 
came back for more. A special 
session was produced by Billy 
Davb, music drector of McCann- 
Erickson. He works closely with 
Gayle Hill who co-ordinates and 
(Continued on page 51) 



Bernstein Has Joined 
Management III 



NEW YORK— Sid Bernstein has 
joined Jerry Weinlraub's Manage- 
ment III music complex. Bernstein 
will headquarter in Management 
Ill's New York office. 

As a personal manager. Bern- 
stein will bring with him to Man- 
agement III such artists as the 
Rascals. Buzzy Linhart. Weather 
Report. Mandrill, and Peaches and 
Herb. 

Management III has offices in 
New York and Los Angeles. Wcin- 
traub and Bernstein indicated that 
they are negotiating a full-scale 



operating wing in London to ac- 
commodate the European acts they 
plan to promote here, beginning 
with the Moody Blues tour from 
March 22 through April 8. 

Heading the Los Angeles op- 
eration of Management III is Sal 
Bonafede. who was recently with 
CMA. 

Also joining Management 111 
here is Billy Fields, former director 
of Sid Bernstein Enterprises Inc. 

Management 111 operates as 
production management and pro- 
motion office. 




sion men David Hood and Roger 
Hawkins filled in well on bass and 
drums for Rick Gretch and Jim 
Gordon. Former member Dave 
Mason made a surprise appearance 
on guitar for the encore. 

Traffic makes no pretense of 
having an "act." They simply con* 
centrate on music and it pays 
off well. 

Commander Cody and His Lost 
Planet Airmen, an eight-member 
group, quickly established an easy 
rapport with the audience a mix 
of fifties' rock, country music and 
humor. Lead singer Billy C. Farlow 
stood in perfect Elvis pose as he 
sang "Jailhouse Rock," while three 
other members of the Paramount 
Records act shared vocals on sev- 
eral original country tunes featur- 
ing fine fiddle, piano and pedal 
steel guitar. 

Shelter Records' J.J. Cale opened 
the bill with a predominantly 
blues-oriented set. — BOB K1RSCH 

JUDY KRESTON 

Playboy Club. New York 

Judy Kreston proved to be a 
sparkling, hard-working talent, 
opening her set with Neil Sedaka's 
"Sing Me." Her voice carried well 
in a room with poor acoustics to 
what seemed to be an uninterested 
audience. 

The best song of the night for 
Miss Kreston was her single. 
"Mommy, Don't Walk So Fast," 
which contained a narrative lyric 
style with an uptempo chorus ar- 
rangement. Her voice was strong 
but seemed underworked to some 
degree. With some coaching, Miss 
Kreston should have quite a career 
on the nightclub circuit. 

BOB GLASSENBERG 

BILL WITHERS 
GORGONI, MARTIN 
AND TAYLOR 

Gaslight Au Co Go. New York 

With a stage presence that grows 
with virtually every performance. 
Bill Withers, backed by the rhythm 
section from the Watts 103rd 
Street Band, sang, played guitar, 
and talked with the audience with 
a feeling that has rarely been sur- 
passed by other artists. 

Opening his set with "Respect 
Yourself," and talking casually 
with the audience throughout his 
show, Withers painted vivid pic- 
tures of his life and the environ- 
ment which surrounds him. "Let 
It Be." "Grandma's Hands." "Grits 
and Groceries" and "Ain't No 
Sunshine," all came together 
through Withers' use of allegory 
and modern parables as a means 
of explaining his outlook on life 
Withers is building a large follow- 
ing and his set left no doubt as to 
why this Sussex Records artists is 
becoming so popular throughout 
the country. 

Gorgoni, Martin and Taylor pre- 
sented another refreshing side of 
the musical scene. The three musi- 
cians joked with each other con- 
stantly between songs and made 
the audience feel comfortable. 



They presented good vocal as well 
as instrumental harmony with their 
three guitars and voices. "Sing 
Country Song." "I Can't Let Go," 
"Wild Thing." and even a Skinny 
Dip commercial helped the group 
create a rapport with the audience 
The tunes for the most part were 
short, but they were to the poini 
and wonderfully exciting. "Gotta 
Get Back to Cisco." which is also 
the title of the group's Buddah 
album, was one of the highlights 
of their set. 

BOB GLASSENBERG 

JACK GREENE & 
JEANNIE SEELEY 

King of the Road. 
Nashville 

To say they have come a long 
way together would he a gross 
understatement. 

Jack Greene and Jcannie Secley. 
"breaking the barrier" at the roof 
of Roger Miller's King of the Road 
on a two-week stand, presented one 
of the fast est -paced, cleverly pro- 
grammed shows ever assembled in 
Nashville. 

The two country singers have 
found the perfect combination; 
they sing well together and sepa- 
rately, they work as a sharply- 
timed team, and they use just 
enough dialog, no more. 

Opening with a duet of "Country 
Roads." they segued directly into 
"For the Good Times." and then 
made the quick transition into their 
own hit. "Much Oblige " From thai 
point on it was a succession of 
changes of pace, with both artists 
sharing equally Jimmy Dry. 
member of the lolly Green Gianl 
band, added his version of "Danny 
Boy." and then Greene moved into 
his old familiar spot (with Ernest 
Tubb) at the drums for a solo, 
while drummer Don Lacy did an 
entertaining rock bit. 

Then up to the stage for a little 
added spice came Sammi Smith 
(Miss Secley joined her in harmony 
on "Help Me Make It Through the 
Night") and the innkeeper himself. 
Roger Miller The crowd already 
had been treated to a performance 
by newcomer Marie Owens, and by 
the man who runs the place and 
provides consistently good enter- 
tainment. Vic Aimes. 

BILL WILLIAMS 

Nelson for 1st 
English Tour 

NEW YORK— Rick Nelson has 
been signed for his first English 
tour. The tour will be in conjunc- 
tion with the release of his new 
DeccB Records album "Rudy the 
Fifth." 

The dates on the tour include 
Odcon Theaire. Birmingham. Feb. 
25; Odcon Theatre. Manchester. 
Feb. 26; Empire Theatre. Liver- 
pool. Feb 27. and Royal Albert 
Hall. London, on Feb. 28 The 
Stone Canyon Band will back. 

Nelson is scheduled to arrive in 
England on Feb. 16. Various pro- 
motional activities and personal 
appearances will be lined up for 
Nelson to tic in with the album 
and concert tour. 
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Campus News 



Texas U. Colloquim on 
Music and Music Industry 



AUSTIN — The University of 
Texas will hold a special col- 
loquim on music and the music 
industry in the VS.. Wednesday 
through Sunday (2-5) as part of 
their "Challenge *72." program. 
Scheduled for the events are many 
people from the music industry 
who have played a vital role in its 
development over the years. 

Bill Graham, owner and pro- 
ducer of the Fillmores East and 
West, will spend two days at the 
Austin campus, telling students 
aboul his experiences as a rock 
music producer and describing the 
events that finally led him to close 
the Fillmores. 

Rock filmmaker D.A. Penne- 
baket will screen and discuss his 
most recent film, "Sweet Toronto." 
filmed during the 12-hour Toronto 
Rock n Roll Festival in Septem- 
ber, 1970. This is one of the few 
••screenings of the film, which has 
yet to be released commercially. 
Big Band Show 

A tape artd slide show- on the 
"Big Band Era." will be presented 
by George Simon, one of the lead- 
ing authorities on the era of 
Swinjt in the i ' s Simon is the 
executive director,, of the National 
Academy of Recording Arts and 
Sciences as well as a member of 
the Newport Jazz Festival Ad- 
visor}/ Board. 

Alio speaking during the Chal- 



lenge "72 will be Denny Corded, 
president of Shelter Records. Cor- 
dell has produced Joe Cocker and 
Procol Harum on record, and cur- 
rently works with artists such as 
Leon Russell and Freddie King for 
Shelter. 

Maurice Peress. the music di- 
rector for the Corpus Christi and 
Austin Symphonies, will speak at 
the event. His topic will be "Amer- 
ican Music; A Search for Style." 
Peress, who has done a consid- 
erable amount of research on 
American Indian Music also re- 
cently conducted Leonard Bern- 
stein's "Mass" at the opening of 
the John F. Kennedy Center for 
the Performing Arts in Washing- 
ton. 

In addition, a media show about 
the Velvet Underground will be 
given by Dr. Joseph Kruppa. 
teacher of a course on 20th Cen- 
tury Literature and the Electronic 
Media and Sterling Morrison, who 
played rhythm and bass guitar for 
the group until he left to enter 
graduate school in 1971. 

Challenge "Z will close with a 
special spotlight on Texas talent. 
Featured will be such local bands 
as Shivas Headband. Krakerjack. 
Storm and Greasy Wheels. 

Producers of the event are Steve 
Marinas and Ronnie Raphael, in 
cooperation with the Armadillo 
World Headquarters. 



NEC Slates Seminar on 
Concert Security Program 



NEW YORK— A special semi- 
nar dealing with security problems 
faced at concerts by popular art- 
ists, and lectures involving con- 
troversial figures in today's society, 
will be held during the 1 2th An- 
nual National Entertainment Con- 
ference convention held at the 
Hotel Muehlebach, in Kansas 
City, Mo.. Feb. 13-15. 

According to Roger Conway, 
head of the panel, the discussion 
will concern itself with the prob- 
lems an institution faces when 
hosting popular rock artists, the 
protection of the audience inside 
the hall, and problems that follow 
the presentation of a controversial 
speaker. 

"Institutions are buying security 
as a commodity."' said Conway. 
"Often they have not considered 
the lt>ackground of the security 
guard*, many of whom come 
armed to the concerts. Instead of 
stereotyping the security experts, 
we want them to consider the con- 
text in which the individual's rights 
of irttt speech are being presented. 
For instance, an atmosphere in 
which there are many armed 
guards for the protection of the 
crowd or the surrounding area of 
the lecture or concert cannot pos- 
sibly foster free speech or free 
action from the lecturer or artist. 



I feel that a university or college 
is alive as long as it is capable of 
presenting controversial subjects 
and concerts with a free hand. This 
means, generally, that any security 
must come from within the in- 
stitution itself and not from out- 
side sources. If the security must 
come from the outside, then there 
must be an understanding of the 
types of the security officers that 
are available. Schools will have to 
take a stronger stand in terms of 
who they employ as security for 
a concert or a lecture. The semi- 
nar will be aimed at prevention 
through understanding the prob- 
lems before they arise." Conway 
explained. 

Speaking at the seminar will be 
Elaine Crane, special assistant to 
the Deputy U.S. Attorney General 
(Continued on page 26) 
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Buddy Buie has 
produced a smashing 
debut album 
on Deeca's 
Next super group 

"THE ATLANTA 
.RHYTHM Stew: 




NORMAN MAILER will take his 
newest film, "Maidstone." which 
will be distributed by New Line 
Cmema, to 15 campuses in the 
next few weeks for special screen 
ings and seminar discussions 
The film and Mailer will be at the 
University of Georgia. Athens: the 
University of South Florida. Tam- 
pa; Duke University. Durham, N. 
C.; Western Kentucky University. 
Bowling Green; the University of 
Virginia. Charlottesville; American 
University, Washington, D.C.; the 
State University of New York at 
Albany; the University of Houston, 
Houston, Texas: Tulane Univer- 
sity, New Orleans; and the Uni- 
versity of Colorado. Boulder, plus 
five other schools. The film is 
going to be released to the cam- 
puses before going into general, 
commercial circulation 
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By BOB GLASSENBERC 

Gregg Hall of CTI Records wants to gel in contact with any 
campus radio station interested in the contemporary jazz movcmcnL 
CTI has such artists as Freddie Hubbard. Kenny Dun-ell. Joe Farrell, 
and on the Kudu Record label. Graver Washington, whose "Inner 

City Blues." is becoming quite a success. Write to Gregg, on official 
stationary and tell him what your station is all about. He would also 
like to see play lists and the rest. The address is CTI Records 36 
East 57th Street, New York. N.Y.. 10022. 

* * * 

Recently in the Campus Section of Billboard, a list of artists 
which will be presented in showcase at the NEC Convention in 
Kansas City, beginning Feb. 13. There was a misprint in that listing 
and to set the record straight, the Sam Lay Blues Revival, represented 
by Tom Radai Jr. of the Blues Management group will appear Feb. 
15. Lay has been around for many years, performing mainly in the 
Midwest, especially Chicago. So let's get that name straight because 
he is a fine, talented musician who deserves ail the recognition 
possible. 

* * * 

Live On Campus: Dick Gregory, Poppy Records artist, appears 
at the Univ. of Florida, Gainsville. Tuesday (I): Florida Atlantic 
Univ., Boca Raton. Wednesday, (2); and Moraine Valley Community 
College. Palos Hills, III., Thursday (3). . . . Seatrain. recording for 
Capitol Records performs at Marquette Univ., Milwaukee, Friday 
(4). . . . Graver Washington. Kudu Records artist, appears at Howard 
Univ., Washington. D.C.. Saturday (Jan. 22); Prarie College. Hous- 
ton. Tex.. Tuesday (27): and Univ. of Houston. Wednesday (28). 

* ★ * 

The "Golden Age of Serials." is a new catalog on filmography 
published by Ivy Films/ 16. It covers the entire range of serials pro- 
duced by the Republic Studios in Hollywood during the 1940's and 
1950*s. The catalog contains the cast, credits, story and chapter 
titles of 57 different serials with illustrations. All of the full length 
serials as well as the features are being offered throughout the U.S.. 
exclusively through Ivy Film/ 16 at 120 East 56th Street. New York. 
N.Y. 10022. Copies of the catalog are available on request to schools, 
institutions, museums and film societies. 

* * * 

Picks and Plays: East — NEW YORK— WNYU, New York Univ.. 
New York, city. Pete Walton reporting: "Runnin' Away," (LP, 
There's a Riot Goin' on). Sly and the Family Stone, Epic. . . . 
WQMO. Queens College. Flushing. Ted Goldspiel reporting: "Olcna," 
(LP. Living by the Day), Don Nix, Elektra. . . . WOCR. Stale Univ. 
of New York. Oswego, Patricia O'Connor reporting: "Hurting Each 
Other," Carpenters, A&M. . . . WKCC. Kingsborough Community 
College. Brooklyn. Michael Goldberg reporting: "Good & Dusty." 
(LP). Youngbloods. Warner Bros . . PENNSYLVANIA— WDFM. 
Penn State, University Park. Frank Margeson reporting: "Pictures at 
an Exhibition." (LP). Emerson, Lake and Palmer, Cotillion. . . . 
WPMC. PMC Colleges. Chester. "Two Gentlemen of Verona," (LP). 

cast album. ABC/Dunhill WYCP. York College. York, Lou Fran- 

zini reporting: "So Many People." Chase. Epic. . . . WRCT. Carnegie 
Mellon Univ.. Pittsburgh. Brad Simon reporting: "Under My 
Wheels," Alice Cooper, Warner Bros. . . . WMUC, Univ. of Mary- 
land. College Park. Sheldon Michelson reporting: "Nickel Song." 
Melanie. Buddah. . . . WUVT. Virginia Tech. Blacksburg: "Day 
After Day." Badfinger, Apple. . . WTCC. Springfield Tech, Spring- 
field. Mass.: "Fragile." (LP). Yes, Atlantic. 

Midwest— MICHIGAN— WJMD. Kalamazoo College. Kalama- 
zoo. Paul Raben reporting: "Cold Spring Harbor." (LP). BBJy Joel, 
Family. . . . WAYN. Wayne Stale Univ.. Detroit. Rob Wunderlich 
reporting: "Them Changes," Buddy Miles, Mercury. . . . WCHP. 
Central Michigan Univ., Ml Pleasant. Doug Jones reporting: "Hurt- 
ing Each Other." Carpenters, A&M. . WEAK. Michigan Slate 
Univ East Lansing. Michael Roche reporting: "Fascinating Things 
Love to Survive," Gary Wright. A&M. . . OHIO— WERC. Univ. 
of Toledo, Toledo. Dan Meyers reporting: "Fragile," (LP). Yea, 
Atlantic. . . . WSGS. the Athenaeum of Ohio, Cincinnati. Jim 
Albemarle reporting: "My World." Bee Gees, Atco. WMUB. 
Miami Univ., Oxford. Roger Hamlyn reporting: "I Don'i Know 
You." New Riders of the Purple Sage. Columbia. WRHA. Univ. 
of Akron. Akron. Joe Hart reporting: "Muswell Hillbillies," (LP). 
Kinks, RCA. . . . WMMR. Univ. of Minnesota. Minneapolis. 
Michael Wild reporting: "Taking Life Easy." Bonnie Garrett. 
Prophesy . WSRM, Univ of Wisconsin. Madison, Bruce Ravid 
reporting; "I d Die Babe." (LP, Straight Up). Badfincer. Apple. 

South— GEORGIA— WVVS-FM. Valdosta Slate College. Val- 
dosta. Bill Tullis reporting: "Future Games." (LP). Fleetwood Mac. 
Reprise. . WREK-FM. Georgia Tech. Atlanta., Gregj iDW* 
porting: "A Concert of South Indian Classical Music. (I P). Ramnad 
Krishran Kaeeheri, Nonesuch. . . WECU. East Carolina Unrv.. 
Greenville. N.C., Larry Fitzgerald "P 0 ™***™ ,;. e S"n 
Emer»n. I.ake and Palmer. Cotillion. . . WMOT-FM. Middle Jen- 
ncssce Univ.. Murfrccsboro. Robert Mather reporting. I Won I be 
Hanging Around/ In My Replay." linda RonsladL Capitol. 

(Continunt on pace 30) 
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This drug-oriented album has 
the unqualified endorsement of 
a U.S. government-sponsored 
agency, a mayor, a United 
States senator, two congress- 
men, a university professor, and 
a representative cross-section 
of the world press * 




Mr. Peter G. Hammond, Executive Director 
of The National Coordinating Council on 
Drug Education And Information, called 
"Bill Cosby Talks to Kids about Drugs" ". . . the 
major breakthrough we have been waiting 
for in drug abuse prevention." Mr. Hammond 
also served as advisor on the project. 

Mayor Sam Yorty of Los Angeles 
recognized Cosby's work with a special 
proclamation. 

Senator Alan Cranston said : "I offer you 
my support and urge Americans everywhere 
to join you in helping get the message across 
that the drug scene is a bad scene." 

California congressman, Thomas M. Rees 
commended Cosby for performing "a vital 
service for the entire nation." 

Maine congressman, Peter N. Kyros 
actually reviewed and commended the 
album in the Congressional Record: 
"Mr. Speaker, all of us are worried about the 
drug problem, particularly among our young 
people. And one of our greatest concerns, 
it seems to me, should be finding a way to 
communicate to our Nation's youth — 
honestly and credibly — the very real 



dangers of drug abuse I am especially 

impressed by a new commercial just 
released on Uni Records, which makes a 
very credible artistic statement against 
hard drug use." 

Dr. Daniel X. Freedman, Professor and 
Chairman of the Department of Psychiatry 
of The University of Chicago, called the 
album "... a timely contribution to the 
struggle to prevent drug misuse. It is fun, 
too! It should help parents, teachers, and 
community workers to begin discussing the 
important aspects of drug use and misuse." 

As for the press, "Bill Cosby Talks to Kids 
about Drugs" has been reviewed on both 
sides of the Atlantic, in varied editorial and 
ethnic climates. 

Bill Cosby himself has earmarked 5' ! of 
the royalties from the album for the 
National Coordinating Council on Drug 
Education, and has waived copyright 
payments for any or all of the LP to be 
played on radio or TV. 

Thank you Bill Cosby. The writer of this 
drug-oriented album has the unqualified 
support of Uni Records. 



Bill Cosbv Talks to Kids About Drugs 

73101 



MCARscor*lnc 



* . klt containing complete statements from the 

individuals mentioned in this ad. as well as reviews from 
various representatives of the press, is available by writing 
to Mr. Gil Rodin, Uni Records, 100 Universal City Plaza, 
Universal City, California 91608 
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Drake Spearheads 
NewD.C.Top40-er T 



WASHINGTON — WGMS. 
5,000-watt station owned and op- 
erated by RKO General Broadcast- 
ing here, will switch from classical 
to a Top 40 format in the near 
future. The station will be con- 
sulted by Drake-Cbenault, the firm 
that consults other RKO stations 
as KHJ. Los Angeles, WOR-FM. 
New York. WRKO. Boston. KFRC. 
San Francisco, and WHBQ. Mem- 
phis, among others. All of the 
stations consulted by Drake-Chc- 
nault. whose programming activi- 
ties is directed by Bill Drake, have 
met with considerable success over 
the years. Others in the Drake 
team include Bill Watson and 
Bernie Torres, experts in radio or* 
ganization and programming. 

The advent of WGMS switching 
to a rock format will give the 
market, which is seventh largest 
market in the nation, three major 
Top 40 stations, including WEAM 
and WPGC, a daytimer that also 
does well on FM at night in rat- 
ings. In addition, there are several 
progressive rock outlets in the 
market such as WMAL-FM. And 
several suburbs stations also fea- 
ture rock formats. 

Drew Aboard 
Paul Drew, a veteran program 
director, is slated to take over 
programming reins of WGMS. 
WGMS-FM will continue to pro- 
gram classical music under pro- 
gram director Harry Ward. Victor 
Forker is genera) manager of both 
stations. Construction of separate 
studios is already underway. 

The change to a rock format on 
WGMS is "only rumors" at this 
point, a spokesman at RKO Gen- 
eral headquarters in New York 
said at press time. But he also said 
that an announcement would be 
made in a couple of days. BUI 
Drake was not available for com- 
ment at press time. However, it is 
known that he'd longed to give 
Washington listeners a quality full- 
time rock outlets similar to KHJ 
for many years. The only reason 
RKO General has held back this 
long in changing (he station is 
because of the usual public and 
civic uproar that usually happens 
when a station changes format 
from classical. It is hoped that 
WGMS-FM will pacify the public. 

One reason for the WGMS 
change has to be the dwindling 
impact in market after market of 
classical music as a format. It 
becomes increasingly difficult to 
sell and in the past years some 
classical stations have been forced 
10 make public appeals for funds 
in order to keep afloat. WGMS 
and WGMS-FM was sold in com- 
bination to advertisers. The price 
for a one-minute spot was $24 if 
you bought a six-time schedule 
The same time schedule on 



WEAM would have cost you $44 
As rule, classical music fans are 
drawn more and more to FM 
anyway and WGMS-FM will be 
beefed up somewhat and become 
even stronger in classical music. 

The only question at this time 
is what particular Top 40 approach 
Drake will put on the air at 
WGMS. Most of his stations have 
began in the past few weeks to 
rotate album cuts faster and are 
playing more of them, while hing 
ing the programming on an 30- 
recoid singles playlist. His original 
concept did not put this much 
emphasis on albums. But albums 
are selling and the possibility is 
that he will format WGMS much 
like WOR-FM in New York. Date 
of the formal change is not known 
at this time. 




BREWER AND SHIPLEY huddle with some of their friends after their recent live concert heard over WPU- 
FM, New York, From left to right are Joe Fields, national sales and merchandising, Buddah Records. Tom 
Shipley; Larry Harris. Buddah promotion; Zacherle, air personality, WPU FM. Ann Sternberg, music direc- 
tor at the station; Andy Schwartz, campus and radio promotion, Buddah; and Mike Brewer 



Live 'Casts 1 Bonus to Radio, Records 



• C •mti'itiftl from page I 

David. And, in this case, more 
attention will be given to local 
artists than major name groups. 
*'Wc get big groups into Portland, 
but would probably be able to get 
local groups easier . . . groups who 
need the exposure. And some of 
them are real good. 

"In any case," David said, "live 
broadcasts would be a good pro- 
gramming feature and would help 
us build an audience, if done 
right." He said that five local clubs 
had been located and he now had 
to check with the phone company 
regarding the cost of high-grade 
phone lines. 

Th e artists who've been fea- 
tured on recent live broadcasts in- 
clude such as B.B. King. Seals & 
Croft. Livingston Taylor, the Fully 
Assembled, the New Riders of the 
Purple Sage. Yogi Phleom, Carly 
Simon, Bonnie Koloc, Johnny 
Rivei*s, Helen Rcddy, Merry Clay- 
ton. Brewer & Shipley, Don Mc- 
Lean, John Stewart, and John 
Denver. 

Bob Wilson, program director of 
KDAY in Los Angeles has been 
running a series of concerts from 
the Troubadour and the Whiskey 
since last February and two weeks 
ago set aside a full hour nightly 
to premiere new albums in their 
entirety 8-9 p.m. or a live-on-tape 
concert from one of the clubs. 
KDAY rents a mobile recording 
unit. Costs include musician fees 
and the cost of recording the con- 
cert. All of the concerts are broad- 
cast the next night after they're 
taped. Sometimes. KDAY will 
broadcast from both clubs in one 
week. The reason the shows are 
taped. Wilson said, is to get belter 



KFAC AM-FM Change 



LOS ANGELES — KFAC is 
shifting to a "popular" approach 
to classical music and KFAC-FM. 
its affiliate, will become a more 
serious classical station, according 
to general manager Grahame Rich- 
ards. Bernie Alan has been hired 
as program director for both oper- 
ations. 

Reason for the separate ap- 
proaches, both of which wilt still 
maintain classical images, Rich- 
ards said, "is to make classical 
music more acceptable and ap- 
preciated at all levels." 

The AM station will concentrate 
on broadcasting easy-to-identify 
classical selections. The format is 
based on the concept that "most 
people are able to identify many 
basic classical selections," Alan 
said. "If not by name, then by the 
sound. Beethoven's Fifth, for ex- 
ample, is known to virtually every- 
one as the 'victory' theme; or they 
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migtit be able to hum the opening 
of Beethoven's Ninth Symphony 
because they've heard it on the old 
Huntley-Brinkley TV newscasts." 
He pointed out the vast familiarity 
of the William Tell Overture as 
well as the various classical works 
that have been adapted into pop 
tunei over the years. The station 
will include a generous portion of 
these works, be said. 

KFAC has compiled an initial 
library of more than 500 selections 
that are basically familiar, he said. 
"And in most cases our format 
will allow for the inclusion of 
complete works, while at other 
times, depending on the time of 
day and the anticipated mood of 
our audience, only selections of 
movements will be aired." Major 
aim of the new KFAC will be 
to attract younger listeners to clas- 
sical music. Richards pointed out 
(Continued on page 28) 



quality and a better production job 
on the show itself. He felt that 
such broadcasts definitely help re- 
cord sales, "but first of all, it helps 
us. Because we gel countless letters 
about the broadcasts." He pointed 
out that the capacity of either of 
the clubs was limited in compari- 
son to how many people could 
hear the artists on radio, so KDAY 
was filling a void in the market 
with their "live" broadcasts. 

"But also, these broadcasts are 
bringing back entertainment to 
radio. They definitely build a fol- 
lowing and an image for the sta- 
ton. For example, we didn't broad- 
cast the recent Gordon Lightfoot 
concert because the record com- 
pany was recording a live album. 
And we had hundreds of phone 
calls asking why." 

Wilson said that he was think- 
ing of syndicating the broadcasts. 
"In fact, we're just trying to figure 
out a way to do it. The major 
problem is the union fees for the 
musicians for any such syndicated 
show. As far as influencing record 
sales, he said that when Seals & 
Croft performed via one of the 
broadcast concerts when they were 
on the TA Records label. Steve 
Binder, then with TA. reported a 
surge in album sales. 

KOL-FM in Seattle broadcast 
their first live concert Jan. 20 
from Have a Nice Day Recording 
Studios as part of a major cam- 
paign to establish Seattle as a 
music center. Jim Speck, manager 
of the station, said the project 
was to try "to generate more in- 
terest with music people to use 
the Northwest and the facilities 
in Seattle." The Jan. 20 concert 
was broadcast 7-9 p.m. and fea- 
tured Seals & Croft. It was a com- 
bination concert and interview pro- 
gram; program director Pat Mc- 
Donald hosted the show. It was 
the heaviest promotion that the 
FM had so far attempted. Speck 
said. He worked on the project 
with Ed Rosenblatt of Warner 
Bros. Records. The following night, 
the station broadcast a live concert 
promoted by Northwest Releasing 
from the More Theater. Speck said 
that he would like to do as many 
of the broadcast concerts as pos- 
sible . . . "at least one a month." 
■Some Debate' 

In general, there is some debate 
over whether these concerts are 
best broadcast from a theater or 
from a local recording studio. 
Speck of KOL-FM said that live 
theater broadcasts present a prob- 
lem because of the sound system. 
Two stations that have really gone 
heavily in for broadcast concerts 
are WPLJ-FM in New York and 
WNCR-FM in Cleveland. Usually 
WPLJ-FM has been broadcasting 
its series of concerts live from 
A&R Recording Studios, one of 
the prime facilities in the city. 
Phil Ramone, one of the best re- 



cording engineers in the world and 
a well-known record producer, has 
been producing the series, which 
have been sponsored by 7-Up. Last 
year, the station broadcast 11 of 
these and general manager Lou 
Severine invites local advertising 
agency people for the live audi- 
ence. Don McLean was one of 
the most recent performers and 
"his performance was unbelievable. 
Those advertising people wouldn't 
let him off the stage," Severine 
said. Each of these concerts is 
from an hour to an hour and a 
half long. Among the artists who've 
appeared on these shows are Elton 
John. Paul Butterfield, Delaney & 
Bonnie, the Almond Bros., and 
Roberta Flack. One of the special 
broadcasts the station takes pride 
in was the last eight-hour concert 
of the Fillmore East closing. 

WNCR-FM in Cleveland also 
tapes from a recording studio — 
Agency Recording Studio — because 
program director Bill Garcia feels 
they have the best mixing equip- 
ment in the city. And the studio's 
16-track capability also is a factor. 

'Beneficial' 

John Detz. station manager of 
WABX-FM in Detroit and one of 
the more successful pioneers in the 
progressive rock format, wonders 
whether a broadcast from a record- 
ing studio is as beneficial as that 
before a live audience — a real con- 
cert. He coup was in broadcasting 
a special benefit concert featuring 
John Lennon on Dec. 10. "It's 
exciting radio, especially when in 
front of a live audience such as at 
the John Lennon concert. But a 
radio station can broadcast a 'live' 
album as well as a live concert 
from a studio. It's true that_a 
record company gets steamed up 
about any broadcast whether from 
a studio or a concert ball because 
it means concentrated airplay to 
them for their artist. But, when a 
station devotes an hour to one art- 
ist, the artist has to be extra good 
and it should be good radio. The 
problem is that some artists don't 
hold together that well over an 
hour . . . certainly not as well as 
a carefully-produced live concert 
recording." 

Bill Garcia at WNCR-FM. 
Cleveland, has been thinking of 
live concert broadcasts. There is a 
theater next door to the radio 
station and the station has been 
sponsoring free rock concerts there 
"If the acts agree, we'll not only 
present them in a free concert 
before 1.500 fans, but also broad- 
cast those concerts on the air." 

WNCR-FM sets aside 10-11 
p.m. Sundays for live concerts from 
Agency Recording Studio. Both 



local talent and national talent 
are used. In addition, such as when 
Brewer St Shipley were in town on 
a Thursday the station will clear 
time for a special concert broad- 
cast. 

-Scared* 

To some extent, record com- 
panies and the personal managers 
of various artists and groups are 
leery of these broadcasts. "They're 
scared of bootleg," said Lou 
Severine of WPLJ-FM. New York. 

"The only worry is bootlegging," 
said Fred Ruppert, national pro- 
motion director of Elektra Rec- 
ords. "So we try to get the artists 
not to do much new material . . . 
to keep it to past recorded mate- 
rial. The reason is that the quality 
of FM radio sound is too good 
.mo the temptation to tape off the 
air may exist." 

As for measuring any sales in* 
fluence created by a live concert 
broadcast, "that would be hard 
to judge." Rupert said. "But the 
broadcast of the Mickey Newbury 
last month on WGLD-FM in 
Chicago certainly helped push his 
appearance at the Quiet Knight 
club. Basically, these broadcast 
concerts help get radio people in- 
volved with the artist and help 
them get to know him as a person. 
I'm in favor of our artists doing 
these concerts where possible." 

On the other hand. Lou Severine 
said that WPLJ-FM wanted to 
broadcast a Beach Boys concert 
in New York, "but the manager 
turned us down because he was 
afraid of someone taping the 
broadcast and bootlegging an al- 
bum on it. This fear by many 
groups has made it difficult for 
us to obtain top-name artists on 
many occasions for our regular 
concert scries." He felt that the 
broadcasts may not obtain a larger 
audience that the station ordinarily 
has. because there were no over- 
night ratings surveys taken But 
I think the concert broadcasts help 
from the standpoint of gaining 
different listeners and we're going 
to continue the series." 

While Detz at WABX-FM has a 
tape of the John Lennon broad- 
cast. "I can give the tapes out be- 
cause that was part of my agree- 
ment with Lennon." Garcia at 
WNCR-FM in Cleveland said that 
be has tapes made of every concert 
broadcast, "but we tape these con- 
certs in order to give the group a 
copy of the show. A duplicate is 
never made for anyone outside and 
WNCR-FM never reruns the show 
without the express permission 
of the artist or group." He fell 
the broadcasts build audience, 
"especially if you have an inter- 
national act." He, too, fdt it stimu- 
lated sales of their alburns. Such 
artists as the Fully Assembled. 
Brewer A Shipley, the Eastwind. 

(Continued on page 28) 
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Modern Soul Set for WSOK 



NEW YORK — Billy Taylor and 
two oiher principals have become 
owners of WSOK, Savannah. Ga., 
and will "update" the soul pro- 
gramming. "I consider this an ex- 
tension of everything that 1 do. 
since communication is what I 
and my partners. Ben Tucker and 
Doug Pugh think its all about." 
said Taylor, who explained further 
that WSOK was a black-pro- 
grammed station which is now 
owned by blacks for the first time. 

"My partners and I feel thai we 
have an insight into the community 
for which we program." said Tay- 
lor. "But our theory of radio does 
not include just the black com- 
munity. Anyone dialing a radio 
can be caught by the music or the 
talk of a station. So we feel that 
by updating the programming, 
which to this point has been more 
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FROM ATLANTA 
WITH LOVE 

The Lowery Group 
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(Check one) 

"THE ATLANTA 
RHYTHM SECTION" 

is (A) Decca's 
next super group 
(B) composed of 
Rock 'n' Roll veterans 
^(C) all of the above t 
Correct answer „ 
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By BOB CLASSEN BERG 

or less traditional r&b and gospel 
music, as well as a smattering of 
other forms of musical expression, 
we will be able to attract a larger 
audience. 

T.iylor. who spent some seven 
years in radio, at WLIB and 
WNEW, New York, and has been 
the musical director of the David 
Frost Show since its inception, 
plans to broaden the base of 
WSOK's programming scope. "We 
will play the best of any type of 
sound. We are going to deal with 
(he quality of the music, not its 
age or category." he explained. 

Taylor, along with his partners 
Ben Tucker and Doug Pugh. are 
currently in the process of gather- 
ing material to present a black 
concert segment in their broad- 
casting day. "We want to present 
great black concert artists such as 
Carmine Moore, Andie Watts. 
Leotyne Dulce. William Grant Still 
and other first rate composers writ- 
ing in the American traditions. 
This type of show has rarely, if 
ever been tried. We also want to 
program jazz in such a way as to 
present the variety of music which 
goes under the heading of jazz. Of 
course, in terms of contemporary 
jazz artists, we will have to do 
some missionary work, but it will 
be useful to the audience and I 
think quite successful. 

Taylor, who helped create the 
Jazzmobile concept in presenting 
black music to the adults and 
children of the City of New York 
some seven years ago, has func- 
tioned within the field of com- 
munication for a very long time. 
"I am personally involved in 
WSOK as I am in practically 
everything for which I feel an 
emotional attachment and see a 
way in which we can communicate 
to people. The station is a way 
in which we can communicate to 
people both through music and 
spoken word. I think this approach 
can really change people's lives." 
said Taylor. 

Taylor extends this philosophy 
of making people aware and com- 
fortable within their situation to 
his position on the David Frost 
Show. "We have an ll-piece en- 
semble on stage." he said. "This 
is the smallest band for a show of 
this type. So we must be able to 
make the 11 pieces sound sensible 
to the performer and make him 
feel at home. This comes before 
the performer can even begin to 
entertain the audience. With only 
1 1 pieces, I have to be particular 
in my selection of musicians, for 
they must be able to play almost 
any type of music. It must be as 
tasteful as the show itself." Tay- 
lor commented. 

"As musical director. I must 
put together whatever music is re- 
quired for the show. This means 
a musical background for perhaps 
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a pantomime sketch, or for what- 
ever David Frost decides to do. If 
we are going to dedicate 90 min- 
utes to Tony Bennett, the band 
must be able to play most, if not 
all, of Bennett's songs. 

"We must remember that many 
of the younger artists appearing 
on the show are relatively undis- 
ciplined, and perhaps do not have 
their music written out properly 
for the band. This means that I 
have to write out the arrangements 
and make the artist feel comfort- 
able with them. I have to be 
aware of the various styles of the 
artists and allow the artist to feel 
free to do what he wants. So the 
band must be able to play all 
types of arrangements. And we 
must be able to allow the artist 
his freedom. With 1 1 pieces this 
is often a great task, for if for ex- 
ample a horn section is required 
by an artist, we must have a full 
sounding horn arrangement. With 
only 1 1 people, this is sometimes 
difficult, but it gets done and gen- 
erally the artist is quite comfort- 
able. This loo is communication 
and I feel that it is just as im- 
portant as the communication 
which the radio station affords. 

"In terms of the station, for in- 
stance, I mentioned the word jazz. 
Now I am one person who wishes 
not to change that word just be- 
cause of its connotations. Instead, 

I want to communicate to people 
that there are very serious mu- 
sicians in this medium of music. 
But I also want to explain that this 
is not black oriented music. Nor 
is the station truly black oriented. 
This is high quality music so peo- 
ple who simply think of WSOK as 
simply a black station are not cor- 
rect in their assumptions. I mean, 
good music and talk are a means 
of communication." 

Ben Tucker, general manager 
of the station, has practically the 
same credentials as a musician as 
Taylor. He plays bass, and was 
Taylor's bassist for many years. 
He was also instrumental in the 
careers of Herbie Mann, Mel 
Torme and Bobby Hebb, to name 
a few. "We are fully committed to 
the community down here," said 
Tucker, who moved to Savannah 
when they bought the station. "We 
want the community of 98,000 
blacks and the white community 
as well to be able to hear not only 
the hit records, but also to hear 
music which has become part of 
our heritage," Tucker explained. 
This means gospel, r&b. blues, 
soul, jazz, anything black and rele- 
vant. I want to make it clear thai 
there is quite an untapped jazz 
market in this area. We are tap- 
ping that market and it seems to 
be paying off for the record stores, 
the community and the station 
And through the music comes a 
greatly improved communication 
with all the people in the area, 
because they see thai there are 
people who are truthfully con- 
cerned with their community and 
heritage. We have gone 24 hours 
since we took over the station. We 
cover news on the spot and we pay 
attention to all who offer (heir 
suggestions. I feel that what is 
lacking at many radio stations to- 
day is the dedication of the peo- 
ple on the air to the music which 
they play. But at WSOK there are 
dedicated air personalities who 
really understand their music and 
can really help the people in the 
audience to gel acquainted with the 
music. This is our message and it 
seems to be working well, said 
Tucker. 

The line-up at the station in- 
cludes Jimmy tang, 5-7 a.m.; An- 
drew Bailey. 7-10 a.m.: Lang 
again, 10-11 a.m.; William Moore. 

I I a.m.-3 p.m.; Dean Reynolds. 
3-7 p.m.: Don Wilson. 711 p.m.; 
Tommy I ester, 1 1 p.m.- 1 u.m : and 
Dean Webb. 1-5 a.m. 




By CLAUDE HALL 
Radio-TV Editor 



Jack Gale has left WPDQ. Jack- 
sonville, Fla. He'd been vice presi- 
dent of the station, which features 
a "solid gold" format. George 
McGovern is new program director 
of the station and plans for record 
service. By the way, I guess Jack 
will be devoting more time to his 
new station — KFTW in Frederick- 
town, Mo., which is waiting FCC 
approval on the purchase. KFTW 
is a fulltimer with 1.000 watts 
days, 250 watts nights, non-direc- 
tional. Presently, it programs coun- 
try music in the day and rock at 
night and Jack plans to keep it 
that way. 

* * * 

Jerry Boulding, program director 
of WWRL, New York, is the lead- 
ing soul music program director, 
according to a survey of leading 
soul music program directors con- 
ducted by the Billboard. Second 
place was Donny Brooks, KATZ. 
St. Louis; followed by Al Jefferson, 
program director! of WWIN, Balti- 
more. Burke Johnson, WAOK, At- 
lanta, and E. Rodney Jones, 
WVON. Chicago, tied for fourth 
place. One of the questions I asked 
in the survey was whether or not 
they would be willing to help at 
the next Billboard Radio Program- 
ming Forum. This prompted a 
tetter from WQIC president Stan 
Torgerson, Meridian. Miss., that I 
felt demanded printing: "Eddie Lee 
Griffin really doesn't need my 
personal endorsement, but your last 
question, the one concerning his 
willingness to appear on a panel, 
interests me. I spent 12 years as 
manager of WMC, Memphis; 
WQAM, Miami; and KCBQ. San 
Diego, before buying my own sta- 
tion and 'dropping out.' Eddie Lee 
has as good an ear and as much 
integrity as any music director 
I've ever had — black and white. 
He happens to be black, but that 
is of no matter. He is simply the 
best and that does matter. A very 
big talent in a smaller market. Use 
him, if you wish. He'll have some- 
thing to say, and he'll say it well." 

* * * 

Bert (Bert Michaels) Markert is 
program director now of WBBF, 
Rochester, N.Y.; he'd been at 
WAKY in Louisville. . . . Larry 
White, former program director of 
WBBF, Rochester, put WAXC. 
Rochester, on the air with a rock 
formal about a week ago. The 
station is using a 35-record play- 
list and adding seven new records 
a week. Staff is quite colorful. 
Larry Black, who'd been operating 
a production firm in Hartford and 
working weekends at WPOP there, 
is 6-10 a.m.; Don (Don Brown) 
Ryan has joined from WOLF in 
Syracuse, N.Y. White does 2-6 p.m. 
Bob Savage does 6-10 p.m. Lou 
Paris, the only black on the staff, 
also does a gig and John Rapp is 
all-night man. One of the news- 
men is named Menil Gray. And 
Kelly Green is a chick in the sales 
agency of the station. 

* * * 

Now and then. I've been privi- 
leged to hear something great. For 
example, 1 was in the studio when 
some of the CREAM material was 
being recorded. The other night, 1 
had the fortune to be in the studio 
when Jac Holzman, president of 
Elcktra Records, and Harry Chapln 
were mixing down Chapin's debut 
LP. Three cuts literally wiped me 
out: "D o g t o w n," "Sometimes. 
Somewhere Wife." and "The Taxi 
Song." Holzman hasn't devoted 
himself to an album project like 
this in at least four years; the work 
is genius. AndChapin, whose father 
was old-time jazz drummer Jim 
Chapln. is going to be a superstar 
plus. The LP will be out in Febru- 
ary; keep a sharp lookout for it: 
it's emotion-packed. 

* * * 
Cleveland Wheeler is leaving 

WGOW in Chattanooga to become 
noon-4 p.m. personality at WAPE 
in Jacksonville. Harry Nelson has 
been promoted to music director 
of WGOW and the Top 40 station 



is bringing in Sid (The Mojo Man) 
Gmbb to do the evenng slot. In 
Jacksonville. Mike Wingflcld has 

also left the station to go back 
to college so program director Jay 
Thomas who'll be doing the morn- 
ing show himself, will likely need 
an evening personality. WAPE is ; 
good station; beautiful facility 
would you believe a swimming 
pool? 

* * * 

WDIA. the soul music station 
in Memphis programmed by Let 
Armstrong is still king of the mar- 
ket, as it has been for nearly 20 
years. In the Oct./Nov. ARB. the 
station ranked first 6 a.m.-midnighl 
with a 2 percent. Second was 
WHBQ with 1.8. WREC had 1.5 
WMPS had 1.4. WLOK had 1.3 
But. demographically, the market 
was another story. Leader in men 
18-24 was WHBQ with 4.5 and 
WMC-FM, the progressive rock 
station, had 4.2. In men 25-34 
WMQM. the country music sta 
lion, lied with WDIA for first 
place with 2.4 and WREC was 
second with 2. In women 18-24 
WLOK was first with 4.7 and 
WDIA was second wth 3. Third 
place was a lie between WMC-FM 
and WHBQ. In women 25-34. 
WDIA and WMQM tied with 2.6 
and second was held by WHBQ 
with 2.2. Frankly, after looking at 
many, many of the ARB books for 
various markets, I'm convinced 
something was wrong with the 
methodology. In Memphis and in 
Miami, young white women listen- 
ers seemed to have been rather 
rare. 

★ * * 

Paul Drew, in spite of denying 
right and left to not only myself 
but various industry people that 
he's leaving KFRC, San Francisco, 
Is leaving KFRC. 1 speculate that 
you'll see him soon in Washington. 
WGMS would be a good bet. New 
program director of KFRC will be 
Sebastian Stone, who'd done an out- 
standing job with WOR-FM in 
New York. Mel Phillips, program 
director for many, many years with 
WRKO in Boston and vastly suc- 
cessful with the Top 40 station, 
will become program director of 
WOR-FM. So. the Drake-Chcnault 
stations need at least two program 
directors at the moment — WRKO 
in Boston and KGB in San Diego 
where Bobby Ocean, named only a 
couple of weeks ago. is no longer. 



NEC Slates Seminar 



She will answer legal questions in- 
volving constitutional rights and 
liability. Also scheduled is Mack 
Armstrong, special assistant to the 
Attorney General Civil Division. 
Department of Justice. Armstrong 
did the tactical and legal research 
for the Mayday demonstrations. 
He will discuss the types of plan- 
ning when problems arise. 

Col. Floyd Mann, special assist- 
ant to the president of the Uni* 
versity of Alabama, ex-municipal 
police chief and campus director of 
security, as well as consultant to 
the Justice Department in the area 
of civil rights demonstrations, will 
also be present, as will be Dan Del 
Vecchio, acting coordinator of stu- 
dent activities at Boston University. 

KOGO-FM Shifts 



SAN DIEGO— KOGO-FM has 
changed call Idlers back to KFSD- 
FM. which it had been years ago. 
The change comes about because 
of the sell of the AM facility. 
KOGO. to Rellaw Broadcasting. 
KFSD-FM will broadcast basically 
an MOR formal 6:30 a.m.-2 a m 
Music in the morning hours will be 
lighter in tone. Air personalities 
include Jim O'Hara until I p.m.. 
David Shields 1-7:30 p.m. and Dan 
Erwine until signoff. Lylc Reed 
and Charles Legier will work week- 
end shifts. 
JANUARY 29, 1972. BILLBOARD 





Conway & Loretto carry /ouncl in/uronce. 




The incomparable Conway Twitty and Loretta Lynn really get around. And 
wherever they go, they carry sound insurance— the ultra-reliable portable 
sound system that gets things together so perfectly that Conway and 
Loretta use it in preference to costly, built-in house P.A. set-ups! The 
system they rely on is the Shure Vocal Master— it's made to order for 
performers on the move. The Vocal Master shrugs off the jolts of packing 
and unpacking . . . then puts 300 watts of peak penetrating power behind 
a control console that gives them recording studio control in live per- 
formances. All that and feedback control too! Write for all the facts: 

Shure Brothers Inc. 
222 Hartrey Ave., Evanston, III. 60204 
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Dear FIND Dealers: 

We have |ust reviewed the Gal 
leys of the second complete 
FIND Catalog which will be sent 
to you within the next 10 days. 

THERE ARE OVER 53,000 ITEMS 
IN THIS JANUARY 1972 FIND 
CATALOG 1 IT ALSO CONTAINS AN 
ALPHA LISTING OF ALL LABELS 
PARTICIPATING IN FIND . . . 
OVER 500 LABELS! 

There are many new promotional 
features in this second complete 
FIND Catalog including Movie 
Soundtracks, Top Albums of 1971, 
Billboard's Top Chart LP's & 
Tapes. Best Records of the Year, 
etc ... all designed to move 
product for you. 

Under separate cover you will 
also be receiving details of 
FIND'S January-February-March 
promotion plans for FIND deal- 
ers including the exciting all ex- 
pense paid trip to Acapulco, 
Mexico lor four lucky FIND deal 
ers (and their wives or husbands). 

Remember, FIND will locate 
any LP or Tape for you in 
addition to the 53,000 and listed 
in our second FIND Catalog, 
which will be sent to you within 
10 days. 

Find Service International 
P. 0. Box 775 
Terre Haute, Indiana 47808 
A. C. 812— 466 1282 
and 

Find Service International 

Suite 415 
9000 Sunset Boulevard 
Los Angeles. California 90069 
A. C 213—273-7040 
Attention Candy Tusken 
(Advertisement) 




Live 'Casts' Bonus to Radio, Records 
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the Woodsmoke, and others have 
appeared. On New Year's Eve. the 
station broadcast a party lO-mid- 
night from its own studios featur- 
ing Alex Bevan, Schroeder & For- 
est, Richard & Michael, Dave 
Bach a, the Burning River String- 
band, and Vicki Jacobs. The con- 
cert image created by WNCR-FM 
must have certainly contributed to 
the profit situation of the progres- 
sive rock station, which last year 
amounted to almost haJf a million 
dollars in billings. The station also 
broadcast interviews with groups 
from its own studios and most of 
the major names in the field have 
been associated with these. 

'Union Problem* 

WGLD-FM, Chicago, tapes its 
'live' concerts often from the Quiet 
Knight club and broadcasts them 
the next day; "it's a union prob- 
lem," said program director Ed 
Shane. Carly Simon's Jan. 13 ap- 
pearance was broadcast at 9 p.m. 
and Shane felt that such a broad- 
cast provides extra response for 
the club "but it's much easier to 
• broadcast these concerts live from 
our own studios, such as the Bon- 
nie Koloc broadcast Jan. 18." The 
Kolot: broadcast was tied in with 
a local club date. Live studio 
broadcasts give a stronger immedi- 
acy to the performances and builds 
audience for the station, he said. 
Among the artists broadcast in 
live concerts over the station are 
the Grateful Dead and Livingston 
Taylor. Taylor was flown into Chi- 
cago especially for the concert by 
Capri corn Records, Macon, Ga. 
"He received immediate phone re- 
sponse and people even gathered 
outside to see him when he fin- 
ished," Shane said. "Since we've 
had nothing but positive response 
on these broadcasts, we'll continue 
them. I'm hoping to do one or 
two a month." He said they were 
not expensive to do, especially the 
ones broadcast live from the sta- 
tion's studios. Each DJ takes turns 
hosting the shows. 

The Metromedia chain of pro- 
gressive rock stations have long 
been big on live concert broad- 
casts. WMMR-FM in Philadelphia, 
programmed by Jerry Stevens, pre- 
sented Livingston Taylor on Jan. 
17 in an hour show broadcast live 
from Sigma Sound Studios before 
a live audience. Dennis Wilen pro- 
duces these concerts, which have 
been an outstanding feature of the 
station's success. KMET-FM in Los 
Angeles recently broadcast a B.B. 
King concert from United Record- 
ing. Hach of the Metromedia sta- 
tions is now featuring a scries of 
'live' taped concerts imported from 
England featuring such acts as the 
Led Zeppelin, Cat Stevens, Pink 
Floyd, Rod Stewart, and the 
Curved Air. among others. 

'45 Croups' 

Richard Olsen. general manager 
of Pacific High Recording studios 

KFAC AM-FM Change 

• Continued from nape 24 

that the format will include ma- 
terial by George Gershwin. Mor- 
ton Gould, and Leonard Bern- 
stein. " 

KF'AC-FM, on the other hand, 
will Ik for the more serious clas- 
sical fan. Only some of the highly 
popular programs such as "The 
Evening Concert," "Luncheon at 
the Music Center" and the "Con- 
tinennal Classics" will continue to 
be simulcast on both AM and FM. 

"Our FM facility will be used 
for total classical music program- 
ming," Richards said. "Not only 
do we feel that there are two 
different types of audiences which 
love and appreciate classical music, 
but at different times people tend 
to like to have u selection of what 
wc call 'light' and 'heavy' music 
fare." The new format approaches 
for the two stations will now allow 
listeners "an expanded menu" of 
classical, he said. 



in San Francisco, has recorded 
more than 45 groups in 20 differ- 
ent shows for KSAN-FM starling 
last July 25. The groups range 
from Loose Gravel and Stone 
Ground to Red Wing and Van 
Morrison and Elvin Bishop. Others 
include the Glass Harp, Mike 
Bloomfield, Steve Miller, War. Jim 
Kweskin. Cat Mother. Young- 
bloods. Prairie Madness, and Boz 
Scaggs. 

These KSAN-FM shows are 
broadcast Sunday evening live. 
Tom Donahue has hosted them. 
They're before a live audience 
comprised of friends of the artists 
performing and people the studio 
invites. Thorn O'Hare. program 
director of the station, has been 
quoted as trying to bring back 
the full and excitement of radio 
via the concerts. On New Year's 
Eve, the station broadcast from 
the Winterland from 8 p.m.-4 p.m. 
CBS Records sponsored part of 
the broadcast. 

George Brewer, promotion ex- 
ecutive with Columbia Records, 
said there was a lot of good feed- 
back when the Grateful Dead 
broadcast their sold-out concert 
live from the Felt Forum in New 
York recently. "It's a goodwill 
thing . . . and that's kind of an 
intangible ingredient to measure in 
terms of boosting record sales. It 
would be difficult to measure the 
record sales influence of a concert 
like that anyway, especially with a 
group such as the Grateful Dead 
which sells so well." 

For a Grateful Dead broadcast 
in Cincinnati, all station manager 
Frank Wood Jr. had to do was 
rent phone lines from the Taft 
Auditorium to his station WEBN- 
FM. "We had broadcast a radio 
spot schedule and as soon as the 
concert was a sellout, we were 
able to announce to our audience 
that they didn't have to worry, 
they could hear the concert on 
WEBN-FM." 

These broadcasts "violate eight 
different cardinal rules of broad- 
casting." Wood said, "but I think 
it's a good idea to do this sort of 
thing occasionally." The Grateful 
Dead broadcast was five hours 
long. 

'Build Loyalty* 

"I think that such a broadcast 
doesn't build audience because any- 
one who likes the Dead listen to 
us anyway, but they build loyalty 
and we're going to try to do more 
with major acts. The only prob- 
lem is that when I was program 
director of a Chicago progressive 
rock station, I got spoilt ... I 
got everything there at my beck 
and call. It's difficult to get good 
groups to come to Cincinnati for a 
broadcast concert . . . hel I . we 
sometimes even get their records 
a week later than other stations. 
But I think a group that's building 
should do these type of concerts 
... I think it helps them." 

The trend toward programming 
had extended to markets such as 
Sacramento where KZAP-FM has 
a one-hour series sponsored by 
record labels. These feature inter- 
views with the artist and some of 
his recorded product. The hour 
on Boz Scaggs recently was spon- 
sored by Columbia Records. War- 
ner Bros, and Tower Records spon- 
sored a two-part program featur- 
ing Van Morrison. Shows coming 
up will focus on B.B. King, Bobby 
(Blue) Bland, Johnny Otis, and 
John Hammond Sr. 

College stations are also getting 
involved. Last Nov. 30, KERS at 
Sacramento State College in Cali- 
fornia broadcast 24 hours of live 
music from its studios, featuring 
such groups as Makiah, Cumber- 
sum Gap and Birdmark Willie. 

But the trend seems to be grow- 
ing by leaps and bounds. Not that 
live broadcasts will replace the 
use of records, but nearly all pro- 
gram directors and managers in 
progressive rock radio feel it adds 
spice to an already creative-minded 
format. 



ARETHA, HAYES SCORE 
AS SOUL FAVORITES 

LOS ANGELES — Aretha Franklin. Atlantic Records, and 
Isaac Hayes. Enterprise Records, have been selected as the favorite 
solo artists of the nation's leading soul music radio program 
directors. In a Billboard survey, just completed, these two per- 
formers each scored a total of 12 points; Miss Franklin was ac- 
tually mentioned by more of the program directors, but Hayes 
scored more first place votes. Third in the voting was James 
Brown, Polydor Records. Marvin Gaye. Tamla Records, was 
fourth. Others mentioned were Joe Simon. Betty Wright. Joann 
Garrett, Sly Stone. B.B. King, and Bill Cody. 

The favorite group among soul music program directors is 
the Jackson Five, which scored 27 points, including seven first 
place votes. The Chi-Lites were second with 15 points. The Temp- 
tations were third with 13 points. And Sly & the Family Stone 
tied with Gladys Knight & the Pips for fourth place. 

What's interesting is that Isaac Hayes, the Jackson Five. Sly 
& the Family Stone, the Chi-Lites. and the Temptations also 
scored well in a survey of the nation's leading Top 40 radio 
station program directors conducted a few weeks ago (see Bill- 
board, Dec. 18). 
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NATIONAL BREAKOUT S 

SINGLES 

EVERYTHING I OWN . . . Bread, Elektra 45765 (Scroll Gems-Columbia. BMI) 
MY WORLD Bee Gees. Atco 6871 (Coiserole/Worner Tamerlane. BMI) 

ALBUMS 

There are no National Breakout! this week. 

( REGIONAL BREAKOUTS ) 

SINGLES 

MR, PENGUIN, PART 1 Lunar Funk, Bell 45. 172 (Tedrolee. ASCAP) 

ALBUMS 

There are no Regional Breakouts this week. 



Bubbling Under The 

®©oo©© 

101. SEE WHAT YOU DONE DONE Delia Cortrell, Right On 10» 

102. NOW RUN AND TELL THAT Denise LaSolle, Westbound 201 (Cheti/ Janut) 

103. BOUND Ponderoso Twins A One, Horoscope 102 (All Platinum) 

104. THING CALLED LOVE Johnny Cosh wilh the Temple Evangel Choir, 
Columbia 4-45534 

105 WHEN YOU GET RIGHT DOWN TO IT Barry Mann, New Design 1005 ICB5) 

106 LONESOME MARY Chrtiwoeh, A4M 1310 

107. ROCK 'N ROLL Derroir Featuring Milth Ryder, Pcramounl 133 

108. CAN I Eddie Hendricks, Tamla 54210 
109 SIMPLE GAME '»P«. Motown 
110. SHAKE OFF THE DEMON Brewer A Shipley. Kama Surra 



Bubbling Under The 

, 0) GRIN 1 + ■■ Spindiny I 3103B (CBS) 

202. BREWER A SHIPLEY Shake Off the Demon, Kama Sulfa KSBS 2039 (Buddahl 

203 DEAN MARTIN °ino. "•P"» MS 

204 DORY PREVIN Reflections in a Mud Puddle/Taps, Trenton and Timest.pt 
United Artists UAS 3536 

205 STOREGROUND Family Album. Warner Brothers 225 1956 

206 BREAD »»»r I'm A Want You, Elektra EKS 75013 

207 MASON PROFFITT last Night I Had The Strangest Dream. Atnpe. A 10138 

208 POTLIOUOR f »•• »'"•■ J °™' JlS ,0M 

209 UNDISPUTED TRUTH Face To Foe. W.lh the Truth. Gordy G 999 (Motown) 

210 BEDKNOBS A BROOMSTICKS Original Soundl.ock. Br.no Vista STER 5003 
311 JOHN PRIDE Attantk SR 8296 

,12 FAMILY '« ■ *** Artish UAS 5562 

2,3 GROOTA C ° l '"" b » C 5,0,1 

214 DETROIT EMERALDS You Wont II You Got It. Westbound WB 2013 

(Chose/ Jonas) 
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Classical Music 



London Looks to San Francisco 
As City With Classical Cha risma 

It. ■■ i i i lit fw 



SAN FR A NC ISC O — " Education 
of the dealer and in turn the con- 
sumer is essential to increased clas- 
sical record sales," according to 
Slu Marlowe. London Records. San 
Francisco branch manager and to 
John Harper, newly-appointed re- 
gional sales and promotional man- 
ager for the label's classical prod- 
uct. 

While a few other record corn- 



By P vt L J vi I IDS 

panics are cutting back on theii 
classical divisions, London has in 
stituted a promotional and sales 
program for increased volume in 
classical product and has ear- 
marked this city for a prime effort 
Though the New York market still 
leads in the over-all sale of clas 
steal product, the San Francisco 
market claims more classical prod 
uct sales per capita of population 
than any other city. 




LONDON RECORDS display at outlet in San Francisco. It's one of the 
promotional displays for London classical product. 

Music Council Hears 
Pa nel on Listening 



NEW YORK — The National 
Music Council, consisting of some 
60 music organizations, presented 
a discussion of the subject "Who's 
l istening to Serious Music and 
Why Not?" at its general meeting, 
held here recently. Leonard Feist, 
president of the council, officated 
at the session, which was attended 
by representatives of a total mem- 
bership of over 1.500.000. 

Martin Mayer, author and col- 
umnist for "Esquire" magazine, 
was moderator. The panelists were 
Richard L. Kaye. executive vice 
president of radio station WCRB 
Waltham. Mass.: Peter Munves. 
director of RCA Victor Classical 
Artists jnd Repertoire; and Julius 
Bloom, executive director. Carnegie 
Hall Corporation. 

In analyzing the concert music 
radio audience, Kaye pointed out 
that it is a conservative audience 
m its musical taste, and is made 
up of the best educated and af- 
fluent segment of the community 
Although the number of stations 
devoted to fine arts broadcasting 
is dwindling, he cited several ex- 
amples of local audience action 
which had ensured the continuing 
existence of local concert music 
stations despite changes in owner- 
ship and policy. Such "fierce 
loyalty." he said, represents a 
nappy augury for the future of 
concert music broadcasting. 

Bloom noted that the concert 
nail audience is a special interest 
one. Although he could not cite 
iremendous growth in audience 
numbers, he believes that there is 
an increase in audience, but only 
■n proportion to the increase in 
population, with no meaningful 
change in ratio. He did. however, 
'ay that there were many more 
kinds of music appearing in the 
concert hall, and that there is a 
concomitant increase in their au- 
diences. He pointed to increasing 
cultural activity at the college and 
university level as a meaningful 
opportunity for concert artists. 



Despite the fact that concert 
music sales currently represent only 
5 percent of total record income, 
Munves was optimistic about the 
future. His activities at Columbia 
Records, and now at RCA Victor, 
have been directed at a new audi- 
ence. By getting at the counter- 
cultural youth market, he felt that 
the audience could be greatly in- 
creased. Specially planned albums 
released during the past several 
years all have been prepared with 
that market particularly in mind 
Exposure to concert music through 
films, television, popular recording 
groups and composers has kindled 
an interest in serious music that he 
believes will increase its share of 
record sales in the years to come. 

Feist presented a special scroll 
to Harold Spivacke. chief of the 
music division of (he Library of 
Congress. It cited his 35th anni- 
versary at the library and paid 
tribute to his many achievements 
there 



Even though London's local 
branch operation has only been 
here approximately six months, 
classical product accounted for 
from 20 to 30 percent of its total 
sales volume and is expected to 
increase for this year. A trend that 
is in direct reversal for much of 
the rest of the country. 

Opera Composers 

Contributing factors leading to 
San Francisco being a prime mar- 
ket for classical product is that 
the city is one of three with a 
resident opera company with an 
annual 10 to 12-week season. (New 
York and Chicago are the other 
two.) The city also boasts a heav- 
ily publicized and well supported 
symphony orchestra. In addition, 
there are four local radio stations 
covering the area with an exclusive 
format of classical programming. 

In line with this, London's home 
office has fully supported this 
branch's sales and promotional 
programs for this product. Prior 
to a major release. Marlowe holds 
a series of dealer meetings to show 
the new release and to inform the 
dealer as to its sales points. A 
concentrated and specially-timed 
advertising campaign is then sched- 
uled covering the daily press, the 
college press, underground publica- 
tions and on radio to further sup- 
port the release. Both Marlowe 
and Harper maintain complete 
control of the placement and de- 
velopment of these product ads. 
to achieve maximum value return 
for each dollar spent. A full line 
of in-store and window promo- 
tional displays are also made avail- 
able to the dealer and artists ap- 
pearances locally are promoted 
and advertised (see photo) to tie-in 
w'ith London's classical product. 
Racks and one-stops now feature 
in-depth and permanent displays 
of this product throughout the ter- 
ritory. 

Marlowe noted that, "our goal is 
to establish our classical product 
in the marketplace by giving ii 
longevity of sales and acceptance. 
While our main efforts of educa- 
tion is directed to the dealer, we 
are aware that at the same time 
we are reaching the consumer. For 
while the dealer becomes more 
aware of the potential of classical 
sales in this area, he will be of 
more value to his customer. Each 
London classical release is timed 
to an event or appearance of an 
artists which affords us the maxi- 
mum in exposure and sales poten- 
tial." 

Besides the London line, this 
branch is also the exclusive outlet 
for all Argo. L'Oiseau Lyre and 
Telefunken imports. 



DGG May Cut Opera 
From London Stage 



JANUARY 29, 1972. BILLBOARD 



LONDON — Britain's first opera 
recording made direct from the 
stage during public performance 
could result from negotiations 
going on between Covent Garden 
and German-based Deutsche Gram- 
mophon. 

DGG has already made record- 
ings in this way, notably the 
Salome, starring Welsh soprano 
Gwyneih Jones made last year at 
the Hamburg Opera, when tapes 
were taken from a number of per- 
formances and the best parts 
spliced to make a complete record- 
ing. 

It is understood that present 
negotiations between Covent Gar- 
den and DGG will allow a similar 



type of recording to be made from 
performances due in November of 
Mussorgsky's opera "Khovanish- 
china," which is already in the 
Royal Opera repertoire in English 
but which, it is understood, is to 
be revived next year sung in its 
original Russian, with Edward 
Downes conducting. 

In the past, strict control of 
musicians' recording time by the 
Musicians' Union has operated 
against recording of this type; but 
MU genera] secretary John Morton 
said that he had no doubt that 
arrangements could be made to 
enable recording from the stage 
to be done, subject to satisfactory 
payment arrangements for the mu- 
sicians. 
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1 3 AMERICAN PIE 8 

Don Mclean, United Atfiiti 50856 
(Yehwth /Mayday, ASCAP) 

11 18 JOY 9 

Apollo 100, Mega 615-0050 (Youngbiood, 6WI) 

4 10 ANTICIPATION 7 

Carly Simon, Elektra 45759 (Quackenbuih, ASCAP) 

3 8 IT'S ONE OF THOSE NIGHTS (Yes Love) 5 

Partridge Family starring Shirley Jones and 
featuring David Cauidy, Bell 45-160 (Screen Gems- 
Columbia, BMI) 
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HURTING EACH OTHER 

Carpenters, A&M 1322 [Andalusia n, 
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ASCAP) 

6 16 WITHOUT YOU 6 

Niluon. RCA 74-00604 (Apple. ASCAP) 

7 17 HARDER I TRY (Bluer I Get) 6 

Free Movement, Column a 4-45512 ICheotie, BMI) 

7 38 TOGETHER LET'S FIND LOVE 4 

Fifth Dimension, Bell 45-170 (Fifth Ster, BMI) 

8 11 SUNSHINE n 

Jonathan Edwards, Capricorn 0021 
(Atco) (Ceitle HIM, ASCAP) 

19 25 DAY AFTER DAY 7 

Badfinger, Apple 1941 (Apple. ASCAP) 

2 1 CHERISH 14 

Oevid Cauidy, Bell 45-150 [Beechwood. BMI) 

29 30 KISS AN ANGEL GOOD MORNING 5 

Charley Pride, RCA 74-0550 (Playback, BMI) 

24 34 DON'T SAY YOU DON'T REMEMBER 13 

Beverly Bremen. Scepler 1230 (Sunbeam, BMI] 

28 29 LION SLEEPS TONIGHT 4 

Robert John, Atlantic 2B46 (Folkways, BMI) 

5 6 I'D LIKE TO TEACH THE WORLD TO SING 

(In Perfect Harmony) 10 

Hillside Singers, Metromedia 231 (Shada. BMI) 

— — PRECIOUS AND FEW 2 
Climax, Rocky Road 30,000 (Bell) 
(Caesars Music Library/Emerald City, ASCAP) 

37 37 DIAMONDS ARE FOREVER 5 
Shirley Bassey. United Artists 50845 (Unart. BMI) 

22 20 MUSIC FROM ACROSS THE WAV 9 

James Last, Polydor 1502B 
(Choppoll/lntorsong/U.S.A, ASCAP) 

14 4 FRIENDS WITH YOU 11 

John Oenver, RCA 74-0567 (Cherry Lane, ASCAP] 

9 2 OLD FASHIONED LOVE SONG 11 

Three 0og Night, Ounhlll 4294 (Almo. ASCAP) 

40 — WHAT AM I LIVING FOR 3 

Ray Charles, ABC 11317 
(Tidelend/Progressive, BMI) 
20 15 5 BRAND NEW KEY 11 
Malanie, Neighborhood 4201 (Paramount) 
(Neighborhood, ASCAP) 

— — WILL YOU STILL LOVE ME TOMORROW 2 

Roberta Flack, Atlantic 2651 
(Screen Gems-Columbia, BMI) 

16 14 STONES 12 

Neil Diamond, Uni 55310 (MCA) (Prophet, 
ASCAP) 

25 24 YOU ARE EVERYTHING 8 

Slyllstics. Avco 4SBI (Bellboy/Assorted. BMI) 

13 13 MY BOY 12 

Richard Harris. Dunhill 4289 (Colgems, ASCAP) 

— — POEM FOR MY LADY 2 

Bobby Goldsboro, United Artists 50B46 
(Songpainter, BMI) 

CRY 1 

Lynn Anderson, Columbia 4-45529 
(Shapiro, Bernstein 4 Co., BMI) 
38 — LONELINESS REMEMBERS 

(Whit Happiness Forgets) 3 

Liz Damon's, Orient Express, Anthem 51105 
(United Artists) (Blue Seas/Jec, ASCAP) 
33 27 I'D LIKE TO TEACH THE WORLD TO SINC 

(In Perfect Harmony) 9 

New Seekers, Elekfra 45762 (Shada, BMI) 

— — EVERY DAY OF MY LIFE 2 

Bobby Vinton, Epic 5-10822 CBS 
(Morgan/Shelley, BMI) 

— — REMEMBERING YOU 1 

Roger Kellaway, A4M 1321 rTendwm. BMI) 

— — NEVER BEEN TO SPAIN 2 

Three Dog Night. Ounhill 4299 (lady Jane. BMI) 

THOSE WERE THE DAYS 6 

Carroll O'Connor 4 Jean Stapleton as The Bunkers. 
Atlantic 2847 (New tandem. ASCAP) 
SCORPIO 9 
Dennis Coffey 4 the Detroit Guitar Bend. 
Sussex 226 (Buddah) (Interior. BMI) 

LET'S STAY TOGETHER 4 

At Green, Hi 202 (London) (Jec, BMI) 

- MUSIC FROM ACROSS THE WAY 1 
Andy Williams. Columbia 4-45531 
Oyteesong/Cheppell. ASCAP) 

- THE WAY OF LOVE 1 

Cher, Kepp 2158 (MCA) (Chappell. ASCAP) 

- BRIAN'S SONG 1 
Michel legrand. Bell 45-171 (Colgems. ASCAP) 

■ COTTON JENNY 1 
Anne Murray, Capitol 3260 
(Early Morning. ASCAP) 
Billboard SPECIAL SURVEY Far Week Ending 1 29. 72 
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BEST NEW RECORD 
OF THE WEEK: 

"A SIMPLE 
GAME" 

FOUR TOPS 

(Motown) 



By ED OCRS 

SOUL SLICES: A Miracle no longer. Smokes Robinson wails 
good-byes to the group. Monday (24), and Detroit in a farewell 
appearance at Elmore Casino. Like Ruffin. Kendricks. Diana before 
him a solo career awaits that befits his credentials. He's also a Motown 
vice-president, and he'll increase his involvement within the company, 
while Smokcy's popularity spans age groups, black and white, on 
television and disks, and further on to fame. The Miracles, with a 
replacement, will continue. . . . New Originals on Soul, "I'm Someone 
Who Cares." . . . Aretha Franklin's nexn LP — following her brand 
new "Young, Gifted & Black"— will probably be a double album 
recorded live with James Cleveland in a Los Angeles church. Gerry 
Wexler was on hand to record the event. . . . New Politicians on Hot 
Wax features an instrumental "Free Your Mind" backed with "Love 
Machine." . . . Chalk up another for Terry Callier & Larry Wade, 
the "l-ovc We Had" fellas, alive with the Dells' "It's All Up to You" 
on Cadet. . . Hustlers' Lava label out of Macon, Ga. is cookin' with 
Pep Brown's ' Lovin' You Is Such A Sweet Sweet Thing." The com- 
pany goes national next month behind Brown, BUI Coday, Jimmy 
Jules and Katie Love. Coday's side is "T Got a Thing," Jules'. "I 
Should Have Listened." . . . New Undisputed Truth due from their 
"Face to Face" Gordy album. . . Norm Gardner at Roulette hips 
Soul Sance that the label is not fooling around. Not to be ignored 
arc the stations on the Naturals' "I Can't Share You," the Three 
Degrees' "Tradcwinds" and Harlem River Drive. . . . Harrison 
Kenndy's on Invictus with "Sunday Morning People." a Dunbar- 
Wayne number. . . And Esther Phillips h;is a will, a way and some- 
thing to say on Kudu, Cil Scott-Heron's "Home Is Where the Hatred 
Is." Her first album for the label, hot with Grover Washington's 
"Inner City Blues," is titled "From A Whisper to A Scream." Can 
you hear it? . . . Soul Sauce Picks & Plays: James Brown, "Talking 
Loud & Saying Nothing" (Polydor); Little Milton, "That's What Love 
Will Make You Do" (Slax); Bobby Bland, "Do What You Set Out to 
Do" (Duke): Four Tops, "A Simple Game" (Motown); Krystal Gene- 
ration, ' Please Slop" (Mr. Chand); Jimmy Ruffin, "Our Favorite 
Melody" (Soul): Jackie Wilson, "You Got Me Walking" (Brunswick): 
Donnie Elbert, "Can't Help Myself" (Avco); Denise LaSalle, Now 
Run and Tell That" (Westbound); Freddie North, "You and Me 
Together Forever" (Mankind); Whispers, "Can't Help But I.ove You" 
(Janus); Brotherly I -ove, "Mama's Little Baby" (Music Merchants); 
JB's, "Gimme Some More" (People); Joe Tex, "A Mother's Prayer" 
(Dial); Olympics, "Ain't No Way" (Song Smith); Laura Lee, "Since 
I Fell For You" (Hot Wax); Dramatics, "In the Rain" (Volt); Roberta 
Flack, "Go Up Moses" (Atlantic); EarUi, Wind & Fire, "I Think 
About Loving You" (Warner Bros.); Percy Sledge, "Rainbow Road" 
(Atlantic): Otis Spann, "Hungry Country Girl" (Blue Horizon); Black 
Ivory, "You and I" (Today). . . . Otis Clay to Hi with "Home Is 
Where the Heart Is." . . . New Pat Holloway on Capitol, "Black 
Mother Goose." . . . Herbie Hancock benefits the National Com- 
mittee to Free Angela Davis in San Francisco. Feb. 24. He plays New 
York's Village Vanguard. Feb. 8-13, and Europe in March. . . . 
Freda Payne and Edwin Starr open at trie Apollo Wednesday (26). 
lullowing the t'hi-l.ites Tyronne Davis, i:he Emotions and Kool & 
the Gang. B.B. King's in Los Angcllcs for three days, starting 
Monday (24). . . . Breakouts: Gladys Knight. Butler & Brenda. 
Emeralds. Johnnie Taylor. Supremes, Delia Gartrell. Bobby Bland. 
\MImjii Pickett, Free Mmiimtil, Fifth Dimension. War. Martha 
Reeves. . . New Ann Peebles, "Breaking Up Somebody's Home." 
on Hi Warner Bros.' Bob Moore Merlis reads Soul Sauce. 

Do you? 

Queen Booking In Expansion 



NEW YORK— Queen Booking, 
lop black booking agency, has ex- 
panded its talent roster and staff 
with (he acquisition of the Dick 
Boone Agency. 

Queen Hooking will lake over 
30 



the contracts of O.V. Wright and 
his orchestra. Little Johnny Taylor, 
the Manhallans and Ted Taylor. 
Boone joins Queen's concert and 
college divisiun on Feb. 14. 
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1 LET'S STAY TOGETHER 9 

Al Green. Hi 2022 (London) (Jec, BMI) 

2 CLEAN UP WOMAN 11 

Belly Wrighl, Alston 4601 (Atlantic) 
(Sherlyn, BMI) 

3 SUGAR DADDY 7 

Jackson 5, Motown 119a (Jobete, BMI) 

4 DROWNING IN THE SEA OF LOVE 11 

Joa Simon, Spring 120 (Polydor) 
(Assorted, BMI) 

6 THAT'S THE WAY I FEEL ABOUT XHA 9 

Bobby Womack. United Artists 50847 
(Untrt/Trecebob, BMI) 

7 FIRE AND WATER 5 

Wilson Pickett. Atlantic 2850 drying. BMI) 

14 MAKE ME THE WOMAN THAT YOU 
COME HOME TO 7 

Gladys Knight & the Pips, Soul 35091 
(Motown) (Jobete, BMI) 

11 AINT UNDERSTANDING MELLOW 8 

Jerry Butler & Brenda Lee Eager, 
Mercury 73255 (Butler, ASCAP) 

15 YOU WANT IT YOU GOT IT 5 

Detroit Emeralds. Westbound 192 
(Chess/Janus) (Bridgeport, BMI) 

12 SON OF SHAFT 6 

Bar-Kays. Volt 4066 (East/Memphis, BMI) 

18 00 THE FUNKY PENGUIN (Part 1) 6 

Rufus Thomas, Stoi Of 12 
(Stripe/East/Memphis. BMI] 

17 LOVE GONNA PACK UP 7 

Persuaders. Win or lose 220 (Ateo) 
(Cotillion/Win or Lose, BMI) 

8 FAMILY AFFAIR 12 

Sly & the Family Stone, Epic 5-10808 (CBS) 
(Stone Flower, BMI) 

10 YOU ARE EVERYTHING 14 

Stylistics, Avco 4581 
(Bellboy/Assorted. BMI) 

5 ONE MONKEY DON'T STOP NO SHOW 10 

Honey Cone. Hot Wan 7110 (Buddah) 
(Gold Forever. BMI) 

STANDING IN FOR J0DY 3 

Johnnie Taylor. Slax 0114 (Groovesville. BMI) 

SHOW ME HOW 16 

Emotions, Volt 4066 (East/Memphis, BMI) 

JUNGLE FEVER 4 

Chakachas, Polydor 15030 (Sabem. BMI) 

SCORPIO 14 

Dennis Coffey and the Detroit Guitar 
Band. Sussex 226 (Buddah) 
(Inten'or, BMI) 

GET UP & GET DOWN 7 

Oremetici. Voll 4071 (Groovesville. BMI) 
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26 22 EVERYBODY KNOWS ABOUT MY GOOD 

THING (Part 1) n 

l.ltle Johnny Taylor, Mm 55 (Jewel) 
IResoect, BMI) 

W 50 DO WHAT YOU SET OUT TO DO 2 

Bobby Bland. Duke 472 (Don. BMI) 

28 28 IF I COULD SEE THE LIGHT 5 

Blh Day. Invictus 9107 (Capitol) 
(Gold Forever, BMI) 

29 16 RESPECT YOURSELF 17 

Staple Singers. Stox 0104 
(Eatt/Mtmphls/Klondike, BMI) 

30 32 SWEET BABY 3 

Donnie Elbert, All Platinum 220 
(MuHimood, BMI) 

31 31 WAY BACK HOME 9 

Jr. Walker a the All Stars. Soul 35090 
(Motown) (Four Knights, BMI) 

<t> 41 I GOTCHA/MOTHER'S PRAYER 2 

BWBj Joe Tex, Dial 1010 (Mercury] 

(Tree. BMI/Trte, BMI] 

33 21 GOT TO BE THERE 13 

Michael Jackson, Motown 1191 
(Stem A Van Stocb/Gltnwood, ASCAP] 

39 TOGETHER LET S FIND LOVE 3 

Fifth Dimension, Bell 45-170 (Fifth Star. BMI) 

36 PAIN 9 

Ohio Players. Westbound 168 (Chess/Janus) 
(Bridgeport. BMI) 

23 LOVE AND LIBERTY 6 

Laura Lee. Hot Wax 7111 (Buddah) 
(Gold Forever. BMI) 



aOY JOY 3 

Supremes. Motown 1195 (Jobete, BMI) 

SLIPPIN' IN DARKNESS 3 

War, United Artists 50867 (Far Out. ASCAP) 

OH ME OH MY 13 

Aretha Franklin. Atlantic 2838 
(Rootrac. ASCAP/Pundit, BMI) 

30 SEE WHAT YOU DONE DONE 6 

Delia Cartrell, Right On 109 
(Captain/Chaca. BMI) 

26 AT LAST 9 

Jesse James. Zay 30.002 (Feist. ASCAP) 
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(We've Got to) PULL TOGETHER 5 

Niie-linn. RCA 74-0591 (Rutri, BMI) 

GIMME SOME MORE 1 

JB'i. People 602 (Polydor] 

I Dynatone Belinda Umchdppel. BMI) 

CANT HELP BUT LOVE YOU 4 

Whispers, Janin 174 (£f ; BMI) 

WILL YOU STILL LOVE ME TOMORROW 1 

Roberta Flack, Atlantic 3B5t 
(Screen Gemi-Columbla, BMI) 

YOUR LOVE 1 

Persians, Capitol 3330 (Astronomical, BMI) 

WHY DIDN'T I THINK OF THAT 6 

Brenda 1 the Tabulations, Top 4 Bottom 411 
(Jarnit/GuydtnJ (McCoy/One Eye Soul, BMI) 

BOUND 5 

Ponderosa Twins + One, 
Horoscope 102 (All Platinum) 
(Higuere, BMI) 

I LOVE YOU— STOP 3 

Stairsteps. Buddah 277 (Kama 5utra, BMI) 
GOOD OLD DAYS 2 

Clarence Reld. Alston 4603 (Atlantic) 
(Sherlyn. BMI) 

I CAN'T SHARE YOU 1 

Naturals. Call* IBI (Roulette) 
(JAMF/Nardao. BMI) 

IN AND OUT OF MY LIFE 1 

Martha Reeves A the Vendellas. Gordy 

7113 (Motown) (Jobete, BMI) 

CRY IF YOU WANT TO/ 

A MILLION TO ONE 3 

Manhattans, Oe-Luxe 8459 IStarday/KIng) 
(Arnel.'Meke Music, ASCAP/ 
Rente Dazile. BMI) 

YOU GOT A CUSHION TO FALL ON 1 

Carle Thomas. Staa 0113 (East Memphis, BMI) 
THE HARDER I TRY (The Bluet I Get) 1 

Free Movement. Columbia 4-45S12 
(Chaotic. BMI) 




What's Happening 



AL GREEN, left, gets next to pro- 
ducer Willie Mitchell in Memphis, 
for his gold record of "Tired of 
Being Alone." Green's latest Hit 
single. "Let's Stay Together." has 
also turned to gold. 
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WFPC. Florida Presbyterian College. St. Petersburg. Clyde Mc- 
Kcnncy reporting: "Pictures at an Exhibition." (LP). Emerson, Lake 
and Palmer. Cotillion. . . . KTRU. Rice Univ., Houston. Tex.. Rob 
Sides reporting: "Its So Good What Are You Gonna Do.' Alan 
Parker, Capitol. 

West— CALIFORNIA— KFJC. Foothill College, Los Altos. Steve 
Alt reporting: "Softly Whispering 1 Love You," the English Congre- 
gation, Atco. . . . KCBO-FM. Chico Slate College. Chico. Mark 
Mallicoat reporting: "Levee Blues." (LP). Potllquor. Janus. . - , 
KCPK California State Polytechnic Institute. Pomona. Tom Baker 
reporting: "Skin and Bones." Kinks, RCA. KLUC. Lane Com- 
munity College. Eugene. Oregon. Dave Chance reporting: "Last Time 
Around." (LP. Rudy the Fifth), Rlek Nelson. Decca. . . . KMPY 
University of Alaska. College. Rusty Walker reporting: "I ve Found 
Someone of My Own." (LP. the Harder I Try), the Free Movement. 
Columbia. . . . KASF-FM. Alamosa State College. Alamosa. Colo.: 
"Killer." (LP). Alice Cooper. Warner Bros. 
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Oh Happy Day! 

Everybody's Listening To Soul 

<5> «0«> 




THE SOUL ARTIST, that 
energetic, indefatigable 
personality, who has 
heretofore been rele- 
gated to a second class 
position in the music 
world, has emerged, 
brother, emerged. 
The popular music of 
the black community, wearing a 1970's 
tag labelled "soul" instead of race or 
rhythm and blues, is today receiving the 
widest, broadest acceptance in its history. 

The melding of the black artist, his 
unique experiences and his music with the 
popular music audience, is the major de- 
velopment which helped toast in the new 
year. 

And today, black artists are being heard 
by white kids because they are listening 
to the black radio stations, getting the 
message and heading to their local record 
shop to pick up on the newest sounds. 

This development has been building 
over the past several years, but the situa 
tion has crystalized to the point where 
now in 1972, the musical barriers which 
have for decades separated black from 
white, have been shattered by the rhyth- 
mic, melodic and simplistic sounds of soul 
artists 
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The black artist knew his audience: it 
was the brothers and sisters in the de- 
pressed areas. Not so anymore. His au- 
dience today comprises the wealthy, mid- 
dle class and poor of all colors. 

Songs written by blacks today tend to 
avoid the very funky messages of the past. 
Consequently it is infinitely easier for 
everyone to relate to the music, rather 
than i ust feeling it is a highly ethnic 
sound. 

Aiding in the acceptance for black mu- 
sic is the new generation of young people 

SOUL 



who have seen the struggle for civil rights 
played across their TV sets, has seen the 
Vietnam War expand and expand, and felt 
the nation shake under recession condi- 
tions. 

All of this horror has opened their 
minds to the simple fact that in the arts, 
entertainment is not limited to special 
interest groups. A song is good period and 
you don't have to be black or Southern in 
order to enjoy a tune written, recorded 
and interpreted by someone who 
have been unfamiliar in the past. 

Bill Withers' "Ain't No Sunshine " 
"Want Ads" by the Honey Cones, "Tired 
of Being Alone" by Al Green, are all songs 
which a mass audience can relate to. 

With increased frequency, the music 
business has seen a very, very big soul 
record become a very big pop song. And 
that's because Americans aren't afraid of 
associating with black music and express 
ing their support for songs which some- 
times talk about the black experience or 
are just down to earth enjoyment. 

The year |ust ended proved to be the 
one that soul-oriented records emerged 
through the pop charts with solid sales 
impact and little or no exposure from 
Top 40 radio play. II also proved the 
growth of soul radio and its effect on pop 
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radio listeners and record buyers. Thus 
the thin line between pop and soul has 
now become almost non existent 

During 1971, in the weekly sales re- 
search of pop dealers on a national basis, 
it became more and more apparent just 
how strong soul product was becoming 
with minimal or no Top 40 radio listings 
or picks. 

Among the records that surged up the 
Hot 100 during the year in this situation 
were Jean Knight's "Mr. Big Stuff" on 
Stax. James Brown's "Make It Funky" on 
Polydor, the Dramatics "Watcha See Is 
Whatcha Gel" on Volt, and the People's 
Choice "I Likes to Do It" on Phil L A. 
Soul. Al Green emerged a top pop star 
during the year with "Tired of Being 
Alone" on Hi, followed by his current top 
ten winner, "Let's Stay Together." An- 
other soul star that spiraled into the top 
20 pop was Donnie Elbert on All Platinum 
with "Where Did Our Love Go." 

The Isley Brothers on T-Neck garnered 
a top 20 pop smash hit with "Love the 
One You're With," hot on the heels of 
the Stephen Stills pop version which went 
into the teens on the chart. 

Alston Records came up with two giant 
soul and pop hits in "Funky Nassau" by 
(Continued on pact 46\ 
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reflects the past for the present. 

It also signifies the moods — sad and 
happy — of current society. 

If there is one performer/interpreter 
who signifies where blues have been and 
where it is today, it is B.B. King, whose 
travels and travails over 24 years have 
taken him to beer joints, chitlin' circuit 
dance halls, sleezy smokey black clubs on 
the south sides of towns, and during the 
past two years into the Fillmores, Royal 
Albert Hall, Mr. Kelly's and the Flamingo 
Hotel in Las Vegas. 

King is a living testimony to the plight 
i the black bluesman — he has been "dis- 
covered" by white American and for this 
patrons who crowded the Flamingo's 
lounge theater recently, calling out re- 
quests for "The Thrill Is Gone," B.B. was 
someone new to their lives and knowledge. 
He was the hoi new singer they had 
heard on their local rock station because 
he had a legitimate hit single. 

But King was discovered by white 
America as a result of the Beatles and 
the Rolling Stones listening to his searinf; 
guitar runs and explosive vocal bar 
phrases and lauding his prowess publicly. 

King came back to America as a new 
star he firmly believes because of this 
love affair with the English rock musicians. 

King is aware of his new posture and 
he is also aware that there are many 
other knock about blues musicians who 
have not yet been discovered by white 
America. 

The really old, old blues players of the 
deep South are dying out. "But things 
are changing man," he tells me one after- 
noon backstage at the Flamingo. "Wen; 
losing the black blues guys, but we're pick- 
ing up whites, and remember you havi? 
whites who are poor also. 

"I've caught more hell from people and 
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By Eliot Tiegel 

had people look down on me because I was a blues singer and because my music 
wasn't a cultural type. 

"It really hurts to be looked down on. I remember being introduced in a club 
several years ago by an emcee who said. It's time to get your ham hocks, corn bread 
and greens out because here comes B.B. King.' He used that stuff on me but he 
introduced the other performers in a more dignified manner." 

King is aware that college and underground stations helped introduce him to 
young people. The black programmed radio stations don't get into playing T-Bone 
Walker and Howlin' Wolf, he says, and that's the tragedy. 

"I'm still a blues singer by choice after all these years . . . and I can still drive 
a tractor." 

The 43-year-old performer (he chooses to call himself an entertainer) admits 
that the songs he sings today and those he sang 23 years ago are basically the same. 
But his own personal experiences give him an edge in expressing the emotional sad- 
ness or bitterness which mark much of his material. 

His peripatetic experiences have shown him that he can interpret a lyric as an 
actor for an audience and that in the main, people can empathize with his songs. 

"If you're singing a blues tune, there is a difference between the way a black 
and a white man sings it. The white uses correct diction and I don't. There are whites 
who can sing blues, like Mose Allison and 8ill Medley, but the whites who try to imitate 
blacks and fail, are the reason why blacks say whites can't sing blues." 

Today, with money no problem, King is a more self-satisfied person. "I dis- 
covered I could be myself without processed hair when young people began to protest 
and I began to hear about divorce more, and President Kennedy and Dr. King both 
inspired me to think that regardless of one's background or what people say about 
you, it does not change the fact that you're you. 

"They started me thinking, 'OK B.B., you are a blues singer at a time when I 
was almost ashamed to admit it." 

King's music has changed in one aspect. "I always try to do the rhythmic pat- 
terns that are around me. I'm singing 'Every Day I Have The Blues' the same way 
today I did it in 1950, but with a different beat, and with a little more soul because 
I've experienced a lot more. 

"Today, you got so many right thinking people that are accepting things if it s 
good, not because of color, but because it's good. They're not specifying it must be 
in the lounge when it can be in the main room." 
What does Vegas signify? 

"It means to a Mississippi black blues singer who didn't finish high school, there's 
no limit as to how far you can go in America." 

Bill Miller, the Flamingo's entertainment director, booked King into the main 
room as an "experiment" he admits for two weeks. The engagement held up very 
nicely in early December, and when an opening cropped up in the lounge. Miller moved 
King right in for two additional weeks. 

The lounge, which is less expensive than the main room, allows more of the 
local citizens to enjoy King's music. King hopes he has opened Ihe door for other 
black bluesmen to play before Vegas crowds, but if it hadn't been for his hit singles 
and albums, he wouldn't be able to spend one month in the desert funspot in a suite 
of rooms which he calls home. "Home." he explains, back in the suite with its 
decorated Christmas tree, is "anyplace I am." 

Sixty percent of the songs he sings are his own or co-authored. "My songs have 
always been a type of protest, but people always relate them to women I'm simple, 
and most things I sing about are simple things." 

"You Upset Me Baby" is a happy song because it talks about a woman's di- 
mensions. B.B. says with a smile. 

"Well, she's 36 in the bust/28 in the waist/44 in the hips/ she's got crazy legs/ 
you upset me baby/yes you upset me baby/while I like being hit by a fallen tree/ 
woman what you do to me/she's not too tall/complexion is fair/man she knocks me 
out the way she wears her hair/you upset me baby/yes you upset me baby/it's hard 
to describe her/it s hard to start/better stop now because I've got a weak heart/you 
upset me baby/yes you upset me baby " fModern Music Publishing). 

"I don't think blues means being sad all the time. It's according to your train of 
mind. Blues is the reality of things. It really is. Sometimes the things I sing about 
make me sad: sometimes they make me happy. Onstage. I'm the guy in the story not 
B.B. I'm like an actor conveying the thought. 
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Sister Aretha Franklin and soul man 
James Brown, are two energizing blues 
singers who add vitality to the music 
and help broaden its popularity. 



"After two divorces, many of my 
own feelings came through. Onstage, the 
mike is the other person I'm talking to. My 
guitar plays the melody like I'd be singing 
it. When you go onstage, you think only 
about what you're doing then. Tell the 
story the way the guy it's happening to 
would do it." 

B.B. sings in a sad. down toned voice 
on "Worry, Worry." a genuine blues blues. 
"Oh worry, worry, worry/worries all I can 
do/ Oh worry, worry, worry/worries all I 
can do/all my life is so miserable people/ 
it's all on account of you/you hurt me 
so bad baby/when you said we were 
through/oh you hurt me/you hurt me 
so bad baby/when you said we were 
through/oh but I'd rather be dead woman/ 
than be so blue." (Modern Music Publish- 
ing.; 

Does singing about the blues for a 
living affect him emotionally? King says 
no because he is divorced from the per- 
sonal involvement of the matenal. He is 
an actor interpreting a role rather than 
being down and out all the time. 

But isn't blues an emotional, nerve 
splitting form of music which has to take 
its toll on the advocate? No, King answers. 
Any true artist suffers the same emotional 
strain, he contends. A rock singer has just 
as much soul as the blues singer. Other 
performers are being just as honest. 
B.B. says, and they're bearing their souls 
too. 

But the blues deal with gutbucket situa- 
tions, love, cheating, broken romances 
"I try to pick songs that make a cat 
laugh. And if he's guilty of the things I 
say, he knows it. or he'll get sad about 
(ContinufJ on page 46) 
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Tonight after dinner, 
when the dishes are all washec 

and the new young one is 
tucked in, 

a lot of young families are going to 
settle back and listen 



to our artists' music 



We salute them 



and thank you 




The Jimmy Castor Bunch 


Del ores Hall 


Percy Mayfield 


The Swiss Movement 


Center Stage 


Linda Hopkins 


The New Birth 


The Swordsmen 


Carolyn Franklin 


Boobie Knight & The Soulciety 


The Nite-Liters 


Sonny Til 


Judy Freeman 


Love, Peace & Happiness 


The Shirelles 


The Friends of Distinction 


The Main Ingredient 


Nina Simone 
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ozz is soul's 'cousin 

and the two have 
o swinging relationship 



AZZ WILL GET A SHOT IN THE ARM because 

\ of the popularity of soul music in the commercial 

•J- » marketpalce. "Jazz." comments Quincy Jones, "and 

I soul are first and second cousins." 

"The basis for both forms of music is still a 
person getting close to himself. I hear the same 
exact 'X' element in Aretha as I hear in Coltrane 
It's the same spirit and essence. Charlie Parker was 
a joyous agony. It comes from the knee caps. 
Aretha is so mellow now. She's happy. She's living 
at peace with herself." 

Jones is more or less in a creative state of ex 
plosiveness. He has made a major decision to 
back away from motion picture scoring for six 
months and get deeply into jazz recordings. His 
next album for A&M will be around April, he ex- 
plains one afternoon in his sprawling Benedict Can- 
yon home, home after several hours of mixing 
down music for a film score. 

Jazz and Quincy have always had a love affair 
He played trumpet with Lionel Hampton's and Dizzy 
Gillespie's bands. He has written jazz-flavored ar- 
rangements for Sammy Davis Jr. and Frank Sinatra 
when the latter performed with the Count Basie 
Band in Las Vegas several years ago. 

Now after three successful big band albums 
and LP projects planned with Aretha and Ray 
Charles. Quincy is up to his knee caps creatively in 
the recorded medium. 

He sees jazz in 1972 benefitting from the players who 
ct their roots, but who are also adventurous and level 
headed musicians. 

On this score. Julian (Cannonball) Adderley can be inter- 
lected. "For the first time in 10 years we have developed new vir- 
tuosos like trumpeter Freddie Hubbard or Tom Scott or Ernie Watts." 
Cannon says. "These players are more conscious of their instruments 
and for the necessity for artistry. They are also playing music which is more 
complex and that demands more of them." 

Neverthless. jazz is on a cycle toward simplicity. Cannon claims. "We've 
seen the music get as complex as we can get." he notes before going down to 
Capitol to listen to some tapes from which he plans to extract a second album from 
performances recorded at the Troubadour in Los Angeles. 

Does simplicity mean a freer music? "The concept of freedom has always been mis 
used." Cannon answers. "To people who say they play free. I say. "free from what'" " 

Simplistic playing is defined this way by the altoist: "When you wnte one note for a 
guy. think of all the possibilities of the chords. Give him an A. There might be 18 different 
chords with i\ in it So under the concept of playing free, the guy would play 18 different 
chords with an A in them, or elements of those chords. 

"Now in simplistic terms they just decorate the A. so they hear the A more clearly 
You play what you feel rather than what you know. You understand what I'm saying?" 

The simplistic players are "for the most part the cats who can play the most. It's a 
reaction to themselves. People like Carole King and James Taylor because they're only 
expressing not contriving anything. Their arrangements aren't cluttered." 

Cannon says that jazz influences people. He has listened to recent works by Marvin 
Gaye and Curtis Mayfield only to discover they are doing modal things "we did with Miles 
(Davis) 12 yuars ago." 

Music ailways reflects people: it's the media which creates terms like militant, he 
asserts. Jazz is not a militant music. Cannon emphasizes. "Archie Shepp wasn't angry 
until he was told his music was angry. People like Ahmad Jamal and others who have 
created pastoral things are still frustrated and angry about conditions in this country." 

Cannon hears in the music of his compatriots "the same things he's heard 20 years 
ago. "Jazz is an avant-garde lifestyle. You make a commitment to music rather than 
commerce when you sign on for jazz. You know when you get into iazz that it's not '.he 
most lucrative field in music." 

Cannon's playing has gone through changes because iazz is not a concrete object: it 
ebbs and flows with the inspirations and technical skills of its players. 

This is «he year Cannon hopes to get iazz heard before more people. He is working up 
a program for a national chain of jazzmobiles to play in major cities around the country, 
funded by the federal and private sectors. Local musicians and visiting headliners would 
participate, playing their brands of jazz for school kids, church groups and street gatherings 
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"Jazz has survived in saloons. It's not a condescen- 
sion to play in nightclubs, but it shouldn't be limited to 
that. It should be free and played in the streets." 

The saxman hopes to pattern his programs after the 
highly successful New York City jazzmobile which has 
played in black communities all year-round and featured 
all the top East Coast instrumentalists and such bands 
as Jimmy Heath and Thad Jones-Mel Lewis. 

Visiting musicians should play for the communities 
from which they extract money in club appearances. 
Cannon believes. Cannon speaks of a committee of mu- 
sicians' union and social action representatives as pro- 
moting the concept in their communities. 

"It's nice to get to brand new young ears," he says, 
"especially for kids who never hear jazz." Generally the 
black programmed radio station does not play iazz, so 
there are youngsters who never hear about their musical 
heritage from the soaring flights of m person instru- 
mentalists. 

The Cannonball Adderley Quintet has been empha- 
sizing cctlege concert/seminar packages. "Colleges have 
kept us alive," he admits, "and you'd be amazed at how 
many times I hear a kid say to me after a concert, 'Wow. 
I never heard anything like that before!' " 

The jazz club circuit for Adderley is down to six 
clubs around the country. He averages 12 14 weeks in 
clubs, so the jazzmobile idea would allow him to play 
tor people who don't constitute a nightclub audience 

For Quincy Jones, the long play album has been his 
media for getting his message across in an honest, un- 
locked style. Working in films has its limitations on how 
much true jazz you can blend into a score 

As an arranger for records. Quincy "gives his players 
more freedom, he contends. "I trust their instincts. If 
you create an environment, I trust how they'll react to 
it." 

The focal point of interest in writing for his band has 
shifted from a horn front line to the rhythm section "It's 
like the first story has shifted down to the basement 
There's so much activity in the bass lines today. In the 
era of the most complex horn lines played by Charlie 
Parker, the bass played straight four although Oscar 
Pettiford and Ray Brown did a lot of walking. 

"Now there are a lot of licks being compressed into 
one bar. where as in the past there were two bars." 

Quincy has chosen to record with such stellar side- 
men like Freddie Hubbard. Hubert Laws. Toots Thiel- 
mans. Jerome Richardson. Jim Hall. Eric Gayle. Ray 
Brown. Ernie Royal. Joe Newman. Grady Tate. Chuck 
Rainey and Bob Crenshaw. 

"You cast a session (by hiring them) like you do a 
movie. You have to know their individual styles and know 
them as people. You have to know their degree of flexi 
bility and the good ones are most flexible." 

Quincy's first three LP's were his first in five years 
They are straight ahead contemporary band jazz and 
their sound won a 1971 Billboard Trendsetter Award. 
"Walking in Space," "Gula Matan" and "Smackwater 
Jack" are three distinct musical pathways to where 
Quincy's concept of iazz is today It is clean sounding, 
assertive, proud, powerful, ungimmicked and with fresh 
air for the soloists to build their own statements 

There is no identifying arrangement sound. "Frankly, 
I don't know how to write a signature sound." he admits. 
He admits falling in love with the Fender bass and he 
was in Hampton's band in 1953 when Fender expert 
merited with an amplified bass and gave it to Monk 
Montgomery. 

Quincy uses several woodwinds with the Fender, so 
"you don't get that loggy weight." 

"Jazz is as close as you can get to your soul: you 
really have to be honest with yourself . . . you can't 

tC.mltnUfJ on page *6"J 
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the little guys got 




a big stick 







The history books are filled with stories of 
little guys who made good. David, Napoleon, 
Teddy Roosevelt, Jesse Owens. Sugar Ray 
Robinson started out as a Lightweight. 

We're a little guy... 

a little Records, a little Film, a little Animation, 
a little Studio, a little Television, a little R&B. 
a little Classical, a little Rock, a little M.O.R. 

We call our little company Sun, Moon, and Stars. 



^Qun,(/Moon 
and^Stars 




. . . A lot of little things. 

SUN. MOON. AND STARS RECORDS INC . LOS ANGELES. CALIF. 





Bill Withers, a new voice, whose life 
creates the imagery (or songs. 





| he public now, 
I more today than 
in any other era, 
is listening to mu- 
sic without regard 
to race or other 
hang-ups, but with 
genuine prefer- 
ence." This, ac- 
cording to Motown 
recording artist, 
Marvin Gaye. i:> 
the authentic de- 
velopment that 
has helped make 
black music ap- 
pear as the front 
runner in today's popular music market. 

Gaye goes on to say, "White friends have 
been enjoying soul music or rhythm and 
blues for the last 20 to 30 years, but this 
was not the 'in' thing. There was a great 
mindfulness of the social line." This bias 
proved to be a major factor in exposing; 
product by black singers. 

Gaye credits the British people for a 
large part of today's acceptance: "They 
loved the music, their rock stars followed 
because of their sheer fondness for the 
sound." 

"This occurence, unlike many trends in 
today's music, will not die," Gaye ob 
serves. "Because it's American, it will last. 
It's the American way." 

New artists, who undoubtedly would 
have found the going much rougher with 
their first release, have also enjoyed this 
reaping of the "Soul Emergence." Jackie 
Moore. Jean Knight and Bill Withers all 
had debut singles that sold a million or 
more copies. 

Withers, whose "Ain't No Sunshine" 
went to number 3 on Billboard's Hot 100 
and to the top of nearly every radio 
station, expresses much the same feeling 
as Gaye. in the respect that, for the most 
part, soul music has always played a role 
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in the musical makeup of the country 
Withers says, "People are able to accept 
people, rather than an image." 

The writers of material now being used 
by artists have not gone unnoticed as rec- 
ord companies and publishing firms con- 
tinue to take on a number of black writers. 
Whereas, in the past, white writers have 
supplied a great deal of the material em- 
ployed by singers, blacks have provided 
the rtiythm. Withers adds: "This now 
works both ways: it's a perfect marriage." 
Many blacks, like Withers, now write most 
of their own material, dealing mostly with 
their own life circumstances. This too has 
substantiated a trend in the market. 



By Bill Coleman 

While some song titles may sound like 
a gimmick, the words are real. 

According to Edna Wright, lead singer 
of the Honey Cone, when referring to their 
hit single "Want Ads," "Surely there are 
many girls who are in the situation of 
wanting a young man. single and free." 

The trio — Shelly Clark, Carolyn Willis 
and Miss Wright — includes a great num- 
ber of songs recorded by white artists in 
their repertoire. Miss Willis says: "Carole 
King. James Taylor and the Carpenters 
hits are big favorites with our fans." 

Singer Stevie Wonder believes that soul 
is |ust an expression of feeling and such 
artists as the late Janis Joplin, who 




The Staple Singers, Pop, Cleo, Yvonne and Mavis, have broken out of the gospel field 
and into the contemporary mainstream. 
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Marvin Gaye, whose biting words reach out 
to attack that which needs attacking. 

adored the great Bessie Smith, found the 
material even at that time to be a 
true evidence of emotions. Wonder ex- 
plains, "Artists can record matenal of a 
different nature" and plans to include 
material in somewhat a different direction 
in his next album entitled "Music of My 
Mind." 

"Part of the success of soul music 
began at the record company level, where 
the attitude toward rhythm and blues or 
soul product was open minded." says 
Jerry Butler, an elder of the soul sound 
Many of Butler's rhythm and blues hits 
("For Your Precious Love" and "Need To 
Belong to Someone") turned out to be 
popular classics. 

The exposure, coupled with the fact that 
blacks are no longer ashamed of the 
product about their environment, of their 
love and social life, past or present, 
achieved rewarding results. 

The Jesus Rock movement represents 
a green pasture in which black artists 
found a reluctance of approval. Joe Tex. 
Oonny Hathaway and The Glass House are 
just a few who had releases in this vein 
that never got off the ground. 

Tex's single, "I Knew Him" had a funky 
piano, hand clapping beat with a touch 
of the blues and seemingly all the in- 
gredients to make a hit, but never made 
the charts. 

"You take Judy Co s' hit, 'Amazing 

Grace.' We've been singing this for years, 
but station jocks wouldn't touch it." This, 
according to Pop Staples, father of the 
soul gospel Staple Singers, was a draw- 
back and hindered the sales of a lot of 
good product. This has changed a great 
deal. "The outlook of music and program 
directors is more of an open heart feel 
ing They've stopped holding back," Pops 
says. 

His daughter. Yvonne Staples, adds. 
"It's a good feeling. We all are on one 
accord." 
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(AND THEY'RE JUST BEGINNING TO POP!) 

Jerry Butler and Brenda Lee Eager's "Ain t Joe Tex's dynamite single, "I Gotcha" (D-1010) 

Understanding Mellow" (73255) from Jerry s big album, has sold over 200,000, and it s just 

"The Sagittarius Movement" (SR-61 347). 600,000 sold. beginning to movel 

fa Billboard s Best Selling Soul Singles fa Billboard s Best Selling Soul Singles 

fa Billboard's Hot 100 fa Billboard's Hot 100 

From the Mercury Record Corporation Family ot Labels/Mercury, Philips, Vertigo, Dial, Mister Chand. 
A Product of Mercury Record Productions, Inc 735 East Wacker Drive, Chicago. Illinois 60601 /A North American Philips Company. 



I he soul radio station of today 
more thar ever a spokes 
I man for the black community. 
In mustc. in social awareness, 
and in other factors ranging 
from education to justice. It is 
no longer so important to just 
gain listeners (though this is, 
as always, a prime motive). 

Instead, the soul station is 
more and more seeking to rep- 
resent that particular segment 
of the population of any mar- 
ket it considers its own — the 
black listener. 

And today's soul station pro- 
gram director realizes and ad- 
justs the programming of his station to 
meet "the desire of his audience to hear a 
variety of music types*" says Curtis Shaw, 
program director of WABQ in Cleveland and 
president of the National Assn. of Tele- 
vision and Radio Announcers. 

"The black audience has developed a 
broad music appreciation. It ranges from 
r&b to jazz to gospel to rock and progres- 
sive rock. It embraces James Brown. B.B. 
King, Chicago, and Carole King. If a pro- 
grammer keeps his ear to the ground as for 
as the likes and dislikes of his audience, he 
will agree with this." So. WABQ plays records by both 
white and black artists because "people like and want to 
hear good music without regard to the color of the art 
ist's skin." 

Most of the nation's leading soul music program direc- 
tors agree that white artists can be and should be played 
on soul music stations. Donell Edwards, program director 
of KALO in Little Rock. Ark., says that "if a record is big 
enough to cross over and go soul, and blacks are buying 
it. good programming dictates that it must be played so 
long as it doesn't sound too white." 

Lee Armstrong, program director of WDIA, Memphis, 
says that he plays five records by white groups. Everett 
Dudley, program director of WEBB, Baltimore, says he 
plays records by white artists because "in today's music 
world, the 18-35 age group which buys the majority of 
records and listens to radio more than any other age 
group, enjoys both soul and rock." 

The major aspect is that soul stations — like their coun- 
terpart in AM radio, the Top 40 station — try to build a 
sound today. The key is the music, not the color. Yet, 
when it comes to service to the community, most as- 
suredly the key is the color line. Rdland Bynum. program 
director of KGFJ in Los Angeles, says it very aptly when 



he states. "One must face the stark reality that the minor 
ity community depends largely on its local radio station 
for news and other informational sources ... it is a known 
fact that the black community is not a reading community, 
even though there is an indication that reading is on the 
up swing in the minority community. But. by and large, 
the local radio station is its main source of information." 

Ben Miles, program director of WANT in Richmond, Va., 
takes a different tack: "I think the problem with soul radio 
rests with the listeners in that they are not aware of the 
fact that they and they alone can make many so-called 
'soul' stations quality and service conscious. Many soul 
radio station owners put a minimum amount of money 
into a station and reap huge profits. 

'The listeners, on the other hand, continue to listen to 
this steady barrage of soul music, even though it sounds 
scratchy and distorted, and the disk jockey on the air can- 

Soul Radio Gets Into 
The Roots Of Its 
Community 

By Claude Hall 

not read as good as a fifth grade dropout, and in addition 
to his record playing duties is called upon to 'read' the 
news. They believe they can do nothing but tell one an- 
other how lousy the station is, but they continue to listen 
because it's possibly their only source of soul music. 

"WANT has recently begun a campaign to educate our 
listeners. Since we are quality and service conscious, we 
want our listeners to know the extra trouble, time, and ex- 
pense we give to provide them with professionally pro- 
duced commercials, a professional news staff that also 
editorializes, an audio news service, top-notch radio an- 
nouncers, and our genuine concern for their welfare in our 
public service campaigns. 

"Bill Patterson, our publicity and public relations direc- 
tor; Chuck Woodson, our music director; and I are going 
to club meetings, church gatherings, and similar group 
gatherings, and 'rapping' about radio and its obligations 
to serve them, and answering any questions they might 
have. We have found these listener 'education seminars' 
rewarding to us and awakening to our audience." 

Andrew Bailey, program director of WSOK, Savannah, 
Ga., hesitates in playing soul-sounding records by white 
artists. "We are the only black station in a market of 10 



stations. This limits a black artist's chance to one out of 
10 for possible exposure A white artist has a much higher 
exposure rate with 10 possible ptaylists. There are so 
many small struggling black artists that need as much 
assistance as possible to get a break. We try to perform 
this service for our brothers." 

Bill Healey. program director of WXOK in Baton Rouge, 
La., says that, anyway, "by the time Top 40 stations play 
a soul record, it is dead for our audience." But WXOK 
does play white artists. "Mostly because, just as the white 
audience has found the black artist, the black audience 
has become aware of the white soul artists and likes them. 
These two groups of people have just found out that the 
other exists and rib stations are the place where they 
can meet and discover each other. 

"Today, r&b stations have an increasing white audi- 
ence, like never before, especially in the 12-25 age group. 

Many r&b stations must now concentrate 
on the total market, instead of just the 
black community. This calls for a wider 
variety of music, yet not as the sacrifice 
of the soul sound. Soul is coming of age, 
and the r&b station must protect a totally 
new black image that young and old can 
identify with. This takes place in the music 
— soul music." 

Ed Burke, program director of WBOK in 
New Orleans, notes that if the audience 
shows a desire for "any color of artist 
we'll satisfy it." But, basically, "our audi- 
ence is well enough educated to know that if they want 
black and white music, there's a Top 40 station they can 
tune into. Also, if they want all-black music, we're avail- 
able." 

Tarn Henry, program director of KYAC. Seattle, says 
that "music is music. If a white artist has a record that is 
appealing to my audience. I will play it" But he feels that 
record companies don't recognize the importance of a 
record being played on his soul station . . . "consequently, 
the records are being delivered to the Top 40 station in 
town first." 

Chris Turner, program director of WLOK. Memphis, 
feels that one of the most critical problems facing the 
soul music program director today is "playing not just 
r&b records, but progressive rock and rock records." 
One of the major complaints of many black jazz artists 
lately is that they are not getting played on soul music 
stations and jazz stations are in a slump except in a 
couple of markets. 

However, the soul progressive station, as depicted by 
WLIB-FM in New York and WOAS-FM in Philadelphia, 
seems to be making strong in-roads in those markets 
and this particular format could become a viable force, 
at least in major markets, in weeks to come. 
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'THE REAL THING" 
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Bobby Powell 

"INTO MY OWN 
THING" 
"LOVE MAN" 

Whit #6909 

The Genies 

"NO NEWS IS 
BAD NEWS" 

'SUNDAY MORNING 
PEOPLE" 

Ronn #56 



Fontella Bass 
'HOLD ON THIS TIME" 
"WHO YOU GONNA 
BLAME" 

Paula #360 



tloscoe Robinson 
'DON'T SET ME FREE" 



"I'M SATISFIED" 

Paula #365 

Shay Holiday 

"IT'S NOT HOW LONG 
YOU MAKE IT" 

"FIGHT FIRE WITH 
FIRE" 

Soul Power #107 




Lowell Fulsom 
'MAN OF MOTION" 
"TEACH ME" 



Jewel #820 




Little Joe Blue 

ALBUM SOON TO BE 
RELEASED 

Jewel 




Bobby Patterson 

"HOW DO YOU SPELL LOVE" 
"SHE DON'T HAVE TO SEE YOU 
(To See Through You)" 

Paula #362 
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Willie Rogers 
"WAKE UP" 
'TENNESSEE WALTZ" 



Ronn #58 




Little Johnny Taylor 
"IT'S MY FAULT DARLING" 
"THERE IS SOMETHING 
ON YOUR MIND" 

Ronn #59 



Ted Taylor 
'ONLY THE LONELY KNOWS" 
"HOW DO YOU WALK 
AWAY FROM FEAR" 

Ronn £57 
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Albert Washington 

"LOOSEN THESE 
PAINS AND 
LET ME GO" 
"GO ON AND HELP 
YOURSELF" 

Jewel #822 
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Talking Loud And Saying Nothing-Part 1 JAMES BROWN pd-ui* 
Drowning In The Sea Of Love JOE SIMON spr no 
Just Won't Do Right— LYN COLLINS pd-mio? 
Jungle Fever THE CHAKACHAS PD-15030 
(I Have Fallen Into) The Tender Trap LEROY RANDOLPH spr ui 
Keep On Doin' What You're Doin' BOBBY BYRD 45-4205 
Hungry Country Girl OTIS SPANN with Fleetwood Mac bh 304 
Gimme Some More THE JB'S PE-602A 
Dry Bones In The Valley THE INTERNATIONALS spr uj 
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Andy Williams, Creedence 
Clearwater Revival, Percy Faith, 
Ray Conniff, Three Dog Night, 
Blood, Sweat and Tears, Joan 
Baez. the Lettermen. Rod Stew- 
art. They have all recorded ma- 
terial from the Jobete/Stein & 
Van Stock catalogs. 

These are all artists who have 
"discovered" the personal touch 
of songs written by black writers 
and generally made hits by black 
performers. 

For the Motown publishing em- 
pire, these recordings are pro- 
ducing what professional man- 
ager Herb Eiseman calls "second 
and third generation hits." 

They also indicate the trend 
for white acts to record soul- 
originated copyrights. And the 
reason these artists are going 
back into the Motown catalog is 
because of the wide acceptance 
for soul material among listeners 
which has resulted in the widest 
scope of AM airplay in the mu- 
sic's history. 

The talk in the music business 
is that black pop songs are the 
vogue. 

Pop producers and acts are 
now calling Jobete, asking to 
look through the catalog, Eise- 
man says rather proudly. "They 
come up and spend several hours 
looking through the catalog be 
cause they know its full of gold." 

Dave Anderle found several 
songs for Rita Coolidge's new 
LP. Paul Rothchild found a song 
for Janis Joplin but it was never 
recorded because the arrange- 
ment was never prepared. 

There are five Motown tunes in 
Laura Nyro's new LP. "Gonna 
Take a Miracle," a significant 
exposure for the material by a 
major soft-sound artist. 

Eiseman also notes new interest 
from the jazz fraternity. "These 
artists are black and they're 
aware of our copyrights." Pres- 



Artists Are Color Blind 
When Looking At Copyrights 



tige, for example, is doing some 
catalog reworking. Johnny Ham- 
mond Smith cut "I'll Be There." 
Houston Person did "Just My 
Imagination." and Charles Ear- 
land did "I Was Made To Love 
Her." 

E seman feels there is a good 
possibility that this jazz interest 
will result in jazz instrumental 
hits. Guitarist Grant Green had 
a hi t with "Never Say Goodbye," 
which had previously been inter- 
preted by the Jackson Five and 
Isaac Hayes. 

When Hayes' single hit the 
chart, it motivated covers by Andy 
Williams and Johnny Mathis. 

The compelling reason why 
non-black acts are recording soul 
drenched tunes is simply that 
the artists are discovering that 
the songs have a personal feel- 
ing and personal involvement 
with emotion which is honest 
and meaningful. 

"The young black writers have 
become more personalized." Eise- 
man says, sitting calmly in Job- 
ete';. Sunset Blvd. office in 
Los Angeles. "They are writing 
about their personal feelings and 
experiences, much the way Carole 
King does." 

Years ago. lyricists wrote about 
universal topics, or spoke in gen- 
eralities. But today, Eiseman 
poin ts out, the writers are making 
personal statements. 

"Only black writers can feel 
and interpret the experiences of 
their lives." But other performers 
have come to discover that these 
word pictures are so dramatic 



and poignant, that they feel the 
challenge of creating their own 
interpretations. And that's ex- 
actly what's been happening . . . 
and why the Motown publishing 
division has seen such a flurry 
of cover records and new inter- 
pretations of former hits. 

In line with the outside record- 
ing activity, the black writers 
have also taken a hard look at 
the world and have developed 
some songs which break away 
from the simple "I love you baby/ 
I want your love baby" themes. 

And as a result, they have hit 
upon themes with a very specific 
concern for world problems which 
everyone can relate to. 

"People have become more 
aware of the problems we face 
in this country." Eiseman says. 
"The bad experiences mentioned 




Nicholas Ashford, Valerie Simp- 
son: a writing duo for today's 
market. 



in the songs are what all men 
of good faith want to see allevi- 
ated. There may even be a cer- 
tain percentage of whites who 
may feel a certain amount of 
guilt." 

Marvin Gaye's "What's Going 
On" LP is a prime example of 
tunes with a surging message for 
everyone. 

"What's Happening Brother" 
reflects on a returning Vietnam 
war veteran's overview of Amer- 
ica: "Can't find no work/can't 
find no job my friend/money is 
tighter than it's ever been/say 
man I just don't understand/ 
what's going on across this /and." 

"Mercy Mercy Me (The Ecol- 
ogy)" describes how man is de- 
stroying his environment: "Where 
did a/I the blue skies go/poison is 
the wind that blows from the 
North and South and East/Oil 
wasted in the ocean and upon our 
seas, fish full of mercury /radia- 
tion under ground and in the sky/ 
animal and birds who live near 
by are dying/what about this over 
crowded land/how much more 
abuse from man can she stand." 

Or "Inner City Blues" a frus- 
tratingly look at life and the gov- 
ernment from the ghetto: "Rock- 
ets, moon shots/spend it on the 
have nots/money we make it/ 
fore we see it you take it/oh 
make you wanna holler/the way 
they do my lite/this ain't tivin", 
this ain't livin'/ inflation no 
chance/to increase finance/bills 
pile up sky high/send that boy 
off to die." 

"Ball of Confusion" and "War" 



are two songs written by Norm 
Whitfield and Barrett Strong 
They are also very strong otr- 
sonal statements. The two also 
wrote "Smiling Faces." a tune 
about not trusting everyone sim 
ply because they give you a wide 
grin and a friendly appearance 

"People in general have be 
come aware of the sociological 
problems," Herb Ejsaman be- 
lieves. "And we have also become 
aware of black problems. So 
many of the lyrics touch on the 
universal problems plaguing an 
people." 

Ninety percent of the songs 
Eiseman sees now are of a per- 
sonal or topical nature. The re. 
maining 10 percent are novelty 
like "Act Like A Shotgun." 

"The word is the thing today: 
the day of the novelty play on 
words has been greatly de em 
phasized." 

Motown's writers have them- 
selves been expanding their lyncal 
consciousness. Rod Stewart had 
a hit with "I Know I'm Losing 
You." Lee Michaels scored with 
"Can I Get a Witness." Gayle 
McCormick found a successful 
tune with "You Really Got a Hold 
On Me." Blood. Sweat and Tears 
scored with ' You Make Me So 
Very Happy." 

These artists recorded these 
tunes because "they related to 
the lyrics." Eiseman emphasizes 

Creedence Clearwater Revi 
val's hit was "Heard It Through 
the Grapevine." It ran 11 n 
utes in their LP. That interpreta- 
tion was a hard rock 'n' roller. 
Gladys Knight's version in 1967 
was uptempo: Marvin Gayes hit 
in late 1968 was slower, incorpo- 
rating a strong bass drum like a 
torn torn for a special rhythm 
effect. 

"Maybe Tomorrow" was re- 
corded by the Jackson Five. The 

(Conlinufd on page 4&\ 
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"TAKE ME TO THE PILOT" 



(SINGLE) 



"WINDUP TOY" 



(SINGLE) 



"PAINTED POETRY" 



(ALBUM) 
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1971 was a good year! 
1972 is gonna be a 




Block Artists 
find A Home 
On Jukeboxes 

Neighborhoods 



By Earl Paige 




I HE RECORDS 

of black artists such as Al Green, Honey 
Cone. Undisputed Truth, Jean Knight, Bill 
Withers and dozens of even relatively n«iw 
black acts are being regularly programmed 
on jukeboxes in locations frequented by 
whites. Clearly, soul, is pop on America's 
estimated 500,000 jukeboxes. 

In metropolitan areas especially, the 
typical jukebox programmer such as Jerry 
J. Eanet of Baltimore, will say "music is 
music." He is surprised when the subject 
of black artists is mentioned because of a 
nearly complete absence of race con- 
sciousness. 

However, the situation is different in 



small markets. Here, with no soul station 
and the admittedly large white listener- 
ships they enjoy, jukebox programmers 
have difficulty anticipating the pop 
strength of even sure-shot records such 
as "Theme from 'Shaft.' " For these pro- 
grammers the charts tell the story, they 
spot some copies of "One Monkey Don't 
Stop No Show" and see the meters tick. 

Along with the emergence of the black 
artist as a jukebox power is the steady 
growth of certain black jukebox operators, 
some of whom are seeing the inner city 
change and an exodus of blacks to the 
suburbs. The operators are following, lead- 
ing in some cases. But here too, color lines 
blur as when Eanet mentions black bar 
owners in a predominantly white neigh 
borhood, or when Chicago operator 
Charles Sacco says white operators who 
served black ghetto taverns continue when 
the tavern owner moves to suburbia. 

Part of the black artist's emergence as 
something for the jukebox programmer of 
pop locations to contend with is the steady 
change of the music being developed by 
blacks. "Oonnie Elbert isn't so much soul 
to me as he is uptempo rock," says Henry 
Holzenthal, jukebox programmer at TAC 
Amusement in New Orleans. "I definitely 
think the music of the so-called soul artist 



is changing." says Dave Eichinger. veteran 
jukebox programmer in St. Paul. "Sly and 
the Family Stone have a sound that is 
more rock-oriented than soul-oriented." 
Perhaps there is no clearer indication of 
what Holzenthal and Eichinger said than 
the current project of Mercury artist 
Jerry Butler. 

Butler, like many soul artists, is con- 
centrating on going beyond the soul mar- 
ket. He is preparing a 16-song album that 
can fit into middle of the road jukebox 
locations as well as soul places. It utilizes 
oboe and strings for interludes between 
the cuts, cuts where instruments range 
from a mandolin to a moog synthesizer. 
But make no mistake, there's still a soul 
sound there too. 

One other indication of the pop emer- 
gence of soul is the big trend by soul 
artists to concentrate on albums, a far- 
reaching problem for jukebox program- 
mers who must have singles. The Chi- 
Lites are a case in point. When WWIN 
Baltimore started playing the Chi-Lites' 
cut "Have You Seen Her." Eanet and 
other jukebox people were frantic be- 
cause of the requests for a single — re- 
sult, the local group Freddie & the Spin- 
dles cut the song as a single. When it was 
all over, there were seven covers of the 
song because, as Brunswick's Pete Gams 
notes, his label was apprehensive that 
releasing the singles would slow the album 
sales — which it didn't. 

One indication of how many went on 
jukeboxes: "We generally used the Chi- 
Lites on our r&b boxes unless we re- 
ceived requests." says Betty Schott, 
Western Automatic Music, Chicago, "We 
used 'Have You Seen Her' on every loca- 
tion except our country stops." 

One-stops, of course, are much aware 
of the soul spillover into pop Fred Sipora, 
veteran Chicago one-stopper, says his 
firm prints a soul survey which includes 
jazz too. The titles are broken down as to 
new releases, singles that show move- 
ment on jukeboxes and oldies. Altogether, 
including pop and other categories, about 
140 titles are listed. 

When does a "Have You Seen Her" break 
pop? That is the crucial question for small 
market jukebox programmers such as Bill 
Bush, of the Les Montooth Phonograph 
Service Co., Peoria, III. Fortunately, Bush 
is near enough Chicago to have vibrations 
about most soul records. But he said he 
still held back some on "Shaft." "One 
Monkey. . ." and a few others that shot 
into the top regions of the Hot 100 chart. 

A familiar situation: suburbanite pushes a 
button to hear soul sounds, like those from 
hot black groups. 



Tommy Overstreet of Paducah. Ky., has a 
similar comment. He tries to get a slant 
on a soul record that is breaking by listen- 
ing to soul stations out of Nashville and 
by consulting with L&R one-stop in St. 
Louis, which being in a large metropolitan 
area, can advise him on breaking soul 
numbers. 

There are other barometers too. 

For example, both title strip printing 
companies have systems that give ad- 
vance indication of a soul cross over rec- 
ord. Sterling Title Strip Co actually prints 
strips in color-keyed form. Its soul music 
strips are blue: pop are red Sterling 
president Dick Steinberg says there are 
more instances where he will print a strip 
on a record both soul and pop at the 
same time. The Chi-Lites hit was on* 
example. Joe Simon's "Drowning in a Sea 
of Love" was another and there are others 
more than ever before. 

Was "Shaft" a big breakthrough for 
Isaac Hayes on Jukeboxes? Steinberg has 
a system for noting the production on any 
title. Hayes' big winner resulted in as 
many jukebox strips as his two previous 
records ("Look of Love" and "Never Can 
Say Goodbye") put together. More than 
that, the life span of the strip exceeded 
three months and was still selling a few 
weeks ago. The life span of "Look of 
Love" ran from Jan. 28-Feb. 23 last year: 
"Never Can Say Goodbye" ran from April 
21 to June 16. 

It is characteristic of the soul jukebox 
singles market that singles have a short 
life span. Steinberg says. He did research 
for Polydor on James Brown's records, 
discovering that his records have life spans 
averaging 40 days. They range from "Spin- 
ning Wheel" (7 days) to "Hot Pants" (76 
days). The reason? 'There has been a 
traditional limited market for soul records. 
But it's changing. Are there more black 
people, or are black artists tapping a 
bigger white market?" he asks. He has the 
numbers and apparently the answer is yes 
on both points. 

Star Title Strip Co., however, has a dif- 
ferent tap on the emergence of the soul 
single. Star general manager Norman Mor- 
gan says that unlike Sterling, hit firm 
discontinued separating soul. "So many 
soul singles went pop that it became hard 
to do this." However, Star, since it prints 
title strips and other printed materials for 
the rack jobbers selling singles, publishes 
each week a list of the bait-selling rack 
jobber singles. The numbers are there, 
just as on the charts: Al Green, Joe Simon, 
Betty Wright and on and on. 

In fact, the pop spillover of soul on 
jukeboxes is so marked that programmers 
(Continued on page 49j 
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Fats Domino (above) and Tina and Ike 
Turner, promote the cause ot blues music 
in Vegas lounges. 

IN A DRASTIC CHANGE, Las Vegas 
hotels which have always booked black 
talent for a white audience, are now openly 
soliciting black patrons. 
The Flamingo has always had a good 
complement of black artists and proven 
stars in Fats Domino, the Mill Brothers, 
the Treniers. the Platters. Ella Fitzgerald 
and Hines and Dad. 

During the past pre-Christmas period — 
"which is traditionally a light time of year 
in town — B.B. King kept traffic heavy both 
in the showroom and in the Flamingo's 
casino lounge. 

"We were specifically catering to blacks 
during B.B. King's engagement," explains 
the Flamingo's Jim Seagrave. During 
King's stint the Flamingo bought ads in 
black newspapers in the Los Angeles area, 
purchased heavy spot schedules on soul 
radio stations in Southern California and 
offered a special package featuring three 
days and two nights including the dinner 
show. Black models were hired for pic- 
torial layouts. 

Seagrave notes the hotel's campaign 
reflected a growing Las Vegas trend. "The 
black audience is a valuable market," he 
emphasizes. "Blacks have money. At this 
point it's an exploratory program and we 
really don't know how much they will 
spend on gambling. But statistically when 
the casino is filled a good percentage are 
gambling." 

The blues singer drew both a black 
and a white audience. "Sixty percent of 
the blacks wouldn't have been in there if 
l hadn't been in the room," he estimates, 
m speaking of the mainroom crowd. "In 
Ihe lounge are my fans. When the price 
'ises above $5 people say 'Well, I dig the 
cat. but . , .' ." 

The Hilton, the nation's biggest resort 
hotel, has "as many black as white acts 
in the lounge." according to Bruce Banke. 
Black artists who have appeared at the 
hotel include: Ike & Tina Turner. Bobby 
Stevens and the Checkmates. Billy Eck- 
stine, Redd Foxx. Anthony and the Im- 
B k"„ s ' L,ttle "'Chart. Gladys Knight and 
Ihe Pips. Martha Reeves and the Vandellas 
barah Vaughan. Bill Crosby. Pearl Bailey, 
Louis Armstrong. Aretha Franklin and 
James Brown. 

Redd Foxx is the hotel's house come- 
dian; he recently completed an unprece- 
dented Six straight months at the hotel 
and is also the first Las Vegas resident 
'o star in his own network television 
series "Sanford and Son" which debuted 
Jan. 14 on NBC TV 

Officials at all Strip hotels maintain 
"at entertammeni is booked because of 
'aient not because of color or lack of it 
Because all hotels have the vast majority 
»' their acts for 1972 booked, any in- 
"ease in the booking of black talent be- 
cause of the public's wider acceptance of 
Jiack pop and blues music won't be felt 
until next year Even so. there have been 
several times when the maionty of Strip 
i.™ . ea,ured blacl< acts al the same 
' ' Amon 6 °'ack artists under contract 
ho *els are: the Supremes. the 
■nn Dimension, Sammy Davis, Dionne 
' v arw.cke. Melba Moore. Harry Belafonte. 

n cy vv.lson. Diahann Carroll, Barbara 
"CNair. Lola Falana. Johnny Mathis. Sarah 
"aughan and Slappy White 

Last fall Sammy Davis celebrated his 
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egos Hotels Seek 
A Soulful Crowd 
For Block Artists 



By Laura Deni 



side area than the Strip hotels, the Union 
Plaza is frequented by local blacks and 
caters to the monied black tourists. Black 
dealers and pretty black cocktail wait 
resses abound. One of the hotel's top 



executives, Jimmy Gay. is black. 

Regardless of the local attitudes to- 
wards black entertainers or tourists, one 
thing is certain: 1972 will see an increase 
in both. 



100th week of playing before capacity 
audiences at the Sands. 

New Year's Eve. yearly the biggest week- 
end in town featured Sammy Davis. 
Dionne Warwicke, the Fifth Dimension, 
Sarah Vaughan, Billy Eckstine. Redd Foxx 
and Delia Reese. 

The Supremes, who' headline at the 
Frontier, feel that black audiences are in- 
creasing — "which makes us feel good," 
says Mary Wilson. 

In the downtown Casino Center area 
the Union Plaza has become the new 
Moulin Rouge for Las Vegas. Located clos- 
er to the city's predominately black West 




Vegans "in spirit" include: Billy 
Eckstine (top), and Nancy Wilson. Their 
artistry has helped build the city's 
class entertainment image. 



A Black Reflection 
That Is 

Ev< 
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elvin Van Peebles 
is the outlaw off to- 
day's black artists 
and his latest ca- 
per is making a 
Broadway smash 
hit out of 19 
dramatized songs 
from his three 
A & M alburns. 
"Brer Soul." "Ain't 
Supposed to Die A Natural Death" and 
"As Serious As A Heart Attack." 

"This play was just like 'Sweet Sweet- 
back's Baadasssss Song' all over again." 
says Van Peebles. "The critics hated it and 
I couldn't get any TV or column publicity. 
But I put together some strong radio ads 
and we built our word-of-mouth in the 
black community." 

Van Peebles takes great pride in his 
estimate that some 40 percent of the audi- 
ences for "Ain't Supposed to Die A N;itu 
ral Death" have never been to a theater 
before. "They come out of the show say- 
ing, 'That was a great picture.' because 
they're so used to seeing only movies." 
Van Peebles says. 

At the age of 38. this brilliant and deter- 
mined black man has achieved success as 
a novelist, songwriter, singer, moviemaker 
and now playwright. It took "Sweet Sweet- 
back," his third feature film, to make rum 
a superstar But in his current phase of 
work, he's being attacked for being too 
crude and angry in his portrayal of Ameri- 
can Negro themes. 

"When I made my French movie, 
Story Of A Three-Day Pass' I was hailed 
as a master of nuance." Van Peebles s<iys 
laughingly. "But when you try to show 
what's going on at home in the black 
community you're accused of being overly 
crude." 

None of his albums have ever received 
any significant airplay, an omission that 
Van Peebles attributes to the records being 
both too militant and not enough into any 
accepted format. His songs, even before 
they were staged on Broadway, were 
dramatic vignettes of ghetto traumas — a 
young burglar trying vainly to flee a cop's 
bullet, prostitutes being extorted and ex- 
ploited. The writer-singer chanted th«se 
sketches in his funkiest street accent, set 
to jazzy music that wasn't exactly in the 
r&b groove. 

Van Peebles writes down the melodies 
in his head by numbering a piano C-oct£ive 
1 to 8 and noting the number patterns 
to play for his arrangers. 



He was signed by A&M when he mounted his second assault on Hollywood in 
1968. After the success on the art film circuit of his French-made film about an 
American Negro soldier's bittersweet affair with a madamoiselle. he was invited back 
to the movie studios that had rejected him five years earlier. But he wasn't interested 
in signing as anybody's token black director on a project he didn't believe in. 

So his main creative efforts were channelled into recording for several years until in 
1970 he made the Columbia film "Watermelon Man." starring comic Godfrey Cambridge 
as a white bigot who turns black and Oscar-winner Estelle Parsons as his wife Van 
Peebles brought the movie in under its extremely low budget and came up with a 
moneymaker, if not a smash hit. 




Action in the streets of a ghetto in America: the setting for "Ain't Sup- 
posed To Die A Natural Death." 

Van Peebles' previously recorded songs have played an important role in both 
"Watermelon Man" and "Sweet Sweetback." showing up in the films along with new 
material. A&M, however, turned down the hit soundtrack album of "Sweet Sweetback" 
and so Van Peebles took it to Stax, giving the Memphis label a terrific 1971 pair of 
black movie soundtracks, along with Isaac Hayes' "Shaft" package. 

"Sweet Sweetback" has sold almost 100.000 albums and was strong on the charts 
throughout the summer, as the film was zooming its way to grosses of nearly $10 
million. A4M did not let go of its first refusal rights to the Broadway original cast 
recording of "Ain't Supposed to Die A Natural Death" and the album is already out. 

"A&M has always been very nice to me and I can't complain about how I'm treated 
there," he says. They let me record exactly what I wanted, which is really all I was 
looking for at that period." But he leaves no doubt he feels that with smash successes 
in the movies and on Broadway under his belt, record sales should be the next Melvin 
Van Peebles breakthrough. 

"I have one more album on my contract and if the label can bring in a gold 
record I'd be happy to stay there." is the way he puts it. "I think that the problem so 
far has been that Jerry Moss and the people who run A&M have the liberal's hang-up 
of assuming others have the same goodwill they do." 

By Nat Freedland 
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Van Peebles was born into a lower- 
middle-class Chicago family and graduated 
from Ohio Wesleyan University, a start in 
life he describes in his novel. "A Bear For 
the FBI." After serving in the Air Force he 
moved to San Francisco for the tail end 
of the Beat Generation. He had married, 
fathered two children, was working as a 
cable car conductor and writing poetry 
when he got turned on to the first wave 
of U.S. underground movie-making. 

He went into debt to obtain equipment 
and film, made some short films and took 
them down to Hollywood to get a studio 
job where he could learn directing. The 
best he could get were openings as a 
parking lot attendant and elevator opera- 
tor. He decided that the only way a black 
American could be taken seriously as a 
film artist was to live and work in Europe. 

Van Peebles obtained a G.I. scholarship 
to study philosophy in Holland, as his 
entry ticket overseas. But he was soon 
part of the European avant-garde theater, 
film and literary circles. Somewhere along 
the line there was a divorce and a move 
to Paris. There he showed his short films 
and when times were tough he would earn 
some centimes by singing, dancing and 
playing the kazoo on street corners and in 
cafes. 

To this day. he still has no permanent 
address. Van Peebles keeps his "Sweet- 
back" trimness by eating one meal a day 
He wears mostly inexpensive denims and 
U.S. surplus apparel. He carries his pos- 
sessions in a beat-up knapsack and usually 
lives at the home of whoever he's ro- 
mancing. 

This disdain for possessions and ma- 
terial status is one of Van Peebles' 
strongest weapons in dealing with execu- 
tives in the white show business world. He 
is not vulnerable to being tempted to sell 
out his tough vision. 

"Nobody in the business expects me to 
deal," he says. "They think I'm a black 
star on a P R. tour to get laid, so they 
offer me a broad and some alligator shoes 
and they think that'll satisfy me. They're 
so thrown off by the fact I'm black that 
they don't realize I'm bright too." 

While scuffling in Paris. Van Peebles 
published five novels in self-taught French, 
which qualified him to get a director's 
union card and a French government sub- 
sidy to direct any of his own works for 
the screen. With some added financial aid 
from a wealthy Frenchwoman, that's how 
"Story of A Three-Day Pass" got made. 

"Sweet Sweetback" was shot in Los 
Angeles in 19 days, with a lot of deferred 
rentals and film processing costs plus a 
loan of $50,000 from Bill Cosby. Not all 
of the black community was ecstatic about 
"Sweet Sweetback." with its exceedingly 
raunchy sex scenes and its lack of any 
female black characters who weren't hotly 
promiscuous. 

But it was largely a black audience that 
bought the "Sweet Sweetback" message 
of a larger than life black hero defying 
the establishment . . . and getting away 
with it. And the musical "Ain't Supposed 
to Die A Natural Death" is much more in 
the mainstream of U.S. social protest and 
seems to have gotten him off the hook. 

Sweet Sweetback's Baadasssss Song" 
has just popped onto the list of the top 
grossing movies of all time. And Melvin 
Van Peebles is using this for ammunition 
in his latest project, which is to force the 
Motion Picture Academy to nominate the 
film for an Oscar in one or more cate- 
gories. 

"I realize I'm obnoxious by normal stand- 
ards." Van Peebles laughs. "But I leame 
the hard way that the only way to get 
something done is to make sure it's done 
yourself. My motto is. 'Early to bed and 
early to rise. It always pays to advertise.' " 

Now that his Broadway show is secure 
for a long run. Van Peebles will begin to 
negotiate foreign rights for "Sweet Sweet- 
back" and its soundtrack album. "I just 
haven't had any time till now," he said. 
Unlike the "Sweetback" film. Van Peebles 
did not direct or star in his Broadway 
show, contenting himself with writing it 
and masterminding the promotion cam- 
paign. 

He expects to turn out a pair of books 
and make another movie before cutting 
his next album. He came out of "Sweet 
Sweetback" owning 100 percent of the 
film and distributing it through Cinema 
tion. a new firm that had previously been 
stuck in the sexploitation market. 

"My trouble in finding producers to 
finance films with me is that I keep my 
deals too simple." he says. "They cant 
find anyplace to hide the money from 
me." 
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'Let's Stay 
Together" is 

the title of 
his current 
hit single 
#2202 and 
forthcoming LP. 

(SHL 32070) 



When the impact of Memphis soul music 
resounded through the world rock com- 
munity several years back, the sound of 
Hi Records was barely audible. Today, no 
one carries the weight of the music as 
mightily as they, and their product uni- 
formly represents all that is best in con- 
temporary southern soul. 

Aaron Fuchs— Rolling Stone 




"Breaking Up 
Somebody's 
Home" her 

new single 
#2205 taken 
from the 
forthcoming LP 
"Straight From 
The Heart'.' 

(SHL 32065) 



"The Love 
You Left 
Behind:' 

Current smash 
single. #2201 



AL PERKINS 

"I Don't Want To Lose'.' 

New single. Just released. 
#2207 





"Home Is 
Where The 
Heart Is:' 

New single. 
Just released. 
#2206 



WILLIE 
MITCHELL 



1 



Producer/ 
Writer/ 
Performer. 
His latest LP is 
"The Best Of 
Willie Mitchell" 
(aBONUSPAK 
2-Record Set) 



BILL BLACK 

"Daylite" b/w "Four A.M!' 

Forthcoming single. 
#2208 
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the Beginning of the End. and 
"Clean Up Woman" by Betty 
Wright which rode in the top 10 
of the Hot 100. The Persuaders 
on Atco broke high pop with their 
record of "Thin Line Between 
Love and Hate." 

During the year, the tried and 
true soulful artists, who are now 
established pop stars, maintained 
their solid pop chart positions 
as well as soul positions. These 
include Aretha Franklin, Isaac 
Hayes, Wilson Pickett. Marvin 
Gaye, Sly and the Family Stone. 
Temptations, Curtis Mayfield. 
Clarence Carter, B. B. King. Jack- 
son Five, Freda Payne, Buddy 
Miles, Four Tops, Supremes, 
James Brown. Diana Ross, Joe 
Simon. Stevie Wonder, Ray 
Charles, Ike and Tina Turner, 
Smokey Robinson, Johnnie Tay- 
lor, Gladys Knight. Jr. Walker. 
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Dionne Warwicke. the Dells. 
Brenda and the Tabulations 
and Jackie Wilson. 

In addition to Jackie Wilson. 
Brunswick broke their soul group 
the Chi-Lites for a top pop rec- 
ord, while Hot Wax took their 
Honey Cone trio right to the num- 
ber 1 spot on the Hot 100 with 
"Want Ads." and followed it with 
two more top 20 pop as well as 
soul records. 

Gordy Records established the 
Undisputed Truth with two top 
records, pop and soul, and MGM 
re established Lou Rawls on both 
charts with his label debut, "Nat- 
ural Man." RCA kept the Main 
Ingredient on the pop charts and 
won with soul artists the Nite- 
Liters and the New Birth on the 
pop chart. 

Bill Withers on Sussex emerg- 
ed as one of the biggest stars, 
soul and pop with his initial en- 
try. "Ain't No Sunshine." The 
super gospel group, the Staple 
Singers on Stax. hil heavy pop 
and soul with "Heavy Makes You 
Happy," and topped that with 
"Respect Yourself." 

On the same label. Rufus 
Thomas made heavy inroads with 
his dance records including the 
recent "Do the Funky Penguin." 
Calla Records established Fuzz, 
as did Sussex with Dennis Coffey 
and the Detroit Guitar Band; 
United Artists with Cornelius 
Bros, and Sister Rose: Lizard 
Records with Paul Humphrey and 
the Cool Aid Chemists and 
Nolan/N.F. Porter: Westbound 
Records with Denise LaSalle and 
the Detroit Emeralds. 

Singer Freddie North estab- 
lished not only himself soul and 
pop, but the new label Mankind 
out of Nashville. Roulette Rec 
ords brought the Three Degrees 
to the foreground, as did Chim 
neyville Records with King Floyd, 
while Stang kept the Moments on 
the soul and pop charts and in- 
troduced the soul Whatnauts to 



the pop audience. Rare Earth 
Records did a reversal in bring 
mg the Rare Earth group from 
the pop chart to the soul chart 

Polydor Records jumped into 
the soul market with both feet 
in their association with James. 
Brown, and Columbia kept the 
group Santana going soul and 
pop. Roberta Flack and Donny 
Hathaway made a healthy chart 
move from soul to pop. while 
Isaac Hayes towered the pop 
soul and jazz charts with his 
million dollar packages and his 
scoring of the film "Shaft." 

In recent weeks the emergence 
of the soul artist into the pop 
idiom has been reflected by such 
situations as: "Family Affair" by 
Sly and the Family Stone hitting 
number 1: "Have You Seen 
Here" by the Chi-Lites was num 
ber 3; "Got to Be There" by 
Michael Jackson was number 
and "Theme From 'Shaft' " by 
Isaac Hayes was number 6. 

Or for the week ending Jan 
8: 10 of the top 20 were soul 
sounds. They included: "Family 
Affair" (3): "Let's Stay Together 
by Al Green (4); "Scorpio" by 
Dennis Coffey & the Detroit Gu 
tar Band (6); "You Are Every 
thing" by the Stylistic (11): "Su 
gar Daddy" by the Jackson Five 
(12); "Clean Up Woman" by 
Betty Wright (13); "One Monkey 
Don't Stop No Show" by the 
Honey Cone (15); "Drowning in 
the Sea of Love" by Joe Simon 
(17) and "Have You Seen Her 
by the Chi-Lites (19). 

This year will find a still 
stronger meld of soul /pop as the 
popularity of soul sounds grows 
into universal acceptance. Gone 
will be the stigma of labeling or 
categorizing the sound of a rec 
ord or the color of the artist. The 
day is at hand when the Top 40 
pop stations and the soul sta 
tions will bend to their audiences 
desires and play one sound 
the popular all around hit sound 



B.B.'s Travels Jazz And Soul 



• Continued from page 32 

things. And that's good, because 
he let's his feelings out." 

B.B. uses the song "How Blue 
Can You Get" to check an audi- 
ence out to see if they're in a 
good mood. There is a line about 
having given his woman seven 
children and now she wants to 
give them back which should 
draw a loud howl. 

"People see me turning my 
head. It's not to listen to my 
band, but to hear noises from the 
audience." 

B.B. wants to do more ballads, 
but in the past people didn't 
accept this kind of song from 
him. He has done around 20 
ballads which are in a host of 
his early recordings. 

"I'd like to find a way to do 
ballads my way," he says, getting 
up and bringing out a portable 
cassette player on which he in- 
serts a tape on which he has 
assembled contrasting tunes he's 
done including slow ballads. 

The whole rush of young mu 
sicians to studying his guitar and 
vocal style has prompted King 
to "do some research on him- 
self" and he now listens to his 
old recordings. 

He has been playing amplified 
guitar since 1947 and there have 
been 14 Lueilles. "Someone 
steals it. or it gets busted up in 
a car accident or I loan it to a 
friend who pawns it. I've had all 
three happen." 

B.B. plays 8. 12 and 16 bar 
blues. His solos are improvised 
•That way they're always dlf 



ferent and I don't get bored with 
my playing.' 

He sees blues as the grand 
father to jazz. "Blues is the 
mother tree with jazz, soul and 
rock'n'roll the branches." 

Playing before a dinner crowd 
in Vegas is an experience. "Who 
wants to put down a steak and 
applaud?" he asks. The trick 
is to light a fire under the person 
who knows B.B. and hope II 
sparks the other people in the 
audience. "You got to gel people 
interested in what you're doing.' 

In the lounge. B B. is slickly 
dressed in a tuxedo. "Everyday 
I Have the Blues" is a short 
opener and then he gets into a 
slow, sensuous guitar mood, his 
face grimmacing with the pierc 
ing high, hot notes. There are 
sliding notes, crashing notes, vi 
bratos which pulsate off the in 
strument and cling in your head. 

"I've been down hearted baby/ 
ever since we met," he sings and 
his tenorman paints a sad solo 
behind him. 

A middle aged woman shouts 
out "OK baby. Sing it to me." 
He smiles and says "thank you 
baby" and the house laughs. 

"My heart's in • s/ing/my 
head's in misery// need my baby 
/H I don't hurry up and find 
her// thin* Cm going out of my 
mind." A roar of approval comes 
up from the audience. 

8.B. sings with his eyes closed, 
sweat beading his face and con 
trasting with the respectable look 
of the tuxedo. Spiritually h«'» 
back in a blues club milieu. Only 
(Continued on page ^'fl 
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Westbound Records would like to 
make a gentle prediction for 1972 




SINGLES 
PREDICTION 

Denise La Salic— 
Mow Run And Tell That 
W201 
The Counts- 
Why Not Start All Over Again 
W 191 
Detroit Emeralds— 
you Want It, You Got It 
W 192 
Ohio Players- Pain 
W 188 



Copyrighted material 



Jazz is soul's 'cousin' 



• Confirmed from page 34 

bullshit and play jazz because 
you're dealing with time and 
space at the exact moment. You 



must have enough honesty with 
yourself to take chances. When 
you're performing with serious 
improvisation it's a perfect bal- 
ance of science and soul " 
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Quincy recalls that when he 
did his first LP, "Walking in 
Space," "it was a scarey time to 
mess with a jazz LP." He had 
been chained to the studio stop 
watch and wanted to do tunes 
he liked. "Killer Joe" done in 4/4 
was a chart hit and a surprise to 
the arranger. 

The sound on "Gula Matari" 
was designed to hit a bit harder 
and "Smackwater" showcased 
some funky TV show themes plus 
a six-minute foray through the 
evolution of the guitar over 50 
years. 

Quincy finds it delightfully 
healthy that some of the newer 
players like Hubert Laws are 
starting to improvise to classi- 
cal figures. "These cats have 
studied formal music and if they 
start to deal with classical struc- 
tures and understand what holds 
a 15-minute piece of music to- 
gether, they'll shatter the myth 
of jazz being unstructured." 

Quincy also sees a bright sign 
m some of the top pop and rock 
musicians jamming with jazz- 
men, like Ginger Baker and Elvm 
Jones and David Clayton-Thomas 
with Cannonball. "It's good to see 
the cream of the rock guys start- 
ing to inflitrate." How does "Q" 
assess the young jazz musician? 

Today's young musician under- 
stands himself better, he an- 
swers. This serves as a safety 
valve in being able to cope with 
the world. "The young kids are 
very together," Quincy says. 
"They prepare themselves better 
because they know they have a 
hotter field to go through." 

'There's a mellowness taking 
over." offers veteran jazz pro- 
ducer Bob Thiele. "I don't think 
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the new jazz mustc of the past 
several years can be called an- 
gry. This mellowness of which 
I speak ts not in terms of volume 
but in the way the musicians 
think. There are a few angry 
men. but there has been a calm 
settle over the players. 

"The music can still be rough 
and exciting. The people are a 
lot calmer and mellower, but 
they're still playing hard music. 

The reason for this calmness? 
Thiele attributes it to a more 
confident, surer black musician, 
one whose innerself is braced 
by the "black is beautiful" con- 
cept of assurance and assertive- 
ness. 

The paradox is mellow people 
playing hard music or a style 
which has been linked with the 
fiery hatred of the black improvis- 
or for the white exploitative 
establishment. 

"John Coltrane was a gentle- 
man, mild mannered and a warm 
loving person." Thiele says. "Yet 
his music started the whole angry 
thing." 

The young jazz musician looks 
upon records as a means of com- 
municating his art. He is also 
crusading for black music. "You 
can't say they don't want to 
make money, but with the new 
players it's communication and 
pride in their music. With suc- 
cess comes money. 

"Now contrast that with the 
players of Coleman Hawkins day. 
They weren't thinking about com- 
municating or pride. If they could 
pick up a few bucks that was 
fine." 

Thiele sees the doors opening 
for jazz. He points to Columbia 
which has signed Ornette Cole- 
man, Charlie Mingus (again), 
Keith Jarrett and Jack DeJon- 
nette. Miles Davis' success has 
had a lot to do with Columbia's 
continued interest in recording 
modernists. 

"From a business standpoint, 
the record companies recognize 
that young blacks are interested 
in jazz, so they know they can 
sell records." 

Thiele says a label can open 
the door for jazz if it relates to 
the musicians. 

Thiele's own Flying Dutchman 
label, which records modern ex- 
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Lettermen have it as the B side 
of a recent single and it is in the 
current LP. Notes Eiseman: "The 
way the Lettermen did it, it rs a 
beautiful sweet down the middle 
of the road version. But it is a 
soul copyright." 

"Someday We'll Be Together" 
was originally a hit for Diana Ross 
and the Supremes. It was turned 
into a country hit by Jan Howard 
and Bill Henderson. 

Eiseman, a 12-year veteran of 
publishing and two years with Mo- 
town, feels if a song is good, it 
can stand interpretations in many 
styles. His boss. Robert Gordy. 
who runs the publishing opera- 
tion from Detroit, feels the same 
way. "There is an honesty and 
sincerity in songs today that we 
just haven't had before." Eise- 
man contends. Cole Porter was 
clever and bright, but his tunes 
didn't have the personal, sincere, 
honest emotions which today's 
songwriters are espousing. Eise 
man feels. 

The point Eiseman makes is 
that non-soul artists are tapping 
the black experience for material 
and skillfully creating new inter- 
pretations. But at the base of it 
all is one inexorable fact: the 
song came out of the soul bag. 



pressions, has just reissued an 
old Signature LP done in 194 
ieaturing Coleman Hawkins an 
Lester Young. There is a mark- 
for this vintage material. "1 
wouldn't have reissued it five 
years ago. but it makes sense 
now." 

Thiele hears new sounds 
the African percussion family 
making their way into contem- 
porary |azz. Amphfonics for pi 
anos. basses and guitars ar- 
gaining as is interest in the flute 

There is a realistic feelir.- 
about money, which coupi- 
with a personality mildness, is 
making it easier for the 
artist to get recorded. Thiele 
lieves. 

"Jazz draws on the things th 
happen in American music 
That's what Miles does. I can't 
see black guys forsaking ja 
for rock. They'll incorporate th 
best of rock into jazz." 

Incorporating commercial ele- 
ments into jazz is the v/ay Blue 
Note is headed. George Butler, 
the director of this scenario, 

(Continued on pane 51) 
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Block Artists On Jukeboxes In White Neighborhoods 
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art hard pressed to name strictly 
soul singles. Steinberg mentions 
Ike 4 Tina Turner's "I'm Yours" 
as a strip that never got the red 
shading. Holzenthal says "Strip 
Me Naked." by Love. Peace and 
Happiness, qualifies as an exclu- 
sive soul disk. "I think though 
that it's more from a lyric con 
lent than the sound." 

Eanel, a white programmer 
whose firm is located in the pre 
dominantly black inner city area, 
believes the jukebox "is primarily 
lor enjoyment. I stay away from 
records with an ethnic feeling or 
political message." 

The emergence of the black 
people making music is basically 
being followed by the growth of 
black-owned companies making 



money with jukebox music, al 
though there are grim growing 
pains in some instances. Moses 
Proffit, the first black member 
and officer of Music Operators of 
America (MOA), as well as the 
owner of the first black jukebox 
operating firm in Chicago, talked 
about this. 

"Urban renewal has virtually 
wiped out whole sections of the 
inner city. We started in 1935 just 
after whiskey came back. On 43rd 
St. alone, from State to Lake 
Michigan, we used to have 26 or 
more bars and it would take our 
routemen two days to make 
them. Now, it's done in a couple 
of hours." Basically, the soul 
jukebox locations still remaining 
in the central city are good 
ones." Proffit. because he owns 



th building he is m. has remained 
in the inner city though he is 
branching farther and farther 
south along the lake. He says he 
understands some black opera- 
tors are establishing satellite op 
erations in suburban areas such 
as Harvey. Robins and Chicago 
Heights — following the black 
exodus to the suburbs. 

Chicago numbers at least eight 
black-owned jukebox operating 
firms. These are Dan Gaines Mu- 
sic Co.. the second oldest, Hen- 
derson Bros., McGowan Bros.. 
Eastern Music. McGee Music, Ted 
King and Edward Washington. 
Proffit says Detroit has several 
black-owned jukebox operating 
firms, probably ranking the Motor 
City second in this respect in the 
U.S. behind Chicago. 

The gradual move to the sub- 
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his paycheck knows the differ- 
ence. 

"Blues." comments Jerry Wex- 
ller, away from the din of the 



recording studio, "is the purest 
form of music. It's a timeless 
thing. The soul performer gives 
himself to his audience. The bet- 
ter the artist the more person- 
alized is the communication." 
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Singing the blues is something 
which cannot be learned by rote. 
"It's the mud you squeeze be- 
tween your toes; it's the kind 
of church you go to, and it's 
particularly characteristic of the 
Southern artist, black or white." 

As a producer of blues, Wex 
ler lives the music. Fifty percent 
of the music he records is either 
8 or 16 bars over the traditional 
12 bar pattern. "Blues is almost 
a misnomer," he says. "It should 
be called rhythm and gospel. 
Then it would be more pertinent 
because the dominant form of 
music in r&b is gospel." 

The most successful blues in- 
terpreters — Aretha Franklin, Al- 
bert King, Albert Collins. James 
Brown, Wilson Pickett- — very rare- 
ly use the 12-bar phrase. Ray 
Charles had a lot to do with the 
8 or 16 bar pattern, Wexler says. 
"It helps the harmonies get more 
sophisticated and the chords be- 
come more complex." 

Blues in these modern times 
can be delicate, fine and sophis 
ticated as well as having a raw 
feeling. "Of course suffering is 
part of it. it's a crucible." 

Although he works with new 
artists, Wexler is concerned over 
the plight of the oldtime per- 
formers, who live in New Orleans 
or along the Delta. "The environ 
mental things which shaped their 
playing are no longer there. When 
they die off the sound of music 
will change." 

There are some younger blues 
progenitors like Taj Mahal who 
can re-create an authentic feel- 
ing. Wexler believes. "Taj does 
Robert Johnson, Blind Willie 
Johnson things and he gets a 
nff going that you can walk on." 

Blues influences can be found 
in the group of white players 
which the producer calls "The 
Swamp Music People." They in- 
clude Leon Russell, Tony Joe 
White and Dr. John. This is a 
fusion of country and funk. "They 
are people who have been sub- 
jected to the same influences as 
blacks. They didn't learn their 
music off a phonograph record." 

During the past few years, 
blues has been touched by the 
psychedelic paranoia of the drug 
inspired pop/hippie culture Wex- 
ler. for one. hears less and less 
psychedelic runs. "They're dis- 
appearing in favor of roots 
sounds." 

So we have blues going 
through a straining process, fil- 
tering out influences with ques- 
tionable values and reinstituting 
a traditional stamp of creativity. 
The past indeed becomes the 
present. 

SOUL POWER 



urbs by blacks is not happening 
in every major city. Holzenthal 
says this is not a factor in New 
Orleans. However, in Baltimore. 
Eanet says it is occurring. "Thank 
goodness," he says. "The inner 
city location is tough to serve 
now. We are established here but 
I have often thought of moving 
out along the Baltimore belt. 
When our company started, per- 
haps 30 percent of our city loca- 
tions were what you now call soul 
stops — now that figure is exactly 
reversed. But there are neighbor- 
hoods where we have jukeboxes 
in black-owned locations that 
have a predominantly white 
clientele." 



In Chicago. Sacco says Ihere 
is a population shift to the north- 
ern suburbs — to Rogers Park and 
Evanston. "Where previously white 
and black operators served these 
location owners when they were 
in the central city, they often are 
now asked to serve them in the 
new neighborhood." 

Thus, not only is there an 
emergence of black music on 
jukeboxes — a fact everywhere ap- 
parent: there is also the move- 
ment of the black operator into 
new areas of the city and sub- 
urbs — a shifting of the soul 
roots as it were. It all points to 
growth, rejuvenation, hope. 
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CCORDING TO BIG 
CHARLEY PRIDE. 

there have always 
been black Southern- 
ers who enjoyed lis- 
tening to country 
music and who made 
a significant portion 
of the market for 
country records. They 
just didn't talk about 
it much until lately. 
"I have always been a person who is 
determined to be an individual and not 
be forced into the hang ups of society." is 
the way Pride explains his involvement 
with a form of popular music that had 
generally been considered white only. "My 
ears heard a music that agreed with me 
and that was good enough. I've been 
singing along with the radio since I was 
five years old, that's how I learned all my 
classic country repertoire including my 
hits like Kaw-Liga.' I never owned any 
records till I got married." 

Charley Pride is his real name and he 
admits that his peers thought it rather 
odd for him to dig the country sound. He 
deliberately developed his Texan-sound- 
ing accent as a youth because he liked 
the sound, and it may also have been 
a symbol of his determination to escape 
the cottonfields of Sledge. |ust across 
the Mississippi border from Memphis. 

However, though Pride's determination 
to be an individual brought curiosity from 
his friends and family, there was little 
hostility. One reason for this is probably 
his size — over six feet and 200 pounds — 
and his athletic prowess. Pride got his 
exit-visa from cotton-picking at 17. play- 
ing baseball with Detroit and Memphis 
in the Negro American League. 

He had a brief run in the majors in 
1961 with the Los Angeles Angels and 
this gave him an enticing taste of urban 
living and entertainment. To this day. 
Pride is happy to explain in great detail 
the bad breaks he feels kept him from 
a baseball career and his conviction that 
he is still a good enough hitter to make 
the major leagues. 

One of his great kicks is still sitting 
in on major league training camps each 
spring and he's hoping for a token 
contract that will allow him to face his 
friend Vida Blue in a regular season 
game. 

"If I could get a contract that allowed 
me to play around my singing dates, I'd 
take it in a minute." Pride says. "But 
the fact is. I can't afford to play ball 
if it means giving up a week of concerts 
where I gross $100,000." 

He became a country star during a 
decade-long stay in remote Montana. 
Signed with the Missoula team in the 
Rocky Mountain league, he was let go 
in two and one-half weeks and asked the 
management if they could suggest a 
town where he could get a regular job 
days and play semi-pro ball nights and 
weekends. 

They pointed him to Helena, a town 
of 25.000 where he was welcomed to a 
position at the Anaconda Tin Smelter 
and his big bat helped sparkplug the 
local team to a series of state champion- 
ships. 

Pride's great relaxation during his early 
Helena days was singing and strumming 
his beat-up guitar, which he played open- 
bar style. He often performed over the 
P A. system at the baseball park and at 
the nearby bar where the ballplayers 
hung out after each game. 

However, his first professional engage 
ment came about from a jam session 
with some country pickers that Pride 
sat in on at his apartment building. 
"Everybody on the block came around 
to listen before we were through, and my 
landlady recommended me to the White 
Mill Bar, where they needed somebody to 
entertain on Thursdays for the stock car 
race crowd coming in from the track 
across the way." he explains 

After his first week onstage Pride was 
signed by the main tavern in downtown 
Helena and continued to sing regularly 
throughout the Montana area all the 
rest of his residence in the state. Natural 
ly. he also continued to work at the 
tin smelter and play on the baseball 
team. 

Pride's route to Nashville began in 
1963 when he was a supporting act at a 
Helena concert by Red Foley and Red 
Sovine. Both veteran artists encouraged 
him to try and enter the bigtime country 
field. 

Typically. Pride made his first assault 
on Music City en route back home to 
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Montana after an unsuccessful attempt 
to try out with the New York Mets spring 
training camp in Florida during his an 
nual vacation from the smelter. 

He showed up at Cedarwood Music 
saying Red Sovine had sent him. Webb 
Pierce, another of Pride's country singing 
idols, was in the lobby and Pride asked 
if he could audition. He was loaned 
guitar and told to wait In an adjoining 
room for someone to come and listen to 
him. 

That someone turned out to be Jack D 
Johnson, who signed on as Pride's pe 
sonal manager after that first hearing 
1964. And Johnson is still Pride's man 
ager. 

However, it took still another year be 
fore Charley could enter the country 
mainstream. Johnson assembled some 
demo tapes and photos of Pride and sent 
him home to the smelter in Helena while 
he made the rounds of Nashville labels 
meeting a blank wall. Nobody was ready 
to believe a black country artist could 
sell records. 

During his 1965 vacation, Pride re 
turned to Nashville to try and determine 
if Johnson was |ust stalling him along 
He satisfied himself that the managei 
was doing his best and then Johnson 
decided. "What the hell? Learn these new 
songs and I'll pay for our own record 
session." 

Pride's first studio tape was cut 
RCA's Nashville facility in three hou 
during August 1965. It contained h 
first hit single and never made the round 
of any other labels. Chet Atkins took th 
tape to the annual RCA executive mee 
ing and Pride was signed to the compan 
on Sept. 28. 1965. 

His 15 albums have made him RCA 
biggest-selling country artist and the label 
believes he is the best-selling country 
singer in history. In 1971 he was voted 
by the Country Music Assn. artist of the 
year and best male vocalist of the yea 

He and his family moved to Dallas 
several years ago. "It's a good city for 
air connections to anywhere I'm playing 
he explains. "I'm a one-hour flight from 
Nashville and Jackson's office. You see 
I don't want to live where I'm surrounded 
by the music business every time I walfc 
out the door." And then Pride made one 
of his few overt remarks about being the 
first Negro superstar in a music that ha 
been all-white. "My kids were all born 
and brought up in the Rocky Mountains 
and I don't want them to be exposed 
to any more prejudice than they've faced 
so far." 

Pride's rise to the top of the country 
charts was not a skyrocket during h 
first few years with RCA; it was a cor 
tinuous and steady climb. His open! 
singles won adequate airplay. Some 
the disk jockeys informed their listeners 
that Pride was black. Others simply pre 
sented Charley Pride's resonant baritone 
as the voice of just another typically 
good new country singer. 

As he began to appear on the charts 
it was another delay in overcoming the 
suspicion that he could draw audiences 
to country clubs. "My first breakthrough 
was in a Chicago club." he recalls. "I of 
fered to sing for nothing if the owner 
lost money on my week and after the 
first night he had people lined up out 
side for each show." 

Then came Pride's first major concert 
date outside his Montana base. It coin 
cided with his third single and was the 
10.000 seat Olympia Hall in Detroit. "The 
emcee announced my name and every 
body started applauding because they 
had heard my records on the radio 
Pride recalls. 

"Then I walked out onstage and the 
applause just cut off and there was 
all this whispering. Well, I was nervou 
about my first big concert, all right. Bui 
if there's one thing I learned from all 
those years of singing around Montana 
it's how to handle thai first moment when 
a new audience gets a look at me and 
doesn't know how to react. I told them 
. . . Friends, I know it's a little unique 
tor someone with my permanent tan to b 
singing country music. But I've bee" 
doing it since I was five years old. I've 
got three country records on RCA and 
just hope you like what I'm going to 
sing for you now." 

Pride was on two shows that day. at 
and 8 p.m He was kept busy signing 
autograr/hs from the time he left the 
microphone at the first show to the time 
he had to return for the second show 

According to Pride, after that receptio 
tConlinurd nn page ii 
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:o-produces the sessions. The same 
team did the Miller Malt Liquor 
commercials featuring Tony Joe 
White. . . ■ The James Gang is 
winding up two weeks of recording 
for Ounhill at Quadrafonic Sound. 

Joan Baez back in for re- 
mixing. , ■ David Buskin on Epic 
is overdubbing and remixing under 
(he guidance of Norbert Putnam. 

. Buck Wilkin has set for ses- 
sions for additional work on his 
ilbum. . . ■ Barbara Gardner re- 
places Monty Bivlns at Quadra- 
fonic. as Miss Bivene moves up the 
Udder in the punishing end. . . . 
I iim Four, a versatile young group 
well known in the night club dr- 
am, has its first single released 
on Bombay, produced by Chuck 
G laser and Roy Dean. They open 
in Las Vegas in February. . . . 
[Briarmeade Music Unlimited, a 
litew ASCAP-Iicensed publishing 
Lompany, has been formed here 
|hy Ken Keene. It makes its move 
[from New Orleans. Singer-writer 
I tfranklc Ford and Keene are the 
(principals in the firm. Writers in- 
clude Mark Landers, Robert Park- 
er. Dennis Turner, Yvonne Robi- 
son, Tom Pallardy, Doug Flagg, 
Joy Fox, Jason Oliver and Carolyn 
•orter. THOMAS WILLIAMS 

CINCINNATI 

Veronka (Randy) Crawford, 
ormcr vocalist with the Dee Felice 
Trio and Mixed Feelings, has 
gned an eight-week contract to 
)pear on "The Nick Clooney 
how," five-day-a-week seg on 
WCPO-TV. She hails from Macon, 
ja. . . . "Cincinnati Joe, Mad 
Lydia." a new album by artists of 
he same name, was released last 
eek. It's on the Riverwitch label, 
n their initial recording venture. 
>e and Lydia introduce what they 
crm "the Cincinnati Sound." They 
re regulars at Mahogany Hall, in 
uburban Mount Adams, catering 
* the soul -rock- jazz clientele. 
With her appearance on the 
incinnati Symphony Orchestra's 
ght O'Clock Series, slated for 



Saturday (22). sold out weeks in 
advance, singing pianist Roberta 
Flack was held over for a spe- 
cial concert with the CSO at Music 
Hall Sunday (23). with Ericb Kun- 
zel conducting. 

Stan Matlock, who presides over 
WKRC Radio's top-rated "Maga- 
zine of the Air," was married New 
Year's Eve to Louise Shafer assist- 
ant public relations director at the 
Greater Cincinnati Airport. 

Mike Reid, linebacker with the 
Cincinnati Bengals football team, 
will play his own compositions. 
"Cries of Love and Hale" and 
"Swan's Reverie for Piano Solo 
and Orchestra." with the Cincinnati 
Symphony Orchestra at Music Hall 
Feb. 6 in a benefit performance 
sponsored by the Catholic Women 
of Cincinnati. 

"Two Generations of Brubeck," 
featuring Dave Brubeck and his 
sons, Darius and Chris, and their 
instrumental groups, highlighted 
the Miami University Artists Series 
in Milled Assembly Hall on the 
university campus in Oxford, Ohio. 
Sunday (16). . . . Nick Clooney's 
daily hour-long seg on WCPO-TV 
has been revamped to emphasize 
an interview format with less mu- 
sic. As a result, singer Len Mink 
and Jerry Conrad's Rhythm and 
Brass Band will be used only oc- 
casionally instead of daily. Wirt 
Cain stays as Clooney's foil. 

"There's Been More Sun Than 
Rain," new single by WLW radio 
and TV personality Bonnie Lou 
on the Wrayco label, continues to 
pull solid air play in the territory. 
Platter hit the No. 2 slot on 
WLW's charts last week, just a 
notch behind Don McLean's big 
one. "American Pie." . . . Dave 
Bunce. evening drive-time voice on 
country music station WUBE. has 
changed his mind about shifting 
to WVOJ. Jacksonville. Fla. He'll 
stay on at WUBE in the same time 
slot. . . . WUBE's next country 
show in a series is set for Taft 
Auditorium Feb. 4. with Conway 
Twitty, the Osborne Brothers and 
Loretta Lynn featured. 

BILL SACHS 



Jazz is soul s'cousin' 



mltnutd from pate 48 
"King iazz with a pop f | avor 
' recent Grant Green LP was 
the first venture and it sold 
•II. according to its producer. 
We just did LP's with Horace 
»lver, Donald Byrd and Elvin 
'ones which are musical depar 
^ures for them. "It's an insidious 
"ay of ingrating ourselves with 
he pop audience. I feel we can 
apture a buying audience with 
kin <f of album and then in 
couple of years we can get 
«K into a harder jazz pulse." 
Silver did his original musical 

Charley Ride 

Continued from pane }Q 

"* biggest problem as a country 
t'St has been in switching to 
e 8ular guitar chording from the 
Pen bar style he was play.ng 
"til he began to record. 
"TlM glad there are other 
™ country artists starting to 
* heard." he says. "People like 
'"da Martell on Plantation and 
^oney Edwards on Capitol sound 
«' good. There's no reason why 
shouldn't be happening." 

—Nat Freedland 
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statements in a pop vein. "We 
borrowed instrumentation from 
pop groups." Butler points to 
such effects like a wah wah and 
fuzz pedal and a rock drummer. 
"For Byrd we borrowed from the 
Motown rhythm section sound 
and with Elvin. he plays shorter 
tunes and we brought in a rock 
guitarist and several electric pi- 
anos." 

Butler has his eyes out for 
instrumentalists who play off- 
beat horns like bass clarinets or 
oboes or French horns. 

"A lot of the students are con- 
servatory-taught with better back- 
grounds in music, Butler feels, 
and they'll set the new styles 
The producer claims some jazz 
musicians are critical of the rock 
bands who have become over- 
night successes while borrowing 
from some of their ideas. 

The contemporary jazz player 
feels just as competitive as the 
rock musician. He doesn't feel he 
is a second-rate musician. 

The point of it all? This year 
|azz musicians have an apparent 
inner strength about their art and 
themselves as human beings. 
And to the ill-informed critics 
who said that jazz was dead dur- 
ing the past two years, the jazz 
community says "humbug!" or 
"Brother, open your ears!" 

— Eliot Tiegel 
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BEST SELLING 



JSoul LP's 

* STAR P*rlormrr-lP -. registerlne greatest proportionate upward pr*,r,ti thii weak. 



This 
Week 



L.it TITLE— Artist, Label A Number Weeks on 
Weak (Hist, label) Ckarl 

1 BLACK MOSES 7 

Isaac Hayes. Enterprise ENS 2-5003 
(Stan/Volt) 

5 JACKSON 5's GREATEST HITS 4 

Motown M 741 L 

3 THERE'S A RIOT GOIN' ON 11 

Sly A the Family Stone, Epic KS 30986 
(CBS) 



STYLISTICS 

Avco AV 33023 

SHAFT 

Soundtrack/Isaac Hayes, 
ENS 2-S302 



Enterprise/MGM 



9 
25 



6 
8 
12 
9 

7 
29 



QUIET FIRE 

Roberta Flack, Atlantic SD 1594 



WHAT'S GOING ON 

Marvin Gaye, Tamla TS 3)0 (Motown) 



INNER CITY BLUES 

Grover Washington Jr., 



33 
7 



Kudu KU 03 (CTI) 



Ttllf 
Week 

26 
27 

to 

29 
30 
31 
32 
33 
34 



REVOLUTION OF THE MIND/ 
RECORDED LIVE AT THE APOLLO 6 

James Brown, Polyoor PD 3003 

SANTANA 17 

Columbia KS 30595 

STANDING OVATION 2 

■■■■ Gladys Knight & the Pips, Soul S 736 L 

(Motown) 

12 11 (For God's Sake) GIVE MORE 
POWER TO THE PEOPLE 

Chi-Ules, Brunswick BL 754710 

*M> 16 ALL DAY MUSIC 

War, United Artists UAS 5546 

14 10 COMMUNICATION 

Bobby Womack. United Artists UAS 5539 

15 14 ROOTS 

Curtis Mayfield, Curtom CRS 8009 
(Buddah) 

16 15 FIFTH DIMENSION LIVE 

Bell 9000 

17 17 SMACKWATER JACK 

Quincy Jones, A&M SP 3037 

18 19 WHATCHA SEE IS WHATCHA GET 

Dramalics, Volt 6018 

19 13 EVOLUTION 

Dennis Coffey & the Detroit Guitar Band 
Sussex SXBS 7004 (Buddah) 

20 18 GOIN' 8ACK TO INDIANA 

Soundtrack/Jackson 5, Motown M 742 L 

21 22 AL GREEN GETS NEXT TO YOU 

Al Grain, Hi SHL 32062 (London) 

22 21 SOULFUL TAPESTRY 

Honey Cone. Hot Wan HA 707 (Buddah) 

23 20 ARETHA'S GREATEST HITS 

Aretha Franklin, Atlantic SO 8295 

43 WOMEN'S LOVE RIGHTS 

Laura Lee, Hot Wan HA 708 (Buddah) 

25 24 RAINBOW BRIDGE 

Soundtrack/Jimi Hendrix, Reprise MS 2040 



26 


38 


10 


39 


11 




11 


40 


13 


41 


14 


ft 


3 


43 


13 


44 


16 


45 


1 

19 


46 


9 


47 


18 


48 


2 | 




16 

I 





Last TITIE-Artist, Label A Number Weeks an 
Week (Dist Labtl) chert 

28 JUST AS I AM 34 

Bill Withers, Sussex SXBS 7006 (Buddah) 

23 DON'T KNOCK MY LOVE 5 

Wilson Pickett, Atlantic SD 8300 

32 K00L £ THE GANG LIVE AT P.J.'t G 

De lite 0ES 15004 

26 BUDDY MILES 16 

Mercury SRM 2 7500 

25 FIRST LIGHT 4 

Freddie Hubbard, CTI CTI 60)3 

33 I'VE BEEN HERE ALL THE TIME 4 

Lulher Ingram, Koko K0S 2201 (Stex/Voll) 

35 ALL BY MYSELF 3g 

Eddie Kendricks, Tamla TS 308 (Molown) 

34 ARETHA LIVE AT THE FILLMORE WEST 35 

Atlantic SD 7205 

36 MOODY JR. 2 

Jr. Walker & the All Stars, Soul S 733 
(Motown) 

27 PUSH PUSH 10 

Herbie Mann. Embryo SD 532 (Atlantic; 

— MY WAY 1 

Gtnt Ammonj, Prestige PR 10022 (Fantasy; 

39 DI0NNE WARWICKE STORV 12 

Scepter SPS 2 596 

30 HOT PANTS 21 

James Brawn, Polydor PD 4054 

40 STEVIE WONDER'S GREATEST HITS, 
VOL 2 10 

Tamla T 313 L (Motown) 

38 WHAT'S GOING ON 4 

Johnny Hammond, Prestige PR 10015 
(Fantasy) 

42 GIVIN' IT BACK 19 

Isley Brothers, T-Neck TRS 3008 (Buddah) 

— RARE EARTH IN CONCERT 1 

Rare Earth R 523 D (Motown) 

47 TRAPPED BY A THING CALLED LOVE 2 

Oenise LaSalle. Westbound W3 20)2 
(Chess/Janus) 

46 B.B. KING IN LONDON 15 

ABC ABCS 730 

49 GOIN' EAST 8 

Billy Paul, Philadelphia International 
z 30550 (CBS) 

41 GONNA TAKE A MIRACLE 3 

Laura Nyro, Columbia KC 30987 

45 SAGITTARIUS MOVEMENT 20 

Jerry Butler, Mercury SR 61347 

48 WHERE DID OUR LOVE GO 7 

Donnie Elbert. All Plahnum SP 3007 

— FRIEND 1 

Freddie North. Mankind 204 (Nashboro) 

— SOLID ROCK 1 

Temptations. Gordy G 961 I (Motown) 



Harry Marks Jac Holzman's 
1st Production In 4 Years 



• Ctttumtiul frt>/n page 18 

leases and will receive one of the 
company's biggest pushes ever. It 
is in the final stages of mixdown. 
The Harry band was flown across 
country on the Kinney jet. Famed 
session drummer Russ Kunkel and 
Chapin's brother. Steve, on key- 
boards were the only musicians 
on the date besides the quartet. 

Harry Chapin has two main 
streams to his music. On his more 
casual, good-timey side, he writes 
lilting contemporary-style tunes 
which he sings in a rough-sound- 
ing but controlled voice that sounds 
almost exactly midway on a scale 
between Kris Kristofferson and 
James Taylor. 

Spectacular Songs 
But his most spectacular songs 
arc far longer and more complex, 
probably the most ambitious lieder- 



rock by any American artist since 
Phil Ochs's breakthrough album 
"Pleasures of the Harbor." One 
song, "Taxi." is the tale of a pot- 
smoking San Francisco cahdriver 
who picks up his first love as a 
rainy-night fare and has to deposit 
her at the home of her wealthy 
husband. Another extended piece. 
"Dogtown," is a multi-character 
saga of a New England fishing 
town where the women are sepa- 
rated from their husbands for 
months at a time and left with no 
companionship but their dogs. 

Jac Holzman's production makes 
(he group's single cello sound an 
entire string section and produces 
a highly other-worldly feel on the 
big numbers. Whether or not rec- 
ord sales will truly reflect Chap- 
in's artistry, he is clearly destined 
to become a major influence in 
popular music. 



The 
charts 

ten ihe story - 

Billboard 

has 

THE CHARTS 

si 




Jukebox programming 



Scientific Study Shows 
Oldies Boost Jukeboxes 



• Continued from page 4 

number of plays on a control 
group of jukeboxes during the ex- 
periment period was minus 35.2. 

The 20-page study covering a 
57-day period involved 48 experi- 
mental jukeboxes compared with 
24 regularly-pro- 

Hg rammed control 
phonographs and 
was conceived 
and carried out 
by Charles H. 
Ptacek, 24, son 
of A. L. Lou 
Ptacek, owner of 
Bird Music Co. 
here and former 
PTACEK president of 
Music Operators 
of America (MOA). the national 
organization of jukebox business- 
men. Young Ptacek's study was 
a part of the honors program in 
the school's Arts & Sciences de- 
partment. He is majoring in psy- 
chology. 

Among the more dramatic fac- 
tors revealed: 

• Some oldies — all were select- 
ed from Billboard's The Top 1000 
Hits of All Time— 1955-1970"— 
were so popular location owners 



wen: irritated that they had to be 
taken off so that the test rotation 
of oldies could proceed. 

* Many potentially popular 
oldies are not available from rec- 
ord manufacturers, thus results 
might have been even more signif- 
icant. 

* A pre-study patron attitude of 
160 people in 15 different locations 
showed 94.3 percent want to see 
mon; oldies on jukeboxes; 95 per- 
cent said they would play them. 

* Operators considering market- 
ing surveys must approach location 
owners and patrons carefully to 
msurc cooperation. 

* Oldies perform significantly 
less in soul stops. Three of the 
oldies categories, country, pop and 
mixed had a combined mean per- 
formance of 17.4 percent as com- 
pared with 9.6 percent for soul. 
Some soul location owners and 
patrons, for example, said they did 
not want any of that "Uncle Tom" 
music on the jukebox. 

* Oldies cannot be programmed 
indiscriminately. Great variations 
existed among the four oldie sets. 
The senior Ptacek said his son 
was surprised that country oldies 

(Continued on page 53) 
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FEWER SINGLES 



Radio Use of Cuts Off LP's 
Jukebox Programming Crisis 



By EARL PAIGE 



BUY AS NEEDED 

N.Y. Stops Request Oldies; 
1 -Stops Help Programmer 

By BOB LATIMER 



NEW YORK — Oldies are spin- 
ning jukeboxes everywhere, includ- 
ing here in Manhattan, according 
to Atomic Music Co. owner Steve 
Hodge, But since old favorites ore 
mainly request items and almost 
always keyed to an individual lo- 
cation. Hodge buys them as needed 
rather than chance buying titles in 
quantity amounts. 

Requests, in fact, are the prime 
guide to programming New York 
City locations, he said. This is 
because tastes in music vary so 
much from one block to another. 
He said there is very little simi- 
larity between music menus at any 
two stops. 

One headache many jukebox 
programmers experience with lo- 
cation requests — i.e., the fact that 
they often do not play after they 
are finally purchased — is less a 
problem for Hodge. His entire 
phonograph string throughout 
Manhattan and adjoining bor- 
oughs consists of leased jukeboxes. 
Thus, the average location owner 
has a proprietary interest in the 
jukebox and generally will not re- 
quest records that will not play. 

Except for the basic chart hits. 
Hodge is guided largely by what 
the location owner wants. The 
average number of disks changed 
per service visit ranges from two 
to 20 (though the latter amount is 
rare). 

Every request is honored because 



Hodge assumes that the owner of 
the lounge, restaurant or whatever 
believes the record will play. 

Though some requests may sig- 
nal broad popularity for a partic- 
ular record, he prefers to order 
most as they are asked for and 
depends on the service of A-l Rec- 
ord Sales here, Hodge gives A-l 
owner Otto Wilkenson and his staff 
a high rating in making good on 
requests. 

Actually, due to the individual- 
ized nature of New York City lo- 
cations, Hodge maintains a very 
small library, preferring to sell off 
take-offs as they accumulate. 

As many as 75 percent of the re- 
quests are phoned in by the loca- 
tion, a degree of cooperation 
Hodge has encouraged by fast, re- 
liable service and his "get it at any 
cost" attitude. The requests, plus 
Hodge's use of business magazine 
charts, are the main programming 
guidelines. 



PROGRAMMING innovations work 
better if advertised. This was 
brought out in the Bird Music 
Co. experiment. Above is one 
such advertising piece Bird Music 
will employ. Advertising was used 
on 24 experimental jukeboxes. 
This advertising also involved 
printed lists of the oldies, the 
lists covered with peach colored 
plastic. Thus, the list, placed on 
the machine, tied in with title 
strips which were also typed on 
regular white strip material but 
covered with peach colored plas- 
tic transparent overlays. Addi- 
tionally, the strips were placed 
on the left side of the program 
panel. Charles Ptacek, author of 
the study, said memorable hits 
played on the machines using 
advertising ranked 17.3 percent 
as compared to 13.6 on ma- 
chines with no advertising. Fur- 
ther, he said: "The analysis of 
gross receipts, as well as the 
analysis of the popularity of 
memorable hits, indicate that ad- 
vertising would be an effective 
way of introducing sets of mem- 
orable hits on a jukebox. This 
advertising would, however, 
probably become less effective 
as time passed." On the other 
hand, pointing out how effective 
advertising was during the study: 
"Many patrons were probably un- 
aware that the memorable hit 
record sets were on the unadver- 
tised jukeboxes. ' 



ST. PAUL — The steadily in- 
creased play of 12-in. album cuts 
by radio stations represents a crisis 
for jukebox programmers, agrees 
Dave Eichinger here of Northern 
Music. Possibly because he is 
young, 23, he is more conscious 
of the problem than many pro- 
grammers. Thus, he is finding him- 
self chasing down promotion cop- 
ies, scouring lists, poring over busi- 
ness magazines and hassling one- 
stops to find singles by artists 
whose full-size albums are popular 
on radio stations. To some extent, 
Eichinger has turned to the juke- 
box LP. But he said even the mini 
versions of the big albums are not 
the complete answer. 

Brother of Tim Eichinger, an 
official of the Music Operators of 
Minnesota, the state organization 
of jukebox businessmen, young 
Eichinger said he also approaches 
the problem by digging up older 
recordings of artists whose album 
cuts are being aired on stations 
such as KQRS-FM here, the local 
progressive rock outlet. 

He has found that sometimes the 
older numbers by a Cat Stevens 
or a Rod Stewart earn exceptional 
money in jukeboxes. He is happy, 
for example, that Stevens' older 
records are now available as in 
the case of "Where Are You" 
from the Deram LP "Very Young 
and Early Songs." Stevens is a 
good example of a top artist with 
very little material available for 
jukeboxes, Eichinger agreed. 

The problem though is that older 
singles by todays top rock stars 
do not represent the changes in 
their music. "A lot of the artists 
are more polished now. Groups 
change personnel. In some cases, 
a group or artist will have devel- 



FORMER PRESIDENT 

MOA Mourns Tolisano 



ST. PETERSBURG BEACH. 
Fla. — The death of James F. Toli- 
sano here was mourned in many 
section of the country because he 
was one of the first Music Opera- 
tors of America (MOA) presidents 
to travel extensively. During his 
most recent term 1966-1967, Toli- 
sano adopted as his theme the 
organization of state groups of 
jukebox businessmen. 

Working closely with him was 




Programmer's 
Potpourri 



Dunhill oldies. Hamilton, Joe 
Frank & Reynolds. "Don't Pull 
Your Love/Annabella," 1459; 
Grass Roots. "Sooner or Later/ 
Two Divided by Love," 1460; 
Three Dog Night. "Old Fashioned 
Love/ Jam." 1461. and "Liar /Can't 
Get Enough of It," 1462; B.B. 
King. "Ain't Nobody Home/ 
Ghetto Woman." 1463. 

Novelty. It had to happen, a 
non-seasonal recording by the 
Singing Dogs — "Hot Dog Boogie/ 
Hot Dog Rock & Roll." RCA 
1021. 

52 



ORE. ASSN 

The Oregon Amusement & Mu- 
sic Operators Association after a 
year of serious business meetings 
keyed to legislative promblems will 
hold a more social weekend gather- 
ing at Bowan's Resort near Port- 
land, Jan. 29-30. A Saturday night 
banquet will be followed by busi- 
ness meetings Sunday. Music Op- 
erators of America president John 
Trucano and executive vice presi- 
dent Fred Granger will speak. 

WURLITZER BOOK 

Wurltlzcr's phonograph division, 
following a recent tradition, has 
published an 18 -page brochure 
covering its introduction of the 
Super Star jukebox to distributors 
in Hawaii last fall. 

ILL. ASSN 

Illinois Coin Machine Operators 
Association members are being en- 
couraged to support legislative can- 
didates friendly to the industry 
since many incumbents will retire. 



NEB. ASSN 

Coin Operated Industries of 
Nebraska will hold its next meet- 
ing at the New Tower Motor 
Lodge. Omaha, Jan. 20 at 1:30 
p.m. A social hour and banquet 
will be held too. 

SBEBURG SCHOOL 

See burg Corp. engineers Bob 
Moulder and Harold BaldoskJ at 
Charleston, S.C. conducted a 
school on the Firestar for Henry 
Collins and Ernie Roberta, S.C. 
Amusement: Billy Obrist and Jackie 
Roberts, Winyah Amusement; J.T. 
M'atkius. James Barrett and Richard 
Flanders, Bill's Amusement: Harold 
Minis, Gordon Hunt, Bobby Bonds, 
Guy Pay nc, Clyde Bostic, A ngus 
Wilkcrson, Davey Hagg and Jack 
Tldwell, Mims Amusement; Joe 
Price, Richard's Amusement; R.F. 
Martin. ABC Amusement: Jerry 
Pallassis and Red Richardson, Ar- 
row Amusement: Pap Bolgcrs, Star 
Amusement. 



MOA executive vice president Fred 
Granger, who represented the na- 
tional organization at Tolisano's 
funeral here. "Many of Jim's ef- 
forts to get state associations off 
the ground were felt for years. The 
Oregon group, for example, decided 
lo organize a couple of years after 
Jim's term. He made our industry 
aware of the need for strong orga- 
nization. 

"I believe Jim was the first 
MOA president to visit the Mon- 
tana association, which had been 
organized for some years." 

In one of his first state associa- 
tion speeches, Tolisano told op- 
erators in Virginia that the indus- 
try must open up many new kinds 
of locations for jukeboxes and 
equipment. He explained his own 
Mini Cars fun center was one pos- 
sibility. Later, Tolisano stressed 
the need for one-stops to join 
MOA and commenced his pro- 
gram of encouraging more slate 
groups. 

A very active MOA member. 
Tolisano was on the legislative, 
finance and nominating committees 
when he died. As a member of 
the past president's council, he even 
mentioned that he would like to 
come back and serve as a director 
when he rotated off the council. 

Among innovations he inspired 
was MOA's decision to admit op- 
erators of what Tolisano called fun 
centers. MOA, upon Tolisano's 
recommendation, opened up a 
membership category for such op- 
erators. 

Of course. Tolisano's death at 
56 was a hard blow to members 

(Continued on page 53) 



oped a new sound entirely. We 
definitely do need more singles b) 
the top artists." 

He said in the case of Rex] 
Stewart, the Mercury Records solo 
artist who also records with the 
group Faces on Warner Bros, 
that he had a few early Stewart 
disks in his library when "Maggie 
May" broke big and he needed 
still more material by the English 
artist. "I lucked out to some ex- 
tent with the few copies of 'It'* 
All Over Now' backed with Gaso- 
line Alley.' But Stewart and his 
group have changed too." 

He said hs is happy Stewart has 
come around to thinking different- 
ly about singles. At a recent con- 
cert in Chicago. Stewart made it 
a point to tell his over 20,000 fans 
that he had released another single 

One other aspect of the concen 
tration of albums as opposed to 
singles by artists such as Steven* 
and Stewart and scores of others 
is the steady trend to long cuts— 
and therefore, long singles. How- 
ever, Eichinger differs from those 
programmers of jukeboxes who are 
in strong opposition to long singles 

"I draw the line at a single in 
the seven-minute range, sure. But 
Maggie May' was not too long 
at over five minutes. It's true thai 
there are certain peak hours in 
locations. 1 understand the com- 
plaints of Wayne Hesch (Rolling 
Meadows. 111. operator and one of 
the chief opponents of long sin- 
gles). But I find that during these 
peak periods people still walk up 
to the phonograph and dump in 
money. 

"In fact, when a location of ours 
closes, there will often be as many 
as 15 songs still to be played. The 
bartender cuts the volume from 
behind the bar on his remote con- 
trol unit and signals that be is 
closing. Then when he is alone and 
counting money and cleaning up. 
he adjusts the volume to suit him- 
self and listens to the rest of the 
songs. In the morning, the box is 
cleared of credits." 

Eichinger, of course, is talking 
about "over play," that action 
generated by people who often 
punch a song already punched by 
others. Additionally, he believes 
patrons are not overly conscious of 
how many disks might have been 
punched ahead of their selections 
He does, however, believe the in- 
dustry should do more consumer 
research at the patron level to de- 
termine patron motivation (see 
article on Bird Music experiment) 
For example, he agrees with 
Jerry J. Eanet of Baltimore and 
others who have suggested that the 
patron experiences a fatigue factor 
when using dollar bills to select 
14 songs. "I find this (rue of my- 
self," he said. "I will be in a loca- 
tion promoting music and will drop 
in a bunch of quarters. Then I find 
that I can't think of enough songs 
I want to hear. I often punch off 
albums." 

As for jukebox albums, he said 
his firm uses them and even spot- 
lights them on the program panel 
But I can't say they have in- 
creased revenue that much I find 
that all too often, patrons are ap- 
parently not aware that there is 
album material on the machines 
You will find locations where you 
know one or two patrons realize 
the albums are on there." 

He believes the jukebox album 
producers can do more to promote 
patron consciousness. One factor 
here is that recent models of juke- 
boxes no longer have special win- 
dows for albums covers. 

Northern Music spotlights LP'* 
lo the extent that they use only 
Ihe prepared strips furnished by 
(Continued on page 53) 



JANUARY 29, 1972, BIUBOAAD 



Jukebox programming 



Study Shows Oldies Boost Jukeboxes 



• Continued from pose 51 

played in college stops, for ex- 
ample. 

• Locations must be pro- 
grammed on an individual basis, 
fn fact, the study bore out how the 
relationship between location-oper- 
ator is extremely persona). 

• Jukebox popularity meters 
are not sophisticated enough to 
produce optimum meaningful tests. 

Meter I mi. is 
In fact, the limitations of popu- 
larity meters affected the study in 
two ways. 1) Because meters mea- 
sure only total plays of the disk 
.ind not which side plays, the flip 
side of "back-to-back" oldies was 
masked. Thus, many great titles 
from labels offering double-sided 
hits were not exposed to the public. 
2) Since meters of the Bird Music 
machines (primarily Rock-Ola 
brand) measure only out to 25 
plays, figures for high-volume loca- 
tions were possibly distorted. The 
study showed that oldies performed 
better on low gross receipt ma- 
ll .hines; factor comparisons were 
II low— 18.6, medium — 14.9 and high 
— 12.9. Said Ptacek: "There was no 
way of determining how many 
plays over 25 the (oldies) had 
played." 

* Young Ptacek said his major 
problem was in not being able to 
coordinate his study with the 

cgular route checking timetable. 
Sets of oldies had to be moved 
from location to location and he 
had to work between regular com- 
pany visits to complete the study 

n time. 

The study bore out a lot of rule 
of thumb methods we have long 
used." said Lou Ptacek. "We knew, 
ior example, that regular checking 



times W'cre important but we did 
not realize how much something 
like this experiment can distract 
and irritate location personnel." 

He said the study revealed in- 
sights into the intensely personal 
location-operator relationship too. 
"Some locations we counted on as 
being cooperative were not." 

"The study also showed us that 
experimentation is good. Jukebox 
operators get into a rut. In this 
business, we don't often have an 
opportunity to experiment and the 
survey proves to us that it's good 
to come up with new ideas." 

He said the purpose of the study 
was twofold: to increase jukebox 
play; to see if use of oldies could 
cut record costs. 

Originally set for six months, 
the study was cut to three. "I just 
couldn't take the pressure," said 
Lou Ptacek, who added that he 
tried to stay removed from his 
son's project except where "it 
looked like we might have a serious 
problem." 

While no locations were lost as 
a result of study problems. 11 did 
change through normal change of 
ownership, fires and close-ups. 
Another group of 11 were sub- 
stituted to maintain study con- 
tinuity. 

"My son's professor was at first 
mystified why a location might 
want to change operators, but we 
told him this was part of the 
business." 

Another anecdote concerned the 
fact that young Ptacek is not in- 
volved in the business. In a pre- 
study survey visit he was thrown 
out of a soul location. "Everything 
worked out well, however, because 
our regular route man returned 
with him and introduced him to 
the owner." 
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ELECTRIC SCOREBOARDS 




10e I -player or 2 -player by simple 
plug switchover. Also 2 tor 25 f play- 
Easily serviced. Large me to I coin box. 

OVERHEAD MODEL 

i Natural finish hardwood cabinet.) 

Two. faced. Scores 15-21 and/or 

50 ph. F O B. Chicago .$169.50 



Heavy-Duty COIN BOX 

Made of steel with dark 
brown baked enamel fin- 
ish. I Or or 25* opera- 
tion. Large coin capacity 
w/Ntl Rejectors Sire 
8" x 16" x 4". Electric 
counter optional. 



e 



Tcrmi: V, dep., 
tel. CO D. or S O. 



Large 
selection 
of billiard 
cloth, balls 
and cue 
sticks— 

WrH, lor 
Nwm 



MARVEL Mfg. Company 

2845 W. rulkrton. Chicago. III. 60647 I 
Phont (312) 342-2424 



Ets. RENE PIERRE 

Automatic 
I Coin Games 




/ COI 



B P 338 
71 Chalon-sur-Saone 
France 

Manufacturers of: 

FOOTBALL 

• Competition 71 • Derby Lux • Derby Export 

BILLIARDS 

• American • Golf • Russian 

TAM TAM • PING PONG 

Exclusive representative for USA & Canada 

CHARLES RAYMOND & CO. INC. 

250 W. 57th Street, New York 10019 
Jor prices and information call (212) MU 9-0547 



As a result of the test, Bird 
Music is commencing an ongoing 
program of using oldies. "We be- 
lieve oldies will increase revenue 
in jukeboxes. Ultimately, using 
oldies from our library may cut 
record costs, but we will be buying 
oldies for some lime so the record 
cost factor will not be greatly af- 
fected initially." 

Bird Music's regular program- 
mer, Judy Wiedner, who is assisted 
by one of Ptacek's daughters, will 
use sets of oldies based on the 
results of the study. 

Every other service call will still 
result in new records being pro- 
grammed, along with the five-disk 
oldie set. The week the oldie set 
is placed on the jukebox, the num- 
ber of new records may be two or 
three instead of the regular five. 
There will be five new records put 
on the following service call and 
so on. 

"The study was theoretical in 
many ways." said Lou Ptacek, 
"now we'll see how the practical 
application of it works out." 

Because MOA is launching a 
series of business seminars in con- 
junction with the Notre Dame 
center for continuing education. 
Ptacek said he will make his son's 
study available to the Notre Dame 
marketing professor for the mar- 
keting portion of the seminars. 

Summarizing the study, young 
Ptacek said there were wide vari- 
ances between the performance of 
certain jukeboxes. "These variance 
were so wide that they washed 
out the main effect some psychol- 
ogists would insist be present for 
statistical significance. However, 
since I predicted wide variances, I 
could ethically arrive at the signif- 
icant increases the study revealed." 

He said also that another check 
of the Bird Music route will be 
made in April so that the results 
of the study bear out over a long 
period. "We have to guard against 
what is called the Hawthorn ef- 
fect, which is that anything new 
can create change." 

Next Week: how the study was 
conducted and how programmers 
might set up similar tests. 

Airplay of Cuts 
Creates 'Crisis' 

• Continued from pat>e 52 

album producers. Otherwise, all 
strips arc typed on an electric type- 
writer. Eichinger and his brother 
believe firmly that uniformity is a 
much desired factor. They do not 
even use the acetate strips some 
programmers place over the printed 
strip to key new records on the 
machine. 

Thus. Northern Music's program 
panels are uniformly white with the 
exception of the printed album 
strip. 

Eichinger does not believe that 
non-sequential play is a factor ad- 
versely affecting album play. "I 
do not believe patrons sit in an- 
ticipation of the second side of an 
album or single playing in se- 
quence." 

Again, on the somewhat negative 
side, he believes jukebox albums 
are too high at $1.50. "We use 
them and hope they play," he said 
But basically, they are his alter- 
native to the growing crisis of 
fewer singles available from top 
artists. 

Mourn Tolisano 
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of the Florida Amusement & Mer- 
chandising Association, the local 
state group he helped boost. "Jim 
said he would be embarrassed 
about encouraging state groups if 
the Florida organization didn't 
prosper." said Granger. Today, 
FAMA is one of the more progres- 
sive state groups of jukebox busi- 
nessmen 



What's Playing? 



A weekly programming profile of current and oldie 
selections from locations around the country. 



Albuquerque: Lalin, Location: 




Mary Roth, 
programmer, 

Servomation 
New Mexico 



Albuquerque; Teen Location: 



John Snodgrass, 
operator; 

Mary Roth, 
programmer; 

Servomation 
New Mexico 



Chicago; Soul Location: 



Bernard Halston, 
programmer, 

MC Gowan Bros. 
Music Co. 



Chicago; Soul Location: 



Moses Proffit, 
operator; 

John Strong, 
programmer; 

South Central 
Novelty Co. 



Chicago; Teen Lo cation : 



Paul Brown, 
operator; 

Betty Schott, 
programmer; 

Western 
Automatic Music 



Current telcoses: 

"Me Quiero Cosor." Roberto Criego 
RJG 21 18; 

"Rumbo Al Sur," Al Hurricone, Hum. 
cone 7028; 

"Jalisco," Wayne Cailey, Crfsty 1037. 
"Botoncato de Conno," Freddie Brown 
Crfsty 1038. 



Current releases: 

Pie. 



"Americon 
50856; 
"Sunshine.* 
corn 802 1 ; 
"Brand New Key 
hood 4201 , 
"One Monkey Don't Stoi 



Don McLean, UA 

Jonathan Edwards, Capri • 

Melanie. Neighbor- 

"One Monkey Don't Stop No Show " 
Honey Cone. Hot Wax 71 10. 





Current releases: 

"Now Run and Tell Thot." Denlse La- 
Salle. Westbound 201 ; 
"Cimme Some Mare." JB's. People fi02- 
"Hungry Country Girl." Otis Span. 
Horizon 304. 



Current releases: 

"That's the Way I Feel." Bobby Womoc 
T-Neck 5847; 

"Fire Cr Water." Wilson Prckett. Atlantic 
2850; 

"Ain't Nothin' You Can Do." Bobby 
Bland, Duke 472 



Current releases: 

"Where Did Our Love Co," Donnie Elbert. 
All Plottnum 2330; 

"Hurting Each Other. " Carpenters, A&M 
1322; 

"Joy," Apollo 100. Mega 0050 
Best Bet: 

"Down By The Lazy River." Osmonds 
MCM 13324. 



Dayton. O.; Cam pus/ Young A dult Location: 

Current releases: 



Jake Hayes, 
programmer, 

Gem Music & 
Vending Co. 



Denver; Teen Location 



Ralph Ludi, 
programmer; 

Lauri Kane, 

Assistant 
programmer- 
Apollo Stereo 
Vending Services 




"Americon 
50856 ; 



Pie," Don McLean. UA 



"Brand New Key." Melonie. Neighbor 
hood 4201 ; 



"Black Dog." 
2849, 



Led Zeppelin, Atlantic 



"Cecilia," Simon £> Gorfunktl; 
"Honky Tonk Woman," Rolling 5tones 



Current releases: 

"Americon Pie." 
50856; 1 
"Brand New Key, 
hood 4201 ; 
"Will You Love Me Tomorrow." Cher, 
UA 50864: 

"Lion Sleeps Tonight." Robert John 
Atlantic 2846 



Don McLeon, UA 

Melonie. Neighbor- 



Newport, R.L; Easy Listening Location: 

Current releases: 



Jim Carney, Programmer, 
O'Brien Music Co. 



Pierre, S.D.; Teen Location: 



Dory Maxwell, 
programmer; 

Automatic 
Vendors 



Rockford, III.; Country Locations: 



Charles Marik, 
operator; 

Jerry Schultz, 
programmer; 

Star Music Co. 




"American Pie, " Don McLeon, UA 

50856; 

"All I Ever Need Is You." Sonny & Cher 
Kapp 2151 : 
'Hey Cirl." Donnie Osmond. MCM 14322 
Oldies: 

"Cathy's Clown." Everly Bros.. WB 71 10. 
"Blue Monday," Fats Domino. Imperial 
003 



Current releases: 

"Brand New Key. - ' Melanie. Neighbor 
hood 4201 ; 

"Levon." Elton John, Urn 55314; 
"Don't Soy You Don't Remember,' 
Beverly Bremers. Scepter 12315. 



nt releaiei: 



1 Jeanie C Riley. 



"Cive Myself A Porty, 
MCM 14341; 
"She's All I Cot." Johnny Paycheck. 
Epic 10783; 

"Carolyn." Merle Haggard, Capitol 3222. 
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CHECK TYPE OF AD YOU WANT 



Q REGULAR CLASSIFIED— 50< a word. Minim- jm 
$10.00 Fir*t line sat oil caps Nome, addrm 
and phone number to be included in word count. 

□ DISPLAY CLASSIFIED AD — One inch. $25.1)0. 
Each oddttionol Inch in umi ad. Si 8.00 8ox 
rule around oil och. 

□ Box Number, c/o BILLBOARD, fieure 10 oddt- 
tional words and include 50« service choree For 
box number and addnws. 

DEADLINE — Closet 4:10 p.m. Tuesday, II diiys 
prier r» date mt Usue. 



Q Distribution Wnricu 

□ ««ord Mff . lm.cn Supplies A 
Equipmifit 

□ Help W«nU« 

O Uied Coin Machlni Equipment 
Q Promotional Services 



Q luilnctt Opportunities 

□ Professional Services 

□ For Salt 

□ Want ad to Ivy 

□ Publiihlnf Services 

□ Miscellaneous 



C L". t J it l_ 



OCtittk QMonar Oriltt. 

PAVMfcNI MUST ACC0MMNY ORDER 



CASH WITH 
■ lllboaitf. 



ORDER. Cto.ilHttf Ad.. Oa|il.. 



ADDRESS ALL ADS — Etv Kottw, BILLBOARD. 
2160 Pattcnon St., Cincinnati. Ohio 452 1 4. or 
t.l«phon> Clauifxd Adv. Dept., 5l3/38t-64;i0. 



MISCELLANEOUS 



CWYN 

Would you tike to play like 
JOE PASS 
JOHN GUERIN 
PAUL HUMPHREY 
LAURINDO ALMEIDA 
CAROL KAYS 
VICTOR FI3.DMAN 
and other music Slants? 



For free brochure: 

C-WYN PUBLISING COMPANY 

P. O. Box 5 TOO 
Sherman Oak*. Calif. 91413 



FOSTERS, BLACK LIGHTS. INCENSE, 
beads, patches, sticker* and decals. Send 
tor free catalog (404) 876-4474. H & B 
Distributors. 961 Peach tree St., N.E.. At- 
lanta. Georgia 30309. tfn 



Jim Turner 

recently on 

'The Tonight Show" 



Can be found In Denver at Davis 
Sales or Hector Distributing in New 
York. If In need of further Informa- 
tion, contact: 

OWL RECORDS 
P.O. Box 1590, Boulder, Calif. 80302 
Ja29 



R ECOH DS TAPES : OLDIES I 20.000 IN 
stock. Send 35f for 2, 000- list ins; catalog. 
Mall orders filled. Record Center. 1895 
W. 25th St.. Cleveland. Ohio 44113. (216) 
Ml -0107. ja29 

WE EXPORT ALL LATEST 45' S AND 
LP's to all countries except U.S.A. Very 
fast deliveries. Manhattan Records. 343 
East 30th Street, New York, N.Y. 10016. 

ja29 



PROMOTIONAL SERVICES 



SUPER PROMOTIONS 
IS 

BRITE-STAR 

Complete record promotion and 
distribution Services. 

* Masters Leased 

* Nashville Sessions Arranged 
Send all records for review to: 

BRITE STAR PROMOTIONS 
726 16th Ave. S. 
NoshvilU, Tenn. 37203 
Call: NoshvilU (615) 244-4064 



ATTENTION, JOCKS! 

Your Personsl Jingle 
To Take With You 
Recorded In Our Modern Studio 
Only — 130.00 
Rush Name and Money Order to: 

SOUND & STAGE, INC. 
lit Grant St., Buffalo, N.Y. 14213 
Ja29 



PROFESSIONAL SERVICES 



8 -TRACK RECORDING. 925.00 PER 
hour! Large studio, 16 minutes from 
Hollywood. Musicians and production 



SONGWRITERS IS SUCCESS YOUR 
goal? It's ours too! Demos by Edfor. 
Write: Edfor Custom Recording. 199 
Broadway. Bayonne, N.J. Ja2* 



CARTRIDGES— TAPES ■ BUSINESS OPPORTUNITIES 



FOR SALE 

Sensing Tape for 8 Track, 

7/32" x 72* S 4.00 roll 

Sensing Tape for Automatic 

Splicers, 15 16" x 50* 6.50 roll 

Cassette Splicing Tape, 

.130 x ISO* 1.50 roll 

8 1'rack Head Cleaning 

Material. •A" x 160Q> 10.50 roll 

Samples 4t catalog on request. 

TAP EMA KER CORP. 
::25S Broadway, N.Y., N.Y. 10024 

213— 874-0600 mh2S 



TAPES — CARTRIDGES 

LOADED BLANKS: 
LEAR or DYNAPAK 

3:2 mln. * 34 mln 5 .75 ea. 

40 min. 8, 44 mln. , .76 ea. 

44 mln 85 ea. 

■ 0 min. 90 ee. 

One Order to a Customer. 
S. G. CARTRIDGES 
2709 ARMORY ROAD 
WICHITA FALLS, TEXAS 74302 

(117) 747-1457 tfD 



SCHOOLS & 
INSTRUCTIONS 



F.C.C. 1ST CLASS LICENSE IN 5 
weetts. R.EI. will train you. For more 
infoimatlon call toU free: 1-80O— 237-2251. 
\' . approved. tfn 



E 



ISTRIBUTING SERVICES 



ATTENTION, RECORD OUTLETS. WE 
have the largest selection of 45 rpm 
oldies and goodies at 25r each, also 
major label LP listings at promotional 
prions. Send for free listings. All orders 
welcome. Apex Rendezvous. Inc.. 1135 
W. Elizabeth Ave., Linden. N.J. 07036 
tfn 



FREE CARTRIDGE CARRY CASE WITH 
purchase of 10 different 8 or 4 -track 
tapes for S20.00! Rock or easy listening. 
J.A.S.. Postbox 403. Queens. N.Y. 11379. 

Ja» 

LARGE TAPE RACK JOBBER WANTS 
to buy current major brand tapes in 
largi! weekly quantities. Needs supply 
Immediately. Write: Trl State Music Co.. 
Box 783, Martin, K> 41649. fe5 

WHILE OTHER PEOPLE ARE RAISING 
their prices, we are lowering ours. Major 
label LP's are low as S1.00. Your choice. 
Wrii.e for free listings. Scorpio Music 
Distributors, 6716 No. Broad St.. Phila- 
delphia, Pa. 19126. Dealers only. tfn 



COMEDY MATERIAL 



DJ'S;, COMICS. SPEAKERS. NOT JUST 
a few pages of two-liners. W.WJ. will 
send, you 28 pages of usable material 
every week! Sample folio 92.00 Write 
W.WJm Box 340. Station Q, Toronto, 
Ont,, Canada. mh16 

FOR. THE BEST CURRENT HUMOR 
every week at a price you can afford, 
write many deejays' favorite source. 
Mack McClnnls. Box 1225. Indianapolis. 
Ind. 46219. ja29 

"FREE" CATALOG . . . EVERYTHING 
for the Deejay! Comedy, book*, air- 
checks, wild tracks, old radio snows, 
FCC tests, and more! Write: Command. 
Box 26346-B, San Francisco 94120. tfB 

NEW COMEDY! 11,000 RIOTOUS CLAS- 
slfU'd gag lines. 910. Unconditionally 
guaranteed Comedy catalog free. Orrln 
Edmund. Mariposa. Calif. 96338. Je24 



WANTED TO BUY 



OV1SRRUNS. CLOSHOUTS. DISTRESS 
Merchandise removed for cash quietly 
Write: Never Miss, P. O. Box 2SS14. At 
i u. ... Ga.. or call collect: 404— 633-6325 
Ja29 

WANTED — RECORDS AND TAPES. 
Personal Collections and Radio Station 
Libraries King. 15 N. I3lh St.. Phils 
delphla. Pa. (2IS) LO 7-6310. Ja29 

WANT TO BUY PRE RECORDED CAS- 
actios and cartridges for export. Late 
hit . Impex. 55 Liberty St., New York. 
N. Y. 10006. Ja29 



DISTRIBUTORS WANTED 

We manufacture the hottest line of 
potters and patches in the U.S.A. 
Blacklight Bumper Stickers. 



C0PYPAPER CO. 
6444 Santa Monica Blvd. 
Los Angeles, Calif. 90038 



RECORDS. TAPES & MUSICAL INSTRU 
men Is. 8 years established. Contact: 
1213) 639-1305, Compton. Calif. No com- 
petition. Ja29 

WATERS EDS — DEALERS WANTED. 
Quality products plus low prices. Com- 
pare! South Pacific Waterbed Inc.. 623 
Salem Ave.. Dayton, Ohio 45406. (513) 
276-2833. tfn 



FOR SALE 



OLD 45 RPM RECORDS— ORIGINAL LA- 
bels. Groups, Blues, Rock-A-BUIy. etc. 

*— Wax Age Recc— '- 
Providence. 



HELP WANTED 



HELP WANTED 

I Need an Aggressive, 
Ambitious and 
Sett Starting Man 

To sell songs from and administer 
my dynamic, progressive catalog. 
This newly formed publishing com- 
pany is part of a complex that repre- 
sents some of the major British talent 
in all facet* of the business. 
Applicants must be under 30 — experi- 
enced in song placing and capable of 
working under minimal supervision 
Opportunities are almost unlimited 
for the right man. 
Send resume Including references 
and covers already obtained to: 

BOX 4000 

c/o Billboard, 165 W. 44th St. 
New York, N.Y. 10034 Ja29 



RECORD PRODUCER WANTS ROCK, 
Country Artiats for recording considers 
Uon. Send tapes to Wlnthrop Prevost, 
25 Walker Place, Lowell, Mass. 01851. 

fa5 

WANTED - SUPERVISOR TO TAKE 
complete charge of retail music stores 
In Southern Illinois and Indiana. Must 
be able to relocate. Box 604, Billboard. 
2160 Patterson St., Cincinnati. Ohio 45214. 

ja29 



INTERNATIONAL 
EXCHANGE 



UNITED STATES 



DEALERS - COLLECTORS — RARE 
American 45's and LP's, 15V up. Free 
catalog, foreign. 4 P.O. coupons. Kape 
Bos 74B, Brooklyn. N. Y. 11234. Hat 



ENGLAND 



ECONOMY FLIGHT, INDIA. PAKISTAN 
U.K.. East Africa and moat parts of the 
world. Solankl Travels. 1 87 Tufnell Park 
Hoad, London, N.7. Tel.: 01-607 5639 
fe5 



CLASSIFIED 
ADVERTISING 
DOESN'T 

COST, 
IT PAYS. 



TRADE YOUR UNWANTED TAPES, 
open reels, cassettes or cartridges. St. 25 
ea. Minimum of 3. Bob Muslal. Box 11907. 
Chicago. 111. 60611. Ja29 



Raoio-Tv mam 



If you're a deejay searching for a radio station — or 
a radio station searching for a deejay — Billboard is 
the best buy. No other trade publication is read by 
so many air personalities and program directors. 
And all of the sharp programming-oriented general 
managers read the magazine, too! Best of all. Bill- 
board classified ads achieve better results than any 
other publication in the field. General managers re- 
port that a Radio-TV Job Mart can draw five times 
the results of the next leading radio-TV industry pub- 
lication. The cost is $15 — in advance — for two timet. 
Box numbers will be used, if you wish. Send money 
and advertising copy to: 

Radio-TV Job Mart 
Billboard 
165 W. 46th St. 
New York, N.Y. 10036 



POSITIONS WANTED 



DEAR MOM: Well, after three years 
I'm still looking for work again try- 
ing to find a major market M.O.R. 
station that wilt give an air person- 
ality freedom enough to get numbers 
with a zany slightly irreverent, very 
funny approach to radio. Do you 
think 920,000 a year is too much to 
ask for a 32-year-old married person 
with 15 years' experience? P.S.: 
Mom. just in case, keep my room on 
stand-by. huh? Mail ail replies to 
this address: Box 458. RadloTV Job 
Mart. Billboard. 165 W. 46th St., New 
York. N.Y. 10036. 1/29 



Top professionally trained D.J. fas 
currently working soul and Jan 
shows as well as some rock and MOD 
formal. Heavy voice with 3rd etas 
endorsed. Here's your chance to pick 
up a mature responsible family man 
who's a really good D.J. Call me— 
1516) 294-6238 or write me; Vincent 
Patrick. 136 Armstrong Rd.. Garden 
City, l.i New York 10040. 



Highly experienced and good first 
ticket announcer DJ newsman pro- 
duction copy. Currently program di- 
rector, suburb.™ New York AM/FM. 
Seeking any challenging on-air posi. 
tlon (no outside selling! with good 
medium or suburban market station. 
Prefer station in Northeast (about 
200 miles from New York City) but 
will go anywhere for the right money 
and opportunity. Hard worker, can 
take orders well, will follow any for- 
mat, from good music to soul. Also 
Interested in program director or 
news director on-air opening. If 
available. Available within two 
weeks. Write today. Please be spe- 
cific as far as salary and opportunity 
are concerned. Box 459. Radio-TV 
Job Mart. Billboard. I6S W. 46th St.. 
New York. N.Y. 10036. 1/29 



LONDON CALLING— Regular DJ 
programs pre-recorded In London to 
suit your station format tmono 
stereo). Good music, top protections) 
DJ's and "Lovely English AccenL" 
We already produce programs (or 
the BBC. Let us help you maxlmilr 
your audiences. Contact Roger Squire I 
Studios. 55 Charlbert St.. London I 
N.W. B. England. Cables: Squlretel 1 
Telephone 01 722 8111 



No. 1-rated morning and afternoon 
drive personality for 11 years in ma 
Jur Midwest M.O.R. . . . also TV per 
sonality. Top production ... Ill 
ticket. Married. Currently worktn 
contemporary format, plus television 
Send replies to Walt Reno. 1808 801 
St.. Des Moines. Iowa 



POSITIONS OPEN 



isn't what brought me to this stage 
of the game. Folks, It's merely com- 
mon sense. I'm lousy at leprechaun- 
Ing, muddled at math, and dumb at 
doctoring, but I'm a real "Pro" at 
radio! That's right! You heard me 
right. Rush now for your copy of my 
latest resume and the hottest tape in 
town. And then listen to this: at a 
very reasonable cost (try me), plus 
moving expenses, any malor market 
can afford me. With these qualifica- 
tions you can't go wrong: 5 years 
experience <C*W> third endorsed. 
29 years old. married. Very depend' 
able, and keen sense of humor. 
Morning and afternoon drive time In 
medium market with proven ratings. 
Send now for your chance of a life- 
time! (CO.D.'s accepted, void In 

Canada and Mexico, and p. a. — 

"thanks"). Box 461. Radio-TV Job 
Mart. Billboard, 165 West 46th Street. 
New York. N.Y. 10036. 1/5 



First phone Jock with personality 
and professional sound. Love radio 
and love working. Would Like to 
move Into bigger market. Five years 
experience tn Top 40; will relocate 
anywhere for right Job in Top 40 
radio Call: Roger Wilcox (9IB> 336 
2152 or 336-1400 or write 111 East 9th 
Street, BarilesvUle, OUa. 74003. 



Southern Country Giant with *1 
Pulse! Internal reorganization creates 
opening for either: Warm and lively 
afternoon Jock who's also production 1 
genius . . . OR Inspired copywriter 
who Is a production pro. Mature 
voice and experience essential No 
bums. Send tape and copy sam 
Box 460. Radio TV Job Mart, 
board. 165 West 46th Street. Ne» 
Yorfc. New York 10036. 



MISCELLANEOUS 



EAST COAST AND SOUTHEAST 
MARKETS. . . . Black announcer-en- 
gineer, first phone, creative. Top 40 
or Soul format. . . . ' 1 -. years' experi- 
ence, would like to return to mid- 
day or night Jocking. . . . Program 
capabilities and personality or If 1 
may say. your wish Is my command! 
I want a professional job and a per- 
manent position in an established 
station Inat appreciate personality 
and creatlvrness In their announcers. 

Married, no children and have 
served In the military ... A grad- 
uate of Washington Hall Jr College 
. . . Would prefer mature employee 
employer relationship. . . . Call Tony 
, . . (213) 848-9729 . - anytime! 



Radio Newsman. Young, aggressive 
Just released from military— honor- 
able. Experience with American 
Forces Korea Network and Texas 
State Network. KFJZ. Ft Worth. 
References and resume. Call or 
write: Bob Williams (317 — 225-6548'. 
2430 E 58th St.. Indianapolis. Ind 
46220. I ** 



ALLEN FREED RADIO RETURN 
Los Angeles — Programming Devices 
located In Beverly Hills here. Intends 
to Introduce a syndicated radio sho* 
called "The Authentic History of 
Rock and Roll" featuring the laU 
Alan Freed. Peter Kaufman h*adof 
Programming Devices, said '»•' **flH 
that he had obtained about 60 noun 
of tape from the Freed estate These 
were being edited last week and 
already 13 hour-long fhowi w«» 
available A demonstration tape W"« 
also In the works last week for radio 
stations who might want lo hear bo* 
the show will sound. Kaufman saW 
the Show will be sold to radio stations 
on a sliding scale based on the jl" « 
the market A portion of lb* 
proceeds is slated for Alcoholics 
Anonymous Included among the 
tapes Is a personal tape by Freeo 
discussing his life and success. thW 
information Is being blended MM 
the Individual shows, which tW 
have slots for local commercials ano 
local radio station wn°unwnwn • 
The show will be readyfor sWM 
January FOR FURTHER INFORM* 
TON DIAL DIRECT 213-274*707 
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Consumer Costs to Rise 
On Imported Products 

■ nc lunn cc a mn»M : _ t A . ■ ... ... 



LOS ANGELES— Among equip 
menl manufacturers and dealers 
alike, it's agreed: Prices are going 
up on foreign goods sold in the 
U.S. 

In short. President Nixon's new 
international economic policies aim 
to improve the U.S. balance of 
trade $6 billion to $9 billion over 
the next few years is likely to 
work by making U.S. exports 
cheaper and foreign goods more 
expensive in the U.S. market. 

It isn't a secret that prices will 
react to devaluation. Japanese 
manufacturers are working on re- 
vised pricing schedules, since the 
devaluation of the dollar appears 
to be providing them with more 
headaches than the now defunct 
10 percent surtax. 

In fact, the dollar devaluation 
may force costs up approximately 



14 percent, and possibly higher. 
Just how much will be absorbed 
and how much will be passed along 
in the form of higher prices on 
imports is now being debated in 
Tokyo. 

Matsushita Electric (Panasonic) 
hiked prices 10 percent after the 
yen floated last fall and will raise 
prices again, but not across the 
board. A company spokesman said 
"price hikes have been held to a 
minimum on highly competitive 
items — about 10 percent." 

It has suspended the surcharge 
on all goods shipped to dealers 
and distributors, with the company 
picking up the lab where applica- 
ble. 

Howard Ladd. vice president of 
Sanyo Electric Co.. puts it this 
way: 

"Imported consumer products 
will probably sell for 15-20 per- 



JVC Bucks Dolby Trend; 
Goes With Own System 



NEW YORK — For many com- 
panies. 1972 will be a year of 
product introductions utilizing Ray 
Dolby's noise reduction system. 

But one of the trend-buckers is 
IVC America, part of the Mat- 
sushita Group, along with Pana- 
sonic, which signed a licensing 
igreement to use the Dolby cir- 
cuitry. (Billboard. Jan. 22.) 

Without question. JVC is going 
ihead with its own Automatic 
Noise Reduction System (ANRS) 
said Gerald Orbach. marketing 
manager of JVC America. The 
company is planning to introduce 
two cassette decks in the US 
both models outfitted with ANRS 
•'ith one unit priced below $2(KL 
"We feel the Dolby system is 
me. but we also feel we can pro- 
. u ,1 e A . NRS less e*P«sively and 
s,in achieve excellent sound." Or- 
bach said Both systems are com- 
patible with each other, but JVC 
insists it can take ANRS "several 
■teps beyond existing specifications 
-technically speaking." 

JVC doesn't plan to seek licens- 
ng agreements with other manu- 
acturers to produce ANRS. but 



would make it available on request 
he said. 

During the development of 
JVC's noise reduction system, the 
Matsushita Group of companies 
along with Sony, had planned to 
market ANRS because of a dis- 
satisfaction in cost, licensing and 
several internal functions of the 
Dolby unit. (Billboard. Aug 8 
1971.) 6 

Japanese manufacturers were 
also disgruntled with royalties in- 
volved in the Dolby system and 
unnecessarily complicated engineer- 
ing and manufacturing. 

(Sony has since decided to sign 
a licensing agreement with Dolby 
Laboratories to use the Dolby 
noise reduction system.) 

The Automatic Noise Reduction 
System and the Dolby concept 
both work on the principle of 
boosting low-level signals in por- 
tions of the audio spectrum during 
recording, then reducing these 
signals in relation to the rest of 
the music during playback. With 
the playback reduction, tape hiss 
and other background noise can be 
reduced up to 5 dB. 



Kusisto and Miller 
Want 'Q' Disclaimer 

LOS. AVncf Be* * ■ . 



LOS ANGELES — Advocates of 

ik.';*.'"' 1 uadr asonic concept. 

tohhS* or disk ' *" demanding 

S™£ no,ices on a » ™trix 
quipment. 

,r^' equipment manufacturers 
w thinking of marketing matrix 
;'ems with disclaimers, but others 
« waiting for a ruling by the 

hould" K Trade c °n™<«ion y "t 
nould be marked either as a 
quasi, quadrasonic' player or a 
plated to .' unK/Aid &ca? 
*usijto. vice president and gen- 

io iJI 2 ag S r of Motorola's Auto- 
'°fve Products Division 

Only a discrete system will give 

ncJ a ? mum "paration and bal- 

"enljT"" 18 area Ihat is » 
eniiai f or op,,,™,,, stcreo im _ 

SSP ? hl £ h U5e synthesizers or 
techniques are interim 
., n„ "eating consumer con- 
Z ", l n , "i"' ,h ev «rc not prop- 
'y^ labeled as simulated' equip- 

■5252",, f idcli, y Productions. 
>">P'C Valley. Calif , a pioneer 
•■-channel software, has issued 

hies a' '.° An, P" S, ere° Tapes. 
nlc h duplicates cartridges 
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cassettes, and Warner Bros. Rec- 
ords, which distributes its Mystic 
Moods, that the company's 4- 
channel product be clearly marked. 

According to Brad Miller, presi- 
dent of Mobile Fidelity, a dis- 
claimer notice of matrixed 4-chan- 
nel titles be distinquished on tape 
and disk packaging. "It is our 
policy where permission is granted 
to matrix 4-channel master re- 
cordings for commercial distribu- 
tion, that a disclaimer be affixed 
in plain view and appropriate type 
size." 

Miller wants the identification 
to state the following: 

"This program has been elec- 
tronically processed to simulate 4- 
channcl sound. It is not. nor is it 
intended to be, an exact duplica- 
tion of the original quadrasonic 
master recording." 

"Thai's required." he said, "but 
the following can be added at 
will": 

"However, many will find the 
stereo quality, as well as the 4- 
channel effect, to be most satis- 
factory pending the upgrading of 
one's own home system to true 
quadrasonic sound " 



cent higher in 1972 than in early 
1971." 

Commenting on the result of 
the re-evaluation of world cur- 
rency. Ladd said, "Retailers are 
cun-ently deluding themselves. 
They feel that major manufactur- 
ers are going to find some clever 
way to cut prices back to early 
1971 levels. I don't see it happen- 
ing." 

Sony, which has raised its retail 
prices in the U.S. about 11 per- 
cent since November 1971, is 
studying the market, but the sur- 
charge, which had been passed 
along, has been lifted. 

Companies are only now be- 
ginning to reach decisions on pric- 
ing, but one thing is clear. The 
international currency re-adjust- 
ments will raise retail prices on 
imports much more than the sur- 
charge did. 

Hitachi's Morton Schwartz con- 
firms this belief. "The combined 
revaluation-devaluation amounts to 
18.88 percent. We have no inten- 
tion of going up the full 18.88 
percent, but we don't know as 
yet how much we can absorb." A 
company spokesman believes the 
hike will be in the area of 15 
percent. 

Like Schwartz, the Sony execu- 
tives are looking at 16.88 percent 
losses. "We cannot swallow that " 
a Sony official said. "We want to 
keep a competitive edge, but we 
also want steady profits." 

Repricing is under way at Tosh- 
iba, where "there will be a slight 
price increase." A company spokes- 
man stated that restructuring of 
monies is somewhat more of a 
burden than the surtax," which had 
been passed on, in part, where ap- 
plicable. 

The surcharge is still in effect 
at Toshiba and JVC, but is likely 
to be lifted when final pricing de- 
cisions are made on price hikes. 

Most Japanese companies have 
another concern in light of the 
economic moves made by the 
U.S. They don't want to go up 
the full amount connected with 
the revaluation-devaluation, but 
there is an uncertainty as to how 
much they can absorb. 

All want to stay as competitive 
as possible, but add they will not 
be able to absorb too much with- 
out violating the anti-dumping reg- 
ulations. * B 

Adding to their concern, and 
what makes price decisions diffi- 
cult and not all that clear-cut are 
factors other than currency re- 
alignment. Competitive factors re- 
main important. 

Many agree, however, that price 
increases — even 10 percent— would 
result in little loss of sales. Many 
also agree that consumers are not 
likely to swallow more than a 10 
percent hike. 

If consumers balk at much more 
than a 10 percent raise, then im- 
PS*Z have to absorb about 
half of the cost increase resulting 
from the up-valuation of the yen 
and the devaluation of the dollar 
or suffer a loss of market share. 

E , v „en if the price hikes are held 
to 10 percent, the growth of the 
major import lines are likely to 
he slowed somewhat, some dealers 
contend. Importers face the addi- 
uonal unwelcome prospect of high- 
er shipping costs when contracts 
are finally signed with West Coast 
dock workers 

One major East Coast buyer 
summed up the situation this way 
Foreign suppliers will weather the 
storm. The price increases caused 
By the surcharge had absolutely 
n« effect on sales, so I doubt 
tirrns like Panasonic and Sony will 
be hurt by the slightly larger in- 
iContinucd on page 57) 



Cassette Resurgence 
Predicted by Analyst 



SAN FRANCISCO— It may be 
a premature assessment, but devel- 
opments in the last three or four 
months seem to indicate a resur- 
gence in prerecorded cassette sales. 

At least, that's the findings of 
GRT Corp.'s market research de- 
partment. 

Biruta McShain, an analyst in 
market research, found strength in 
prerecorded cassettes, particularly 
among retailers who offered a full 
catalog. In short, consumer con- 
fidence was restored in the con- 
figuration when more product was 
available at the dealer level, she 
stated. 

Of course, equipment availability 
contributed to the sales resurgence. 

GRT estimates that about seven 
million cassette units were sold in 
1971 compared to 5.5 million units 
in the year before. Of the 18.5 
million cassette recorders in use. 
about one-third of these are for 
home entertainment purposes. This 
compares to a 1970 figure of about 
11.5 million cassette recorders in 
use. or about 4 million of these 
for home entertainment purposes, 
she said. 

Market research indicated the 
largest category improvement came 
in cassette recorders with radio 
combinations. 

In prerecorded cassettes. Miss 



McShain noted a 50 percent in- 
crease at GRT in a nine-month 
period. April to December 1971, 
over the same period in 1970. and 
a strong sales spurt in the October 
to December period in 1971. 

Charting sales of the top five 
artists licensed by GRT during the 
October-December period, sales 
were two-to-one favoring 7-track. 
compared to 3 -to-one favoring 
cartridge in an earlier period. 
Again, a strong increase favoring 
prerecorded cassettes. 

Based on GRT statistics and in- 
dustry figures, she anticipates 3n 
industry-wide 20 percent growth 
factor in prerecorded cassettes this 
year over 1971, which was about 
20 percent higher than in 1970. 

GRT estimates the prerecorded 
cassette market in the U.S. ai 15 
million units in 1971, but will in- 
crease to 18.6 million units this 
year. 

Blank cassettes, also in the U.S., 
was estimated at about 120 million 
units in 1971, but will climb to 
about 150 million units in 1972. or 
about a 10 to 1 ratio over prere- 
corded product Blank tape con- 
tinues to show strength in the edu- 
cation and industrial areas, she 
said. 



Ampex Blames Poor 
$$; Cuts Division 



SAN FRANCISCO— The pain- 
ful recollection of the big losses 
sustained in consumer equipment 
during the last two years has led 
Ampex Corp. to discontinue opera- 
tions of that division because of 
"inadequate profitability." 

It will continue manufacturing 
prerecorded cartridge, cassette and 
open reel tapes in Elk Grove Vil- 
lage, III and blank magnetic tape 
in Redwood City, Calif. 

The decision to close its con- 
sumer equipment division in Elk 
Grove Village came a week after 
the company announced it ex- 
pects a loss of about $40 million 
in fiscal 1972, ending April 29 
(Billboard. Jan. 22). Ampex re- 
ported the discontinued division 
accounted for about 5 percent of 
Ampex's sales of $290.9 million 
in fiscal 1971, ended May 2. 

Arthur H. Hausman, who was 
elected president and chief execu- 
tive officer in November, said 
termination of the consumer equip- 

Ampex Offers 
'Budget' Blank 

SAN FRANCISCO — Ampex's 
magnetic tape division has intro- 
duced a new line of blank cassettes 
aimed at the youth market. 

The 350 series, a gamma ferric 
economy line, is available in 40 
(89 cents). 60 (99 cents), 90 ($1.59) 
and 120 ($1.99) lengths. It will 
ship in February. 

The line wll be assembled in 
Ampex's new 1 manufacturing plant 
in Juarez. Mexico. 

It's the second consumer line 
introduced this year, joining the 

360 series in 40 (99 cents), 60 
($1.29). 90 ($1.79) and 120 ($2.29). 
The 360 scries, which replaces a 

361 line, is also assembled in 
Mexico (Billboard. Jan. I). 

Ampex's other consumer blank 
cassette lines are the 362 series 
(extended frequency in 40. 60 and 
90) and the 363 series (chromium 
dioxide in 60 and 90). 



ment division will free working 
capital for general corporate needs. 

The company will honor warran- 
ties and provide parts and services 
for its line of cassette, open-reel 
and cartridge tape recorders and 
allied equipment. The division em- 
ploys 200 persons, some of whom 
will be transferred to other divi- 
sions in the company. 

According to Ampex, about $27 
million of the projected loss this 
fiscal period will come from cur- 
rent operations, with the remain- 
der, or $13 million, coming from 
reducing of assets in inventories, 
prepaid royaltes and capital equip- 
ment, related to both current and 
discontinued product lines. 

The revaluation of assets will 
include a write-down in the value 
of royalties on sales of prerecorded 
tape. Ampex pays record com- 
panies in advance for the right to 
duplicate performances on cassette 
and 8-track tapes. 

However, tape sales have de 
creased, partially because of un- 
authorized recording and sale of 
prerecorded tape by unlicensed 
duplicators, the company said. Pre- 
recorded tape sales may not be 
high enough to enable it to re- 
cover all of the royalties it paid 
in advance. 



SALESMEN 
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PRERECORDED TAPES 

for large One-Stop 
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Houseware Show's Invigorated by 
Strong Audio Hardware Exhibits 



International Tape 



CHICAGO — Although many 
tape equipment firms at the house- 
ware shows here were playing the 
four-channel game, both in dis- 
crete and matrix, enough were 
hopeful about quadrasonic 8-track 
to indicate a healthy sales season 
ahead. 

Even firms undecided about 4- 
channel found plenty of promotion 
opportunities in regular 8-irack. 
especially in component packages. 

A few examples of how firms 
are promoting 8-track include Ar- 
vin's offering of two component 
packages at $52 less than what the 
individual pieces would total, with 
$43 worth of prerecorded tape (a 
Capitol Records five-tape kit) and 
accessories tossed in. BSR Mc- 
Donald is introducing its first 
made in the U.K. 8-track, model 
TD85 deck at $49.95. and Crown 
Radio Corp. (Japan), strictly a cas- 
sette house, is now promising 8-.. 
track by Consumer Electronic 
Show time. 

The overall impression of the 
shows was one of a vast array of 
product with price points at every 
level, including very low prices. 



By EARL PAIGE 

Aside from component packages, 
the next most prominent category 
was portable 8-tracks. Automatic 
Rsidio, for example, confined most 
of its exhibit space to a six-model 
portable line. 

Examples of low-ball buys were 
numerous. Fried Trading showed 
an auto 8-track at $15. 50 cost and 
a iportable 8-track with AM radio 
at $23. A Midland Model 632 8- 
track play/record unit was $54.90. 

But there was also a lot of 
quality equipment. Broadmoor 
claimed one if its sellers is the 
Model 1 299 AM-FM multiplex 
radio 8-track play/record unit list- 
ing; at $299.95. 

Many component 8-track pack- 
ages were displayed with the large 
air suspension speakers with horn 
diffusers. An example was Web- 
cor's Model 257, combining 8- 
track. phontograph, AM-FM mul- 
tiplex at $269.95. 

Any number of firms, when 
asked about 4-channel. pointed to 
8-track recorder packages as ex- 
amples of their current emphasis. 
Ore firm. Micotron. showed Mod- 
el 19-578 8-track recorder with 



Gillette Enters Phase 2 
In Cassette Program 



BOSTON — Gillette is entering 
Phase II of its test marketing pro- 
gram for blank cassettes. 

In phase II, like phase I, Gillette 
is methodically studying each mar- 
keting situation before advancing 
its tape program, said Peter Ken- 
ney, who is directing the company's 
thrust in tape, and John Connolly 




FROM ATLANTA 
WITH LOVE 

The Lowery Group 



Six Rock 'n' Roll 
veterans, 

"THE ATLANTA 
RHYTHM SECTION" 

Get it on 
with their debut 
Decca LP. 
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Jr., vice president product manage- 
ment. 

Phase II includes a tightening 
of test markets by concentrating 
in Los Angeles and Atlanta and 
eliminating Buffalo, a switch in 
em phasis to television and print 
advertising and away from radio, 
and to digest what has been learned 
during phase I. 

Thirty-second spot commercials 
have already appeared on local 
television stations in Los Angeles 
and Atlanta aimed broadly at the 
18 to 49 year-old-age bracket and 
two different ads will begin appear- 
ing in national publications. Radio 
spots, both 30 and 60-second com- 
mercials, inaugurated Gillette's 
program in three test markets, 
including Buffalo, before the shift 
to TV and print media. 

Gillette continues to market two 
gamma ferric lines: a standard 
brand in 30 ($2.25), 60 ($2.65), 
90 ($4) and 120 ($5.35) and a step- 
up professional line in 60 ($3.70) 
and 90 ($5.35). 

The lines are packaged in two 
ways: a blister card and a card- 
bo;ird sleeve. Dealers are receiving 
two merchandisers, including a 
counter pack for cassettes in sleeves 
and a pegboard for blister-packed 
product. 




AM-FM multiplex listed at $199, 
a popular price for such machines. 

Numerous 8-track and radio 
combinations were shown with 
phonograph and headset adaptors, 
like International Transistors' three 
units (MX 1 8888 — $79.95 list: TPX 
760— $89.95 and TPX 770— $99). 

Prices on portables ranged wide- 
ly. Mercury Radio's Toshiba-built 
Model 123 AC/DC with FM mul- 
tiplex was listed at $149.95. The 
firm had a Lear Jet-built 8-track 
deck with record feature at $99.95 
as an indication of the feature 
combination approach. 

Wide 1 nit Choice 

The shows were not entirely 8- 
track oriented. Triumph, a new 
tape equipment firm, showed a line 
of portable cassettes from $34.95 
to $89.95. Aiwa, a line gradually 
being influenced by parent Sony 
Corp., showed cassette with short 
wave radio and FM. Crown had 
a cassette unit with a separate 2-in. 
square repeat cartridge in it (CRT 
590W— $129.95 list) and another 
with built-in calculator in a brief 
case design. The firm also had a 
Dolby unit (CTD) 270— $249.95). 
Lake Electronics was another firm 
promoting portable cassette units. 

Many companies promoted 8- 
track component packages, as with 
Admiral's STC 91 1 to list at around 
$200 and Miida's M 104 at sug- 
gested $229.95, one of dozens and 
dozens of 8-track with record and 
AM-FM multiplex feature com- 
binations. 

A number of firms displayed 
automotive equipment. Commo- 
dore showed a mini 8-track unit to 
list at $29.95, evidence of the price 
competition in mini's. Muntz. 
which showed home units, had a 
new in-dash mounted 8-track with 
AM-FM multiplex (Model 608— 
suggested list $129.95). 

Among firms promoting 4-chan- 
nel were Electrophonic with five 
models. Columbia Masterworks 
had a slide presentation plugging its 
SQ 440 ($199.95 list amp for dis- 
crete disk-tape) and its SQ 40 
($79.95 decoder for converting 
broadcast). Westinghouse empha- 
sized 4-channel with its Ouadrix 
system (DCX 1 000 A — $39.95) 
matrixing unit for converting stereo 
sets to 4-channel. Sanyo, Denon. 
Dyn, Crown, Toyo and others, also 
displayed 4-channel. Other active 
promoters included Comm Indus- 
tries with a 4-channel car adaptor 
($24.95 list) and Audiovox with 
another car adaptor ($9.95 list). 

*Q' To Cars 

Several companies see 4-chan- 
nel's entry coming in the automo- 
tive area. Arthur Fulmer Product 
Manager Ron Edmunson said his 
firm will bring in a discrete auto 
unit by mid-February (Model 748 
at $89.95 with speakers extra). 
B &. B Export-Import had a dis- 
crete car unit (Model B898Q— 
$64.95 list), Dyn had a matrix unit 
(DS 905— $89.95 list) with remote 
control, map light and other fea- 
tures as indicative of the price and 
feature competition looming in 4- 
channel. 

Some marketers believe 4-chan- 

(Continued on page 57) 



RCA CLOSING 
BRITISH PLANT 

LOS ANGELES — RCA, 
which recently closed its mag- 
netic tape division in the U.S.. 
is also shuttering its manufac- 
turing facility in England. 

It is selling tape equipment 
at the Brynmawr. South Wales, 
England, plant as well as from 
its Indianapolis. Ind.. facility 
(Billboard. Dec. 11). 



LONDON— The Department of Trade and Industry reports thjL 
nearly 167,000 cassettee and cartridge players of foreign manufacture 
were sold in the United Kingdom during the first half of 197 1 
compared with 89,000 during the same period in 1970 and 35,00 
in 1969. Most of the units sold were imported from Japan. Sales i_ 
imported open-reel equipment during the first half of 1971 tota| c < 
44,000. Sales of tape players manufactured in the UK amounted t ( 
166,000 units. Statistics also revealed that the equipment marlc 
totaled $17.7 million in the first half of 1971, compared with $13 
million during the same period in 1970. Imports of cassette ani 
cartridge equipment for the six-month 1971 period were valued a 
nearly $6.7 million. 

RCA is importing cassette and cartridge versions of product or 
Jefferson Airplane's Grunt label. . . . Hitachi is increasing its price 
on all products sold in the UK, except automotive units. Reasoi 
given was the upward movement of the yen. The company estimate 
its sales will top the million mark this year in the UK. . . . Philips 
experimenting with a vending machine for selling blank cassettes 
Test marketing begins in department stores. . . . Sony, which jus 
signed a licensing agreement with Dolby Laboratories, is planning t< 
introduce a line of cassette decks outfitted with Dolby noise reductioi 
systems in late spring or early summer. 

GRT Solidifies Base by 
Entering Dolby, 'Q' Mki 

GRT also surveyed the quadra 
sonic market, where an upsurg 
in 4-channel equipment sales dur 
ing the last few months promptc, 
a release of 4-channel cartridge 

Initial release will be about 
titles from a variety of labels, wit 
plans to issue monthly repertoire, 
as the market develops, said K 
White Sonner, marketing vice pre 
ident. 

The company is also makin, 
changes to further upgrade its pro 
duct in open reel, including bette 
tape, reversing tones and improve 
graphics. 

"We want to emphasize 
marketing efforts in open reel at 
the audiophile," Sonner said. *T< 
provide the audiophile buff a qual- 
ity product, we are converting 
high energy tape." 

GRT is also investigating at* 
packaging for 8-track by improving 
graphics for impulse sales and pro- 
viding additional album informa 
tion for consumers. 



SAN FRANCISCO — Without 
further ado, and after market re- 
search indicated now was the prop- 
er time to solidify its marketing 
base, G RT Music Tapes moved 
into two areas: Dolby and 4-chan- 
nel. 

GRT is releasing Dolbyized cas- 
settes on a selective basis at $6.95 
and is planning a quadrasonic car- 
tridge release in early February at 
$7.95. 

According to Tom Bonetti, pres- 
ident of GRT Music Tapes, "A 
marketing survey showed consumer 
acceptance of Dolby equipment 
and prerecorded product goes be- 
yond the classical market. Our ini- 
tial Dolbyized release will empha- 
size contemporary titles, both new 
and catalog repertoire." 

Titles issued in the format will 
be graphically identified with the 
Dolby logo. "When we receive a 
master which has been Dolbyized 
(A-Type). we will release it in B- 
type (consumer) format on a selec- 
tive basis," Bonetti said. 



Educational Firm Sees 
Cassette Importance 



LOS ANGELES — Educational 
Development Corp., producer of 
educational products, is emphasiz- 
ing a program of learning via pre- 
recorded tape. 

It creates, manufactures and dis- 
tributes learning materials which 
utilize audio and visual aids such 
as cassettes, open reel and records. 

Divisions or subsidiaries include 
International Teaching Tapes Inc., 
which operates recording and tape 
duplicating facilities and produces 
over 90 percent of the pareni 
firm's audio requirements; Instruc- 
tional Media Inc., which distributes 
equipment, including cassette and 
open reel recorders; Imperial Film 
Co., which develops and markets 
cassettes, film strips and slides pri- 
marily for elementary schools; and 
Career Development Corp.. Edu- 
cational Progress Corp. and Edu- 
cational Progress Co.. Ltd.. Cana- 
da. 

Educational Development, the 

fiarent firm, distributes a broad 
ine of supplemental educational 
materials, including the "Continu- 
ous Progress Laboratories," a 
course in mathematics, language 
arts, social studies and science. It 
consists of 260 cassettes, lesson 
cards and workbooks. An "Audio 
Reading Progress Laboratory" in- 



cludes 108 tapes or cassette. 
Other programs include spelling 
"how to," ecology, drug education 
human growth and development 
and plays, among others. 

Johnston. Lemon & Co.. Wash 
ington, D.C.. brokerage house, rec- 
ommends Educational Develop 
Corp. (OTC) common stock fo' 
three reasons: 

• Revenues for fiscal 1971 wert 
more than double those of the 
previous year while earnings per 
share increased five-fold. Revenue* 
and earnings are expected to gro» 
at a rale of 50 percent annually 
in the nest two years and by more 
than 25 percent annually over » 
longer term. 

• It's a fully integrated educa- 
tional publisher of supplements 
material for the elementary " 
secondary school market. 

• Courses are adaptable to ei- 
ther a classroom or to individujl 
ized instruction for remedial or en 
richment purposes. 

Sales for fiscal 1971 »J" 
$4,123,439 from $1,846,669 for 
the 1970 fiscal year. The stock h« 
been trading at about 6^4 Accord 
ing to Johnston. Lemon * B»j 
sales and earnings during Ihe Iirsi 
•ix months of fiscal 1972 "coo- 
tinue to increase at the rale ol "> 
percent and 112 percent respec 
lively.'' 
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Recoton Strengthens Its Image 
As One-Stop for Accessories 



NEW YORK— Here is a pair of 
ijuntions to loss at retailers: 

Which n the largest tape acces- 
sory manufacturer and the only 
one traded publicly? 

Which is the only full line acces- 
sory producer? 

Don't be surprised if you get the 
same answer to each question? 
Recoion Corp. 

It has broadened its range of 
products to include carrying cases, 
audio products, instrument goods, 
b! ank tape, record accessories, 
needles and more. In short, Reco- 
ion distributes three separate prod- 
uct catalogs: audio products, ac- 
cessory (for tape, record and gui- 
tar) products and a needle refer- 
ence guide. 

Although Recoton's product lines 
have broadened and the firm's 
tales are increasing at about 20 
percent a year, many dealers aren't 
aware of profits in carrying ac- 
cessories, believes Peter Wish, cor- 
>orate vice president and national 
sales manager. 

Wish admits that accessory prod- 
ucts don't produce nearly the 
volume of recorded products, but 
Idoes insist that accessory goods 
■produce the highest profit margins 
and turnover percentages without 
the high return enigma. 

"With the expansion of the 8- 
ck and cassette market.'' Wish 




m a & m 

RECOTON offers a full line of 
tape and record accessories to 
better service distributors. 



said, "tape accessory sales have 
increased tremendously in volume 
and in importance to the consumer. 
It creates a situation where the 
complete accessory department 
will not only produce its own high 
profit sales, but will also create 
traffic that will advantageously 
affect record and tape volume." 

Without hestitating. the execu- 
tive feels that dealers and rack 



Houseware Show's Invigorated by 
Strong Audio Hardware Exhibits 
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:l makes more sense in the car be- 
ause of the potential high invest* 
mem for home installations. This 
.is the feeling of Harvey Stetson 
i the Peerless exhibit, where one 
-channel unit was on display — 
-c QS 888 discrete unit listed at 
129.95 with two flush-mount and 
wo dash-mount speakers. 
Automatic Radio is another com- 
iny with the car only approach, 
'though it did not display its 
Model QME 2445. which lists at 
1 18.95. Another firm with only 
car 4-channel, again not dis- 
ayed. was Metro Sound, whose 
atalog showed Model 9000. a mat- 
ix unit listed at $99 95. Dyn was 
[he only firm which mentioned it 
*ad a special car 4-channel display 
"teady for mass merchandisers. 
Discrete or matrix? This has a lot 
f manufacturers wondering. Some 
<re taking both approaches, among 
|hem Panasonic. Electro Brand. 
-ladding-Claricon. Sanyo, Toyo. 
ulicitc. Weslinghouse. and others. 

Some firms are entering 4-chan- 
>« via matrix only. Dynovox 
ihows two models in its brochure 

i?L "2 00 — S169 - 93 lisl ™<* QS 
5O0-S299.95). It will also have 
>J3-\ converters at $39.95. $49.95 
~"id $59.95. Magnasonic Corp. will 
w» a matrix unit Lloyds has a 
latnx (Model 608— $299.95 list. 
1 » phonograph compact model 
ith four speakers). Although 
'enons modular system, as with 
lost other systems, plays discrete 
•ipes. it is promoting the QXA-1 
599 95* C | s ™ auix slereo adaptor 

Of the firms going with both 
iiscrete and matrix. Toyo even 

"am' 10 " 5 lhr " kinds of sound: 
All the excitement of true dis- 
;rete 4-channel sound, matrix 4- 
•hannel sound, derived 4-channel 
ound— -m one beautiful package" 
■ the way it plugs Model 740, 
H5I the package "modestly 
jPJS» at the suggested lisl of 
M».95. Toyo also has the Quadio 
iccoder (Pushbutton — $69.95 and 
lanual— -$49.95). 

Sanyo V'eratilit) 
— Sanyo goes both ways, too. Its 
•"-.A 1500 has discrete pre amps 
""i" 3 matrix circuitry ($99.95 list), 
anyo's Model DCA 1700, also J is 
;'<•<* and matrix, lists for $199.95. 
•ate" training manager Larry Hall 
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sees two 4-channel markets: The 
people with existing stereo equip- 
ment and people slill considering 
a home music system, thus the 
dual approach. 

Among others with a dual ap- 
proach are Gladding-Claricon with 
two models, not numbered yet. 
One will feature the Dynaco mat- 
rix system with four speakers to 
list at around $199.95. The other, 
discrete, with larger speakers, will 
list for under $300. 

Electro Brand has a discrete 
Model 6467/411 with a $139.95 
list and a matrix unit with a fea- 
ture called the "deviser" that lists 
for $49.95 (Model 6100/411). 

Several firms not yet out with 
4-channel units are equipping exist- 
ing 8-track machines for it. APF 
Electronics, for example, is desig- 
nating its 8-lrack-stereo radio- 
phono unit 0360. a $229.95 area 
unit that has 4-channel hook-up 
capability. An 8-track deck. Model 
0650. open priced between $99.95 
and $129.95 is also ready for 4- 
channel. 

Juliette is calling its system the 
"2-4 channel" and will have an 
AQS 42 adaptor unit at around 
$109.95 that will furnish both 
synthesized and discrete sound, said 
John Maler. vice president. Ad- 
ditionally. Juliette will bring in 
the 8TQM592 discrete/matrix at 
$199.95 and a "2-4- deck at 
$79.95. 

Panasonic was explicit about the 
difference between discrete and 
matrix. The firms RE 7750 is 
billed as discrete. The RE2030 
model is equipped for what Pana- 
sonic calls "Quadruplex." which 
goes with an SB 203 unit that lists 
for $69.95. Panasonic also has a 
balancer for $19.95. 

Among firms strictly discrete are 
Electrophonic with four models 
ranging from $219.95 to $559.95. 
Inland Dynatronics' QK48 at a 
$99 50 list will be discrete. Eleclra 
Radio's QNM 884 at around $120 
will be a discrete deck. Muskat has 
a discrete Model 72QPI at $199 
and a Model 720D2 deck at 
$149.95. Hitachi showed its inte- 
grated amplifier. Model IA-1200 
(minimum suggested list $650). 
JVC shows a discrete Model 5444 
with suggested list of $499.95 but 
also has a matrix car unit in its 
catalog (Model 1350) with a sue- 
gested list of $119.95. 



jobbers can triple, or at least 
double, volume by properly mer- 
chandising accessories. "Too many 
retailers limit themselves to 'cherry- 
picking' certain accessories and 
avoiding others rather than offer- 
ing a full line," he said. 

"That's one drawback," Wish 
mentioned. "Another is in creative 
marketing. Most stores fail to 
properly display goods or even 
offer accessories as leader items 
to build traffic. Accessory prod- 
ucts have the important plus of 
basically being a self-service im- 
pulse sales item." 

While the accessory business 
continues to show sales strength — 
Wish expects Recoton's sales to 
increase about 20 percent this year 
— there are some pitfalls in mer- 
chandising accessories. 

"There is a danger, particularly 
on the distributor level, in that 
there are so many different prod- 
ucts being produced by so many 
different manufacturers." Wish 
said. 

The prime example of "over- 
manufacturing" is in the tape car- 
rying case market, where there are 
more than 100 different styles and 
varieties of cartridge and cassette 
carriers. "All are slightly different 
in style and appearance, but bas- 
ically similar in usefulness and 
saleability." he said. 

There underlines the reason 
Recoton has expanded and broad- 
ened its scope. A distributor, 
whether he's in tape, records, elec- 
tronics or automotive, can buy 
from one full line producer. 

Beside this, Recoton's merchan- 
dising program offers shipments to 
distributors from four warehouses: 
Los Angeles. San Francisco. Port- 
land and New York, where its 
facility is being doubled. 

Further Diversification 

Recoton is planning to broaden 
its audio product catalog and con- 
tinues to add new lines, like a tape/ 
album divider card line (8 or 9 
items) and three new tape cases: 
models 128TC which holds 24 
cartridges at $8.95, 129TC promo- 
tional which holds 10 cartridges 
at $3.95 and 130TC promotional 
which holds 12 cassettes at $3.95. 

The firm also offers blank cas- 
settes in deluxe (60. 90 and 120- 
minute lengths), regular (30, 60, 
90 and 120) and promotional three- 
packs (30 and 60); blank car- 
tridges (35. 70 and 80); open reels; 
and audio products, including 
stereo headphones, cassette micro- 
phones, plugs, jacks, cables, AC 
adaptors, among others. 

In the furniture area it offers 
about nine storage cabinets, all 
high-end accessories. ITM offers 
low-end specialty accessories like 
needles, strings, picks and instru- 
ment straps. 

Wish said the firm is also mov- 
ing into international markets, with 
GRT Corp. distributing a full line 
in Canada, and sales to European 
markets going through an export 
division at Recoton. 



DOYLE HEADS 
PIONEER WING 

LOS ANGELES — Pioneer 
Electronics has formed a di- 
vision to market car stereos, 
speakers and home 8-track 
players. 

Jack Doyle, who will direct 
the division, said all products 
will be designed to avoid con- 
flict with any units currently 
manufactured by Pioneer for 
the U.S. automobile market. 

Pioneer will introduce 8-track 
and cassette auto players, home 
8-track units and cartridge re- 
cord/playback decks, Doyle 
said. 

The automotive and home 
lines will be introduced in the 
spring 



Fantasy U 
On Studio 

SAN FRANCISCO — Fantasy 
Records is beginning to Dolbyize 
its master tapes at the studio level 
for eventual consumer release. 

Dolbyized product on Fantasy 
and Prestige Records is being turned 
over to Ampex Stereo Tapes, said 
Ralph Kaffel, executive vice pres- 
ident. 

(Ampex, which has a nonex- 
clusive tape duplicating/ marketing 
contract on 8-track, cassettes and 
open reel with Fantasy Records, 
has recently signed a similar three- 
year pact with Prestige Records in 
the U.S. and Canada.) 

"Ampex has already released 
some Fantasy titles in Dolbyized 
format, but we're recommending 
many, if not all, our releases be 
issued in the Dolby format," Kaf- 
fel stated. 

While convinced on the merits 
of Dolbyized cassettes, the com- 



sing Dolby 
Masters 

pany is still looking cautiously at 
4-channel tape and disk. "There arc 
several quadrasonic disk concepts 
available, for example, and we're 
still studying the advantages of 
each." he said. 

"Frankly, 4-channel ia fine, but 
there are so many avenues to ex- 
plore in marketing standard stereo 
tape product, too," the executive 
said. "Tape sales are growing, but 
there is a lot of room for im- 
provement. 

"There are manufacturers that 
treat prerecorded tape like a step- 
child instead of as an essential part 
of music sales. A stronger market- 
ing effort for tape, even if a re- 
cord company has a licensing agree- 
ment, can only enhance sales." 

Fantasy is releasing a series of 
"twofer" packages, both on car 
tridge and disk, from its Prestige 
line. The twin-pack cartridges will 
list at $7.98. 



Imported Products Costs Rise 

• Continued from page 55 



creases that result from revalua- 
tion." 

The feeling among retailers is 
that the Japanese demonstrated 
their strength last year by increas- 
ing market share despite a crip- 
pling dock strike, the surcharge 
and a "buy America" mood among 
consumers. 

Lesser known brands, however, 
will not fare as well, since their 
attraction is low prices. 

Many dealers expect secondary- 
brand merchandise to be dumped 
despite the devaluation. "Once 
dumping of surplus stock is over," 
said one buyer, "it seems likely 
that secondary brands will be hurt 
worse than well-known merchan- 
dise by forced price increases. In 
many cases, low price has been 
the only appeal these lines could 
offer to counter-balance their lack 
of brand name image, service and 
parts. 

In private label product, like in 
secondary-branded product, pric- 
ing is significant. Here, too, price 
is paramount, and domestic sup- 
pliers have an advantage in better 
parts and service. 



About the only consolation for 
foreign producers, be they majors 
or secondary-product manufactur- 
ers, is that currency readjustments 
now provides I hem with a basis 
for pricing their goods somewhat 
higher. 



"i 



FACTORY 
CLOSEOUT TAPES 

• Liberty-Warner-Amppx, etc. 

• Top Nome Arfiiii 

• Major Labeli 

Foreign Inquiries Welcome 
Write or coll 

PROMOTION SPECIALTIES 

3092 Sierra 
Norco, California 91760 
(714) 697-9448 




PAT APPI im FOR 



INCREASE TAPE SALES 

with 

ASTRO TAPE CENTERS 

SELF SHOPPER - NO CLERK NEEDED TO AID PURCHASER DECISION 

144 tape capacity / 26" H.. 30" W.. 12" D. / Walnut finish / 
Bubble Front of Sliding Plexiglass / Security Lock & Key 
Weight - 50 lbs. (May be shipped U. P. S.) S48.00 f.O.b 

Dealer & Rack Operators inquiries Invited 

CAROLINA DISTRIBUTORS (919) 763-9580 

1 Dept. B, Box 1 296, Wilmington, N. C. 28401 J 
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Craig Will Hold Firm 
On Auto Unit Prices 



LOS ANGELES — Craig Corp. is 
holding pricing on certain auto- 
motive 8-track players al prc-price 
freeze levels, said Lauren Davics. 
general sales manager. 

Models 3108 under-dash at 
$fi9.V5. 3121 under-dash with two 
speakers at $69.95, 3122 under- 
dash with FM stereo at $99.9.5. 
3 126 under-dash promotional at 
f 49.95 and 3123 floor-mount at 
$79.95 all carry "old" price tags. 

"We've discovered our marketing 
momentum is sufficient to mer- 
chandise these products at already 
established prices," Davies said. 
Other models, both automotive and 
home, probably will be increased 

Magnovox Deal 

NEW YORK — Magnavox is 
buying certain assets of Ampex's 
now defunct consumer equipment 
division. It is introducing three 
models in early 1972 from the 
Ampex line under its own brand. 

Magnavox declined comment on 
which models it had acquired, but 
confirmed it would introduce three 
units under its logo. 



in tecping in step with industry 
pricing, he stated. 

With emphasis on automotive 
products, Craig is planning 1972 
model introductions this way: 

— Additional 4-channcl K-track 
auto players, ranging from $99.95 
to SI 79.95. 

— Additional auto cassette and 
8-track units to supplement an al- 
ready broad line. 

"We have discovered a move- 
ment in quadra sonic players, par- 
ticularly in the automotive field, 
which gives hope to strengthening 
player sales in cars," Davies said. 

The company plans to introduce 
at least two 4-channel automotive 
unils, one under-dash and the other 
floor-mount, to go along with 
model 3129 under-dash quadra- 
some 8-track at $129.95. 

Craig's auto cassette player line, 
now numbering two, will be broad- 
ened to include promotional models 
and units with FM stereo radios. 

The current line includes model 
3505 under-dash stereo with auto- 
matic reverse at $119.95 and 
model 3505 floor-mount stereo 
with automatic reverse at $129.95. 



Tape 
Happenings 



Retail Shelves Load 
Early With New Unitsl 



3M is offering a series of elec- 
tion year leaching tapes, including 
"Free. 18 and Voting," "Voting: 
Understanding the Issues," "How 
to Vote," "The Presidency," "The 
Judiciary," "The Lawmakers" and 
"Road to the Presidency." Each 
cassette and open reel package in- 
cludes a teacher's guide and 72 
worksheets. . . . Diversified Sales, 
Glcndale, Pa., has been named 
sales representatives for Boman 
Astrosonix, Downey, Calif. . . . 
(trtron. Anaheim, Calif., has 
named two sales representatives: 
Herb Schiller and Assoc., New 
York, and Fclson and Moscoc. 
Minneapolis. . . . Kraco Products. 
Compton. Calif., and the Bon-Aire 
division of Lear Sicgler have settled 
and unfair competition and libel 
suit, according to Kraco. A spokes- 
man at Kraco. which filed the 
suit, said his company will receive 
a cash settlement. 



LOS ANGELES — New equip- 
ment introductions this week in- 
clude product from Sony /Super- 
scope. TEAC Corp. of America. 
Hitachi. Pioneer, among others. 

SONY'S model TC-353-D is a 
three-head open reel tape deck at 
under $200. 

TEAC has introduced model 
TCA 43 open reel mullitrack mas- 
tering tape deck at $729. 

PIONEER is making available 
model SD-1000 stereo display unit 
designed for the measurement of 
audio characteristics of amplifiers, 
tuners, speakers, cartridges, tape 
decks and other components. The 
unit features a built-in oscilloscope 
whose vertical and horizontal amps 
have the same gain and an identi- 
cal frequency response extending 
from 5 Hz to 250.000 Hzm within 
3 dB. List is $549.95. 

HITACHI has introduced two 
cassette tape recorders, one with 
AM-FM radio featuring a battery 
record level lamp that permits 
monitoring of signal input level 
and battery strength, tape footage 
counter and a (one control. 



ML'NTZ STEREO CORP. OK | 
AMERICA has offered a self-con 
tained stereo 8-track home center 
Model H-7200 is a two-piece plav 
back unit featuring built-in speak 
ers, a peak power output of « 
watts, four program seleclor lights I 
separate program seleclor switch I 
and balance, tone and volume con- 
sols. It lists at $89.95. 

MI R A CORP. has introducej | 
its Quadsei 4-channel headphone 
model QP-300. at $49.95. 

Car Equipment 
Insurance Plan 

LOS ANGELES— Audio Injur 
ance Associates, North Hollywood. 
Calif., formed by Herb Krauss to 
insure auto stereo players and 
radios, has begun test marketi 
its program in California. 

Counter cards and policies have 
been distributed in automotive 
stereo locations to cover hang- 
units in autos, mobile homes, rec 
reational vehicles and boats. "Th« 
program will be going national 
in the near future." Krauss said, 
"just as soon as we work out all 
the kinks." 

Plan 1 charges $5 per unit for 
$50 per unit liability coverage; 
plan 2 is a $7.50 rate per unit for 
$75 coverage per unit; and plan ; 
charges $10 per unit for $100 cov- 
erage per unit. Resolute Insurance 
Co., Hartford, Conn., is the under- 
writer (Billboard, Dec. II. 1971) 
To file a claim, which is paid 
in cash, the insured must have a 
police report and a sales slip to 
verify the equipment purchase. 

Gabriel Goes 
Into Tape 

NEW YORK — Gabriel Manu 
facturing Co., which acquired the 
assets of Cassette Corp. of Amer 
ica, Carlsladt. N.Y.. is beginning 
a program on blank tape. 

"Since buying Cassette Corp..' 
said Edmond Gabriel, president, 
"we've been in a holding opera- 
tion, but now we plan to move 
forward in blank cassettes, car- 
tridges and open reel, plastic part* 
and tape components." 

Gabriel has hired Jules Sack, 
former vice president and general 
manager of Stereodync. to direct 
tape operations as national *&le> 
manager. He is organizing a net 
work of manufacturers represent 
lives to sell Gabriel's products 

The company is producing pri- 
vate label goods and plans to offe' 
tape under its own brand. Bulk o' 
the cassette assembly work will he 
in Haiti, Gabriel said. 

Supermarts to 
Test Norelco 

NEW YORK — Norelco is 
broadening its blank cassette dis- 
tribution to include supermarkets 
The program is ultimately aimed 
at about 300 markets in New York. 
Boston. Washington-Baltimore. Salt 
Lake City. Birmingham. Ala . and 
Columbus. Ohio. Food Fair and 
First National Stores are amonf 
the first chains to offer the Norelco 
program. 

For in-storc promotion, a self- 
shipper 7-foot floor display «* 
hold 72 cassettes. It is packed wiin 
48 C-60s and 24 C-IOs. The tape 
will be sold in a package featuring 
a photographic reproduction ol a 
portable recorder with the blank 
cassette visible through a winoo" 
— in playing position. 
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Best salesman in the 
tape department pays you 
a commission! 



Feast your eyes on the big daddy of 
them all . . . the Ultra 15 Ster >o Tape 
Case. So good looking, it sel s itself. 

With an outer covering — the 
finest plastic-coated materia money 
can buy. Inside cover — a psy< hedelic 
lining that turns customers HI. And 
plush, flocked compartments that 
safely snuggle 15 eight track < apes. 



But looks aren't everything 
with Ultra 15. It's built rugged to last 
and last. With heavy-duty hardware 
and unique push-button lock. Four 
colors to choose from: agate brown. 



royal red, avocado green and diamond 
black. And best ol all, its retail price: 
just S10.95. 

So if you haven't put Ultra 15 to 
work in your tape department, hire it. 
There's very little overhead! Write us 
lor information. Amberg File & Index 
Co., 1625 Duane Blvd., Kankakee. 
Illinois 60901. 



Txn Mi*our"On^€-<So!' 
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VOLUME ONE / UAS-9958 
8 TRACK: X-04022 




The Fal Man • Hay La Baa • Goln' Home • Please Don't 
Leave Me • Gotn' To The River • Aln'l Thai A Shame • 
Poof Me • I'm In Love Again - When My Dreamboat 
Cornea Home • Blueberry Hill • My Blue Heaven • The 
Rooster Song ■ I'm In The Mood For Love • Blue Mon- 
day • I'm Walkin - • It's Vou I Love • The Big Beat * 
Valley Of Tears • I Want You To Know • Whole Lotta 
Loving • l Wanna Walk You Home • I'm Ready • Yes 
My Daillng • I'm Gonna Be A Wheel Someday • Walking 
To New Orleans • Be My Guesi • I Hear You Krvochln' • 
Let The Four Winds Blow 



v2m 



Ricky N elson 



VOLUME TWO / UAS-9960 
8 TRACK: X-04028 




The 

.egendary Masters 



Jenny Lee • Baby Talk • Clementine • Heart & Sou) • 
Tennessee * Barbara Ann • Linda • Surfln' Safari • Surf 
City • Honolulu Lulu • Oreo City • Little Deuce Coupe • 
New Girl in School ■ Oe adman a Curve * The Little Old 
Lady • The Anaheim. Aiusa A Cucamonga Sewing Circle, 
Booh Review & Ttmmo Association • Ride The Wild Surf 
* Sidewalk Surftn * One Piece Topless Baihing Suit • 
Popsicie • Vegetables 



B 



B 



Be Bop Baby • If You Can't Rock Me * Stood Up > Train' 
To Get To Vou • My Babe > Milkcow Blues* Poor Little 
Fool • Waitln* in School • Believe What Vou Say • Shir- 
ley Lee • Down The Line • I Can't Help II • I'm In Love 
Again • It's Late • Old Enough To Love • Restless Kid 

• Just A Lime Too Much . A Long Vacation • Lonesome 
Town i Travelin' Man • Teenage Idol • Voung Emotions 

• Never Be Anyone Else Like You • My One Desire • 
Hello Mary Lou • That'a All 



As you are made graphically aware here, the 
LP cover art (A) has been imaginatively tailored 
to adhere to each individual set in The Legend- 
ary Master Series. These records (B&B) teature 
25-30 tunes . . . they represent the BEST record- 
ings each act has to offer. Further, aside from 
the audio entertainment, an editorial/ pictorial 
presentation (C) awaits you in the form of an 
exquisitely designed booklet in each package 
But here's the good part - This double record 
set - deluxe package costs only what the aver- 
age one record, bland, skimpy oldies packaqe 
does . . . How's that for a deal. 



IMTED AJTnSIS RB3QTC6 
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VOLUME THREE / UAS-9961 
8 TRACK: X-04029 



Jan & De 



an 



Skinny Jim • Let's Get Together • Eddie's Bluea * Little 
Lou • Pink Pegged Slacks • Jeanle Jeenle Jeanie • 
Somclhmg Else • Pretty Little Devil . Who Can I Count 
On • Thinkln' Aboul You ■ Opportunity • Latch On • I'm 
Ready • Three Stars • Collon Picker • Summortime 
Blues • Cul Across Shorty ■ Milk Cow Blues • My Way • 
Blue Suede Shoes • Nervous Breakdown • Come On 
Everybody • Slttln' In The Balcony • Twenty Flight Rock 
• Teenage Cutle - Halleluiah, I Love Her So • Fourth 
Man Theme • Weekend • Bo Weavil • Long Tall Saliy 





VOLUME FOUR / UAS-9959 
8 TRACK: X-04027 



lie vochran 




TRY 



THE COUN 

MUSIC 

HALLOFEINE 
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SPOTLIGHT 



For the second successive 
(and undoubtedly success- 
ful) year, the Country Mu- 
sic Hall of Fame finds itself 
in the "spotlight" of Bill- 
board's Feb. 26th issue. 

An issue that offers a 
unique opportunity to "salute in print" those 
who have dedicated themselves in building 
and perpetuating this great memorial to 
America's own music. 

Billboard's Country Music Hall of Fame 
special offers you the chance to reach a 
circulation of over 35,000 influential and 
interested readers. Plus, the added ex- 




posure of thousands of 
direct sales to fans who 
visit the Hall of Fame. 

This year's Country Mu- 
sic Hall of Fame Special 
promises to be the biggest 
and most impressive to 
date! Not only will there be an updating of 
last years material, but also, more informa- 
tion on the Country Music Association and 
the Country Music Foundation. 

Your ad in Billboard's 2nd Annual Coun- 
try Music Hall of Fame is your ticket to top 
exposure, while saluting your industry. 

AD DEADLINE: FEB. 4 ISSUE DATE: FEB. 26 



There's not much time left, 
so contact a Billboard Country Cousin at any of the following offices: 



165 W. 461 h St. 
New York. N.Y. 10036 
(212) 757-2800 



150 N. Wacker Dr. 
Chicago, III 60606 
(312) 236-9818 
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3 Major Country Stages Eliminated 



NASHVILLE— Country music is 
about lo lose three of its leading 
showcases, two because of spiralinc 
prices, the other because of diversi- 
fication- 
James R. Batten, rodeo super- 
visor of the annual four-weekend 
Prison Rodeo at Huntsville, Texas, 
has notified bookers here that, 
after 20 years of successful shows, 
ountry acts will be dropped from 
the roster this coming October. 



By Bil l WILLIAMS 

"The big names who draw 
crowds have priced themselves out 
of business as far as we are con- 
cerned." Batten said. "Our board 
of directors has decided to go back 
to an all-prisoner show." 

The top name country acts 
have appeared at the rodeo since 
1951. The show is held annually 
in October on four successive 
weekends. It traditionally has been 
one of the big events in country 



Gl's Rate Country Close 
Second to Top 40 Music 



LOS ANGELES— The Depart 
ment of the Army, in a poll taken 
tor the Armed Forces Radio and 
Television Service, shows country 
music running a very close second 
o Top 40 in preferences of enlisted 
~icn around the world. 
. The two forms of music run 
neck and neck in the U.S.. Europe, 
tmd the Far East. Because of the 
Immense audience coverage and im- 
'flict created by the AFRTS sta- 
10ns. the Army-Air Force and 
Mavy Exchange services work in 
lose liaison with the staff of 
Jol. Robert Cranston prior to plac- 
ing orders for records and tapes 
from U.S. manufacturers. The mili- 
ary overseas exchange records and 
ipe sales last year exceeded $17 
lillion. 

During the past year, this De- 
irtmenl of Defense organization 



has distributed seven hours of 
weekly country television programs 
including the Bill Anderson. Glen 
Campbell. Johnny Cash. Billy 
Walker and Hee Haw shows, as 
well as the Country Music Asso- 
ciation's annual award ceremonies. 
In radio, the weekly shipments in- 
cluded Grand Ole Opry. History of 
Country Music, and the Charlie 
Williams and Jimmy Wakely 
shows. In addition. AFRTS sends 
out to each station a weekly five- 
hour transcribed music library 
package composed of latest chart 
hits, including selections from two 
of the most popular country al- 
bums. Every other week. 13 of the 
lop singles are added. 

In the poll, country oulscored 
folk. jazz, acid rock, classical. 
Soul, easy listening Latin. Broad- 
way shows, religious and all others. 
It trailed Top 40 by less than 2%. 



music. The rodeos actually began 
40 years ago. with country talent 
an integral part during the past 
two decades. 

In Louisville, community rela- 
tions director Joe Deiss of the 
Philip Morris Company confirmed 
that the format of the annual Ken- 
tucky Derby Week show sponsored 
by that firm will he drastically 
altered this year. It has been solely 
a country music show for the past 
15 years, booked by the Moeller 
Talent Agency. The late Jim Dcn- 
ney. who created the original ties 
with Philip Morris and country 
music, was the founder of what 
now is the Moeller Agency. 

Deiss said money is not the fac- 
tor in this case, but merely an ef- 
fort to "create new interest levels." 
He said country, while still one of 
the most powerful of all formats, 
appealed to only one interest 
group. He said at least one country- 
act will be utilized in the early 
May show, but that it would in- 
clude a pop concert attraction, a 
strong comedy act. and folk music 
lo appeal to the young. 

"Many major corporate heads 
come into Louisville during Derby 
Week." he said, "and we simply 
need a wider appeal. We are in 
no way downgrading country mu- 
sic; instead we arc trying to offer 
more to the visitors. 

The Philip Morris show, always 
free lo the public at Churchill 
Downs, normally used eight to 10 
top country acts. 



UNIVERSITY OBTAINS 
HISTORICAL CONSOLE 

MURFREESBORO, Tcnn.— The audio board of Nashville's 
first recording studio has found a new home at Middle Tennessee 
State University. 

The board, from the old Castle Studios in the Tulanc Hotel, 
was turned over to the school's expanding communication depart- 
ment by Johnny Rosen, owner of Fanta Sound. He had acquired 
it some years ago. 

Original recordings were made on this board by such artists 
as Red Foley. Hank Williams. Ray Anthony, the Andrews Sisters, 
Woody Herman and literally scores of country artists. The studio 
was set up in the hotel by WSM engineers Aaron Shelton. George 
Reynolds and Carl Jenkins, in 1945. Francis Craig's famous "Near 
You" also was recorded there. 

Rosen also supplied the school with spare parts and other 
equipment, and the students arc in the process of building an 
entire recording studio. 



CMA Changes Song of Year 



MEXICO CITY — The Country 
Music Association, at its quarterly 
board of directors meeting here, 
voted to lift restrictions for nomi- 
nations of Song of the Year in the 
1972 balloting. 

No longer will it be required 
that the songs be released for the 
first time during the eligibility 
period. That period has been be- 
tween August 1 of the previous 
year and July 31 of the year in 
which the award would be made. 
NARAS took a similar stand 
earlier this year. 



CMA directors ruled that a 
Song of the Year should be recog- 
nized as such regardless of when 
the product was first released. 

The board also voted to extend 
the term of directors at large to 
two years. This ruling must be 
approved by the general member- 
ship. 

Irving Waugh. president of 
WSM, was elected by the board 
to serve on the Music City Pro- 
Celebrity Golf Board for the cur- 
rent year. 
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Country Singles 

♦ itu p«Hon»tr-iri reslMeiiij greatest prioirtti»tt» ,„g„„ ,»„ 



•iiikxri srECUL suRVfy r.r wiik Mh i/j»r; 



ft 
ft 
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IiTlE-art.it label 1 Number 
[Din Lebel) (Publisher, licensee) 

CAROLYN 

Mine Haggard. Capital 3222 

Trff, B¥ 

KISS AN ANGEL GOOD MORNIN' 

Charley Pride. RCA 74-0550 

Playback. BMI) 

ONE'S ON THE WAY 

lorerta Lynn. Dacca 32900 'MCA) 
(Evil Eya. SMI) 

I CAN'T SEE ME WITHOUT YOU 

Conaiay Twitty, Dacca 32895 :MCA1 
(Twitty Bird. 8MI) 

IT'S FOUR IN THE MORNING 

Feron Young. Mercury 73250 
'Chestmont. BMI) 

I'M A TRUCK 

Red Simpson, Cap : tol 3236 
.Plaque/RiOCO'd/Central Songi, 3W 

AIN'T THAT A SHAME 

Hank Williams Jr.. MGM 14317 
(Travis. (Ml) 



BEDTIME STORY 

Tammy Wynette, Epic 5-10818 :CBS) 
(Algee/nagship. BMI] 

9 7 WOULD YOU TAKE ANOTHER CHANCE 
ON ME/ME I BOBBY McGEE 

Jerry Lee Lewis. Mercury 73248 
(Jack & Bill, ASCAP/Combma, BMI] 

10 10 TONIGHT MY BABY'S COMING HOME 

Barbara Uandreli, Columbia 4-45505 
(Julen. BMI) 

11 9 SHE'S ALL I GOT 

Johnny Paycheck, Epic 5-10783 (CBS) 
(Williems/E»cellorec, BMI) 

12 12 I'VE COME AWFUL CLOSE 

Hank Thompson, Dot 17399 (Famous! 
(Chess. AS CAP) 

|{W 30 ANN (Don't Go Runnin') 

Tommy Overstreel. Dot 17402 (Famous) 
(Cason, ASCAP] 

18 TAKE ME 

Tammy Wynette S, George Jonas. 
Epic 5-10815 ;CBS: ;G'ad, BMI] 



ft 



15 



17 17 



18 
19 



27 



MORNIN' AFTER BABY LET ME OOWN 11 

Ray Griff. Royal American 46 
(Blue Echo, BMI) 

MUCH OBLIGE 8 

Jack Greene & Jeannie Seely, 
Dacca 32898 (MCA) (Beie'do, BMI) 

TURN YOUR RADIO ON 9 

Ray Stevens. Barnaby 2048 (CBS) 
(Affiliated Enls., BMI) 

RED, RED WINE 8 

Roy Orusky, Mercury 73252 (Tallyrand, BMo 

FORGIVE ME FOR NOT CALLING 

YOU DARLING 8 

Nat Stuckey. RCA 74 0590 
Blue Crest/Hill & Range, BMI) 

THE BEST PART OF LIVING 5 

Marty Robbins. Columbia 4-45520 
.'Mariposa, BMI) 



32 



ft 



25 



27 



29 



32 22 



29 



36 24 



(I've Got i) HAPPY HEART 

Susan Rave, Capitol 3209 (Blue Book. 

GOOD HEARTED WOMAN 

Waylon Jennings. RCA 74-0615 
Ba-an Nelson. BMI) 

UNTOUCHED 

Mel Tillis. MGM 14329 Sawgrass. BM 



12 
4 

5 
8 



YOU CANT GO HOME 

Statler Brothers, Mercury 73253 
(House of Cash. BMI) 

COUNTRY GREEN 15 

Don Gibson, Hickory 1614 
.Acuff-Roie. 8MI) 

ONLY LOVE CAN BREAK A HEART 3 

Sonny James. Capitol 3232 Arch, ASCAP. 

I START THINKING ABOUT YOU 6 

Johnny Carrtr, Epic 5-10813 (CSS) 

(Green Grass, BMi) 

COAT OF MANY COLORS 14 

Dolly Parian. ftCA 74-0538 
{Oweper. BMI) 

YOU BETTER MOVE ON 13 

•illy iCratn) Craddotk, Cart*httl 201 
iSpartvi'Keve, BMI| 

BURNING THE MIDNIGHT OIL 12 

barter Wagoner 8 Dolly Parton. RCA 74-0565 
lOfffpar, 8Ml) 

OKLAHOMA SUNDAY MORNING 4 

Glen Campbell, Capitol 3254 

(Kenwood Campbell, BMi) 

BABY'S SMILE WOMAN'S KISS 10 

Johnny Duncan, Columbia 4-45479 
(Urn lid Art.iti. ASCAP) 

SOMEWHERE IN VIRGINIA IN THE RAIN 13 



Jack 8U 



I'd 6 Wnly ■.■','■ 



Mega 615-0046 ,100 Oaki. Birdwatk, BMij 
BRING HIM SAFELY HOME (To Me) 14 

Sandy Potey. Columbia 4 45458 
[Tree, BMI) 

A PART OF YOUR LIFE 10 

Charlie o f P ; 5-10809 (CB5) 

IMakamiltion, BMI) 

RUBY. YOU'RE WARM 12 

Oof-d R&qtfi. Columbia 4-45478 
(Tree, BMI) 

SUSPICION 5 

Bobby G. Rica, Royal American 48 
BMI) 



m\ TITU-Arti.t. label 8 Hvmbtr *„, 

Week Wrtk Out Lj.tl) ,p w bliib t f. TflUlltl Cki 

38 41 KENTUCKY 

imT" Sm ' ,h ' M,fli * ,M05 * .100 0*1 

39 43 GIVE MYSELF A PARTY 

Jaann.c C, Ritey. «GV '4341 
iAcuft-Roia, 3v 

40 35 I ALREAOY KNOW (What I'm Getting 
For My Birthday) 

Wand* Jackjon, Cao-ta! 3218 Tree. BW" 
50 TO GET TO YOU 

Jerry Wallace, Detee 32914 'VCA^ 
,4 S»a'. BUl) 



42 42 DON'T SAY YOU'RE MINE 

Carl Smith. Columbia 4-45497 
(5e*v : ew. BMI) 

43 38 TOO OLD TO CUT THE MUSTARD 

Buck A Buddy. Capitol 3218 
.'Tree. BMI: 

51 LOVE IS LIKE A SPINNING WHEEL 



ft 



45 



48 
ft 



4S 
54 

33 

49 



Jan Howard. Otcc* 32905 iMCAJ 
;Oucheis, BMlJ 

ANOTHER PUFF 5 

Reed. RCA 74 0A13 fVec'or. BM') 

RUBY GENTRY'S DAUGHTER 7 

Af'ene Harden, Columbia 4-4589 
(firttN Gran. BMI) 

LIVING & LEARNING 14 

Mel Ttllfs & She"> Bryct, MGM '4303 
{Sawo/ass, 8Ml) 

THE ONE YOU SAY GOOD MORNING TO 5 

Jimmy Oean. RCA 74 0600 ,'Content.on. 
SESAC) 

MY HANG-UP IS YOU 1 

freddle Hart. Capitol 3261 







(Blue Book. BMI) 




so 


37 


CATCH THE WIND 

Jack Barlow, Dot 17396 [famous' 
(Tarract. ASCAPl 


13 


51 


52 


SWEET, LOVE ME GOOD WOMAN 

Tompaii A the Gfaser Brothers, MGM 

(Closer. SMI) 


3 

'4339 


ft 


65 


COLOR MT WORLD 

Bar&era Feircnlid. Columbia 4-45532 
iNorthem, ASCAP] 


3 


53 


60 


PARTY DOLLS t WINE 

Bed Steoeii, Ceo'tpi 3344 
(Un.'ed Art.ttl/Songmll, ASCAP. 


3 


54 


57 


SEARCH TOUR HEART 

Booby Wrght. Oecce 32903 (MCAI 

(Contention. SESAC) 


6 


55 


63 


SAFE IN THESE LOVIN' ARMS Of MINE 4 

Jean Sfteoard. Capitol 3238 iAigee, BMI) 


& 


66 


SUPER SIOEMEN 3 

<enny Price. RCA 74-0617 (AcuH-Rose. BMI1 


57 


45 


CINDERELLA 

Tony Booth. Cap.fol 3214 'Blue Book. 


9 

BMI) 


58 


58 


NEVER HAD A DOUBT 

Mayi Nu-'ar. Capitol 3226 
(Blue Book. BMW 


7 



ft 
ft 



MISTY MEMORIES 

Brenda law, Oecce 32918 I 
Playback. BMI) 



— CRY 



Lynn Anderson. Columbia 4-45529 



ft 




'Shapiro-Bernstein, ASCAP: 




71 


COTTON 1ENNY 

Anna Murrey. Capilol 3260 
'Early Morning. CAPAC) 


2 


62 


62 


ANOTHER DAY OF LOVING 

Penny Oertaven. United Art.sls 50854 
(Unen, BMi) 


6 


63 


a 


HEARTACHES BY THE NUMBER 2 

Jack Bono. Target 0141 (Mega) ITm. SMII 


64 


58 


ONE TIN SOLDIER 

Skeeter Oevls. RCA 74-060B 
Trousdaie, BM'i 


4 


65 


70 


1 SAW MY LADY 

Dickie tea. RCA 74 0623 iApe.1. ASCAPl 


2 


66 


72 


WHAT A PRICE 

Johnny Russell. RCA 74-0570 (Travis. BMI) 


8 


67 


67 


THROW A ROPE AROUND THE WIND 

Red lane, RCA 74-0616 'Tree BV 


2 


ft 




THE WRITING'S ON THE WALL 

Jim Reeves. RCA 74-0626 rTuckAhoe BMi 


1 


69 


74 


EVERYWHERE 1 GO (He's Already 
Been There) 

Tea Williams, Monument 8533 iCBSj 

'Combine. BMI) 


2 


70 


75 


THE BEST IS YET TO COME 

Del Reaves. United Artists 50B77 Tree. St 


2 


ft 




A THING CALLED LOVE 

Johnny Cash and the Temple Evangel 
Choir, Columbia 4-45554 (Vector. BV' 


1 


72 


73 


WE'VE GOT TO WORK IT OUT 





>f>y C 



ft 



BETWEEN US 

Olana Tratk, Dot 17404 runout' 

IDaydan. ASCAPl 

KISS THE HURT AWAY 

Ronnie Dove. Oecce 32919 (MCAj 

iMvdou Cha-Fln. BMI) 

WITHIN MY LOVING ARMS 

Kenn, Huskey. Capitol 3229 

.Blue Book, BMI) 

WHEN YOU SAY LOVE 

Bob lumen. Epic 5-10823 (CBS) 

Ueck > Bill. ASCAP) 



62 
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* STAR Performer— IP'S registering propori,on.irr upward progress this week. 



nit 

Wees 

1 

2 
3 



ft 

7 

8 

9 

10 
11 
12 
13 
14 
IS 
16 

ft 

18 

19 
20 
21 
22 
23 
24 
25 
26 
27 
28 
29 
30 



33 
34 
35 

* 

37 

ft 

ft 

40 

41 

ft 

43 

44 
45 



Last tlTU-Artlst, lib,! 1 
Week Member (Distributing label) 

1 SINGS HEAR! SONGS 

Charley Pride, RCA ISP 4617 

2 EASY LOVING 

Freddie Han, Cepilol ST 838 

3 HOW CAN I UNLOVE YOU 

Lynn Andersen. Columbia C 309?5 

5 ANNE MURRAY & GLEN CAMPBELL 

CapiTol SW B69 

4 WOULD YOU TAKE ANOTHER CHANCE ON ME 

Jerry lee Lewis, Mercury SR 61346 

8 RANGER'S WALTZ 

Mom and Dads, GNP Crescendo GNPS 2061 

6 WE GO TOGETHER 

Tammy Wynette & George Jones, Epic E 30802 (CBS) 

9 SHE'S ALL I GOT 

Johnny Paycheck, Epic E 31141 (CBS) 

10 THE JOHNNY CASH COLLECTION: 
HIS GREATEST HITS. VOL. II 

Columbia KC 30887 

7 COAT OF MANY COLORS 

Dolly Panon, RCA LSP 4603 

11 I WON'T MENTION IT AGAIN 

Ray Price, Columbia G 30510 

12 NEVER ENDING SONG OF LOVE 

Dickit Lee, RCA ISP 4637 

13 I'M JUST ME 

Charley Pride. RCA LSP 4560 

14 IN SEARCH OF A SONG 

Tom T. Hall, Mercury ST 61350 

16 SILVER TONGUED DEVIL & I 

Kris KrJllofftrion, MonumenT Z 30679 (CBS) 

15 WORLD OF LYNN ANDERSON 

Columbia C 30902 

31 LAND OF MANY CHURCHES 

Merle Haggard, CapiTol SW60 603 

18 YOU'RE LOOKING AT COUNTRY 

LoreTte Lynn, Dacca DL 75310 (MOO 

21 COUNTRY GREEN 

Don Gibson, Hickory LPS 160 

20 YOU'RE MY MAN 

Lynn Anderson. Columbia C 30793 

19 FOR THE GOOD TIMES 

Ray Price. Columbia C 30106 

17 SOMEDAY WE'LL LOOK BACK 

Merle Haggard & the Slrangers, CapiTol ST 835 

23 WELCOME TO MY WORLD 

Ray Price. Columbia G 30878 

24 PITTY PITTY PATTER 

Susan Raye, CapiTol ST 807 

27 TAMMY'S GREATEST HITS, VOL 2 

Tammy Wynerte, Epic E 30733 (CBS) 

26 HANK THOMPSON'S 25th ANNIVERSARY ALBUM 

DOT L.., 2-2000 (Paramount) 

29 ROSE GARDEN 

Lynn Anderson, Columbia C 3041 1 

30 ME AND BOBBY McGee 

Krll Krlstoffarion, MonumenT Z 30817 (CBS) 

25 HIS GREATEST HITS, VOL. 2 

Bill Anderson. Decca DL 75315 (MCA) 

22 HERE COMES HONEY AGAIN 
Sonny James. Capitol ST 649 

39 BEST OF ROGER MILLER 

Mercury SR 61361 

— THE RIGHT COMBINATION/ 
BURNING THE MIDNIGHT OIL 

PorTer Wagoner A Dolly Parton, RCA LSP 4626 

36 BEST OF BUCK OWENS, VOL. 4 

CapiTol ST 830 

37 JEANNIE 

Jtennlt C. Riley. Plantation PLP 16 ISSS Inf I) 

42 KO-KO IOE 

Jtrry Reed. RCA LSP 4596 

3B THE DEL REEVES ALBUM 

united ArrisTs UAS 6670 

28 HELP ME MAKE IT THROUGH THE NIGHT 

Samml Smith, Mego M3M000 

— GLEN CAMPBELL'S GREATEST HITS 

Capitol SW 752 

— NASHVILLE BRASS TURNS GOLD 

Danny Davis & The Nashville Brass. RCA LSP 4627 

40 AERIE 

John Denver. RCA LSP 4607 

41 WORLD OF MARTY ROBBINS 

Columbia C 30681 

— MISSISSIPPI TALKIN' 

Jerry Clower from Yaioo City. Decca DL 75266 IMCAI 

33 LOVE'S OLD SONG 

Barbara ranch. Id Columbia C 31092 

34 GREENE COUNTRY 

Jack Greene. Decce DL 75306 IMCA) 

35 LIVING AND LEARNING/TAKE MY HAND 

Mel Itltl & Sherry Bryce, MGM SE 4600 



Weeks oi 
Chert 

10 
19 
9 



12 
6 

13 
6 

15 

14 

34 
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29 
20 
17 
16 
5 
16 
. 3 
28 
74 
22 
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8 
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13 
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7 
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Disk jockeys know a good single 
when they hear it, and they are 
playing the fire out of "I Don't 
Want It" from the current Bill An- 
derson-Jan Howard album. It's 
another winner written by Jerry 
t In Mint . . . George Beserly Shea, 
fresh from sessions produced by 
Danny Davis, goes to a concert in 
Tampa, another in Atlantic City 
(already sold out), and heads for 
further dates in Texas and Mary- 
land, the latter with Billy Graham. 
BBC also will carry a series of 
taped sessions he did in Scotland. 
. . . Ronnie Prophet has his album 
out on his own label. Prophet, and 
the LP is selling out regularly in 
the Carousel, where he performs 
regularly when not on the road. It 
features a tune called "Harold, the 
Homey Toad," and six other orig- 
inals. It was cut at National Sound 
Studios. Ronnie, who does the 
CBS-Fender show in Fullerton. 
goes from there to The Upstairs 
and Downstairs in New York, then 
the Thunderbird in Jacksonville, 
then spends another three weeks 
at the Landmark in Las Vegas 
with Patti Page. Last year he sper* 
several weeks with the Danny 
Thomas show. 

An organization has been formed 
in Milton, Pa., called the Ameri- 
can Folk Musicians' Association. 
It's described as a "unior" for 
country, bluegrass and gospel en- 
tertainers. . . . Howard Vokcs goes 
into his 11th year at the Griltz 
Hotel in Verona. Pa. . . . Country 
Crossroads, the Southern Baptist 
Radio-TV Commission country 
radio show, set an all-time record 
for mail pull during the month of 
December. More than 12.300 fans 
wrote in. The show is co-hosied by 
Bill Mack and Leroy Van Dyke. 
. . . Red Steagall, chairman of 
the awards show committee for the 
Academy of Country and Western 
Music, said this year's show will 
take place March 13 at the John 
Wayne Theater at Knotts Berry 
Farm. . . . WHOO continues to 
bring lop shows into Orlando. The 
Johnny Cash Show, shown last 
week, was another sell-out, and 
the first of a series of programs 
planned by the station in 1972. . . . 
Jack Greene and Jeannle Seeley 
have made a contribution to the 
Country Music Hall of Fame. 
Among ather things, the pair do- 
nated items from their appearance 
at the United Nations birthday 
celebration last October. . . . Faye 
Bull has turned out another story- 
song for Escambia Records. She 
first did "The Legend of Henry 
Wells" and has followed with 
"Fare - Three - Well, Mary Jane 
Clowers," recorded by the Cool 
Tatoo from Sterling, 111. 

Porter Wagoner and Dolly Par- 
ton arc set for an eight-day concert 
tour throughout the northwest and 
Western Canada in February, pro- 
moted by Jack Roberts. They play 
everything from concert halls and 
theaters to a high school audito- 
rium. This is in keeping with Por- 
ter's new policy of taking country 
music everywhere. . . . Johnny 
Western has wrapped up his 5th 
consecutive New Year's holiday 
show at the Golden Nugget in Las 
Vegas. It's an all-time record in 
the 35 years the club has been 
operating, and attendance records 
were broken. Among those who 
slopped by to take a bow were 
Merle Haggard, Dave Dudley. 
David Houston and the Kimberiy's. 

The team of Buck Owens, Bob- 
bie Nichols. Bud Phillips and Dick 
Kerns caplured top honors in the 
pro-am division of the Glen Camp- 
bell Los Angeles Open. Buck also 
won a leopard-banded straw safari 
hat from his caddy, but tipped the 
(ellow well in return. . . . A Nash- 
ville widow, elderly and broke, will 
be helped in a fund-raising cam- 
paign bv Carl and Pearl Butler. 
Tex Clmk of Britc Star promotions 
kicked things off wilh a substantial 
gift. 



Cash and W. Jackson 
Top Swedish Ballots 



STOCKHOLM — Johnny Cash 
and Wanda Jackson have won the 
male and female vocalist segments 
c " the country music poll organized 
by the Kountry Korral. national 
magazine. 

Chet Atkins was voted top in- 
strumentalist, and the Osborne 
Brothers were named the leading 
bluegrass group. 

The highest place achieved by a 
national country artist was second 
in the male vocalist poll, where 
Joseph Lundberg placed. 

The results included: 

Male Singer: I — Johnny Cash; 
2 — Joseph Lundberg; 3 — Jim 
Reeves; A — Merle Haggard; 5— 
Charley Pride. 

Female Singer I — Wanda Jack- 
son; 2 — Lynn Anderson; 3 — Lo- 
retta Lynn; A — Dolly Parton; 5— 
Connie Smith. 

Instrumentalist: I— Chet Atkins; 
2 — Lloyd Green; 3 — Jerry Lee 
Lewis; A — Jerry Reed; 5 — Don 
Rich. 

Bluegrass: 1 — Osborne Brothers; 
2— Bill Monroe; 3— Flatt & 
Scruggs: A — Jim and Jesse; 5 — 
Tennessee Travelers. 

Song: 1—Me and Bobby Mc- 
Gee, Kris Kristofferson and Fred 
Foster; 2 — Sunday Morning Com- 
ing Down. Kris Kristofferson; 3— 
Okie From Muskogee, Merle Hag- 
gard, Eddie Burris; A — Help Me 
Make It Through the Night. Kris 
Kristofferson ; 5— Rose Garden, Joe 
South. 

Album: 1 — Tennessee Five, Ten- 
nessee Five (G Produktion); 2 — 
Kristofferson. Kris Kristofferson 
(Monument); 3 — Another Man. 
Gorah Hogstrom (G Produktion); 
A — At San Quentin. Johnny Cash. 
Columbia; 5— Ruby. Buck Owens 
(Capitol). 

National Band: 1 — Tennessee 
Five: 2 — Rankarna: 3— Red Jen- 



kins: 4 — Tennessee Travelers; 5 

Rank Strangers. 

Composer: 1— Kris Kristoffer- 
son; 2 — Tom T. Hall; 3— Harlan 
Howard: 4— Hank Williams; 5— 
Merle Haggard. 

New Lone State 
Country Show 

DRIPPING SPRINGS. Texas— 
A three-day history of country 
music will be held here this March 
on a 7,000-acre ranch, featuring 
some of the biggest names in coun- 
try music. 

This is billed as the firsl annual 
show, and artists listed for ap- 
pearance include Waylon Jennings, 
Tom T. Hall, Merle Haggard, 
Roger Miller. Kris Kristofferson. 
Earl Scruggs. Sonny James. Loretta 
Lynn, Buck Owens. Bill Monroe, 
Hank Snow and Jimmy Martin. 
Masters of ceremonies will be Tex 
Ritter and Roy Acuff. both mem- 
bers of the Country Music Hall 
of Fame, and T. Tommy Cutrer. 

The format and theme of the 
show is a history of country music 
from the earliest period to the 
modern sounds. Historical com- 
mentary will be done by Ritter 
and Acuff. 

The site is a natural amphi- 
theater accommodating 60.000. 
with camping facilities nearby. 
Sponsors are confident the "re- 
union" will become a "Newport 
of country music." 

Producers of the show are Don- 
ald R. Snyder, Michael McFar- 
land and Edward Allen. 



MORE GREAT NEW RELEASES! 

DON BROOME 

"ONCE UPON A TIME" 

B/W "Ever Since the Day You left Me" 

RAY SANDERS 

"SAME SHAPE I'M IN" 

B/W "Johnny's Name" 

BONNIE HENDERSON 

"I CAN'T BELIEVE" 

B/W "Heart in Hand" 

JIM HADLEY 

"YOU ARE THE ONLY ONE" 

B/W "Everybody Is Somebody's Fool" 
Exclusively on 

BUDDY RECORDS 

Promotional copies to D.J.'s — write 

DUSTY PUBLISHING CO. 

500 Locust St.. Marshall. Texas 75670 



Brite Star's Pick Hits . . . Brite Star's Pick Hits 



"A DAY IN THE LIFE OF A FOOL" 

George Jones (RCA) 



"SOUVENIRS & CALIFORNIA MEMORIES"— 

Billie Jo Spears (Capitol) 
"BREAK IT TO ME GENTLY" — Tom Lee (Vic Tim) 
"THERE'S BEEN MORE SUN THAN RAIN" — Bonnie Lou 

(Wrayco) 

"YOU'RE THE OTHER HALF"— Dottie West (RCA) 

"ONE MORE" — Gene Tyndall (Twilight) 

"A STEP IN THE RIGHT DIRECTION" — Eric Saxon (Chalice) 

"ANOTHER DAY OF LOVING" — Penny DeHaven (U.A.) 

"YOU SURE DO WASH A LOT"— T Tommy (Oak Ridge) 

"TRY IT AGAIN" — Jackie Wilson (Brunswick) 

"DO YOU DARE" — Tim Boone (Stop Records) 

"YOU NEED ME" — O. C Smith (Soul West) 

"DON'T LET ME GO" — Earl Connelly (Maycon) 

ALBUM OF THE WEEK 

"VIKKI CARR SUPER STAR"— (Columbia) 
For Promotion, Distribution, Deejay Coverage, Prats Release Service, Major label 
Contracts. Movie Promotion see Brite Star's Ad in Billboard's Class. Mart today, 
SEND YOUR RECORDS FOR REVIEW TO: BrileSur Promotions. 7M l*t» Avenoe 
So.lli, Hut,. III.. Tenn 37103 |6li| 244-WQ4 
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International News Reports 



Equipment Firms Attend 
Ml DEM '72; Total Rises 



By NIGEL Ht'NTER and ROB PARTRIDGF 

Staff Member. Music Week. Record A Tape Retailer 



GRRC Conference 
Returns to London 



CANNES — Provisional statistics 
indicated that for (he sixth year 
running MIDEM was bigger than 
ever. From 327 participants in 
1967. the 1972 total reached 621. 
and the number of individuals at- 
tending has risen from less than 
1.000 in 1967 to 4.500 this year. 

There were more than 150 
British companies listed in the of- 
ficial catalog — a record turnout. 
John Nathan. Bernard Chevry U.S. 
representative, reported a 25 percent 
increase in American participants 
with more than 70 companies — 30 
with booths — in attendance. 

The character of the participat- 
ing countries is changing with the 
years. Initially an exclusive music 
publishing and record event. 
MIDEM now reflects the broaden- 
ing pattern and emphasis of the 
music industry with increased par- 
ticipation by recording studios and 
other enterprises concerned with 
the technical and equipment aspects 
of the business. 

MIDEM chief. Bernard Chevry. 
underlined this innovation in a 
statement to Billboard: "Over the 
past 5 years. MIDEM has proved 
to be a uniquely advantageous 
market for the record and music 
publishing business. It was a logi- 
cal extension that companies wish- 
ing to do business on the equip- 
ment side should go to MIDEM 
in 1972. 

"It is becoming increasingly ap- 
parent that the record producer 
and the recording companies must 
work more closely together with 
the manufacturers of electronic 
equipment as we move into the age 
of quadraphonic sound. 

"Notably, the American and the 
Japanese have given the lead in 
this area, but I feel the evidence 
of the British companies the event 
is an indication that European in- 
terests are not too far behind in 
this new technological age.** 

The Japanese Sansui company 
has been holding quadrophonic 
demonstrations at the Halmaison. 
adjacent to the Palais de Festivals. 
Sansui is endeavoring to get its 
4-channcl matrix system adopted 

Rock Theoter 
For Melbourne 

MELBOURNE. Australia — A 
Melbourne suburban theater, the 
Regent, has been converted into 
a rock theater, the city's first. 

It was converted at a cost of 
140*000 and incorporates a $22.- 
000 light show. Stnrgate Corridor. 

Promoters Joe Monterosso and 
Bert Deling will book overseas 
jets for the theater. 



as standard for the recording in- 
dustry. 

Although the demand for office 
accommodation seems as great as 
ever, an appreciable number of 
music businessmen are here this 
year without a stand in the Palais. 
They toured the offices of other 
associates of potential associates 
instead, conducting discussions 
there or in their hotels. 

Early in the week the general 
atm.isphere seemed quieter than in 
previous years. The opening Gala 
reception at the Casino was also 
not up to the standard of previous 
occaissions. 

The '"600 dancers and musicians 
from Rio" promised last year to 
recreate that city's carnival, turned 
out to be a 10-man group called 
Los Batukis and singer Couta. none 
of v horn have been back to Brazil 
for ia considerable number of years, 
judging by their repertoire. 

The Kinney group was combin- 
ing MIDEM with two major com- 
pany conferences so companies 
from France. Germany and Britain 
were holding co-ordination meeting 
in Cannes on Friday, to be fol- 
lowed on Saturday with an inter- 
national conference between the 
European and U.S. companies. 




EUROPEAN SINGER Demis Rous- 
sos shows his first U.S. Album, 
"On the Greek Side of My Mind" 
to disk jockey. Bill Wilson of 
WNBC. New York. Roussos. re 
leased in the U.S. by MGM is on 
a promotion tour of the U.S. in 
volving the album. 



LONDON— The Grammophonc 
Record Retailers Committee con- 
ference will return to London this 
year— the first time it has been 
held in the capital for several years 
— and will be aimed exclusively at 
record and tape dealers. 

Since the GRRC amalgamated 
with the Music Trades Associa- 
tion, the two bodies have held a 
joint conference, but the feeling 
over recent years has been that a 
return to the previous system of a 
London conference for record re- 
tailers is called for. 

The GRRC meet, organized with 
the co-operation of R I R - M usic 
Week, wilt take place on March 



Anderson's 'Rose Garden' 
Top Norwegian Record 



OSLO — Lynn Anderson's "Rose 
Garden" on CBS was 1971 Record 
of (he Year in Norway, according 
to a survey compiled over the 12 
months by the newspaper Verdens 
Gang, which produces Norway's 
official top ten chart. 

The "Rose Garden" victory con- 
firms (hat Norway is an excep- 



News From MIDEM '72 



T.racey Sterne, manager of None- 
such, the Elektra-owned classical 
label, arrived to discuss the final 
launch plans for the label in 
Britain with Nat Joseph, manag- 
ing director of Transatlantic. The 
label and Transatlantic began a 
three-year licensing deal for the 
U.K.. signed last November. 

Dart & Plexium. two British in- 
dependent labels, were both look- 
ing for worldwide licensing deals 
at MIDEM. Dart, formed by Clive 
Stanhope and Tim Salchell. is con- 
centrating on the singles market, 
and seeking one-off deals Plexium 
with its successful Nonstop Top 20 
album series is looking for one 
worthwhile licensing deal for the 
whole label." commented Gordon 
Lotinga. the managing director. 
The Camboro and Catrine catalog 
of 2:0 songs by the Harmalede. in- 
cluding the group's last single hit 
"Cousin Norman" the "Songs" al- 
bum and forthcoming single "Ra- 
dancer" were available for world- 
wide appreciation. 

A recent deal concluded by U.S. 
executive Moe Rothsan with Char- 
lie Chaplin has sparked off renewed 
interest in the music copyrights 
and Bourne M usic's Len Taylor 
had an entire wall of his MIDEM 
office stand devoted to sheet cop- 
ies. He will be seeking new cover 



versions on his return to London. 
The first Chaplin film being re- 
shown internationally is Modern 
Times, which contains the Chap- 
lin's own composition "Smile". 

Mitch Murray and Peter Cal- 
lander of Intunc concluded an 
early MIDEM deal with Brian 
Chater of Summerlea Music, for 
Canadian representatives of the In- 
tunc catalog for two years mostly 
on an individual song basis. 

Film artist David Hemmings. 
formed a publishing management 
and disk production company. 
Maryas Music. Jane Hickie. its 
managing director here at MIDEM 
to set up initial links. She opened 
negotiations for German affiliation 
and was hopeful of a U. S. deal 
before the end of the week. Maryas 
M usic is also connected with 
an associate videocassette company 
Wigmorc Cassettes, run by Arthur 
Brittenden Maryas will be active 
in (he film world by publishing 
soundtrack scores. 

Professional manager is Dale 
Newton, formerly with RCA. and 
Minya Ivanovic will be personal 
assistant to Miss Hickie. following 
a spell in France working with 
publishing and recording. 

A new British label. Creole, has 
been launched at MIDEM by di 

'Continued on pagr i">5) 
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tionally receptive market for VS. 
country product, with visiting art- 
ists in the idiom enjoying consid- 
erable success in concert and on 

record. 

Runner-up in the 1 97 1 all-year 
hit parade was "Chirpy Chirpy 
Cheep Cheep" by RCA group Mid- 
dle Of The Road. The two records 
held the No. I position for 14 and 
1 2 weeks respectively, drawing 
dose to the long-running tenancies 
of the past such as "Tom Doolcy" 
and "Petite Fleur.** The record in 
third place for 1971 was George 
Harrison's "My Sweet I.ord" on 
Apple. 

Winner of the LP section was 
"Pendulum" by Liberty's Creedence 
Clearwater Revival, with "Pearl" 
by Janis Joplin on CBS second, 
and MCA's "Jesus Christ Super- 
star" third. Fourth was the Alf 
Priteysen memorial album "Du 
Ska Fa En Dag Imara" on Hon- 
tana. 

Aussie Rock 
Agencies Merge 

SYDNEY. Australia — Australian 
booking and management agencies. 
Consolidated Rock and Australian 
Entertainment Exchange, have 
merged. Michael Gudinski, a part- 
ner in Consolidated Rock has been 
appointed to the board of directors 
of Australian Entertainment Ex- 
change and will continue to op- 
erate Consolidated as a manage- 
ment organization. 

The two agencies handle such 
Australian acts as Company Cainc, 
Masters Apprentices. Pirana. Az- 
tecs. Max Merrill and the Meteors 
and Doug Parkinson. 

Harris Active 
In Films, Disks 

LONDON — Since his return 
from Las Vegas where he was 
working on routines for a new 
Paul Anka album, musical director, 
arranger and producer Johnny 
Harris has been involved with al- 
bums for Richard Harris. Shirley 
Bassey. Petula Clark. Sacha DM 
and soundtrack recordings for the 
Warner Bros.* film "Man in the 
Wilderness." and Ihe 20lh Ccnlury- 
Fox film "Bloomfield." 

Harris arranged and produced 
the music for both films and also 
wrote much of the music for 
Hloomficld" which is Ming by the 
Bloumficids and Head. Hands and 
Feet He also wrote the music of 
Hi of the songs on the Richard 
H.irrn .ilhum. "My Buy." 

On the Pelula Clark album. 
"Petula 71." Johnny Hams wrote 
five of Ihe \ongs with John Brom- 
ley and the same co writers penned 
three of the Dislcl tracks. Harm 
is now setting dates to record I 
rnllow up album for Warner lo his 
own ■■Movements" LP 



1-2 under the title, "Progress and 
Profit For Iric Record Retailer.* 

Purpose of the conference is to 
explore future prospects and direc- 
tions for the record and tape indus- 
try and how new develupmcnls can 
he beneficial to dealers. 

Speakers who have so far ac- 
cepted invitations arc John Cut- 
shaw (head of BBC TV music pro- 
grammes). George Martin (chair- 
man AIR London). David Mun- 
row (musical director of "The Six 
Wives of Henry VIII." director of 
the Early Music Consort, EMI and 
Argo recording artist). Colin Had- 
ley (director Pye Records), and 
Roy Matthews (EMI factory man- 
ager). 

An innovation at GRRC confer- 
ences wilt he an invitation to man- 
ufacturers to install manned dis- 
plays of new products which wi 
also provide an opportunity f< 
private discussion. 

Col Canada 
Sets Concert 
Promotion Co 

TORONTO— In another bid to 
strengthen its involvement with the 
Canadian music industry. Colum 
bia Records this week announce* 
ii would form a new concert pro 
motion company with entrepre 
neur. Martin On rot. 

Initially the company will con 
centrate on concert promotion i 
Ontario and Quebec, hut ther 
are also plans for greater activit 
in other areas, which could in 
elude artist management. 

Forthcoming concerts fror 
Martin Onrol include the Mood 
Btues. Chuck Mangionc. Jcthr> 
Tull, Three Dog Night and Creed 
encc. 

The new company's name 
be announced shortly, and Onrc 
will move into larger premises. 

Columbia recently completed 
new pressing and tape d unheal in 
plant with master cutting faolitio 
It was also widely rumored tha 
Columbia was talking to at lca> 
one Toronto studio owner. 

Japan Disks, 
Tape Sales 
Production Up 

TOKYO — The Japanese Recur 
Association reports that 13.600 
UOO records were produced i 
October in Japan, with a sale 
figure of $22,102,500. 

There was a 9 percent tncrcas 
in production and a 23 percer 
increase in money over the pri 
vious month. 

A total of 1. 196.4211 cartridge 
were produced during the montl 
bringing in S7.499.6g6. cassette 
totalled 535.621 for $1,320.15 
and 11766 open reel tapes wer 
produced for $4K.479 



International 
Executive 
Turntable 



m-lrr Knichl Jr. has been ap- 
pointed U K representative for the 
newly founded international pop 
management team of Phonogram 
International He will he based in 
I ondon and will he responsible for 
seeking talent anil repertoire and 
for coordinating Ihe activities 
visiting talent. 
JANUARY 29. 1972 BIUBOARO 



International News Reports 



European Rack Assn 
Holds Inaugural Meet 



PARIS — Inn Miles, munaging di- 
rector of Record Merchandiser* — 
U-K. was clccled as Ihc first chair- 
nun of the European Rack Mer- 
chandisers Association (ERMAt 
following an inaugural meeting 
here 

Miles will be joined on the ex- 
ecutive committee by Hans Kron- 

Pub Assn in 
Content- Promo 

TORONTO — The Canadian 
Music Publishers' Association are 
offering their catalogs to U.S. 
producers and artists in a special 
promotion. 

Pointing out that Canadian 
radio stations now must play 30 
percent domestic content, the as- 
sociation says Canadian songs re- 
corded by Americans qualify as 
Canadian content. 

"Key border stations such as 
CKLW must play 30 percent 
Canadian content providing an op- 
portunity for many artists, both 
Canadian and American, to get an 
extra boost into the international 
'charts," claims letter, signed by 
the association's chairman. HA 
Appolonio. 



wall, head of Grammorack. Sweden, 
and Jan Asman. managing direc- 
tor of NV Grammoservice, Hol- 
land. 

The meeting was initialed by 
Ocorge Baenge. who is respon- 
sible for all Phonogram's partici- 
pation in racking on an interna- 
tional basis. It was attended by 
22 delegates, including the heads 
of 1 1 industry-owned rack com- 
panies in Europe 

Purpose of the meeting was to 
discuss areas of activity m which 
inter-company collaboration might 
prove useful. 

"With all rack companies to- 
gether accounting for about 65-70 
million dollars worth of sales each 
year, there are obvious benefits to 
be achieved from inter-company 
co-operation I'm thinking particu- 
larly of joint promotions on cer- 
tain records and putting our con- 
siderable buying power to advan- 
tage in such matters as shrink- 
wrapping." 

Following the Paris discussions, 
there will be a further meeting in 
London in February when ERMA's 
terms of reference will be ratified. 
If it is fell that the association is 
a workable proposition, considera- 
tion will be given to the appoint- 
ment of a secretary. 



News From Ml DEM '72 
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rector Bruce White and Tony 
Cousins. The labels material is 
available for the world and include 
the songs of Bruce Ruffin who last 
year had a hit single with "Rain." 

1 R u f f i n ' s material is available 
ihrough Creole's publishing outlet 

| and the company has publishing 
rights to eight songs on Ruffin's 
latest album released in Britain on 
Trojan. 

Hush Music, the publishing arm 
of the operations of Shel Talmy 
and Hugh Murphy, is to be repre- 
sented exclusively in the U.K. by 
Chrysalis Music involving a deal 
negoiiated here by Talmy and 
Murphy with Chrysalis' Bob Grace. 
Included in the agreement are the 
compositions of U.S. songwriter/- 
singer Laurie Styvro, whose albums 
i "Spilt Milk" containing all her own 
songs and produced by Murphy, 
will be released in the U.K. and 
Europe when label negotiations 
have been concluded. 

Island Music's top label Blue 
Mountain announced its first inter- 
national release at MIDEM with 



four singles scheduled for issue 
during this month and February in 
the major European countries as 
well as Africa, the Far East and 
Australia. Product from Phil Wain- 
man's Maple Annie Enterprise will 
be released in Europe by Blue 
Mountain with a label credit. Blue 
Mountain's international distribu- 
tion has been negotiated on an in- 
dividual territory basis. 

Former Feldman Music chief 
Ben Nisbet premiered the first 
product on his newly formed Sov- 
ereign label to the strong contin- 
gent of international representatives 
and associates of EMI with whom 
Nisbet has completed a distribution 
deal. The acts involved are Flash, 
Canadian folk duo Morin & Wil- 
son, and Earl Jordan. Nisbet was 
accompanied by his U.S. attorney 
David Braun, during his discussions 
concerning Sovereign and its pub- 
lishing associat. Big Ben Music. 

Peter Knight Jr., in Cannes in 
his new capacity as London & in- 
ternational representative of Phon- 
ogram International. He took up 
the post on Jan. I after leaving 
Polydor. and reports direct to the 
Phonogram headquarters in Baarn. 




AN ANCIENT HEAD 
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when answering ads . . . 

Say You Saw It in Billboard 



Columbia has announced several 
changes m its marketing person* 
nel Bert Dunsvith. branch man- 
ager of the Vancouver office, has 
hcen appointed director of dis- 
tributor sales. He will be head- 
quartered in Toronto and wilt 
supervise all Columbia distribu- 
tion. Bill F.aton, former director 
of sales and merchandising, moves 
over lo director of marketing serv- 
ices. He will be responsible for 
the creation and development of 
overall merchandising and adver- 
tising support plans. He will also 
look after packaging. 

Charlie Camllleri, Ontario pro- 
motion manager, now becomes 
national promotion manager. Cam- 
illeri has been with the company 
for 15 years. Dunseilh's Vancouver 
job has been filled by Bill Bou- 
vette, formerly with London Rec- 
cords. Mike Watson, former man- 
ager of Toronto group Buckstont- 
Hardware, has been named On- 
tario promotion representative. 

Lee Armstrong, product man- 
ager of MCA Canada, has been 
appointed director of international 
for MCA in the U.S. J.K. Mait- 
land. president of MCA. said that 
Armstrong would be located in 
Los Angeles. 

Armstrong has been with MCA 
Canada for the past six years. 

Capitol of Canada, Toronto, 
has restructured its wholesale mar- 
keting division, meaning changes 
in responsibilities for national pro- 
motion director. Bill Bannon, and 
Ontario sales manager. Bob Rone. 

Bannon will now concentrate 
solely on artist relations and pro- 
motion, while Rowe will function 
as national field sales manager. 
. . . Ottawa's Compass Entertain- 
ment has hired Ernie Smith for 
its concert division. Smith was 
formerly with Triangle Produc- 
tions, 

Guess Who 
Cut New LP 

WINNIPEG — RCA's Guess 
Who were in rehearsals this week 
in preparation for the recording 
of the group's next album The 
sessions will take place early in 
February at RCA's West Coast 
studios in Los Angeles. Most earlier 
studio dates with the Guess Who 
and producer Jack Richardson 
were in Chicago. 

Manager Don Hunter revealed 
that the new album, to be released 
in late February, will be called 
"Rockin." 

The Guess Who are also plan- 
ning a charity concert here on 
March 6, with the proceeds to 
be split between the Multiple 
Sclerosis Society and the fund to 
build a new Indian and Metis 
friendship centre 

Greek Singer on 
U.S. Promo Tour 

NEW YORK— Greek Mnger. 
Denis Roussos is currently on a 
promotion lour of the U S main!) 
visiting radio stations in connec- 
tion with his album. "On the Greek 
Side of My Mind." released here 
by MGM 

During his U.S. slay, from Jan 
17-29. Roussos will visit New York 
Philadelphia. Washington. Cleve- 
land, Chicago. New Orleans. Hous- 
ton, Seattle and Los Angeles. 

MGM has pulled a single, "Wc 
Shall Dance" from ihc album. The 
title has been a major hit for 
Roussos. who sings in English and 
is based in France, throughout 
Europe Roussos is a former mem- 
ber of the Aphrodite's Children 
group 



Canadian Association 
In Tape Piracy Raid 



TORONTO — The Canadian 
Recording Manufacturers* Associ- 
ation is continuing its "gel tough" 
policy against tape pirates. 

Last week the CRMA. in co- 
operation with the Montreal Po- 
lice Department, seized more than 
5,000 illegal 8-track cartridges. 

The CRMA had several meet- 
ings this week with representatives 
of the Ontario Provincial Police, 
and the Metropolitan Toronto Po- 
lice. Further crackdowns are ex- 
pected. 

The Association's policy is to 
advise offending dealers of the 
illegal source of its stock, and if 

Apollon Increase 
Sales, Production 

TOKYO — Apollon Ongaku 
Kogyo announced sales of $7,500.- 
000 for their 30th fiscal period— 
an increase of 1.9 percent over 
the last period. Cartridges ac- 
counted for 90.1 percent of their 
sales, the rest being cassettes. 



pirate purchases do not cease, 
legal action is taken. 

The CRMA now estimates that 
pirate tapes sales represent some 
35 percent of the Canadian tape 
business. 

Song Contest 
Draws 3,000 

TORONTO — The Canadian 
Broadcasting Corporation has be- 
gun its annual Song Market con- 
test, designed tu stimulate interest 
in the works of Canadian com- 
posers. 

Song Market was instituted by 
the CBC in 1967 as a Centennial 
project, and has taken place on 
an annual basis since. 

This year more than 3.(KKI en- 
tries have been received for the 
$1,350 grand prize. 

The 1972 judges are composer 
Gene MacLellan. TV host Elwood 
Glover. Doug Parker, singer Vanda 
King and RCA's lack Feeney 

The final will be broadcast on 
March 3. 




SECOND ONDA NUEVA WORLD FESTIVAL 
Caracas, Venezuela 
February 2, 4 & 5, 1972 



CONTACTS: 



ALDEMARO ROMERO (Producer): Edificio San 
Jose, Apt. 13, Calle La Floresta, La Campina, 
Caracas, Venezuela — PHONE: 712263: 727363 
USA: Dorothy Karlstein — Los Angeles — 
PHONE: 657-6526: 657-5477 
Frank Military— New York — PHONE: 765-5910 
ITALY: Aldo Pagani— Milano — PHONE: 482456 
ENGLAND: Les Reed — London— 
PHONE: 836 0524 

FRANCE: Alain Boublil — Paris— PHONE: 525-7576 

MEXICO: Rojelio Brambila— Mexico DF— 
PHONE: 527-1567 

ARGENTINA: Susana E. Curzel— Buenos Aires— 

PHONE. 380326 
SPAIN: Augusto Alguero — Madrid — 

PHONE. 223-4987 
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International News Reports 



From T he 

Music Capitals 

of the World 



LONDON 

Derek Chinnery, an executive 
producer at the BBC, has been 
named head of the BBC's Radio 1 
as a replacement for Mark White, 

who is moving over to head up 
Radio 2. . . . London Manage- 
ment has acquired a controlling 
interest in Kennedy Street Hold- 
ings, the parent firm of Kennedy 
Street Enterprises, the St Anne's 
Music publishing company and the 
Strawberry recording studios in 
Stockport. Through the acquisition 
London Management plans to ex- 
pand its record production activi- 
ties. Bernard Lee who is respon- 
sible for GL Productions at Lon- 
don Management staled that the 
company will be launching its own 
label throughout the world. Exist- 
ing directors of Kennedy Street, 
Danny Betesh and Harvey Lisberg 
will be joined on the board by 
Dennis Van Thai, Michael Grade . 
and Billy Marsh. In turn, Betesh 
and Lisberg will join the main 
London Management board. 

Kennedy Street represents sev- 
eral artists including Peter Noone, 
Tony Christie and the Syd Law- 
rence orchestra. 

Feldmans Music was given a 
permanent injunction against Rich- 
ard Branson and Virgin Records 
on Friday in the High Court stop- 
ping the illegal import of an al- 
bum, "Rough and Ready" by Jeff 
Beck. Feldmans was also awarded 
damages for infringement of copy- 
right and costs, both of which are 
yet to be assessed. Also scheduled 
for hearing in the High Court is 
another action by Feldmans. act- 
ing on behalf of Hec Enterprises 
against Branson over a bootleg 
album by Deep Purple called "H 
Bomb." . . . RCA is beginning a 
sales campaign this week to pro- 
mote three albums on the Jeffer- 
son Airplane label. Grunt. The 
campaign is built around three al- 
bums. "Bark" by Airplane, "Sun- 
flower" and "Papa John Creach." 
Apart from dealer aids, RCA is 
importing 2000 posters from its 
Italian company and badges and 
the Grunt comic are being sent 
over from RCA in New York. 

Tony Stratt on -Smith's Charisma 
label is expanding its activities to 
embrace an agency. Charisma 
Artists. The new unit wilt be run 
b> Paul Conroy who has joined 
the company from the Red Bus 
agency. First acts represented by 
Charisma Artists are Capability 
Brown and Spread Eagle, who are 
both signed to Quartet M usic, 
handled by Carlin. 

Canadian singer Pagliaro has 
been in London for TV and radio 
dates to promote his first single 
for Pye, "Lovin' You Ain't Easy." 
I he singer's material is published 
in this country by ATV-Kirshncr 
Music. . . . Derek Dawe, head of 
administration of EMI Records 
sales and distribution division is 
retiring at the end of April. Dawe. 
who has been with EMI since 1946 



Big Profits! 

WATER 
BEDS 

20 Year Guarantee 

WATER BEDS ARE THE HOTTEST 
SELLING ITEM in the country today. 
Many Record Dealers have found big 
profits in carrying Water Beds. 

Now Available Internationally! 

Very low prices are available for 
dealers For information call 
The Water Bed Company of America 
(Formcriv The Water Bed Company 
of Ohio) 
942 West Third Avenue 
Columbus, Ohio 43212 
(614) 488-0073 
The Midwest Leading Manufacturer 
of Water Beds 
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is also secretary of the BPI. . . . 
Trident recording studios and pro- 
ducer John Anthony have formed 
a production company, Neptune. 
Artists already signed to the new 
company include Skin Alley and 
Eugene Wallace. 

Mexico cirr 

With Guillcnno Infante's ap- 
pointment as sales director of RCA 
Records, Mexico, he again assumes 
(hi: presidency of AMPROFON 
(Mexico Association of Phono- 
graph Producers) Infante was out 
of the record business for four 
months taking an English course 
in Washington. Temporary presi- 
dent during his absence Luis Bas- 
ton reassumes his vice presidency. 
. . . Spanish singer Joan Manuel 
SeiTat introduces his current Capi- 
tol single, "La Mujer Que yo 
Quiero" (The Woman I Love) dur- 
ing his two week season at the 
Palace of Fine Arts. . . . Peruvian 
singer Roberta, now resident in 
Mexico, has signed with the Gas 
label after making two albums for 
Capitol. . . . Constantineo Excobar 
now heads up the advertising and 
promotion department for RCA 
— he was formerly international 
sales manager for the company. 
Martin del Campo, currently ad- 
vertising department head, will 
take over international sales. 

New singer Juan Gabrial is at 
Nci. I in the Mexican chart with 
his first single, "No Tengo Dinaro" 
(1 Have no Money). . . . News- 
paperman-composer Miguel Angel 
Vfcsyra has died. His last song, 
"Juan el Pescador" (John the Fish- 
erman) was recorded by Estrellas 
de Plata group and singer Ciro. 
... Enrique Caceras, former lead 
singer with Los Panchos. made his 
first solo recording. "Hoy Te Has 
Ido" for CBS. 

ENRIQUE ORTIZ 

roKvo 

Television personality Y u k o 
Enatsu debuts on Minoruphon with 
"Hana to Kiteki to Watashi." . . . 
KMC Service Center will release 
three volumes of cassette tapes, 
"Tenno-Showa no Ayumi" a selec- 
tion of speeches by the Japanese 
Emperor. . . . CBS/Sony will re- 
lease a new self composed single, 
Kekkon Shiyoyo" by Takuro Yo- 
shlda. . . Mi, mi Ishibashi. who 
had a major hit with "Kimi to 
Futari" has his first one man show 
set for Feb. 15 at Nichigeki. . . . 
Columbia Denon will release "Song 
of Departure" and "Un Jour 
d'Amour" winners of the compo- 
sition grand prix at the Interna- 
tional Popular Song Festival in 
Tokyo. Both are performed by the 
Mike Curb Congregation, who re- 
cently visited Japan. 

The third Kansai Audio Fair will 
be held in Osaka. April 12-18. . . . 
CEIS/Sony is launching a series of 
"Rock 72" campaigns designed to 
promote foreign rock groups visit- 
ing: Japan durng 1972. . . . Mungo 
Jerry and Weather Report gave 

thi:ir first concerts here Shim hi 

Mori gave a one man show at the 
Kcikusai Theater. . . . Kiyoko Sui- 
zeiiji, leading enka singer, had Ma- 
sal;i Komura as her guest singer at 
(Nichigeki. . . . Kiyohito Ozaki 
(Phonogram) received the grand 
prix prize as singer of the year. 
The outstanding performance prize 
went to Shinchi Mori (Victor) and 
(hi: new face prize was awarded to 
Ruimiko Koyanagi (Warner Bros./ 
Pioneer). . . . Rock guitarist 
Shigcru Narumo will give a one 
mun concert Jan. 25. 

Plans are being completed lo 
stage "Scarlet" a musical by Kazuo 
Kikuta in London in May — the 
first Japanese musical to be ex- 
ported to a foreign country. . . . 
Duke Ellington and his orchestra 
started their fourth tour of Japan 
at the Kosei Nenkin Hall. 

BEN <>k wo 



JOHANNESBURG 

Epic recording group Chase ar- 
rived for a three-week concert tour. 
Their tour opened Johannesburg 
City Hall Jan. 3 for four concerts 
The group will also visit Marilz- 
burg. Cape Town, Durban and 
Pretoria. Chase was brought out 
by Michael Aldous. ■ Himeville 
hotelier and jazz enthusiast, in as- 
sociation with the Argus Group 
of Newspapers. . . . Gramophone 
Record Company will distribute the 
"Bangla Desh" album for the 
whole region south of the equator. 

Local group Peanut Butter Con- 
spiracy has received gold disk 
award for its recording of "Amen." 
The group has also been booked 
by impresario Ronnie Quibell to 
appear on the Peaches and Herb 
hill in February. . . . The CBS 
album "Sound Power 3" has re- 
ceived a gold disk award for the 
number of units sold. 

British entertainer Max Bygraves 
opens here Jan. 10 for a short 
season. He will be playing all the 
main centers. . . . Hedgehoppers, 
Sarie Award winners in the beat 
group section, have formed a pro- 
duction and publishing company 
called Sonotons. The company will 
handle all the group's music. 

Kenny Jones, drummer with 
British group, the Faces, arrived 
here Jan. 2 for a monih's stay with 
his uncle. Bob Adams, one of the 
Republic's top band leaders. . . . 
Henry Ross, a director of Dureco. 
Amsterdam, is handling the release 
and distribution in Holland of sev- 
eral South African artists on the 
Brigadiers label. A number by 
Min Shaw called "Trane Kom Vir 
Jou Te Laat" has received a good 
deal of air play in Holland, ac- 
cording to Ross. . . . Keith Prowse 
Music's artist and songwriter Pino 
Manci has had his latest album 
"Pino Manci Sings Again at the 
Kyalami Ranch" released in Den- 
mark. 

KPM has acquired the rights to 
Cliff Richard's latest hit "Sing a 
Song of Freedom" which is cur- 
rently on the U.K. charts. KPM 
songwriters Peter Vee and Robert 
Schroder have been commissioned 
to write a song for South Africa's 
Virginia Lee which will be included 
in her repertoire for her forthcom- 
ing overseas tour. The company 
has also acquired the rights to 
the international hit "Sweet City 
Woman" by the Stampeders. 

PETER FELDMAN 



TORONTO 

An official announcement is ex- 
pected (his week that Allan 
Matthews will become national 
promotion director for the new 
independent Liberty/UA organiza- 
tion, headed up by Stan Kulin, for- 
merly with RCA — Matthews was 
national promotion director for 
MCA. . . . Stampeders back into 
Toronto for several TV tapings. 
. . . Daffodil has now released the 
new Christmas single, "I'm a Song 
(Sing Me)," the original copies of 
which were recalled because of a 
pressing problem. . . . Greg Ham- 
hleton leaves for the MIDEM con- 
vention *' ' week, making ueals 
for his Bluenosc and Belsize pub- 
lishing arms. Hambleton announced 
(his week tha( all trade names, 
artists and business carried on by 
Tuesday Records and his (wo pub- 
lishing companies will be under 
the corporate banner of September 
Productions Ltd. Hambleton has 
also formed a new label. Axe Rec- 
ords, which will be distributed by 
London with a first release set for 
February. 

GRT hosted a party for Moe 
Koffman, whose "Plays Bach" al- 
bum is happening nationally, al 
George's Spaghetti House. . . . 
Massimo Ranierl, Columbia Italian 
artist, at O'Keefe Centre (16) for 
promoter Johnny Lombardi . 
U.S. label deal expected soon for 
Mainline . . . 

Canada's lop country single al 
present is a Canadian production 
by Oval Prophet, "Mile After 
Mile." Columbia is releasing an 
album this week . . . Jack Richard- 
son has been producing a new 
single with Ciuelte Reno . . Crow- 
bar is currently on a ID-day tour 
of Newfoundland. 

Hal Weater. one of Canada's 
best known AM radio personalities. 



has died at the age of 29. He had 
worked at CHUM AM. CKOC 
CHLO and CKVN. . . . Anne 
Murray would appear lo have her 
biggest hit in Canada since "Sing 
High Sing Low." with her revival 
of Gordon LiEhtfoot's "Cotton 
Jenny." It was produced h> Brian 
Ahern for Capitol. . . . The new 
Doctor Music single. "Gospel Rock 
Gospel Roll" which was written 
by group member. Brenda Gordon. 
. . . MCA has country artists Con- 
way Twitty, Loretla Lynn and the 
Osborne Brothers at Massey Hall 
(Feb. 5) for two shows. . . . Buddy 
Rich and Woody Herman and 
their respective orchestras appear al 
Place des Arts in Montreal (30) 
for Superior Sound Enterprises. 

GRT sending newly-signed Main- 
line on (he On(ario radio s(a(ion 
circui( (o plug new album, "Can- 
ada — Our Home and Native Land." 

Dave Warren of CFMQ Regina 
reports (hal Crowbar drew (he 
larges( concert crowd in five years 
a( a recen( da(c in Regina. . . . 
Crowbar is reported (o be seeking 
a U.S. manager. . . . Rain has a 
nalional hi( single wj(h "Ou( of 
My Mind" which look six months 
to break. 

Quality has released an album 
"Claude Philippe Presents ... A 
Package of Care" featuring a group 
of singers recently returned from a 
tour of Korea. A single "Love Is 
Far Away" produced by Ron van 
Dykhof" has just been released on 
Celebralion. Composer of (he song 
is Shin Jung Hyen, a young Ko- 
rean. . . . GRT has pulled a single 
'rom (he "Koffman Plays Back" 
album. "Two Bourrees (Suile III)." 

RITCHIE YORKE 

MADRID 

New single from Tony Ronald 
(Movieplay), a song composed by 
French musician Daniel Vaogarde 
"I Love You Baby," was recorded 
al London's Landsdowne s(udios. 

. Tony Ronald has signed a con- 
(rac( wi(h Movieplay in order (o 
produce new groups for (he label. 
His firs( ac( is called La Armada. 

. Raphael (Hispavox) is presendy 
in New York preparing his second 
LP in English. In February Ra- 
phael will (ape a series of TV pro- 
grams under (he title "Here's Ra- 
phael." These shows, a total of 26. 
will be broadcast worldwide. In 
June 1972. Raphael will start a new 
film "Enlre Dos Amorcs" (Be- 
tween Two Loves) a co-produc(ion 
Halo-Russian directed by Spanish 
director Mario Camus. 

The records of Gloria (Movie- 
play) will be released in Argentina 
by (he Sicamericana Company. 
Gloria has renewed her contrac( 
wi(h Movieplay. . . . Zafiro has re- 
leased a new record of Juan Pardo 
wilh (wo songs "Un ano mas" (One 
more year) and "Quise Por Quer- 
er" (I Loved for the Sake of Lov- 
ing) from his las( LP "Soledades " 
... In order lo celebrate (he CXXV 
Anniversary of the Gran Tea(ro 
del Liceo of Sevilla, several artistic 
evenut have (aken place in (his ci(y. 
Among (hem was (he appearance 
for (he first time in Spain of the 
Leningrad Philharmonic Orchestra, 
who performed works by Glluka. 
Prokofiev, Rachmaninov, Shosta- 
kovitch and Tchaikowsky. Conduc- 
ing Ihe orches(ra were Arvld Yan- 
sons and Alexander Dmilriev. The 
orchestra gave (hree concerts^ . . . 
First LP of the Argentinian singer 
Jairo. has just been released. The 
I.P is tilled "Emociones" and is pro- 
duced by Luis Agulle for his label 
Showman. dislribu(cd by Movie- 
play. . . ..Tony Christie (Mot icpl.o t 
will be here on Jan. 19 in order (o 
record (he TVE show "Es(udio 
Abierto." 

New LP by Miguel Rios (Hispa- 
vox) under the tide "Unidos" 
(Uni(ed). The record includes 
songs in Spanish and English and 
the arrangements are by Waldo de 
los Rios. The musical direction is 
by Rafael Trabuchelll and two 
songs have been (aken from (his 
LP (o make a single including "El 
Refugio" ((he Shellcrt. . . . Spanish 
composer Joaquin Rodrigo has 
prohibited Ihe English version as 
Mine b\ Miguel Klos of El Con- 
cierlo de Aranjuez" with lyrics by 
Rod McKuen wilh Ihe title of "The 
Wind of Change " 

MARIA DOLORES ARACH 

JANUARY 



HAMBURG 

Kinney Records has recendy I 

ished a special lour of some 
West German cities as a promotion 
al campaign for the album "Let l 
Rock for Release." The Kinnei 
crew on the bus had discussk 
with teenagers mainly on drug pn 
lems. Kinney collected 140,00. 
German marks which has been do 
naled to Hamburg Release Auxill 
iary Society. The album KinneJ 
produced for the campaign includ] 
ed free contributions from 
Zeppelin. Frank Zappa; CnMBy 
Stills, Nash; Family, James Tayla 
and (he Faces. Mick J agger alsr 
dona(ed a free (ape on (he condi 
(ion that 1 mark of each 4 mark 
single sold would be donated t< 
Release. . . The Tage de Neuei 
Musik Hanover (New Music Days 
organized by the Musical Youll 
of Germany has scheduled an op- 
era. "Elegie Fur Junge Licbende' 
"Elegy for Young Lovers) by Harr 
Werner Henze al the Lower Statt 
Saxonian Opera House from Jan 
26 to 30. The program will alsc 
feature first nights of works by 
Juergen Beurte, Norbcrt Lfaake ai 
Walter Zimmerman which will 
performed by (he Nordwes(deut 
sche Philharmonic Herford. Other 
participants arc the wind instru- 
ment quintet of the Musical Youtb 
of Zagreb of Yugoslavia and the 
Ensemble of the New Music Col] 
lege of Hanover. 

Phonogram is heavily promoting 
Jethro Tuil as "Europe's Most 1ml 
portant Representative of Contem- 
porary Music." The act is currently 
touring Germany accompanied by 
Gentle Giant as a new album by 
Jethro Tull is scheduled for a mid- 
February release. Phonogram has 
also been promoting singer Tony 
whose single "Girl Wilh Red Hair" 
has passed the 100.000 sales mark 
A new album by the singer fea- 
turing his own songs will be re- 
leased by Phonogram next month 
According to Seeburg's West 
German affiliate Seevend. about 
20.000 of the 65.000 jukeboxes in 
operation are now charging 50 
Pfennigs for two plays. "The most 
significant progress towards a rea-" 
sonable price" said Seevend man- 
ager Hans Rosenzweig. He feels I 
that Ihe better calculaled pricing 
has led (o a preference for larger 
jukeboxes and more accessories. 

WALTER MALLIN 



SANTO DOMINGO 

Puerto Rican singer Danny 
Rivera (Velvet) participated in the 
opening of the new Boitc Monte- 
carlo al the Hotel Jaragua and 
gave concerts at ihe El Matador 
night club and at the Boilc Monte- 
carlo al the Hotel Malum in Santi- 
ago. His recording of Ihe single 
"Gracilis Mi Amor" and LP 
"Danny Rivera" were lop sellers] 
during (he Chriximas season 
Other lop sales included Snnia 
Silvestre's (Amucaha) "D o n d t 
Podre Grilar Que Te Quicro.' 
■ Where Can I Go lo Shoul Oul 
Tha( I l ove You," Ihe sone that 
won second place al (he Fourth j 
Dominican Song Festival. Also I 
Rafael Solano's (Kuhancy) 
Balu(a" and Guillermilo's single 
"Mama Que Pasa" on Fono. 

The new record store Supei 
Mercado de Discos. Division de 
Fono Induslrias del Carbe report 
excellent sales since their opening 
in July, 1971 and especially during 
Chrslmas. The Super Mercado de 
Discos also represent \& M in Ihe 
Dominican Republic. Fer- 
nando Casado lKuh.mc>l winner 
of Ihe Fourth Dominican Song 
Festival and Soma Silventrc second 
place winner were represented on 
TV channel 9 Color Vision . 
Rafael Kalaf Dominican musician 
resident in San Ju.in v,as awarded 
a gold medal by the Rotary Club 
of Rio Piedras for having obtained 
outstanding grades at the Conserva- 
lory of Music in Puerto Rico . 
Puerto Rican singer Teddy Trini- 
dad (Tano) was booked by Mac 
t'ordcro fur the Midday Show on 
K I VI) Channel 4 and for the 
Chantilly nightclub Kausto 
Rey Dominican singer on (he 
Monnlla label is in Buenos Aires 
recording an album for Music 

FRAN JORGE 
29. 1972, BILLBOARD 
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BREAD- 

Beby i 'ip A Want You 
Eiekira EKS 75015 (Si 
hili -f sound of this rjuartel has 
hem consistent hi! makers with every 
•oaring to iht top of the popular 
single and LPs' as well as the 
itening chert David Gates (lead vocal 
•r producer aro arranger' With James 
Mike Botts arc tarry Knechtel per- 
wo ef their most recint hits here 
r Freedom" end the title cut. Other 
rlt-" Everything I Own" end "Dretm 





UNDISPUTED TRUTM- 

Face to Face With the Truth 
Gordy G9591 

T..* « ,f0 "J 0 "" *' th »'«Mll* 
Sm«iing Faces Sometimes" contained In 
ihe-r f.rit LP This, their second album, is 
no let down The vocal styling and arrange- 
-J 0 ' jyV If b «" ,r - 7n « current smgle 
Too Make V 0 „r Q„r Heaven and Hell Right 
Hire On Earth" and "What It Is" art In- 
cluded Hats off to the Norman Whitfield 
production I 



CONGREGATION 
"Softly Whispering I love You" 



Him GRITTY DIRT BANO- 

All ihe Good Times. 
Un.ted Art.slt UAS 5553 IS] 



W<th equal appeal pop and country, the 
latest package Irom the hi GOB features their 
own "Fish 5ong" and "Hopm to Say." 
Rith.e 'Pecol Furay's "Do You Feel It Too" 
and the Hank w.ll.ams classic "Jembaleya.' 
The txciting caiun sound ef "DiQfiy liggy 
Id" rounds out ihe polential chart w.nrer. 
Sale* response should be immediate 




MIKE CURB CONGREGATION - 

Softly Whispering I Love You. 
MGM SE 482) 



Curb Congregation delivers a top reading of 
the current British smash, the title tune 
now hitting in the U.S. as well. Along with 
the hit, standouts include "I'd like to 
Teach the World to Sing," "Mammy Blue," 
and "Take Up the Hammer " Fine blend of 
voices and much chart potential here. 




i 



MANFREO MANN'S EARTH BAND 

Polvdor PD 5015 <S' 
D Manr has beer e permanent tixlure 
£■*-.' rock scene since 1963 and 
t>me or another most of Britain's Top 
ns. tang.ng from Jack Bruce to Kleu. 
a. have performed w.fh him The 
Band it an entirely new group anr, 
i the high-powered vocalnefions of 
Rogers Insirumenlly this LP is a 
out and Mams o»«*n work is in- 
sharp and sure Choice tracks are 
Time Mar. Califotn.e Coast i.nr" 



^ 4, 



GENYA KAVAN— 

Columbia C3I00I 



Miss Raven's solo debut furthers thr nar 
rowing art o< vocal iau Free form phrasing 
and improvisation ere her skillful techniques, 
most notable m her playful recreation of 
ihe standard "I'm in the Mood for love " 
Other outstanding cuts include "What Kind 
of Man Are You " "Sit Yourself Down" and 
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POP 

(2 Record Set 1 
JOHNNY MATHIS— 
In Person at las Vegas. 
Columbia X 030979 



Recorded In live performance al Ccasar'i 
Palace in Vegas, Methis' ad is beautifully 
captured on this two record set being of- 
fered «t a special low price. Methis com- 
bines his clastic hits, "Chances Art," and 
"Wonderful Wonderful." with the newer 
"love Story," "Close to You," and his 
superb closer. "If We Only Had Love." 




TOMMY JAMES— 

My Head. My Bed & Mv 
Red Guitar. 
Roulette SR 3007 (St 



James travelled down to Nashville to cut 
this fine package of rock material penned 
by Bob Xing and himself Featured Is the 
recent single. "Nothing to Hide," along 
with some other top rock material with 
singles potential such as "Tell 'Em Willie 
Boy s a Comin" " and the swinger "Walk 
a Country Mile " His "Forty Days and Forty 
Nights" is also a strong item. 



RED* ONE - 

Message From a Drum 
Epic KE306I5 (CSS) 

Redbone follows its lop 40 success "Witch 
Queen ol New Orleans" with an IP ol rock 
chants featuring the hit single Adapting 
traditional rhythms into contemporary idiom 
the group comes up with en original sound 
Highlights Include "Message From a Drum." 
"Niji Trance," "Jerico." and "Fate." 




RAY STEVENS— 

Turn Your Radio On. 
Bernaby Z 30809 (5] (CBS! 



"Turn Your Radio On," already a lop 20 
country single, has added a big new au- 
dience to Stevens' entertaining performances. 
His latest LP spollights the hit single, elono 
wilh other recent chert successes. "A Mama 
and a Papa." "All My Trails," and some 
exciting ventures into gospel rock, "Love 
lifted Me" and "Glory Special." 



RAY CONN IFF and the 5lnoers- 
I'd like to Teach the World 
to Sing. 
Columbia KC3I220 

Conniff's current LP, produced by Snuff Gar- 
rett, features a winning combination of con- 
temporary material and refreshing Conniff 
arrangements. His singers return and so 
should hefty chart positions with such solid 
versions of 'Gypsies, Tramps and Thieves," 
"I've Found Someone of My Own," "Old 
Fashioned Love Song," and the current 
smgle. "Imagine " 





CASS ElllOT- 
RCA LSP4619 



Mama Cass moves over to the RCA label 
and comes up with a winning solo debut 
album. Standout cuts include her treatment 
of Randy Newman's "I Think It's Going to 
Rain Today," as well as "I'll Be There." 
"Baby I 'm Yours, " and the number jhe 
performed on the Carole Burnett TV show. 
"Cherries Jubilee " The revived "li s All in 
ihe Game" it also strong 



AL MARTINO- 

Summer of '42- 
Capilol ST 793 



Despite the clever noitalgic cover, Mart.no 
■s all "today" with this exceptional package 
of recent and current hit tunes Mertmc n 
at his best in his delivery of such as the 
tilte tune. "Where Do l Begin," "It's im- 
possible." "A Time for Us." and Im Single 
liom "Follies." "Losing My Mind Eouallv 
* tlendoul n Xristofferson's 'lovmg Her 
W*s Easier." 



1/ 



ROGER MILLER — 

Best of Roger Miller, 
Mercury SR6I36I 



With equal potential, country and pop, Mill 
ers' best is put under one cover and the 
result should be a hot chart item lor both 
markets His "Husbands and Wives" is 
among the standout performances that in- 
cludes "little Green Apples," "Me and 
Bobby McGee." "South." "Tomorrow N.ght 
m Baltimore." and "Lovmg Her Was Easier." 



MJKE SETTLE— 

Urn 73123 [5] 



The composer -performer, originator ai d 
former member of the First Edition, movei 
to Ihe Uni label with a dynamite commercial 
package loaded with appeal tor Top 40 and 
MOR programming. Along w<th his hit 
song, "Bui You Know i Love You." Settle 
Offers singlet potential in hit ballads "Take 
It Eaty on Cry.n," "lorttle." and "Some 
<>met love is Better." 



CRA2Y HORSI- 

toose 

Repr.w V! 20 5© 




BUCK OWENS A BUDDY ALAN 

Too Old <o Cut the Mustard? 
Cap iol ST87* 



»«hib-' impeccable musicianship Than 
rmcr n « f f pleasingly melcd-c and un 
Mined Ceo roe WhJieM*. Kmtilaiing qu> 
ar wcrk highlights "All the littl« Th.ngi 
■nd "She Won 1 ! Blow Smoke n M* D. 
t.on" should alto receive a-rplay 



Title tune of the album proved a fc i. chart 
» IPM ' lor the duo, and this package ol 
mo»e top performances w.ll meet with Ihe 
same weeest Standout programming cul 
.rwlude "Tobacco, White lightning and 
Women Blues No 2." "You're a Real Good 
tfO Owen.' own. "let th» Woilrj Reec 
Turnlr,'* and Ihe elastic ' C-garee'i Whvs 
ky and Wild wio r 



GEORGE JONES- 

F. m i n l he Heeni o* Count ry 
Music lovers 
RCA ISP 4673 (S; 

Some of Jones' top ma'er.e 1 Iron- the 
Mut cor label is moved over to RCA and 
thoulc prove a hot LP along win all the 
other hit Jones packages and t.ngiei Spof 
1 ghleo here are such big items as "Right 
Wort touch a Hand.'' ' fmitat.on ol life." 

Someor-* Sweet to love, and Somet.mei 
You Just Can't Win 



susah lurt- 
(i «« Goi a) Hupv Hurt 
Capitol STI>S 



title 'one provec a top ten smash lor the 
fine styl st Th.s top package w.ll prove a 
tig album chart winner as well. Along with 
'he hit. she turn* m fine readings ol 
Buddy Alan's if i - to** Ycu More 
Babe i Would Try ' Buck Owens and Don 
Rich's "You'll Never M.»s the Water." and 
Owen: and Red S'mpeon't 1 Don't Ever Tell 
Me Gooo-bye ■ 



NAT STUCXEY- 

Forgive Ma tor Cel'mo You 
Oaring 

RCA ISP 4635 (Si 



W in tome ot the great »>demen backing 
htm, Nat Stuckey thirls into a pop-orienled 
bag with tunes such as "It's Impossible" 
and "Take Me Home. Courtrv Roads " But. 
lor the hard core country Fan, he hat 
'forgive Me for Calling You Darling" and 

Oop r • -v the Ransom " "Never Ending 
Song of love" is also good An excellent 

■ . >-. package 



rZ 



HITS OF THE WORLD 



ARGENTINA 

(Courtesy Escalera ■ La Fuul 



1 MLSICA EN L1BERTAD (VOL 

II)— Various (M. Hall) 

2 VERANO EN ALTA TENSION— 

Various — (RCA) 
J ARGENTINISIMA (VOL. 11) 

Various (Microfonl 
4 LOS FABULOSOS VEINTE — 

Various (Microfoo) 

AUSTRIA 

SINGLES 

IMi 
M 

1 OA HOFA — Wolf gang Arabroi 

(Atom) 

2 IMAGINE— John Lcnnon Plastic 

Ono Band (Apple) 

3 MAMMY BLUE — Pop Tops 

IBcllaphon) 

4 AMERILLO — Tony Christie (MCA) 
3 WE ARE GOIN' DOWN JORDAN 

— Les Humphries Singers (Decca) 

6 JA. MIR SAN MIT'R RADL DA— 

Berglandccho (Polydor) 

7 SOLEY SOLEY— Middle of the 

Road (MCA) 
» NEVER ENDING SONG OF 
LOVE— New Seekers (Philips) 

9 HAB ICH DER HEL'TE SCHON 

GESAGT DASS ICH DICH 
LIEBE — Chris Roberts (Polvdori 

10 AEROPOLIS ADIEU— Mireille 

Malhieu (Ariola) 

LP 

Tab 
Moat*) 

1 ARIK BRAUER— Arik Brauer 

(Polydor) 

2 STUNDE DER STARS 3— Various 

Artists (Ariola) 

3 DA JESUS UND SEINE HAWAR.A 

— Kurt Sowineu (Philips) 

4 MEDDLE— Pink Floyd (EMI/ 

Columbia) 

5 NON STOP DANCING Nr. 12— 

James Last {Polydor) 

6 LOVE STORY— Original Soundtrack 

iHoer Zu Electrolai 

7 PICTURES AT AN EXHIBITION 

— Emerson, Lake A Palmer 
(Island) 

8 IMAGINE — John Lcnnon (Apple) 

9 DER GEMEINS AME WEG— Peter 

Alexander (Ariola) 
10 WE ARE GOIN' DOWN JORDAN 
— Lea Humphries Singers (Decca) 

BELGIUM (French) 

(Courtesy Tetemouslique) 
LP 

This Last 
Month Mouth 

5 POPPYS— Poppys (Barclay) 
9 JULIEN ClfSc-Juhcn Clerc 
(EMI) 

2 LED ZEPPELIN— Led 
Zeppelin (Ariola) 

(S BONJOUR MIREILLE — 

Mireille Malhieu (Barclay) 
I FIREBALL— Deep Purple 
(EMI) 

« A SPACE IN TIME— Ten 
Years After (Barclay) 

- CLAUDE FRANCOISV-Claude 
Francois (Philips) 

— SHAFT — Isaac Hayes (Polvdori 
4 WHOSNEXT-Who 

(Polydor) 

3 IMAGINE — John Lcnnon 
(Apple) 



SINGLES 

(Courtesy Tclcsaoasilrraei 
Thb Last 
Week Week 

' 2 ' U (EMI N CLERC - ,ul ' en 
I POPPYS— Poppys (Barclay) 

3 LED ZEPPELIN— Led I 
Zeppelin (Barclay) 

5 FIREBALL— Deep Purple 

4 BONJOUR MIREILLE— 
Mireille Mathrcu (Barclay) 

- MEDDLE— Pink Floyd 

(Harvest) 
T W 'J-P "-IFE-Wlnas (Apple) 

5 A SPACE IN TIME — Ten 
, „Ye?rs After (Barclay) 

• 1 CLAUDE FRANCOIS— Claude 

Francois I Philips) 
10 9 WHOTS NEXT — who 
(Polydor) 

BRAZIL 

RIO DP. JANEIRO 
Coartesy IBOPE) 
LP 



BRITAIN 

I Coorlesy Record A Tape Retailer > 

'Denotes local orlgla 
Is Last 
ek Week 

1 I'D LIKE TO TEACH THE 
WORLD TO SING — New 
Seekers (Polydor)— Cookaway 
(Leon Henry) 

2 MOTHER OF MINE— Nell 
Reid (Decca) — Dick Rowe/ 
Ivor Raymonde (Decca) 

II HORSE WITH NO NAME — 
America (Warner Brothers i 
— Kinney (Ian Samvrelt) 
■ BRAND NEW KEY— Melamc 
(Buddah) — Peter Schckeryk 
(Neighbour) 
4 SOFTLY WHISPERING I 

LOVE YOU — 'Congregation 
(Columbia) Cookaway (John 
Burgess) 

6 7 I JUST CANT HELP 

BELIEVING — Elvis Presley 
RCA (Screen-Gems > 
Columbia) 

7 S SOLEY SOLEY— Middle of the 

Road (RCA) — Sunbury 
Giacomo Tosti 
I 16 STAY WITH ME— Faces 

(Warner Brothers)— Kinney 
(Glyn Johns) 

9 9 SLEEPY SHORES— Johnny 

Pearson Orchestra (Penny 
Farthing)— KPM (KPM 
Prod.) 

10 13 MORNING HAS BROKEN— 

Cat Stevens (Island) — Paul 
Samwcll-Smith (Freshwater) 

11 12 NO MATTER HOW I TRY— 

•Gilbert O'SuIlivan (MAM) 
April MAM (Gordon Mills) 

12 • SOMETHING TELLS ME 

(SOMETHING'S GONNA 
HAPPEN TONIGHT)— 
'Cilia Black (Parlopbone) 
Cookaway (George Martin) 

13 3 ERNIE (THE FASTEST 

MILKMAN IN THE WESTl 
—•Benny Hill (Columbia) 
(Walter J. Ridley) 

14 14 THEME FROM SHAFT— 

— Isaac Hayes (Slax) Carlin 
(Isaac Hayes) 

15 17 THEME FROM THE 

ONEDIN LINE— Vienna 
Philharmonic Orchestra 
(Decca) — Ccqsyrisbt Control 

16 28 WHERE DID OUR LOVE 

GO— Dermic Elbert (London) 
— Donnie Elbert (Jobcut/ 
Carlin) 

I" 29 LET'S STAY TOGETHER— 
Green (London. Burlington) 

Id 10 JEEPSTER— T Re* (Fly)— 
CampbeU-Connelly (Tony 
Vjsconti) 

19 IS MORNING— Val Doonican 

(Philips) — Mclanie (Johnnie 
Franz) 

20 20 THE PERSUADERS— John 

Barry Orchestra (CBS) — 
ATV Kirshncr (John Barry) 

21 22 KARA KARA— New World 

RAK (Cbinnichap/RAK) 
Mickie Most 

22 30 FAMILY AFFAIR— Sly and 

Family Stone (Epic)— Sly 
Stone (Kinney) 

23 19 IT MUST BE LOVE— Labi 

Siffre l Pye)— Groovy (Labi 
Siffre) 

24 33 MOON RIVER— Greyhound 

(Famous Chappelly— Dave 
Bloxham (Trojan) 

25 21 IS THIS THE WAY TO 

AMARILLO— Tony Christie 
(MCA) — ATV Kirshncr 
(M. Murray P. Callander) 

26 II FIREBALL— Deep Purple 

(Harvest)— Hec (Deep 
Purple! 

27 — HAVE YOU SEEN HER— 

Chf-Lites (MCA) — Copyright 
Control (Eugene Record) 
2» 31 BABY PM-A WANT YOU— 
Bread (Elektral— David 
Gales (Screen Gems/ 
Columbia) 
29 23 BANKS OF THE OHIO— 

'Olivia Newton-John <P>ci — 
Blue Gum (Welch 'Farrarl 
'0 — ALL I EVER NEED IS YOU 
—Sonny and Cher (MCA)— 
United Artists (Snuff Garrclti 
II 25 COZ I LUV YOU— Slade 
(Polydor) — Barn'Schroeder 
(Ctaas. Chandler) 
33 24 TOKOLOSHE MAN— John 
Kongos (Fly) — Essex (Gua 
Dudgeon) 
39 BLESS YOU— Martha Reeves 
A the Vandellas (Tamta- 
Molown) — (Jobcte Carlin) 



Tab 

Week 

1 CONSTRUCAO— Chico Buarquc 
(Philips) 

- ROBERTO CARLOS— Roberto 

Carlos (CBS) 
' EXPLOSAO MUSICAL-Thc 

Fevers (London! 

* M ? M ,°JS. I . AS DE 0M SARGGENTO 
MIHCIAS— Martinho da Vila 

5 Y< L. U ' RE C £L * PBTEND — Johnny 

Mjihis (CBS) 
t) IMAGINE — John Lcnnon (Apple) 
7 ROSA DOS VENTOS— Maria 

Bcthania (Philips) 
5 S AN 'TANA— Sanlana (CBSl 
,o I'ftXA'S— Tm " M »'» (Polydor) 
10 BANDETRA 2— Varios (Sorn Livrel 

BRAZIL 

SAO PAULO 
I Courtesy I mil' I 
LP 

Tab 
Moata 

1 ROBERTO CARLOS— Roberto 

Carlos (CBSl 

2 CONSTRUCAO— Chico Buarouc 

(Philips) 

3 MEMORIAS DE UM SARGENTO 

—Martinho da ViU (RCA) 

68 



46 — FOR ALL WE KNOW— 

Shirley Bassey (United 
Artists) — Ampar (Johnny 
Harris) 

47 — ! DONT KNOW HOW TO 

LOVE HIM — PctuU Ctark 
(Pye*— Leeds (Johnny Harris) 
4« — CHIRPY CHIRPY CHEEP 
CHEEP— Middle ol The 
Road <RCA(— Ftammgo 
(C. Tosti/ L Greco) 

49 — AMERICAN PIE— Don McLean 

(United Artists) — C. GUI/ 
W. Malone (United Artists) 

50 — BACK ON THE ROAD— 

Marmalade (Decca) — 
Marmalade (Ca trine) 

FRANCE 

SINGLES 

'Coortesy Centre D'lnfonnatfcm el de 
Documentatloa Du Dbque) 
Naraooal 

nk 

Week 

1 LE RIRE DU SERGENT— Michel 

Sardou (Philips) 

2 L 'ARMOUR CA FAIT PASSER LE 

TEMPS— M Amont (CBS) 

3 ACROPOLIS ADIEU— Mireille 

Malhieu (Barclay) 

4 1L — G. Lcnormsn (CBSi 

5 VIERS AVEC ROUS— Triangle 

(Pathe-Marcom/Pathcl 

6 MAMMY BLUE — Nicolctta (CED, 

Riviera) 

7 JESUS CRISTO— L Kuhr (Philips) 
S LA VIE. LA VIE— M Dalpech 

(Barclay) 

9 LES CHANSONS POP— Poppys 

(Barclay) 

10 IF FAIT BEAU, a FAIT BON— 
C. Francois (Philips/Flechc) 

International 

This 
Week 

1 MAMMY BLUE— Pop Tops 

(Carre re) 

2 JESUS— J. Faith (Decca) 

J MAMMY BLUE— J. Dayde (CEDl 

3 THE FOOL — G Montagne (CBS) 

5 RED MAN— R Rvan (Polydor) 

6 OS ANN A — Axis (CED/Rivicra) 

7 WITCH QUEEN OF NEW 

ORLEANS— Rcdbone (DFI/Epic) 
■ IL ETAIT URE FOIS DARS 

L'OUEST— Soundlrack (RCA) 
9 GET ME SOME HELP— T. Ronald 

(Philips) 

10 MY WAY — Nina Simone (RCA) 

LP 

i Courtesy Centre DTnfonnatioo ct de 
Documentation du Dlsouci 

This 
Mnnlh 

1 LA NOUVELLE 

CHABANISATION VoL 2— T. Le 
Luron (Pallye-MarcrHU/P. 
Letleiuian) 

2 LED ZEPPELIN No. 4— (Kinney F 

3 CE N-EST RIEN— J. Clerc (Pathe- 

Marconi/Pathe) 

4 DE CHANSONS POP — Poppys 

(Barclay ) 

5 COMME UN SOLEIL — Nana 

Mouskouri (Philips) 

6 NUIT DE NOEL— T. Rossi (Palhe- 

Marconi/Cotumbia ) 

7 MEDDLE— Pink Floyd (Palhe- 

MarconiHarvest) 
II A BRASILIA— Mirelle Mathicu 
(Barclay) 

9 LA CHABANISATION Vol. I— 
T. Lc Luron iPalhe-Marconi/P. 
Lederman) 
10 LA SOLITUDE— L. Fcrrc (Barclay i 



Corporation 
<4 34 CANT LET YOU GO— Bam 
Ryan (Polydor) — Wayne 
Btckenon (Chapped! 

35 — GIVE AND TAKE— Pioneers 

(Trojan! — Island (Jimmy 
Cliff! 

36 26 SING A SONG OF 

FREEDOM— 'Cliff Richard 
(Columbia) Big Secret/ 
Rondor (Nome Paramor) 

17 — IF YOU REALLY LOVE ME 
— Stevie Wonder (Tamla 
Motown)— Stevie Wonder 
Ijohete Carlin) 

3» 27 GYPSYS. TRAMPS AND 

THIEVES— Cher (MCA)— 
Campbell-Connelly (Snuff 
Garrett) 

39 — FESTIVAL TIME— San Rcmo 

Strings (Tamla Motown)— 
(Jobcte Carlin) 

40 33 BURUNDI BLACK— Burundi 

Steiphenson Black (Barclay) 
(Burlington) 

41 32 TILL — Tom Jones (Decca) — 

Chappcll (Gordon Mills) 

42 Jl HOOKED ON A FEELING— 

— 'Jonathan King (Decca) 
London Tree (Jonathan 
King) 

43 36 YOU GOTTA HAVE LOVE 

IN YOUR HEART— 
Supremes/Four Tops (Tamla 
Motown) Jobcte, Carlin 
(Clay McMurray) 

44 — MAGGIE MAY— Rod Stewart 

(Mercury V— Chappell/GH 
Music (Rod Stewart! 
4J 37 JOHNNY RAGGAE— Piglets 
(Bell) Jonio (Jonathan King) 



ITALY 



LP 

( Court*. * Dkeocrarta Intemarioaale) 
'Denote* Ureal origin 
This Last 
Month Month 

1 1 NON AL DENARO. NON 

ALL' AM ORE M- AL 
CIELO— •Fabrixio De Andre 
(Ptoduitori Associatit 

2 2 M1NA— •Mina (PDU) 

3 5 PICTURE AT AN 

EXHIBITION— Emerson. — 
Lake A Palmer (Island) 

4 6 IMAGINE — John Lennon 

l Apple » 

5 3 LED ZEPPELIN — Led 

Zeppelin (Atlanuc) 

6 4 S A N T AN A— Sant ana <C BS I 

7 10 .MEDDLE — Pink Floyd 

(Hancst) 

i 9 LUCIO BATTISTI. Vol. *t— 
"Lucio Battisti (Rkordi) 

9 7 BUON ANNIVERSARIO — 

Charles Aznavour (Barclay) 
Mi — E PLURIBUS FUNK — Grand 
Funk Railroad (Capitol) 

11 8 . E FU SUBITO 

AZNAVOUR . . —Charles 
Aatnavour (Barclay) 

12 11 FIREBALL— Deep Purple 

(Harvest) 

13 — LOOK AT YOURSELF— Uriah 

Heep (Island) 

14 _ COLLAGE— 'Orme (Philip*) 

15 14 12 RACCOLATA— •Fausto 

Papetti (Duriurn) 

SINGLES 
■Dcnoii-s beaj .ih-tn 

Thb 
Week 

1 SONO UNA DONNA. NON SONO 

UNA SANTA— "Rosanna Fratello 
i ion — Mascotte Artston 

2 LA CANZONE DEL SOLE— •Lucio 

Battisti (Numero Unop— Acqua 
Auurra 

3 CORAGGIA E PAURA— -Iva 

Zanicchi iRi-Fii— Ri-Fi Musk 

4 CHITARRA SL'ONA PIU' PIANO 

—•Nicola Di Bari (RCA)— RCA 

5 PEN SIERO— "Pooh (CBSr— Canxoni 

Modcrne 

6 IMAGINE— John Lennon (Apple) 

— Ritmi E Canzoni 

7 TUCA TUCA— •Ralfaella Carta 

(RCA>— Amici del Disco 
t CHISSA' SE VA*— 'RaffaclU Carra 

(RCAp— Suvini Zcrboni 
9 LA COSA PIU' BELLA— 'Claud to 

Villa (Cetra)— La Cicala 

10 VIA DEL CONSLRVATORIO— 

•Massimo Ranicri (CGDp— Tiber 
tt CI AO VITA MIA — *Mlno Rcitano 
(Durium » — Fiumara 



12 UOMO— *Mma (PDU>— Ritnt I 

Canzoni 

13 SINFONIA N. 40— Mo ran— Valdo 

De Los Rio* (C arose llo) — Curci 

14 IL TEMPO D IMPAZZIRE— 

•Ornella Vanoni (AristonV— 
Artston 

15 LA F1LANDA — 'Milva (Ricordiy— 

Arii ion 

16 ALL THE TIME IN THE WORLD 

— Louts Armstrong (United 
Aart is ts ) — Te *cre 

17 CtTTA' VERDE — Orietta Beni 

(Polydor) — Peaaso Esedra 

18 QUI C OMAN DO IO— 'GlglioU 

Cinquctti (CGD>— Suvini Zcrhoni 

19 MAGA MAGHELLA— Ralfaella 

Carra (RCA>— Amici del Disco 

20 DJ AM BALL A— •Auguito Martelli 

( C inevoa )— C inc vox 

21 DOMA.NI E' UN ALTRO G10RNO 

— •Ornella Vanoni (Artston)— 
Palace Italia 

22 CANTO DI OSANNA— •DeUrlum 

(Fonitl— Usianolo 

23 FIREBALL— Deep Purple (Harvest) 

— Franca Day 

24 LE 3 VERITA' — 'Lucio Battisti 

(Ricordi) — Acqua Azzurra 

25 LA CARROZZA DI HANS— 

'Premiau Fomena Marconi 
(Numero Uno) — Universale 

JAPAN 

SINGLES 
(Coortcs} Mailc Labo, lac.) 
'Denotes local orlsln 

Tkb 

Week 

t AJCUMA GA NIKUI— •Takao 

Hirtta A Sellsurs (Dan) — Tokyo 
12 channel 

2 AJSURU MITO WA H1T0RI— 

'Kiyohiko Ouki (Philips)— 
Nichjon 

3 AME NO MIDOSUJI— O Yan Hui 

Hui (Toshiba) — U-A/Taiyo 

4 MIZURIO NO KOI— «Mari Amachi 

(CBS - Sony i — Watanabc 

5 MAMMY BLUE— Pop Tops 

(Philips) — Tokyo Music 

6 TABIDACHI NO UTA— "Taunehiko 

Kamijyo \ Rokumonsen (King) — 
Yamaha 

7 SUPERSTAR— Carpenters • V*M - 

Taiyo 

S OMATSUR1 NO YORU— 'Rumiko 
Koyanaei (Reprise* — Watanabe 

9 WAKARE NO ASA — 'Pidoro \ 
Capricious (Atlantic)— Suisebha 

10 IMAGINE— John Lennon (Apple)— 

Fobter 

11 YOAKE N OYUME — • Akiko Wada 

(RCA) — Tokyo Ongaku 

12 irS ME THAT YOLf NEED — Elton 

John (DJM I — Shinko 

13 NAGASAKI KARA FUNE Nl 

NOTTE— Hiroshi Itsuki 
( M ino rpho ne > — N ichi on 

14 DAREMO SHIRANAl— •Yukari Ito 

( Dcrton ■ — N ichion 

15 NAGASAKI BOJYO— *Yuko Nagisa 

( Tos hiba )— U-A/ Aiyo 

16 WATASH1 NO JYOKAMACHJ — 

•Rumiko Koyanagi (Reprise)-— 
Watanabe 

17 SAG ARE NO BLUES— • Shin k hi 

Mori (Victor) — Watanabe 

18 N ANON I ANATA WA KYOTO E 

YUKUNO— •Cherbh (Victor)— 
Victor 

19 TOKU HANARETE KOMORIUTA 

— 'Nami Shirakawa (Pioneer); — 
Tokyo 12 channel 

20 H I R EN — "Hiroshi Uchiyamada A 

Cool Five (RCA*; — Ai 

MALAYSIA 

SINGLES 
iCoartesy Redlffasioa. Mafasstal 
'Dcooles local orlgla 

Thai 

Week 

1 ABSOLUTELY RIGHT— Five Man 

Electrical Band (Lionel) 

2 EVERYBODY'S EVERYTHING— 

Sunlana <CBS> 
J THE DESIDERATA— Les Crane 
(Warners) 

4 ALL 1 EVER NEED IS YOU — 

Sunny ft Cher (Kapp) 

5 TOO LATE— Tremeloes (CBSl 

6 SING A SONG OF FREEDOM — 

Cliff Richard (EMI) 

7 DID YOU EVER— Nancy * Lee 

(Reprise) 
( GYPSIES. TRAMPS * 
THIEVES— Cher (Kapp) 

0 TILL— Tom Jones (ParroO 

10 TIME TO GET IT TOGETHER- 
'X'periments (Orange) 

SINGAPORE 

SINGLES 
iCeartea) Rrdtffutlon Singapore) 
Tab Last 
Week Week 

1 I GOT TO BE THERE— Michael 

Jackson (Motown) 

2 4 BABY. I'M A-WANT YOU— 

Bread lEIcclral 

3 2 GYPSIES. TRAMPS AND 

THIEVES — C her (Kapp) 

4 6 AN OLD FASHIONED LOVE 

SONG — 5 Dog Night 
(Dunhull 

5 3 FAMILY AFFAIR— Sly * the 

Famih Stone (CBS) 

6 6 SUPERSTAR— Carpenters 

( AAM) 

7 10 JEEPSTER— T. Res (Fly! 
I — AMERICAN PIE— Don 

McLean (UAI 
9 7 IMAGINE— John Lcnnon 

10 — BRANI>'nEW KEY— Melanie 
(Neighbourhood ) 

SOUTH AFRICA 

SINGLES 

iCoartcsr v.urhrrn Afrscaa Record 
Manufacrareri and Dbtrnsolors* Assn.! 
•DerMtrs local orlgla 

rata 

Week 

1 MAMMY BLUE— Charisma 1CBS>— 

Inlersong. GRC 

2 AMEN — •Peanut Butler Conspiracy 

(CBS)— Lac tree. GRC 



) GET ME SOME HELP — •Neville 
Whitmill IGallol — Continental. 

fUm 

4 SOLEY SOLEY— Middle ol the 
Road I MC A I— Gems. Teal 

< BUTTERFLY — Dan. el Gerard 
(CBS) — MPA. GRC 

6 COUSIN NORMAN— Marmalade 

(Deccet— Catrine. Gallo 
) IMAGINE — John Lennon 

(Parloprtonc) — Northern. EMI 
« YOU— Peter Maffsy (Gsllot— 

Ardmorc A Beechthood. Gello 

9 DESIDERATA— Les Crane (Warner 

Bros.! Lsetrec. Teal 
in (IS THIS THE WAY! AMARILLO 
— Tony Christie (MCA! — Laefrcc. 
Gallo 

SPAIN 

SINGLES 
ICoartesy of El Muslcall 
•DcBolc* local orscln 

Tab 

Week 

1 SOY REBELDE— •Joancttc 

iHiipavosl — Musics de Espana 

2 MAMMY BLUE — *Los Pop Tops 

( E xplosion- A no la I — S* mphaty 
J WE SHALL DANCE — Demi 
Roussot (Philips-Fonoar.)— 

4 EL SOLDADITO— -La Companls 

(CBS! 

5 El VALS DE LAS MARIPOSAS- 

•Danny A Donna (Columbia 
Esprrolal — Notas Magicas 
n THE WITC H QUEEN OF NEW 
ORLEANS — -Red bone (CBSl — 
April 

7 IMAGINE— John Lennon lEMD- 

EGO 

I CO-CO — Sweet (RCA)— Mutica de 
Sur 

» PANDEIRADA — • Andres do Barn 
(RCA! — RCA 

10 EL CHICO DE LA ARMONICA- 

•Ricky (RCA)— RCA 

(Coartesy "El Mrsslcal"! 
LP 

This Last 
Month Month 

1 1 MED1TERRANEO — •Juan 

Manuel Scrrat (Zafirol 

2 2 ESCUCHAME . . —'Marl 

Trini (Hlspavoii 

3 3 IMAGINE— John lennon 

I FMI ' 

4 4 NUESTROS EXITOS DEL 

ANO (Vol 1)— Varios 
Interpretes (CBS) 

5 6 SANT AN A- J — Samana (CBS) 

6 3 LO MEJOR DEL ANO 

(Vol. I) — Varios Interptcs 
( Hispavoa) 

7 13 SOLEDADES— •Juan Pardo 

I Zafirol 

i I LED ZEPPELIN TV— Led 

Zeppelin (Hitpavox) 
• 7 EVERY PICTURE TELLS / 
STORY— Rod Slewari 
(Philips-Fonog I 
10 10 AMORES — "Mari Trim 
(Hispavox) 

WEST GERMANY 

SINGLES 
i Coortesy Senallplanei 

Thb 

1 MAMMY BLUE— Pop Tops 

IFinger BeHaphonl — Intro 

2 SOLEY SOLEY— Middle of the 

Road (RCA)— RCA 
J SPANISH HARLEM— Aretha 

Franklin (Atlantic) — Aherh-Kh 
4 ICH TRAUME MIT OFFENEN 

AUGER VOR DIR— UIU Martin 

(Philips) 

] ACROPOLIS ADIEU— MlrelDe 
Mathicu (Ariola) 

6 HAB-ICH DIR BEALTE SCHON 

GESAGT. DASS ICH DICH 
LIEBE — Chrts Roberts (Polydor! 
I Ibi 

7 AMARILLO— Tony Christie (MCA) 

— fXlrchncr'Intro 
I ONE WAY WIND— Cats 

(Columbia)— Anagon 
0 M0H1KANA SHALAL1— Helno 

lEIeclrolal — Montana RMJ 
10 MAMMY BLUE — Ricky Shayne 
(Hansal 



Eyes School Field 



Md.. Fairfai. Va_ Arlinglon, Vi.. 
Anne Arundel. Howard and Fred- 
eric, Md. 

Also: Richard Doughlon. Video- 
Rex of Arizona. Scottsdale. coven 
Phoenix and Maricopa County; 
John Dinwoodie, Chesler. N.J.. 
covers Houston and Harris County. 
Tex.; Robert Schillhahn. Denver, 
coven his city, and Robert Sea- 
bury. Wichita FalU. Tex . coven 
Dallas County. 

Some of the dealen work out 
of their homes; othen have opened 
offices. The target areas for their 
efforts are in the business and edu- 
cational fields. The consumer mar- 
ket is not a viable factor yet. 

Simplicity Is Key 

• Continued from page -5° 
available this year. The ideal deck 
should be no larger than a top 
line tape recorder The ideal coat 
for this deck should be in the 
$400 range. 

Warwick is going with toe s-j. 
inch Avco system based on its 
record and playback feature via 
videotape. 
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Strawberry Records Initial Releases include product by 

# Humble Pie # Small Faces 

# Rod Stewart # Fleetwood Mac 

# Little Witch # Invitations 

The Strawberry Record Label is Manufactured and Distributed in Canada by Capitol Records (Canada) Ltd. 

Strawberry Records— a subsidiary of Love Productions Ltd. 




Spotlight Singl 




SlNGlfS REVIEWER 

THIS wint 
72 



87 



•This record is predicted to reach the TOP 40 EASY LISTENING Chart 



Spotlights Predicted to reach the top 20 of the HOT 100 Chart 
SLY & THE FAMILY STONE— RUNNIN' AWAY (2:56) SANTANA— NO ONE TO DEPEND ON (3:42) 



(Prod: Sty Stone) (Writtr : Stewart} (Stone Flowrr, BMI) Followuo 
"Family Affair" It the rhythm cut from the current LP. Offers much of 
the play and sales potency of the recent hit. Flip: Ho info available. Epic 
5-10829 (CBS) 

•PAUL SIMON- 
MOTHER AND CHILD REUNION (3:050 

(Prod: Roy Halee Paul Simon) (Writer: Simon) (Charing Cms, SMI) Simon 
cut this infectious rhythm ballad with strong lyric line in Jamaica and 
it has the sound of a top 10 winner for top 40 ard MOR Flip: No info 
amiable. Columbia 4-45547 

*B.J. THOMAS— ROCK AND ROLL LULLABY (3:59) 

(Prod: Steve Tyretl & Al Gorgonf) (Writers: lAann-Wcil) (Summerttlll Songs/ 
Screen Cemi -Columbia, BMI) The Barry Mann-Cynthia Weil ballad material is 
given a dynamite reading by Thomas that has it to prove his biggest seller 
unce "Raindrops." Flip: "Are We Losing Touch (3:'l2) (Sweet Glory, BMI) 
Scepter 12344 



(Prod: Santana) (Writers: Carebella-Escobedo) (Petra, BMI) Culled from their 
LP, Santana comes up with another driving rhythm number, a sure-fire 
fitSSli 1 SSmf ' Evervbody ' 1 E«nr»hing.' r Flip: "Taboo" (Petra, BMI) 

LOU RAWLS-HIS SONG SHALL BE SUNG (3:45) 

W l J8**$ u 1 ' 0 ^ i Wri, ««- Haron-Hebb) [Beresofsky-Hebb Unlimited, 

BMt) With all the blockbuster sales potential of his "A Natural Man " 
Rawls w.H do il again with this rhythm swinger. Top arrangement by Reg 
Powell I and production work by Michael Lloyd. Flip: No info available 

MGM 14j4y 

•PAUL WILUAMS-WAKING UP ALONE (3:35) 

(Prod: Michael Jackson) HMn Williams) (Alma. ASCAP) Composer Williams 
( Just an Old Fashioned love Song." "We've Only Just Begun") turns 
performer with this ballad beauty cut Irom his debut LP. Ha could eatilv 
■M"} •»! superstar ol 72 a la Carole King of 71. Flip: No into available 



Spotlights Prodicted to reach the top 60 of the HOT 100 Chart 



ROD STEWART— HANDBAGS AND GLADRAGS (3:59) 

(Prodi Lou Banner) (Writer: D'Abo) (lovely, ASCAP: This ii a cut from 
Stewart s first LP and the ballad has it to top tht recant "I Know I'm 
losing You." Flip: "Man of Constant Sorrow" 12,30' (MKC. BMI) Mercury 
73031 

•BOBBY SHERMAN— TOGETHER AGAIN (2:20) 

Prod Ward Sylvester) (Writer: Weiss) (Famous, ASCAP) Back In tin 
swing bag of "Easy Coma, Easy Go" this infectious item could go all 
ttVway for Sherman. Strong entry. Flip: "Picture 4 little Girl" (2:10) 
(Sherman, ASCAP) Metromedia 240 

, TOMMY JAMES- 
TELL 'EM WILLIE BOY 'S A'COMIN' C!:47) 

(Prod: Tommy James, Bob I 
(Mandan, BMI) From the new 
•tort. Cut in Nashville this one 
info available. Roulette 7119 



<ing & Pete Drake) 
album, James has 
II I 



(Writers. Jemes-King] 
strong rhythm ballad 
ast top "Nothing to Hide." Flip: No 



FIVE MAN ELECTRICAL BAND- 
FRIENDS & FAMILY (3:40) 

(Prod: Dallas Smith) (Writer: Emerson) (4 Star, BMI) Group follows "Abso- 
lutely Rijjht" with a potent gospel type rhythm r 



terial that will fast surpass "You Think You're Ho! Stuff" . . aoa and 
soul. Flip: No info available. Stai 0114 

COVER— NIGHTINGALE (3:23) 

i.u rod ;.« Cov *, n - * F . rank Laughlin) (Writer: Dawson) (Snake In Hie Sun, BMt) 
The One Tin Soldier" group moves to the lion label, handled by MGM, 
with a driving piece of Jim Dawson material that will prove another heavy 
chart item for them. Flip.- "Jailhouie Rock" (2:08) (Presley, BMI) Lion/ 
Sunshine Snake 103 (MGM) 

JACKIE WILSON- YOU GOT ME WALKING (2:42) 

(Prod: Carl Davis A Johmy Moore) (Writer: Record) {Julio. Brian, IMI) 
Wilson's followup to "love Is Funny That Way" is more driving rhythem 
material, penned by Eugene Record and Loaded with pop and soul sales 
potency. Flip: No info available. Brunswick 55467 

EDDIE FLOYD-YUM YUM YUM 
(I WANT SOME) (2:49) 

(Prod: Steve Cropper & Eddie Floyd) (Writers: Floyd-RIce-Cropper) (Cast/ 
Memphis, BMI) It's been a while between records for Floyd, out this wild 
blues swinger will bring him back, pop and soul, with heavy sales impact. 
Strong discotheque item. Flip: No into available. Stax 10 JOT 



appeal. 



light' 
Flip: 



No into jvaifab 



vpe rhythm .ten. loaded 
Lionel 3224 (MGM) 



ith top 40 



'HILLSIDE SINGERS— WE'RE TOGETHER (2:18) 

(Prod: Al Hem) (Writers: Woloshin-Gavin-Kipner-Ham) G 4 W, ASCAP) The 
smooth blended group broke through big wifh "I'd Like to Teach the 
World to Sing" and now switch from Coca-Cola to hamburgers with this 
well known infectious TV material. Beautiful performance that could take 
them all the way again. Flip: "Oay By Day" (3:09) (Velendo/New Calcutta, 
ASCAP) Metromedia 241 

JEAN KNIGHT-CARRY ON (2:54) 

(Prod: Warded Queiergue) (Writers: Tynes-Quejergue) (Mblact/Alttte, BMI) 
That "Mr. Big Stuff" gel swings back with more funky beat blues ma- 



JOHN STEWART-LIGHT COME SHINE (3:08) 

(Prod: Michael Stewart) (Writer: 5tewarl) (January, BMI) This original folk 
rock ballad is by far one of Stewart's most commercial entries for top 40 
and it should bring him to the Hot 100 with impact. Flip: "Little Road 
and a Stone to Roll" (2:38) (January, BMI) Warner Bros. 7552 

IAN MATTHEWS-DA DOO RON RON 
(WHEN HE WALKED ME HOME) (2:15) 

(Prod: Ian Mathews) (Writers: Spector-Barry-Greenwich) (Mother Bertha/Trio, 
BMI) The Crystals top 10 winner from 1963 is updated a capoella style 
here and it could easily prove a left field giant. Top vocal workout. Flip: 
"House of Unemencan Blues Activity Dream" (3:20) (Warner Bros., ASCAP) 
Vertigo 103 (Mercury) 



Spotlighting new singles deserving special attention of programmers and dealers 



MICHAEL NESMITH A THE SECOND NATIONAL BAND— Mama Rocker (2:32) 
(Prod: Michael Nesmlth) (Writer: Nesmith) (Screen Gems-Columbia. BMI)— 
Nesmith comes up with a riucaus rock item here, from his "Tantamount 
to Treason, Vol. 1" LP, and it's loaded with top 40 potential. RCA 744629 

BOZ SCAGGS-Runnin Bloc (2:43) (Prod: Glyn Johns) (Writers: Sceggs O'Hara) 
(Blue Street, ASCAP)-Driving blues material with a strong beat has it to 
put Sceggs back on the Hot 100 with top 40 clay and sales action. 
Columbia 4-45540 

OAODY DIWDROP-Chentllly lact (1:44) (Prod: Dick Monde & Don ScierroMe) 
(Writer: Richardson) (Glad, BMI)-Group hit it big lust year with "Chick-A 
Boom." This wild revival has il to bring them beck to the charts. 
Sunflower 119 (MGM) 

R.E.O. SPEEWAGOtl -Sophisticated Lady 2 48. (Profh Paul lake A Billy 
Rose II) (Writer: R.E.O. Speedwagon) (Two Twenty Two, BMI)-Wild 
swinger, from their debut LP. could bust through big via top 40. Epic 
5-10827 (CBS) 

"LEAPT LEE -Just Another Night (3.01) (Prod: Gordon Mills) (Writer: Fraggett) 
(Wren, B'.'i ■ i o» returns to the disc scene, this finte on the Gordon Hills 
label, with a strong piece of pop-country rhythm tiallad material. Strong 
tor MOR, top 40 and country. MAM 361B (London) 

JONATHAN KING— Hoekod On a Feeling (2:44) (Prod: Jonathan King) (Writer: 
James) (Presi, BMI)-The past B.J. Thomas hit gets a fresh treatment by 
the Britisher with much potential tor Ihe charts herd. Parrot 3029 (Leaden) 

70 



KEITH GRAVENHORST— Do What You Wanta Do (3:00) (Prod: Grevenhorstl 
(Writen Merinell) (Cleridge, ASCAP)-Hard driving rocker with a wild 
vocal workout could establish Grovenhurst on the charts first time out. 
Royal American 54 

AMERICA— A Horse With He Name (4:10) (Prod: Ian SamweM) (Writer: Bunnell) 
(W6, ASCAP)-A smash hit in Britain, this smooth rocking swinger could 
prove a left field out and out smash here as well via top 40 and FM 
play Warner Bros 7555 

JERRY GARCIA— Deal (3:09) (Prod: Bob A Betty with Ramrod and Bill Kreuti- 
Mann) (Writers: Gercle-Hunter-Kreutimann) (Ice Nine, ASCAP)— The Greie- 
ful Dead leader comes on strong with Ihis rhythm item, his first solo 
and it's from his new debut album. Warner Bros. 7551 

•SERGIO f RANCH I — if (1 54) (Prod; Mike Berniker) (Writer. Gates) (Screen 

Gems-Columbia, 8MI)-Franchi offers a superb MOR treatment of David 
Gates' ballad. From a forthcoming LP of "today" material, Franchl's in 
top vocal form with strong support from the Mike Semiker production 
work Metromedia 238 

'JIMMIC ROOGERS— Froggy 's Fable (2:57) (Prod: Glenn Sutton) (Writer: 
Rodgers) (Jim-Ro Stership, ASCAP )-Rodgers returns to records in this 
move to Epic add offers much potential tor MOR. top 40 end country 
play and charts. Epic 5 .Ob.b (CIS) 

P J.-T.l C '.Tender Loving Care) (2:11) (Prod: Pam Sawyer A Gloria Jones) 
(Writers: Jones- Sawyer- Jerome) (Jobete, BMI)-lnfectious swinger could 
break the ptrtormer-composer through the first lime out. Strong top 40 
potential. Taeale S4215 (Motown) 



COUNTRY 

Spotlights Predicted to reach the top 20 ol the 
HOT COUNTRY SINGLES Chart 

BUCK OWENS AND THE BUCKAROOS- 
I'LL STILL BE WAITING FOR YOU (2:24) 

SSSS KS B9 ch *"" * <*r Owen, n mi. powert, 

£'►! - i <"'["', l"^". m ""-;,."<« 1*1 't to put him right at the "p. Or. 
Capital 3242 ° Ti ™ °" klv " 12:071 *•«• «*» 

FREDDY WELLER— BALLAD OF A HILLBILLY (2:58) 

ES£ SHI 'telSft l*ri!en: Putnern-Sherrlll) (Great, turn. Ml) The Curl 
Putnam-Silly Shernfl rhythm ballad material is delivered in top In ! 
Weller, a sure-fife chart topper lor "Another Night el love." Flip- No inl 
available. Columbia 445542 

STAN HITCHCOCK-WE LIVE A LOVE SONG (3:17 

tf, n i' ft" * ,un C,,0 "> Writers: Lewis-Cason) (Caien, ASCAJ 

Hitchcock s second entry on the Buzz Cason label Is a strong ballad pa 
formanee that has it to bring htm through the country chart once again Sk 
sales Impact. Flip: No Info available. Caprice 739 



CHART 



Spotlights Predicted to reach the 
HOT COUNTRY SINGLES Chart 



ROY ROGCRS-Theso Are the Good Old Dan 13:23) [4 Star. BMI) Capital 334>l 
OAVID HOIISTON-Sherry's Lips 12:13) (Acuff-«ose, BMI) in 1127 (SSI IstrtT 
AUCE CRE ECH— We'll Sing in the Sunshine 0:39) (lupercella. ASCAP' Target! 
0144 (Mega) 

DALE WARD-Suprlse Over Charlotte (3:44) (Stallion, BMI) Oat 17404 
LOR EN E MANN— Hide My Sin A-b-o-r-ti^.n >.,-■ ta-r-l) i2 10) (Burio, BMI' 
RCA 74-0638 



PAI DAIST-Everybody's Reaching 
RCA 744437 



Out Far Semeeae (3:0f) (Jack, BMI! 



MAC WISEMAN— Sing Little Birdie (3:34) ICentral Songs. BMI) RCA 74443* 
KENDAllS— Two Divided Br love 1 Jo] (Trousdale/Soldlar. BMI) Sat 17401 
LINDA GATIE— The Pilgrim: Chapter 33 (2:33) [Combine, BMI) Mega 4134039 
GEORGE RENT— If Takes A Drinking Man To Sing a Drinking Son, (134) 

Newkeys. BMI) Bice 3044 
waheit s-c.mitran (1:33) Peer, BMI) Shasta 309 

JERIS ROSS-Brand New Her (3 34) (Neighborhood. ASCAPI Cartwheel 303 
GENE DAVIS-I Need Help (3:13) (Big Swing/Jay Gene, BMI) Metro Country 
3009 

WAIT MIUS-Runnlng Free (1:34) (Heart Warming, BMI) Impact 3122 




SOUL 




Spotlights Predicted to reach the 
TOP 20 of the TOP SELLING SOUL SINGLES Chart 

SLY & THE FAMILY STONE— 
RUNNIN' AWAY (See Pop Pick) 

LOU RAWLS- 
HIS SONG SHALL BE SUNG (See Pop Pick) 

JEAN KNIGHT-CARRY ON (See Pop Pick) 

JACKIE WILSON- 

YOU GOT ME WALKING (See Pop Pick) 

EDDIE FLOYD-YUM YUM YUM 
(I WANT SOME) (See Pop Pick) 



CHART 



Spotlights Predicted to reach the 
SOUL SINGLES Chart 



OTIS CIAY-Home II Where the Heart II (3:33) lEest Memphis. BMII HI 330* 
(lenden) 

I. 2. Hlll-Ssvaet Wema. By Taut Side (3:001 (Hill.lnasp.re. BMII AWrey 
334 (Hill) 

GEORGE CARMICHAEI— Saroet Revival (3:11) (Green Owl/Bird Dog. ASCAPI 
Gambit Ml 

CISST HOUSTON i lave Too (3:13) (Singleton. BMI) Jam. 177 
COUNTS-Why Nat Start All Over Again (3:11) (Biidgeport/Aaa of Michigan. 

BMI) Wt.lbovnd 191 (Chess, Janus) 
RAT IflBER-l Had a Girl (3:2B) (llnesider, BMI) Peiiee Ring 731 
WAIT JTNUINS-Punky Walk (The Manker Walkl 13 31) (Beachtima'Fry Br- 

Night. BMI) Federker 303 (Aeelle) 
DEIORES ESTELLE HANIET EDWARDS— Far Oaaa la My life (3:00) (Stein 

4 Van Stock, ASCAP) Temple 124 
IRONING lOJUtO SAAt-OrigUal Fvmky Ball Betleno (3 301 (Hooks. BMI) 

Stykrteae 394 



CORRECTIONS 

In the Top 60 pick (1/22/72 Issue) of "It's Gonna Total a to eeettl,", trr 
laura Hyro. the Columbia Record narmber v/es omitted. It should be 

Columbia 4-43337. 

In the Terry Llndell soul chart pick (same issuel of "I'm Still Tours'' the 
Information «js omitted. The record runt 2:47, the publisher II 
Aetna. BMI and II Is Tork Town 509 

JANUARY 29, 1972. BILLBOARD 





The first single from the second Rita Coolidge albi 
has more of the one thing you can't get anywhere ei 
Rita Coolidge. nice m ux am 

° Produced by David Andc 

, Hc« R.u ..«, «.)<»•• .1" T,.mb.J«... J*. JS40I Qn RecQrds 



For Week Ending 
Jon. 19, 197J 



STAR PERFORMER - Records showing greatest increase in retail sales 
activity over the previous week, based on actual market reports. 



Records Industry Association Of America seal of certification 
as "million seller." (Seal indicated by bullet.) • 
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K 5 TITLE, Weeks On Chart 

5i Artist (Producer) Label. Number (Distributing Libel) 

1 AMERICAN PIE • 10 

Don McLean (Ed Freeman), united Artists 50856 

2 BRAND NEW KEY • 14 

Melanie (Peter Schefceryh), Neighborhood 4201 (Famous) 

3 LETS STAY TOGETHER • 9 

Al Green (Willie Mitchell). HI 2202 (London) 

4 SUNS HINE 12 

Jonathan Edwards (Peter Casperson), 
Capricorn 8021 (Atco) 

5 DAY AFTER DAY 9 

Badfinger (George Harrison), Apple 1841 

8 CLEAN UP WOMAN • 10 

Betty Wright (Willie Clarke 8. Clarence Reid). 

Alston 4601 (Atlantic) 

6 SCORPIO • 14 

Dennis Coffey & the Detroit Guitar Band 
(Theodore & Coffey). Sussex 226 (Buddah) 

11 NEVER BEEN TO SPAIN 6 

Three Dog Night (Richard Podolor). Dunhill 4299 

9 YOU ARE MY EVERYTHING e 13 

Stylistics (Thorn Bail). Awo 4581 

10 SUGAR DADDY 8 

Jackson 5 (The Corporation), Motown 1194 

12 DROWNING IN THE SEA OF LOVE • 10 

Jos Simon (Staff), Spring 120 (Polydor) 

7 I'D LIKE TO TEACH THE WORLD TO 
SING (In Prefect Harmony) 9 

New Seekers (David Mackay), Elektra 45762 

38 HURTING EACH OTHER 3 

Carpenters (Jack Daugherty). A4M 1322 

21 WITHOUT YOU 7 

Nilsson (Richard Perry), RCA 74 0604 

35 JOY 5 

Apollo 100 (Miki Dallon). Mega 615 0050 

34 PRECIOUS AND FEW 5 

Climax (Larry Cox), Rocky Road 30.000 (Bell) 

18 ANTICIPATION 8 

Carly Simon (Paul Semwll-Smith). Elektra 45759 

14 FAMILY AFFAIR e 13 

Sly S the Family Stone (Sly Stone), Epic 5 10805 (CBS) 

13 I'D LUKE TO TEACH THE WORLD TO 

SING (In Perfect Harmony) 10 

Hillside Singers (Al Ham), Metromedia 231 

20 irS ONE OF THOSE NIGHTS (Yes Love) 7 

Partridge Family starring Shirley Jones and Featuring 
David Cassidy (Wes Farrell) Bell 45-160 

26 STAY WITH ME 5 

Faces (Glyn Johns/Faces). Warner Bros. 7545 
Atlantic 2852 

22 KISS AN ANGEL GOOD MORNING 11 

Charley Pride (Jack Clement). RCA 74 0550 

27 BLACK DOG 6 

led Zeppelin (Jimmy Page), Atlantic 2849 

25 THE WITCH QUEEN OF NEW ORLEANS 11 

Redbone (Pat Vegas S, Lolly Vegas), Epic 5 10749 (CBS) 

28 LEV0N 7 

Elton John (Gus Dudgeon). Uni 55314 (MCA) 

16 HEY GIRL/1 KNEW YOU WHEN 10 

Donny Osmond (Rick Hall). MGM 14322 

32 FIRE AND WATER 6 

Wilson Pickett (Brad Shapiro & Dave Crawford), 

30 MAKE ME THE WOMAN THAT YOU GO 
HOME TO 7 

Gladys Knight t the Pips (Clay McMurray). Soul 35091 
(Motown) 

29 THAT'S THE WAY I FEEL ABOUT 'CHA 8 

Bobby Womack (Free Productions ft Muscle Shoals 
Sound). United Artists 50847 

17 ONE MONKEY D0N7 STOP NO SHOW 11 

Honey Cone (Greg Perry ft General Johnson/Stagecoach 
Prod.). Hot Wax 7110 (Buddah) 

15 GOT TO BE THERE 14 

Michael Jackson (Hal Davis). Motown 1191 

68 DOWN BY THE LAZY RIVER 2 

Osmonds (Michael Lloyd & Alan Osmond), MGM 13324 

37 DON'T SAY YOU DONT REMEMBER 7 

Beverly Bremers (Victrtx Prod v Scepter 12315 

19 HEY BIG BROTHER 10 

Rare Earth (Rare Earth). Rare Earth 5038 (Motown) 
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. 5 TITLE, Weeks On Chart 

5i Artist (Producer) Label, Number (Distributing Label) 

23 ONCE YOU UNDERSTAND 9 

Think (Lou StaJIman ft Bobby Susser), Laurie 3583 

43 FEELIN' ALRIGHT 10 

Joe Cocker (Denny Cordell for Tarantuala Prod.), 
AIM 1063 

50 BANG A GONG (Get It On) 5 

T. Rex (Tony Viscontl). Reprise 1032 

49 LION SLEEPS TONIGHT 5 

Robert John (Hank Medress ft Dave Appall). Atlantic 2846 

45 TOGETHER LETS FIND LOVE 5 

5th Dimension (Bones Howe). Ball 45 170 

48 FLOY JOY 4 

Supremes ("Smokey"). Motown 1195 

53 AIN'T UNDERSTANDING MELLOW 8 

Jerry Butler ft Brenda Lee Eager (Gerald Sime ft Jerry 
Butler). Mercury 73255 

42 DAISY MAE 9 

Hamilton, Joe Frank ft Reynolds (Steve Barrl), 
Dunhill 4296 

44 THOSE WERE THE DAYS 8 

Carroll O'Connor ft Jean Stapleton as the Bunkers 
(Shel Kegan). Atlantic 2847 

40 WHITE LIES BLUE EYES 13 

Bullet (Bobby Flax ft lanny Lambert). 

Big Tree 123 (Ampax) 

39 L00KIN' FOR A LOVE 9 

J Guls Band (Bill Srymczyk). Atlantic 2844 

41 MY BOY 11 

Richard Harris (Phil Gaulter ft Bill Martin). Dunhill 4293 

51 DO THE FUNKY PENGUIN 6 

Rufus Thomas (Tom Nixon). Stax 0112 

64 FOOTSTOMPIN' MUSIC 4 

Grand Funk Railroad (Terry Knight), 
Grand Funk 1841 (Capitol) 

62 TUPELO HONEY 5 

Van Morrison (Van Morrison and Ted Templeman). 

Warner Bros. 7543 

55 YOU WANT IT, YOU GOT IT 4 

Detroit Emeralds (Katouzlron Prod.), 
Westbound 192 (Janus) 

56 THE HARDER I TRY (The Bluer I Get) 8 

Free Movement (Toxey French. Michael O'Martran, Bill 
Straw). Columbia 4-4S512 

52 WAY BACK HOME 8 

Jr. Walker ft the All Stars (Johnny Bristol). 

Soul 35090 (Motown) 

47 ME AND BOBBY McGEE 10 

Jerry Lee Lewis (Jerry Kennedy). Mercury 73248 

61 WHAT AM I LIVING FOR 6 

Ray Charles (Tom Nixon). ABC 11317 

57 SON OF SHAFT 6 

Bar Kays (Allen Jones), Volt 4073 

59 SHOW ME HOW 10 

Emotions (Isaac Hayes ft David Porter), Volt 4066 

73 JUNGLE FEVER 3 

Chakachas (Roland KlugeO. Polydor 15030 

46 AIN'T NOBODY HOME 12 

B B King (Zagarrno ft Michel). ABC 11316 

63 UNDER MY WHEELS 6 

Alice Cooper (Bob Errln), Warner Bros 7529 

- EVERYTHING I OWN 1 

Bread (David Gates). Elektra 45765 

77 SOFTLY WHISPERING I LOVE YOU 2 

English Congregation (John Burgess). Atco 6865 

78 WE'VE GOT TO GET IT ON AGAIN 2 

Addnsi Brothers (Norbert Putnam), Columbia 4 45521 

60 EVERYBODY KNOWS ABOUT MY 

GOOD THING (Part 1) 8 

Little Johnny Taylor (Miles Grayson). Ronn 55 (Jewel) 

69 BABY WONT YOU LET ME ROCK 'N 
ROLL YOU 3 

Ten rears After (Chris Wright). Columbia 4 45530 

- MY WORLD 1 

Bee Gees (Bee Gees ft Robert Stigwood), Atco 6871 

67 PAIN 6 

Ohio Players (Herb James ft Billy Pirtman). 

Westbound 181 (Chess/Janus) 

70 ANOTHER PUFF 4 

Jerry Reed IChet Atkins). RCA 74 0613 

81 LOVE GONNA PACK UP 6 

Persuaders (Poindexter Brothers), Win Or Lose 220 
(Atlantic) 
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TITLE, Weeks On Chart 

Artist (Producer) Label. Number (Distributing Label) 



87 NICKEL SONG 

80 



2 

Melanre (Pater Schekeryk). Buddah 261 



MOVE 'EM OUT 

Delaney ft Bonnie (Deianey Bramlett), Atco 6666 

- I CANT HELP MYSELF 

(Sugar Pie, Honey Bunch) 1 

Donnie Elbert (Donnie Elbert). Avco 4587 

90 I GOTCHA 2 

Joe Tex (Buddy Klllen), Dial 1010 (Mercury) 

75 OH ME OH MY 3 

Aretha Franklin (Jerry Waxier) Atlantic 2831 

83 MAX AIRLINES 

Hudson ft Landry (Lew Bedell) Dora eel 

99 SLIPPIN' INTO DARKNESS 2 

War (Jerry Goldstein). United Artists 50867 

- COUNTRY WINE 1 

Raiders (Mark Lindsay). Columbia 4 45335 

- SWEET SEASONS 1 

Carole King (Lou Adler). Ode 66022 (AIM) 

- IRON MAN 1 

Black Sabbath (Rodger Bain). Warner Bros 7530 



79 82 FIVE HUNDERD MILES 8 

Heaven Bound With Tony Soottt (Tony Swtli Tomnw 
Oliver Michael Lloyd). MGM 14214 
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UNTIL IT'S TIME FOR YOU TO GO 1 

Elvis Presley. RCA 744619 

KEEP PLAYIN' THAT ROCK 'N' ROLL 7 

Edgar Winter's White Trash (Rick Derringer). 

Epic 5- 10788 (CBS) 

THE WAY OF LOVE 1 

Cher (Snuff Garrett). Kapp 2158 (MCA) 

WILL YOU STILL LOVE ME TOMORROW 2 

Roberta Flack (Joel Dom). Atlantic 2851 

I WROTE A SIMPLE SONG 2 

Billy Preston (Billy Preston). AftM 1320 

MUSIC FROM ACROSS THE WAY 

James Last (James Last) Polydor 15028 

CRY 1 

Lynn Anderson (Glenn Sutton), Columbia 4 45529 

IF I COULD SEE THE LIGHT 4 

8th Day (General Johnson/Greg Perry). 

Invktus 9107 (Caoitof) 

LOVE ME, LOVE ME LOVE 1 

Frank Mills (Frank Mills). Suntlower 118 (MGM) 

RING THE LIVING BELL 

Melanie (Peter Shekeryk). Neighborhood 4202 (Famous) 

91 OPEN THE DOOR (Song for Judith) 7 

Judy Collins (Mark Abramson). Elektra 45755 

- CRAZY MAMA 

J. J. Cale (Audit Ashwortti). Shelter 7314 (Capital 

- BRIAN'S SONG 1 

Michel Legrand (Michel Legrand). Bell 45-171 

95 GIMME SOME MORE 

J.B.'s (James Brown). People 602 (Polydor) 

100 STANDING IN FOR JODY 

Johnnie Taylor (Don Davis). Stax 114 

96 SWEET BABY 

Donnie Elbert (Start). All Platinum 220 



(Oh Lord Won't You Buy Me a) 
MERCEDES 8ENZ 

Goose Creek Symphony (Goose Creek Symphmrf). 

Capitol 3246 

BEDTIME STORY 

Tammy Wynette (Billy Shernll). Epic 5 10818 (OB) 

EVERY DAY OF MY LIFE 

Bobby Vinton (Jimmir Bowen). Epic 5 10872 (CIS) 



- RUNAWAY/HAPPY TOGETHER 



100 - 



Dawn featuring Tony Orlando (0 Henry _ 

Dave Appall t Tokens). Bell 45- in 

DIAMONDS ARE FOREVER 

Shirley Betsey (John Barry). Unrled Artists 5084S 
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BUCKWHEAT makes that kinda music that 

gets you onto your feet . . . and into your seat. 

Dance. Or just listen. It's a little blues. A little country. 
And a lotta good time rock n' roll. 



The new Buckwheat LP is "Movin* On." J^OT^ffOf^ ps 609 

RECORDS ® 



For Week Ending 
Jan. 79, 1972 
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g Airtisi • 

_J Till*, label. Number (Distributing label) * 



1 DON McLEAN 

American Pie 

United Artists IMS 5535 



2 GEORGE HARRISON & FRIENDS 

Concert lor Bangla Desh 

Apple STCX 3385 



CAROLE KING 

Music 

Me SP 77013 (ASM) 



5 LED ZEPPELIN 

Atlantic SO 7208 



CHICAGO 

At Carnegie Hall 

Columbia C4X 30865 



7 CAROLE KING 

Tapestry 

Ode SP 77009 (AIM) 



12 FACES 

A Nod Is as Good as a Wink to a 
Blind Horse 

Warner Bros. W5 3574 

18 ROLLING STONES 

Hot Rocks. 1964 1971 
London 2PS 606/7 



ELTON JOHN 

Madman Across the Water 

Unl 93130 (MCA) 



10 WINGS 

Wild Lite 

Apple SW 3386 



CAT STEVENS 

Teaser & the Firecat 

S&M SP 4313 



GRAND FUNK RAILROAD 

E Pluribus Funk 

Grand Funk Railroad SW 853 (Capitol) 



JACKSON 5 

Greatest Hits 

Motown M 741 



13 SANTANA 

Columbia ICS 30595 



16 



15 14 



BOB DYLAN'S GREATEST HITS, VOL 2 8 

Columbia KG 31120 # 



16 ALL IN THE FAMILY 

TV Cast 

Atlantic SO 7210 



17 17 ISAAC HAYES 8 

Black Moses 

Enterprise EW 2 5003 [Sla./Volt) 

IS 19 MELANIE 12 

Gather Me 

Neighborhood NHS 47001 (Famous) 

19 8 SLY & THE FAMILY STONE 11 

There's a Riot Goin' On • 

Epic HE 30986 (CBS) 

20 20 TRAFFIC t 

Low Spark of High Heeled Boys 

Island SW 9306 (Capitol) 



21 21 



ALICE COOPER 

Killer 

Warner Bros. BS 2567 



22 24 ROD STEWART 

Every Picture Tells a Story 

Mercury SRM 1-609 



26 CARPENTERS 

AIM SP 3507 



35 



24 22 



ROBERTA FLACK 

Quiet Fire 

Atlantic SO 1594 



ttr 

ItT 
IF 
IF 



109 EMERSON, LAKE & PALMER 

Pictures at an Exhibition 

Cotillion ELP 66666 

28 IESUS CHRIST, SUPERSTAR 
Various Artists 
Oecca DXSA 7206 (MCA) 

27 DONNY OSMOND 

To You With Love 

MGM SE 4797 



12 



13 



23 



PETER NERO 

Summer of '42 

Columbia C 31105 



10 



25 SHAFT 24 

Soundtrack/Isaac Hayes 

Enterpriie, MGM ENS 2-5002 (Slae/Volt) 

47 RARE EARTH IN CONCERT 5 

Bare Earth R 523 D (Motown] 



31 29 



PARTRIDGE FAMILY 

Sound Magazine 

Bell 6064 



23 



32 32 



NEIL DIAMOND 

Stones 

Uni 93106 iMCA) 



34 STYLISTICS 

Avco AC 33023 



34 30 



THREE DOG NIGHT 

Harmony 

Dunhill OSX 50108 



7 
15 



74 



MOUNTAIN 

Flowers of Evil 
Windfall 5501 (Bell) 



g ARTIST • 

J Title, Label, Number (Distributing Label) * 



36 


37 


irtnnia currtr & int. UxIKUII 
GUITAR BAND 

Evolution 

Sussex SXBS 7004 (Buddah) 


12 


it 


44 


NEW SEEKERS 

We'd like to Teach the World to 

Elektra EKS 7411 5 


6 


38 


31 


IESUS CHRIST, SUPERSTAR 

Original Broadway Cast 

Oecca OL 1503 (MCA) 


4 


39 


41 


JAMES BROWN 

Revolution of the Mind/Recorded 
Live at the Apollo 

Polydor P0 3003 


6 


40 


43 


CHEECH & CHONG 

Ode SP 77010 *&'.') 


19 


41 


33 


HUDSON & LANDRY 

Losing Their Heads 

Dote 326 


10 


*r 


45 


JONATHAN EDWARDS 

Capricorn SD 862 (Atco) 


11 


43 


38 


CHARLEY PRIDE 

Sings Heart Songs 

RCA LSP 4617 


9 


44 


36 


FIDDLER ON THE ROOF 

Soundtrack 

United Artists UAS 10900 


14 
• 


45 


46 


ENGELBERT HUMPEROINCK 

Live at the Riviera. Las Vegas 

Parrot XPAS 71051 (London) 


5 


46 


4fl 


LAURA NYRO 

Gonna Take a Miracle 

Columbia KC 30987 


6 


47 


49 


CARLY SIMON 

Anticipation 

Elektra EKS 75016 


10 


48 


39 


JOHN LENNON 

Imagine 

Apple 3379 


20 
• 


49 


51 


BADFINGER 

Straight Up 

Apple ST 3387 


6 


50 


42 


CHER 

Kapp KS 3649 (MCA) 


19 


it 


177 


YES 

Fragile 

Atlantic SO 721 1 


2 


52 


52 


WHO 

Who's Next 

Oecca Dl 791 82 (MCA) 


25 
• 


53 


56 


MOODY BLUES 

Every Good Boy Deserves Favour 

Threshold THS 5 (London) 


23 
• 


54 


55 


SONNY AND CHER LIVE 

Kapp KS 3654 (MCA) 


18 


Ur 


75 


NILSSON 

Nilsson Schmilsson 
RCA ISP 4515 


9 


56 


40 


YES ALBUM 

Atlantic SO B2B3 


31 


it 


77 


WAR 

All Day Music 

United Artists UAS 5546 


11 


58 


61 


MICKEY NEWBURY 

Frisco Mabel Joy 

Elektra EKS 74107 


12 


59 


58 


WHO 

Meaty, Beaty. Big S Bouncy 

Otcc* 61 79162 (MCA 


11 
• 


60 


53 


LEONARD BERNSTEIN 

Mass 

Columbia M2 31008 


6 


61 


'.() 


BLACK SABBATH 

Master of Reality 
Warner Bros 65 7562 


22 
• 


62 


60 


DAVID FRYE 

Richard Nixon, Superstar 
Buddah BOS 5097 


8 


it 


81 


AL GREEN 

Gets Next to You 

Hi SHL 33062 (London) 


22 


64 


65 


JUDY COLLINS 

Living 

Elektra EKS 75014 


1 


65 


59 


BARBRA JOAN STREISAND 

Columbia KS 30792 


20 
• 


66 


63 


VAN MORRISON 

Tupelo Honey 

Wamtr Brot WS 1950 


14 


67 


67 


JETHRO TULL 

Aqualung 
••prise IIS 2035 


38 
• 


68 


54 


HUMBLE PIE 

Performance Live Rockin' the Filmore 

ASM SP 3607 


13 


69 


68 


SUMMER OF '42 

Soundtrack 

Warner Bros WS 1925 


21 


70 


72 


GLADYS KNIGHT 4 THE PIPS 

Standing Ovation 

Soul S 7361 (Motown) 


4 


71 


74 


RICHARD HARRIS 

My Boy 

Dunhill OSX SOI 16 


7 



j£ £ ARTIST t 

s- J Title, label. Number (Distributing Label) i 



72 57 



LES CRANE 

Desiderata 

Warner Bros. 2570 



73 73 



CARPENTERS 

Close to You 

AIM SP 4271 



72 



HILLSIDE SINGERS 

I'd Like to Teach the World to Sing 

Metromedia KMD 1051 



75 80 



JOHN DENVER 

Aerie 

RCA ISP 4607 



76 62 JOAN BAE2 

Blessed Are 

Vanguard VSD 5670/ I 



20 



77 69 CAT STEVENS 

Tea lor the Tillerman 

AIM SP 4280 



52 



* 114 



DIAMONDS ARE FOREVER 

Soundtrack 

United Artists UAS 5220 



79 64 JACKSON 5/SOUNDTRACK 16 

Goin' Back to Indiana 

Motown M 742 I 

80 82 JAMES TAYLOR 38 

Mud Slide Slim and the Blue Horizon • 

Warner Bros BS 2S6I 



111 



T. REX 

Electric Warrior 

BS 6*66 



82 


86 


HONEY CONE 

Soulful Tapestry 

Hot Was HA 707 IBuddah) 


8 




97 


BOBBY WOMACK 

Communication 

United Arl.sts UAS 5539 


9 


84 


84 


CHILITES 

(For God's Sake) Give More Power 
to the People 

Brunswick Bt 754170 


24 


85 


87 


L.KUVLK YYAonlNblUN, JK. 

Inner City Blues 

Kudu KU 03 (CTI) 


5 


86 


78 


UACruisj rave 
MAHVin tiArt 

What's Going On 

Tamla T5 310 (MOTown) 


33 


87 


71 


LUH 1 Is MATMCLU 

Roots 

Curtom CRS 800B (Buddah; 


13 


88 


89 


SANTANA 

Abraxas 

Columbia KC 30130 


69 
• 


89 


91 


PAUL KANTNER I GRACE SLICK 

Sunfighter 

Grunt FTP 1002 iRCAi 


5 


90 


90 


ALLMAN BROS. BAND 

At Fillmore East 

Capricorn SD 2 802 (Atco) 


28 
• 




145 


DRAMATICS 

Whatcha See Is Whatcha Get 

Volt VOS 6018 


2 


92 


99 


CHER SUPERPAL 

United Artists UXS 68 


4 


93 


94 


JEFF BECK GROUP 
Rough & Ready 

Epic KE 30973 (CBS) 


13 


94 


96 


ROBERTA FLACK 

Chapter Two 
Atlantic SO 1569 


75 
• 


95 


83 


THREE DOG NIGHT 
Golden Bisquifs 

Dunhill OS 50098 


49 
• 


96 


92 


ARETHA FRANKLIN 

Aretha's Greatest Hits 

Atlantic SD 8295 


19 


97 


66 


JIMI HENDRIX/SOUNDTRACK 

Rainbow Bridge 

Reprise MS 2040 


17 
• 


98 


100 


QUINCV JONES 

Smackwatet Jack 

A&M SP 3037 


It 


99 


107 


J. GEILS BAND 

Morning After 

Atlantic SD 8297 


13 


100 


70 


LEON RUSSELL t MARC BENNO 

Asylum Choir II 

Shelter SW 8910 ICaP'tolj 


~~ 9 


101 


108 


CAT STEVENS 

Very Young and Early Songs 

Oerem 0E5 18061 (London) 


4 


102 


106 


PARTRIDGE FAMILY 
Up to Date 

Bell 6059 


44 
• 


103 


104 


MOM I DADS 

Rangers Waltz 

CHP Crescando ONPS 2061 


7 


104 


93 


paul t linda McCartney 

Ram 

Apple SMAS 1375 


35 
• 


105 


105 


FREDDIE HART 

Easy Loving 

Capitol ST 838 


17 



(Continued on pagt 76) 



Bobby Sherman's latest single 
"Together Again, "sounds like alot of other 
Bobby Sherman records. 

All million-sellers. 



BOBBY SHERMAN 




RODUCED BY WARD SYLVESTER FOR PHASE ONE PRODUCTIONS - 



Billboard©®©®©© 



• Continued from page 74 



POSITIONS 106 200 
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WEEK 


WFFK 




6 


THIS 


3 


ARTISt 

Till*. Label, Number (Distributing Lebe 


, i 


106 


110 


SONNY 4 CHER 

The Best of 

Atco 50 33-219 


10 


107 


103 


0I0NNE WARWICKE STORY 

Scepter SPX 2596 


14 
• 


108 


88 


SESAME STREET 2 

Original TV Cast 

Werner Bros. BS 2569 


S 


109 


98 


CHICAGO TRANSIT AUTHORITY 

Columbia GP 8 


142 
• 


110 


85 


STEVIE WONDER'S GREATEST HITS, 
VOL 2 

Tamla T 313 I (Motown) 


li 


111 


79 


LOU RAWLS 

Natural Man 

natural Man 

MGM SE 4771 


22 


112 


101 


FIFTH DIMENSION 

Live 

Sell 9000 


15 
• 


113 


76 


JEFFERSON AIRPLANE 

Bark 

G'unl FTfl 1001 (RCA) 


20 
• 


114 


112 


ISUY BROTHERS 

Givin' It Back 

T-Neck TNS 3008 (Bucfdah) 


19 


115 


115 


CHICAGO 

Columbia KGP 2i 


103 
• 


116 


102 


BLACK SABBATH 

Paranoid 

Warner Bros. WS 1887 


50 
• 


117 


120 


GUESS WHO 
Best of 

nVft V iCTOr L 3rA \ uut 


42 
• 




183 


GOOSPELL 

Original Cast Album 

Bell 1 102 


u 




144 


COMMANDER CODY & HIS 
LOST PLANET AIRMEN 

Ozone 

Paramount PAS 6017 


9 
• 


120 


95 


DOORS 

Other Voices 

flellra EK5 75017 


13 


is 


140 


PAPA JOHN CREACH 

Grunt FTK 1003 (RCA) 


5 


122 


113 


DONNY OSMOND ALBUM 

MGM SE 4782 


30 
• 


123 


117 


TEN YEARS AFTER 

A Space in Time 

Columbia KC 3C80I 


23 
• 


124 


125 


CURTIS MAYFIELD 

Curtis 

Curtom CRS 8008 (Buddah) 


36 


12S 


127 


MELANIE 

Garden in the City 

Buddah BDS 5095 


9 


126 


118 


LEE MICHAELS 

5th 

ASM SP 4302 


35 


127 


116 


THE PARTRIDGE FAMILY ALBUM 

■ell 6050 


66 
• 


128 


124 


B.J. THOMAS 
Greatest Hits, Vol. 2 

Scepter SPS 597 


11 


til 


146 


KINKS 

Muswell Hillbillies 

»CA ISP 4644 


~ 7 


130 


131 


TOM JONES 

Live at Caesar's Palace 

Parrot 2XPAS 71049/50 (London) 


~n 


131 


136 


MILES DAVIS 

Live -Evil 

Columbia G 30954 


6 




151 


WILSON PICKFTT 

" ■ i-jwis r 1 1_, r\c I l 

Don't Knock My Love 

Atlantic SD 8300 


— 

6 


133 


122 


BUDDY MILES LIVE 

Mercury SUM 7-7500 


18 


134 


121 


SLY I THE FAMILY STONE 

Greatest Hits 

Epic E 30324 (CBS) 


65 
• 


13S 


138 


GRASS ROOTS 

Their 16 Greatest Hits 

Ounhill DSX 60107 


18 


136 


128 


ANNE MURRAY t GLEN CAMPBELL 

Capitol SW 869 


8 


137 


130 


IT'S A BEAUTIFUL DAY 

Choice Quality Stuff/Anytime 

Columbia KS 30734 


8 


76 







5 g ARTIST j 

i- J Title, Label, Number (Distributing label) i 



5 <g ARTIST . 

a- -J Tille, Label, Number (Distributing Label) J 



138 


133 


SEALS & CROFTS 

Year ol Sunday 

Warner Bros. BS 2568 


a 


169 


160 


PINK FLOYD 

Meooie 

Harvest SMAS 833 (Capitol) 


13 


139 


134 


HPORIC UANM 

ntnoft MWlr. 

Push Push 

Embryo SD 532 (Atlantic) 


14 


1/u 


164 


CARRY IT ON 

Soundtrack/ Joan Baez 

Vanguard VSO 79313 


5 


140 


142 


JACKSON S 

Maybe Tomorrow 

Motown MS 735 


39 


171 


172 


ATOMIC ROOSTER 

In Hearing Of 

Elektr* EKS 74109 


t 










179 
1/4 


174 


rnnir uaODlr 

Live at Newport 1 

Atlantic SO 1595 




141 


129 


QUICKSILVER MESSENGER SERVICE 

Quicksilver 
Capitol SW 819 


9 


10 








173 


173 


MOODY BLUES 

A Question of Balance 

Threshold THS 3 (Undent 


73 
• 


142 


147 


JR. WALKER I THE ALL STARS 

Moody, Jr. 

Soul S 733L (Motown) 


4 








4, 

w 




JtKKT tiAKUA 


1 


143 


132 


B B KING 
o ■ o . n i is o 

In London 


16 




Werner Bros. RS 2582 








ABC ABCX 730 




A 

W 






1 


144 


139 


KRK KRICrnFFTR^nN 

Me & Bobby McGee 


21 




Phase III 

MGM SR 4796 








Monument Z 30817 (CBS) 




1 

tis 




FREE MOVEMENT 


1 


145 


135 


RITA COOLIDGE 

Nice Feelin* 


7 




I've Found Someone of My Own 
Columbia KC 31136 






A4.V, SP 4325 




177 


180 


CACTUS 


10 


146 


148 


Dm I IMC CTniurc 

Sticky Fingers 

Rolling Stonei COC S9100 [Atco) 


37 
• 






R p ** t r i r } in n c 
Atco SO 33-377 








178 


178 


GRAND FUNK RAILROAD 


40 


lil7 




1 nrftt Uub nibnl 
Naturally 

Ounhill DSX 50088 


60 
• 






^ i r ru i 1 
O U 1 V ■ Vo 1 

Capitol SW 764 










179 


179 


FREDDIE NORTH 


2 


148 


141 


nurc tivi no 

Sweet Baby James 

Warner B'oi WS 1843 


99 
• 






Mankind 204 (Nashboro) 












— 


TEMPTATIONS 


1 


149 


ICo 


CADTJJ isr i li rt m nnr 

tARIH, WIND & FIRE 

The Need of Love 


3 




04JHU nui.Fi 

Gordy G 961 L (Motown), 






Warner Bros. WS 1958 




181 


123 


ANnv wii t lauc 


a 
•J 


150 


150 


OSMONDS 

Homemade 


32 






The Impossible Dream 

Columbia KG 31064 








MGM SE e/70 




182 


175 


KOOL & THE GANG 


5 


151 


158 


tDDIt HENDRICKS 
All By Myself 

Tamla TS 309 (Motown) 


28 






Live at PJ's 

Oe -Lite DES 1500a 










183 




DETROIT 

Paramount PAS 6010 


1 


152 


155 


CROSBY, STILLS, NASH * YOUNG 
4 Way Street 

Atlantic SO 2-902 


41 


— 






• 


184 


185 


BLESS THE BEASTS & CHILDREN 


10 


153 


163 


OONNIE ELBERT 

Ttnere uia uur Love bo 

AH Platinum AP 3007 


S 






Soundtrack 

AIM SP 4322 










185 


137 


IRON BUTTERFLY 


s 


154 


154 


LIVINGSTON TAYLOR 

Uv 

Capricorn SO 863 (Atco) 


7 






Best of/Evolution 

Alco SO 33 369 










186 


187 


WANDA ROBINSON 


13 


155 


143 


KRIS KRISTOFFERSON 

The Silver Tongued Devil & 1 

Monument I 30679 (CBS) 


27 






Black Ivory 
Perception PLP 18 










187 


188 


MAC DAVIS 


S 







DIONNE WARWICKE 

Dionne 


1 






1 Believe in Music 

Columbia C 30986 




















Warner Bros. BS 2585 




188 


189 


PAUL ANKA 


3 


157 


159 


TRAFFIC, ETC. 


17 




Buddah BOS 5093 








IV p lr ri mo In t ho. Pintaain 
HcilUIlic IU llle Vjd (1 licit 

United Artists UAS 5550 
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— 


LAURA LEE 

Women's Love Rights 

nor was nn /utt i Diiooan i 


1 


1S8 


126 


JERRY LEE LEWIS 

Would You Take Another Chance 
on Me 

Mercury SR 61345 


10 
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191 


TRUTH OF TRUTHS 

Various Artists 

Oak OR 1001 


1 


159 


156 


NANCY WILSON 

Kaleidoscope 

Capitol ST 852 










6 
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193 


LUTHER INGRAM 

I've Been Hete All the Time 

Koko MOS 7701 (Slat Voltl 


3 


160 


162 


SUPREMES & FOUR TOPS 

Dynamite 

Motown M 745 L 


4 
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199 


JJ CALE 

Naturally 

Shelter SW 8908 (Capitotl 


2 


161 


167 


PAUL WILLIAMS 

Just An Old Fashioned Love Song 

ASM SP 4327 










6 


193 


181 


TAJ MAHAL 

Happy Just to Be Like 1 Am 

Columbia C 40767 


3 


162 


165 


BILL WITHERS 
Just as 1 Am 
Soma SXBS 7006 ISuddeh) 


31 
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200 


12. HILL 

Brand New 

Mankind 201 (Nashboro) 


2 


163 


119 


VIKKI CARR 

Superstar 

Columbia C 31040 


4 


195 


197 


VENTURES 

Theme From "Shaft" 

United Artists UAS 5547 


3 
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MARK-ALMOND II 

Blue Thumb BtS 32 


3 


196 


196 


MERRY CLAYTON 

Ode SP 77012 (A4M) 


11 


165 


168 














BYRDS 

Farther Along 

Columbia KC 31050 


6 


197 




HENRY MANCINI 

Big Screen Little Screen 

RCA ISP 4630 


1 


166 


161 


GRAND FUNK RAILROAD LIVE ALBUM 

Live Album 

Capitol SW 633 


61 
• 


198 


198 


BILLY PRESTON 

1 Wrote a Simple Song 

UM SP 3507 


2 


167 


171 


CHICAGO III 

Columbia C7 301 10 


43 
• 


199 




CAROL BURNETT 

II 1 Could Write A Song 


1 


Kir 




THE MAHAVISHNU ORCHESTRA 

with john Mclaughlin 

The Inner Mounting Flame 

Columbia KC 31067 








Columbia C 31048 






1 


200 




LIGHTHOUSE 

Thoughts ol Motrin' On 
Evolution 3010 (Stereo Dimension) 


1 



A-Z (LISTED BY ARTIST j 

Allmin Br en hen Band 

Paul Anka , 

Atomic R oot.Iv r 

Badflngtr 
Joan IMI .. 

Bock c-cup 

Leonard Rifnilnn 

Black Sabbath ,, 
Jomts Brown * 
Carol Burnett 

ByreH "-'.i .;,*"*' 

Cactua .......... 

JJ. Oalo 

Carpenter* ™* 

Vihki Care "V 

Cheeeh 4 Chon, 

Ch.caeo loo 11*°' 

Merry Clayton 

Commander Cody Lot! Planet Airmen 
penrtlt Coaiev Detroit Gutter Band 

Rita Cool>d9e 
Alice Cooper 

L-Ol Crjnr 

Papa John Creech 
Crotby, StilU. Nath A Voun« 

Mac Davit 
Mllos Davit . . . 
John Denver 
Neil Diamond 
Detroit 
Doon 
Dramatic. 
Dob Dylan 
Oonme Elbert 

Emerson, Lake A Palmer 
Fact* 

Fifth Dimension 

Roberta Flack u 
Aretha Franklin 
Free Movement 
David Fry* 

Jerry Garcia . . 
Marvin Cave 
J. Ceils Band 
Godipell 

Grand Funk Railroad 12. 1M 171 

Grass Roots 
At Green 
Guest Who 

Eddie Harris 
Richard Harris 
Georte Hirruon and Fnortdt 
Freddie Hart 
Isaac Hayes 
2.2. Hill . 
Hillside Singers 
Honey Cont 
Hudson A Landry 

Humble Pit 

Entelbert Humperdlnck 

Luther Ingram 
Iron Butterfly 
Isley Brothers 
It's a Beautiful Day 

Jackaawi $.. i 

Jafferson Airplane 
Jrsu. Christ, Supantar 
Jtthro Tun 

Paul Kantner A Grace Slick 
Eddie Kendricks 
B.B. Kirta . 
Carole King 

Kinks ,/™ 1 

Gladys Knight A the P.p. 
Kool A the Gang 

Kris Kristofftrson m ISfJJ] 

Led 2eppclin 
Laura Ltt 
John Lennon 

Jerry Lew Law la 

Lighthouse 

Paul A Linda McCartney 
Don McLean 
Manevuhnu Orchestra 
Henry Mancini 
Htrbia Mann 
Mark-Almond 

Curtis Maylield t 
Melame 
Lrr Michatlt 
Buddy M>les 
Mom A Dads 

Moody Blues 1 
Van Morrison 
Mountain 

Anne Murray A Glen Campbell 

Pttar Naro 
Mickey Newbury 
New Stokers 

Nitsson 

Freddie North 
Laura Nyro 

Original Cast: 

Jesus Christ. Superstar 
Denny Osmond 17, 1)1 | 

Wilson Picktrt 
Pink Floyd 
Billy Prttton 
Charity Pridt 

Quickt'lvtr Mtsstngtr Servict 



e jr. 



Earth 



in 1 



Wanda I 

Rolling Stones ■. 
Leon Russtll A Marc Btnn© 

Sanfent ■* 
Seals A Crafts 
Carly Simon 

Sly A the Family Stone tt, 
Sanny A Ctitr **■ 
Soundtracks: 

Bltss the Btesls A Children 
Carry It On 
Diamond. Art Fortvtr 
Fiddler on the Roof 
Rainbow Bridge 
Shaft 

Summer of "41 ;» 
Cat Slovens **• 
Rod Stewart 

fljrbrj StrtlStnd 

Slylistics 

Suprtmts A 4 Tops 
T. «r. 

Tti Mahal „ 
Jtmtl Ttyltr 
Livingston Taylor 
Temptations 
Ton Vatn Afttr 
B.J. Thomas 

Thrtt Dog Night >e. tS. 

Traffic "•■ 
Truth of Truths 
TV Cast: 

All In ttto Family 
Sesame Strvet 

Ventures 

Jr. Walktr A tftt All Stars 

Oionnt Warwicht 
Crovor Wasnmefon Jr. 

Who B *1 

Andy Williams 
Paul Williams 
Nancy Wllsan 

Wings , 
Bill Withers 

Bobby Womeck . 
Stovlt Wtndtr 

v. »*• 
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Album Reviews 




Late News 




Capitol Answers Klein Charge 



Gathered at the last minute before press time, this report repre- 
sents what the nation's leading progressive rock stations have added 
to their libraries during the week, ft is the policy of some stations to 
allow the air personalities to select their own cuts, but where possible 
the favorite cuts of the people reporting are shown. The stations rep- 
resented here are today's leading influences on sales of album product. 



WCBS-FM. New York 
Dick Boxxi reporting 

Osibiso "Woyaya." Decco 

Cuts. "Y-Shorp." "Survival." 

Amcnco. '"America." Worrier Bros. 

Cuts. "Sandman," "Need You," "Never 
Found the Time." 

■reed, "Baby t m-A Want You." Elektro 

Cuts "Comet of Mogic." "I'd Cive Up 
Everything." 

John Koogoi. "Kongo*," Elektro 

Cuts: "I Would Have Hod o Cood Time." 
"He's Conna Step on You Again.*' 

WDAS-FM. Philadelphia 
Harvey Holiday reporting 

$t. Walker and the All Stars, 
"Moody Junior," Soul 

Cuts: "Walk in the Night." "Me and 
My Family." 

Quincy Jones, "Dollon." 
Soundtrack. Rcprue 
Cuts "Money Runner." 

Luther Ingram, 
"I've Bun Here oil the Time." 
Koko Records 
Cuts: "You Were Mode tor Me." 
Earl Hooker, "Funk," 
Blues on Blues Records 
Cuts- "BaM Came on a Rainy Day." 

Temptations. "Solid Rock," Cordy 
Cuts: "Smooth Soiling," "Stop the War." 
"Ain't No Sunshine. 

WMMR-FM. Philadelphia 
Ed Sciaky reporting 

Mott the Hoople. 
"Brain Capers," Atlantic 

Cuts: "Your Own Bcckyear," "Darkness 
Darkness." "Sweet Angel ine " 
Ry Cooder. "Into the Purple Valley," 
Reprise 

Cuts "Billy the Kid." "Money Honey." 
"F.O.ft- in Trimdod," "On a Monday " 

Crojy Horse. "Loose," Reprise 
Cuts. "Hit and Run," "You Won't Miss 
Me," "Going Home." 

Incredible String Band. 
"Liquid Acrobat as Regords the Air." 
Elektro 

Cuts' "Talking of the End." "Adam and 

Eve," "Evolution Reg " 

Climax Blues Band. "Tightly Knit." Sire 

Cuts "Come on in My Kitchen," "That's 

All " 

Captain Bccfhort, "Spotlight Kid.' 
Reprise 

Cuts "Click Cock." "Crow Fins.** 
Al&o ployed by Sciaky are Leo Kottke, 
"Creenhouse." Capitol : "Messoge from 
a Drum," Redbone. Epic , Persuosions. 
"5treet Corner Symphony." Capitol . 
Oslbtsa. "Woyeya." Decco; Borc'ay 
Jomes Harvest. "And Other Short 
Stories." Sire The picks of WMMR-FM 
ore those of the music director Each 
oir personality has o right to choose 
his own music 



WHCN-FM, Hartford 

Paul Payton and 
Ron Bergcr reporting 

David Bowie. "Hunky Dory." RCA 

Cuts: "Changes." "Life on Mors." "Bew- 
loy Brothers " 

Fleetwood Mac. "Future Comes." 
Reprise 

Cuts "Lody of I .000 Years.* "Sands of 
Time " "Future Comes." 

Redbone. "Message From o Drum " 
Epic 

Cuts "Ni|i Tronct 



KS)0-FM. San Jose. Calif. 
Steve Klass reporting 

America. "America." Warner Bros 
Cuts Everything 

Yet. 'Fragile." Atlantic 
Cuts Everything 

Lindo Romtodt. "Linda Ronitadt " 
Copitol 

Cuts. "Birds." "Crozy Arms," "In My 
Reply," "Rescue Me. 
Cuts: "Ancients of the Old." "High on o 
Mountain." "Sudan Villoge." "When I 
Meet Them " 

Soundtrack of Clockwork Orange. 
Warner Bros. 
Cuts' Wolter Carlos, "Beethoven's 9th 
Symphony." 

Malo. 1 Malo." Warner Bros. 
Cuts- All but "Porto." 

Jerry Corcie. ' Core. a Werner Bras. 
Cuts "Deal," "Bird Song," "The Wheel," 
"To Lay Me Down." "Sugoree " 
Ian Matthews. "Tigers Will Survive." 
Vertigo 

Cuts "Tigers Will Survive." "Midnight 
on the Woter." "Please Be My Friend." 
"Close the Door Lightly." 

KINK-FM. Portland. Ore. 
Bruce Funkhouser reporting 

Lindo Ronstodt. "Lindo Ronstadt." 
Capitol 

Cuts- All but "I St<ll Miss Someone." 
"I Foil to Pieces." 
Jerry Cercia. "Garcia." Worn it Bros. 

Cuts "Deal." "The Wheel." "Bird Song." 
"To Lay M« Down." "Loser 



78 



Redbone, "Message From o Drum," Epic 

Cuts "Messoge From o Drum." "Witch 
Queer i From New Orleans," "One Mon- 
key," "Jenco." "Niji Trance." 
Troti Nelson "Mother Earth." Rcpriie 

Cuts "Tennessee Blues,' "I Wont to 
Loy Down Beside You." "I Don't Do 
Thot Kind of Thmg Anymore," "Mother 
Eorth " 

Ry Cooder. "Into the Purple Volley," 
Reprise 

Cuts: "How Con You Keep on Moving," 
"Tout's on the Farmer Feeds Us AH," 
"Money Honey." "Vigilante Mon," "Bil- 
ly thi! Kid " 

Clockwork Orange Sound, 
Walter Carlos. Warner Bros. 



KMET-FM. Los Angeles. Calif. 
Itichard Kimball reporting 

Captain Beetheart. "Spotlight Kid," 
Warner Bros. 

! Cuts Everything, 

Malo, Molo," Warner Bros. 
Cuts: All. 
Ry Cooder "Into the Purple Volley." 

Werner Bros. 
Jerry Corcia. "Corcio." Warner Bros. 
Tracy Nelson. "Mother Eorth." 
Werner Bros. 

Cuts: All. 

Linda Ronstadt, "Linda Ronstadt," 
Capitol 
Cuts: Everything. 

S B King Test Pressing , 
ABC/Dunhill 
Cuts Everythmg. 

Black Oak Arkansas, 
"Keep the Foith." Atco 
Cuts: All. 

Jackson Brown. 
Saturate Before Using," Asylum 
John Congos. 'Congos," Elektro 
Osibiso, "Osibiso," Decco 
Country Joe McDonald, 
"Incredible Live," Vanguard 
Cenya Ravan. "Cenyo Rowan, 
Columbia 

Mick Jogger, Ry Cooder. Niekcy Hopkins. 
Charlie Watts, 
"Jazzing With Edward," 
Rolling Stone Records 
Cuts: All. 

Murietto. ''Marietta " 
Cherry Red Records 
Chilliweck. "Chilllweck. ' A&M 
Roy Barretto. "Roy Berretto." 
UA. Latino 
Tito Puentc. "Donee Monio," RCA 
Wilderness Rood. "Wilderness Road." 
Columbia 
Fonport Convention. 
"John Babbocombe Lee." Island 

KSAN-FM 
Bobby Cole reporting 

The Edward. "Jaming With Edward." 
Rolling Stones Records 
Cuts All 

A la bo mo State Troopers, "Live." 
Elektro 

Cuts "luko." "Asphalt Outlow Hero." 
"Coir ' Down " 

Isaac Hayes. "Block Moses ' 
Enterprise 
Cuts: "Cood Love 69969" 

Co atom Beethcort. "Spotlight Kid." 
Reprise 

Cuts: "I'm Coin' Boogfanze You. Baby " 
Neil Diamond "Heart of Cold' ' single 
Reprise 
Arthur Miller. 
"Hanging Out and Settling Down, 
Columbia 
Cuts: "Chocolote Pudding" 

John Congos, "Congos." Elektro 
Cuts- "Tokoloshe Mon." "He's Going 
to St<!p on You Again," "Lift Me From 
the Cround " 

The Crusaders. "Crusaders I," 
Blue Thumb 
Cuts: "Thot's How I Feel." "Mud Hole." 
"So Por Away." 

Linda Ronstodt. "Linda Ronstadt." 
Capitol 

Cuts "I Fall to Pieces." "Birds" 
Tracy Nelson. "Mother Earth," Reprise 
Cuts: "I Want to Lav Down Beside You " 
"Hon^emode Songs " 

Junior Wolker and the All Stars 
"Moody Junior " Soul 
Cuts "Way Bock Home." "Stillwater 
Medley." "Walk in the Night " 

Onb.ro "Woyaya." Decca 
Cuts "Beautiful Seven." "Y Sharp " 
"Move On." "Woyayo " 

KPRI-FM San Diego. Calif. 
Lee Richard reporting 

Leo Kotttic. "Greenhouse." Capitol 

Cuts' "Louise." "Owls." all. 

The Persuasions. 
"Street Comer Svmohony." Capital 
Cuts' "I Could Never Love Another." 
"Tempts Jom." "The Mon in Me " 
Jackson Browne. 
"Saturate Before Usine," Asylum 
Cuts "Rock Me on the Water." all 
Mlkt Harrison. "Mike Horn, on It lend 
Cuts: "Coll It o Day." "Wait Until the 
Morning." "Pom " 



moted "Bangta Desh" aggressively. 
Every member of the sales and 
promotion department has handled 
the album as a 'top concentration' 
project." He cited 10.000 window- 
and-uall streamers as a promo- 
tional tool set up by the company, 
as well. Meggs denied that there 
was an understanding that Capitol 
would give a 2 percent "prompt 
payment" cash discount. Such a 
discount, amounting to 20 cents 
per album, has obviously not been 
built into the total pricing struc- 
ture, by which Capitol's gross re- 
ceipts for distribution are SI. 865. 
less 25 cents as a 'use royalty' 
demanded by CBS for Bob Dylan s 
performances, or a net of $1,615." 

He also charged that Apple had 
refused to inform Capitol of its 
selling price until Dec. 12, 1971; 
"and there was never any under- 
standing at that time . . , that 
Capitol's $1,615 was to be further 
reduced by 20 cents for cash dis- 
count' or 50 cents for cooperative 
advertising. Meggs also claimed 
(hat Klein did not consult with 
Capitol regarding production and 
printing of books, boxes and other 
materials. 

Other points cited by Meggs 
were that sales totaling 508.141 
for the sets for 19 selling days 
"was not a poor figure"; that "sales 
have not exceeded even the present 
level because of (a) exremely nar- 
row profit margin available to 
dealers (b) the absence of a normal 
(or. in fact, any functional dis- 

Target 'Pops' With 
Tweedy Themes LP 

NASHVILLE — Target Records 
has moved strongly into the pop 
field with an album "To Lovers 
With Love" by Don Tweedy, ar- 
ranger, publisher and producer, 
which includes theme songs from 
movies scored by Tweedy. 

Tweedy now is divesting himself 
of a portion of his two publish- 
ing firms. Don Tweedy Music 
(ASCAP) and Wits End (BMI), in 
order to concentrate on studio 
work. 

In addition to the LP. Target is 
releasing a new single on Tweedy. 
"Made for Each Other." from the 
20th Century Fox film of the same 
title. 

Bob Wilson, president of Target, 
said this is the first non-country 
product by the firm. It signals the 
beginning of more pop expansion 
Target is distributed by Mega. 



Luther Crosvenor. 
Under Open Skies." Island 

Cuts "When i Met You." "Love the 
Way." "Under Open Skies." "Right On " 
Lindo Romtodt. "Linda Ronstadt. 
Copitol 

Cuts "I Won t Be Hongmg Round.'' "I 
Foil to Pieces." "Rock Me on the Wa- 
ter " 



Cuts 
vive. 



Ian Matthews. 
Tigers Will Survive," Vertigo 

"Do Ron Ron." "Tigers Will 



Sur- 



Country Joe McDonald, 
"Incredible, Live." Von guard 

Cuts: "Living in the Future in a Plostic 
Dome." "Tricky Dicky " 

Alabama State Troopers. 'Live' 
Elcktra 

Cuts All 

KOL-FM Seattle. Wash. 
Marsha Tomac reporting 

Lea Kottke, "Creenhouse." Copitol 

Cuts All. 

Quincy Jones. "Dollar Sound Track." 
A&M 

Cuts All i$ide One' 

Kenny Young. 
"Clever Dogs Chose the Sua." 
Warner Bros. 

Cuts All 

Persuasions 
"Street Comer Symphony ." Capitol 
Cuts All. 

King Crimson, "Islands," Atlantic 
Incredible String Band. 
"Uqutd Acrobat as Regords the Sun." 
Elektro 

Cuts All. 

Jackson Browne. "Jackson Browne." 
Asylum 

Cuts All 

Luther Crovesner, 
- Under Open Skies." Iitend 

Cuts: All 



count for subdistributors) (c) the 
limitation of returns to 10 percent 
instead of the normal 100 percent." 
Regarding these terms. Meggs said 
that despite Menon's advice, "you 
insisted on imposing these terms 
upon Capitol and the industry." 

Meggs charged that Klein told 
Capitol that there would be a 
television and/or film of the con- 



cert, but, he said, he understood 
ihai the network TV special had 
been delayed and perhaps aban- 
doned "Wc can only express our 
regret that the benefit of such 
nationwide promotional impact has 
been denied this worthy project." 

The final paragraph scored Klein 
for "irresponsible tactics and 
charges" made at press conferences. 



Flying Dutchman Hikes 
Price; 2 Labels Revived 



NEW YORK— Flying Dutch- 
man product on all labels. Flying 
Dutchman, Bluestime. and Am- 
sterdam, will be increased to $5.98. 
announced president Bob Thielc. 

In addition, Thicle is reactivating 
two of his former labels. Contact, 
which will deal with contemporary 
soul and r&b music, and Reggae, 
which will feature West Indian 
based music. 

ASCAP Bid 
To Dismiss 
Case Denied 

NEW YORK — A judgment 
handed down by the U.S. District 
Court. Southern District of New 
York, has denied dismissal of the 
case of Columbia Broadcasting 
Systems vs: ASCAP. filed in 1969, 
in which CBS claimed that ASCAP 
was in violation of the Sherman 
Anti-Trust Act. CBS asserted that 
the procedure under which ASCAP 
operates by decree by the courts 
in 1950. making ASCAP provide 
two types of licenses to broadcast- 
ers, "constitutes price fixing, boy- 
cotting and trying." according to 
the brief. 

CBS asserted that a "grant of 
a proposed per use' license (pay- 
ment measured by the actual use 
if copyrighted music) would go far 
toward unraveling the strands with 
which this combination has hogticd 
competitive market forces since 
1914." 

In denying ASCAP dismissal of 
the case, the court ordered that 
CBS is entitled to prove its con- 
tentions in trial. The case between 
the two parties will now' go before 
a judge 

Distribs Named 
For Ennis Disk 

NEW YORK— Universal Dis 
tribulors has been signed to dis- 
tribute nationally Ethel Ennis' re- 
cording of "Does It Hurt to Love?" 
on the Spiral Record label. Argus 
will handle the record in the 
greater New York area, while 
Schwartz Bros, will distribute (he 
record in the Washington/ Mary- 
land area. The tunc was written 
by Gladys Shelley 

Rubinson Complex 



belonging to artists with which 
they will be involved. 

The Catero Sound Studios, along 
with owner Fred Catero. have also 
been brought into the Rubinson 
project Warner Bros. Records has 
pacted Dave Rubinson And Friends 
to produce a series of albums with 
Malo. The new company is now 
negotiating other non-exclusive 
production pacts. 

Bread Disk Pitch 

NEW YORK— A promotion and 
marketing campaign has been cen- 
tered on Bread's latest Elektra Rec- 
ords album. "Baby I'm-A Want 
You." The campaign, featuring 
separate sales contests for all Elek- 
tra salesmen and promotion men. 
as well as special display material 
for in-store use. will last until the 
end of February. 



Thiele recently announced plans 
to go independent and has now 
set up his distributor list. It in- 
cludes Southland Dist.. Atlanta: 
Music Merchants. Boston; FAF 
Arnold Dist.. Charlotte. N.C; 
Royal Disc (Alltapes Inc.), Chicago; 
Midwest Ltd.. Cleveland; Alltapet 
Inc.. Dallas: Central Music. Den- 
ver. Colo.: Arc-Jay Kay Dist . De- 
troit. 

Schwartz Bros.. Washington/ 
Baltimore: Seaboard Dist.. E. Hart- 
ford. Conn.: California Record 
Dist.. Los Angeles. Taylor Electric 
Co.. Milwaukee: Wendy Dist, 
Newark. N.J.: All South Dist.. 
New Orleans: Beta Records Dist. 
N.Y. 

Schwartz Bros.. Philadelphia; 
Associated Dist., Phoenix. Ariz.: 
Commercial Music Co.. St. Louis. 
Mo.; Fidelity Records. Seattle: In- 
dependent Record Dist.. San Fran- 
cisco: Music City Record Dist.. 
Nashville: Stan's Record Service. 
Shreveport. La. 

Special Flight 
Fare for IMIC 
Registrants 

• Continued from pafie I 

cities, it is necessary that the group 
flights be organized as far in ad- 
vance as possible. Early reserva 
lions for all persons are recom- 
mended, but especially for those 
who wish to participate on the GIT 
flights. 

Included in the GIT cost an 
seven nights at the deluxe Acapu 
co Princess Hotel; breakfast an 
dinner each day; gratuities to bel 
man. maids and waiters for meals 
yacht cruise of Acapulco Bay: and 
round trip transfers between air 
port and hotel. 

Special regulations for partici 
pation in the GIT program in 
elude II There must be a minimum 
of 15 participants on each program 
from each city. 2) Passengers mui 
travel together in both direction 
In addition, two plans have bee 
devised for travellers to the Aca 
pulco conference from London. 
The first plan is a London 10 
Acapulco round trip which leava 
London April 29 and returns Ma] 
6. The plan includes seven nigho 
at the Acapulco Princess Hole 
with breakfast and dinner The 
total cost of the plan is $747 based 
on a minimum of 30 people. 

The second plan covers a Lon- 
don to Acapulco flight, leaving 
April 29 with stops in Los Angeles 
and New York The plan also in- 
cludes seven nights at the Aca- 
pulco Princess Hotel with breakfast 
and dinner. The Acapulco to Lea 
Angeles flight will leave May 6, 
The plan includes three nights ir 
Los Angeles with reservations a 
the Beverl> Hilton Hotel The Lo 
Angeles to New York flight wfl 
leave May 9. The plan include 
four nights in New York will 
reservations at the Slatler Hilton 
Hotel. The flight from New York 
to London will leave on May I J, 
The price for the second plan is 
S880 based on a minimum of 15 
people. . 

For further information on tn 
program contact IMIC 4. 
Floor. 300 Madison Ave. 
York. N.Y. 10007. 
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